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respect/. ... . 

to  the  Chicago  Tribune  Magazine 


Women  are  sold  on  Chicago’s  best- 
read  magazine ...  and  so  are  advertis¬ 
ers  who  use  it  to  sell  women. 

They  place  more  advertising  in  the 
Chicago  Tribune  Magazine  than  in 
most  national  publications.  Only  four 
national  magazines  — Life,  Business 
Week,  the  Post  and  New  Yorker — 
carry  more  total  linage. 


Obviously,  women  res|)ond  to  the 
Chi<‘ago  Tribune  Magazine.  And  no 
wonder.  95'  ,'  of  the  women  in  nearly 
1,300,000  families  read  it  regularly 
every  week. 

This  ix)werful  medium  can  quicken 
sales  response  for  your  brand  in 
Chicago.  A  Tribune  representative 
can  give  you  complete  information. 


To  be  &6in  Chicago,  be  ^  in  the  Wbone 


In  Los  Angeles,  any  car  starts  on  First  Street 


Automotively  speaking,  Los  Angeles  is  the  world’s 
No.  1  market. 

There  are  2,737,539  automobile  registrations  in  the 
Los  Angeles  market— more  than  42  of  the  49  states; 
and  more  than  any  nation  in  the  world  except  the 
United  States,  Canada,  Great  Britain  and  France. 

Small  wonder  that  the  Los  Angeles  County  market 
is  first  in  the  nation  in  automotive  dealer  and  store 
sales,  first  in  gasoline  service  station  sales. 

Impressed?  So  is  The  Los  Angeles  Times. 

For  here— in  the  biggest  single  automotive  market 
in  the  world— The  Times  has  led  all  other  Los  Angeles 


newspapers  in  total  automotive  linage  every  year 
since  1949  — and  this  year  it  has  led  in  all  of  the 
9  automotive  classifications. 

And  when  Media  Records  had  toted  all  U.  S.  news¬ 
papers  for  the  first  half  of  ’58,  The  Times  ranked 
third  in  new  passenger  cars  linage— and  we’re  work¬ 
ing  on  this. 

Yes,  everybody’s  on  the  move  in  Los  Angeles.  So  if 
you  have  something  to  sell  that  moves,  better  move 
first  and  fast  to  First.  Automotively  speaking,  that’s 
where  The  Times  is— and  The  Times  gives  any  car  a 
better  start  in  Los  Angeles. 


First  in  the  nation's  No.  2  market  Los  Angeles  Times 

Represented  by  Cresmer  and  Woodward.  New  York. 
Chicago,  Detroit,  Atlanta  and  San  Francisco 


IS  SILENCE  IS  GOLDEN-WITH  LAUGHTER! 


MIK 


Whether  he  is  busily  heading  for  an  ego-shattering  defeat  .  .  . 


or  happily  engineering  a  small  but  pleasurable  triumph  .  .  . 


....  the  comical  little  man  in  the  pointed  hat  invariably  proves  the  truth  of  an  old 
adage  by  making  his  actions  speak  louder — and  much  funnier — than  any  words  ever  could. 

This  outstanding  example  of  pantomimic  wit  and  humor  is  now  appearing  in  more  than 
140  daily  and  Sunday  newspapers  in  the  United  States  and  Canada,  and  more  than  40 
foreign  papers  in  22  different  countries  throughout  the  free  world,  from  Europe  to  Indonesia. 


PHONE,  WIRE  OR  WRITE  FOR  SAMPLE  PROOFS,  RATES,  AND  AVAILABILITY  IN  YOUR  AREA. 


UNITED  FEATURES 


220  EAST  ‘)2ND  STREET 
NEW  YORK  17,  N.  Y 


editor  sc  publisher  for  December  6,  1958 


OF  PENETRATION 


cuts  through  to  the  buying  impulse 


When  you  advertise  your  goods  or 
services  in  THE  CHRISTIAN  SCIENCE 
MONITOR,  your  sales  message  penetrates 
right  to  the  heart  of  the  buying  impulse 
of  this  important  market.  That  is  because 
readers  of  this  international  daily  news¬ 
paper  rely  thoroughly  upon  both  its  news 
and  advertising  columns.  They  have  prov¬ 
ed  its  reliability,  and  they  make  it  a 
practice  to  buy  products  advertised  in 
this  their  favorite  newspaper. 


Many  national  advertisers  have  found 
that  a  regular  schedule  of  advertising  in 
the  MONITOR  increases  sales  at  modest 
cost.  We  shall  ba  very  glad  to  prepare 
such  a  custom-built  program  of  advertising 
for  you.— THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readenhip 
Devoted  to  Building  a 
Better  Civilization  A 


Branch  Offices 
NEW  YORK:  588  Fifth  Avenue' 
CHICAGO:  333N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  163/4  Strand 


EDITOR  &  PUBLISHER  CALENDAR 

Dec.  8-19 — American  Press  Institute,  City  Editors  seminar,  Columbia  .■ 
versity,  New  York. 

Dec.  11-12 — Freedom  of  Information  Conference,  School  of  Joumai^I 
University  of  Missouri,  Columbia,  Mo. 

Dec.  13-14— North  Carolina  Associated  Press  News  Council,  Barr  -i 
Hotel,  Charlotte,  N.  C. 


1959 

Jan.  8-9 — Allied  Daily  Newspapers  of  Washington,  annual  meeting,  W; 

ington  Athletic  Club,  Seattle,  Wash. 

Jan.  8-10 — Arkansas  Press  Association — National  Editorial  Assoeiaf: 

Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention,  Plor*| 
Hotel,  Tucson,  Ariz. 

Jan.  8-10 — National  Editorial  Association  meeting,  Arlington  Hotel,  hjl 
Springs,  Ark.  F 

Jen.  M-13 — Northeastern  Classified  Advertising  Managers'  AssooVr| 
meeting.  Park  Sheraton  Hotel,  New  York  City. 

Jan.  12-15— National  Retail  Merchants  Association,  48th  annual  »1 
vention.  Hotel  Statler,  Now  York. 

Jan.  12-23 — American  Press  Institute,  Circulation  Managers  somlner,  Ct| 
lumbia  University,  Now  York. 

Jan.  18-20 — Great  Lakes  Newspaper  Mechanical  Conference,  annuel  tr(r| 
ing,  Statler  Hilton  Hotel,  Detroit,  Mich. 

Jan.  18-2 1— Newspaper  Advertising  Executives  Association,  annual  me  | 
Ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers  W>t| 
convention.  Hotel  Kenmore,  Boston. 

Jan.  23-24 — New  Mexico  Press  Association,  annual  convention  Alamogori] 
New  Mexico. 

Jan.  23-24 — Wyoming  Press  Association,  60th  annual  mooting.  Plains  Hci| 
Cheyenne,  Wyo. 

Jan.  23-24 — Virginia  Press  Association,  annual  mid-winter  convention,  M- 
tlcollo  Hotel.  Charlottesville,  Virginia. 

Jan.  25-28— Southern  Classified  Advertising  Managers  Association,  Ihl 
annual  Business  Conference,  Francis  Marion  Hotel,  Charleston,  Sc." 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association.  Mid-Winter  meeting.  Brown  Hoi  | 
Louisville,  Ky. 

Jan.  30-31— Newspaper  Purchasing  Agents  Group,  second  annual  c?] 
forence,  Sheraton  Hotel,  Chicago. 

Fob.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.'l 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Ha  | 
New  York  City. 

Feb.  2 — Now  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  Nal 
York  City. 

Fob.  2-13 — American  Press  Institute  seminar.  Advertising  Directors  of  n»* I 
papers  under  75,000  circulation,  Columbia  University,  New  York  Ci  | 
Feb.  5-7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hfr 
Hotel,  Columbus,  Ohio. 

Feb.  13-14 — Northwest  Daily  Press  Association,  annual  meeting.  Fci| 
Nicollet  Hotel,  Minneapolis,  Minn. 

Feb.  14-15 — Mississippi  Valley  Classified  Advertising  Managers  Associate’ | 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

Feb.  15-16— Midwest  Newspaper  Advertising  Executives  Association  nee’  | 
ing.  Hotel  President,  Kansas  City,  Missouri. 

Feb.  15-17 — Inland  Dally  Press  Association,  Winter  meeting,  Drake  Ho*t  | 
Chicago. 

Feb.  19-21— Pennsylvania  Newspaper  Publishers  Association — Interri"* 
Advertising  Managers  Association,  display  advertising  conference,  F*" 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  27-28 — Newspaper  Advertising  Executives  Association  of  theCsro  'Ej 
annual  meeting.  O.  Henry  Hotel,  Greensboro,  North  Carolina. 

March  2-3 — New  England  Newspaper  Advertising  Executives  Associat:’ 

Winter  meeting,  Parker  House.  Boston,  Mass. 

March  2-4 — Press  Congress  of  the  World,  University  of  Missouri,  Columt< 
Mo.  j 

March  7-9 — Northwest  Mechanical  Conference,  16th  annual.  Hotel  •' 
Paul,  St.  Paul.  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hoi 
Texas.  Fort  Worth.  Tex. 

March  12-14 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Shelboi."’| 
Hotel,  Atlantic  City,  New  Jersey. 
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Every  day  of  the  year  friendly  hands 
speed  bananas  from  the  Tropics  to  the  fruit  bowls 
of  the  world . . .  stimulating  a  two-way  trade 
that  strengthens  the  nations  of  the  Americas. 

United  Fruit  Company 

General  Offices:  80  Federal  St.,  Boston  10,  Mass. 

COLOMBIA  •  COSTA  RICA  •  CUBA  •  DOMINICAN  REPUBLIC  •  ECUADOR  •  GUATEMALA  •  HONDURAS  •  NICARAGUA  •  PANAMA 
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tiKON  WWS  HGIN  CC'UI  'SNIW! 


AURORA  BEACON-NEWS 
ELGIN  COURIER-NEWS 
JOLIET  HERALD-NEWS 


When  you  buy  all  3  of  the  Big  3 
you  save  9ViC  a  line  —  or  17% 

SEPARATE  LINE  RATES: 


"The  Ring 


AURORA  BEACON-NEWS  .  .  19c 
ELGIN  COURIER-NEWS  ...  17c 
JOLIET  HERALO-NEWS  .  .  .  Mc_ 

TOTAL  ...  56c 

THRIFTY  AU-3  RATE  ....  .Wht 
BUY  ALL  3  AND  SAVE  .  .  .  9V^c  A  LINE! 

COPLEY  NEWSPAPERS 


of  Truth" 


15  "Hometown"  Newspopen  covering  Northern  Illinois  —  Springfield, 
Illinois  —  Son  Diego,  California  —  and  Greater  Los  Angeles  .  . . 

Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 

REPtESENTEO  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 
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Memorable  leads,  as  suggested  here  Nov.  22  by  syndicated  coluniiiij| 
Earl  Wilson,  surely  are  needed  in  greater  proftision  in  current  DetJ 
I  papps.  Here  is  what  some  correspondents  have  to  say  on  the  provocunl 
subject: 

Maxwell  Hamilton,  The  Paul  Hance  Organization,  Public  Rdjl 
lions.  New  York: 

“Do  you  recall  the  one  by  Douglas  Gilbert  in  the  New  York  Wetli 
I  Telegram  reporting  the  death  of  screenwriter  A1  Boasberg?  Boasber, 

I  a  gag-writei'  responsible  for  many  Marx  Brothers  films,  seemed  to  i;* 

I  cialize  in  gags  involving  death.  (His  most  famous  one  showed  Groucii 
'  Marx  as  a  phony  doctor  who  was  taking  a  patient’s  pulse — ‘Either  lb 
I  man  is  dead,’  he  intoned  solemnly,  ‘or  my  watch  is  stopped.’)  Anyur 
j  here  was  Gilbert’s  lead;  ‘The  joke’s  on  A1  Boasberg.  He’s  deadV 
'  shocked  me  the  day  I  read  it,  and  it  still  does.  But  who’s  to  sayi] 

I  wasn’t  the  very  best,  considering  the  subject?” 

I  Victor  Lasky,  author  and  free-lance  writer,  formerly  with  lb  | 
j  New  York  World-Telegram  &  Sun: 

“Earl  WUson’s  memo  was  most  provocative.  It  brought  to  mind  tb 
I  fact  that  some  of  the  best  leads  I’ve  ever  seen  published  were  vmttt 
by  Ed  Lahey  of  the  Chicago  Daily  News.  If  I’m  not  mistaken,  followia 
the  knifing  of  Leopold  of  Loeb-Leopold  infamy — you  may  recall  Leopo:: 
was  stabbed  to  death  by  a  fellow  itunate  at  Joliet  after  Leopold  alleged!' 
made  ‘improper’  advances  to  the  irunate  in  the  shower  room — it  w  | 
Ed  Lahey  who  filed  the  story  with  a  lead,  something  like  this:  ‘Leopci: 
today  ended  his  sentence  with  a  proposition.’  At  any  rate,  keep  up  lb  I 
publishing  of  exciting  leads — since  I’m  convinced  that’s  the  only  thiu  | 
that’s  going  to  save  the  newspaper  business  from  television.” 

Mel  While,  Cliief  of  Information  Services,  Air  Force  Office  e(| 
.Scientific  Research,  W'ushington,  D.C. : 

“The  trouble  with  your  ‘good  leads’  kick  is  that  seldom  does  anybor 
remember  your  good  ones  except  yourself.  Is  it  kosher  to  nominate  yiit 
own? 

“The  lead  I  remember  best  out  of  all  the  thousands  I’ve  written  duria  | 
some  10  years  of  newspaper  work  and  20  years  of  release  writing  ai: 
other  PR  stints  happened  just  before  the  Korean  War  started,  whenl 
was  information  officer  (civilian)  for  the  Army  Surgeon  GeneraL  Y«  ] 
may  remember  that  we  had  been  taking  some  (unjustified,  I  thoogb: 
lambasting  from  General  Hershey  on  the  subject  of  our  ‘high’  physio!  ] 
standards  for  draftees.  In  one  respect,  Hershey  was  right:  Our  denu! 
standards  held  out  for  16  teeth  in  good  occlusion  and  some  of  our  folb 
prevailed  on  our  Dental  Corps  to  soften  up.  When  it  happened,  the  head 
I  put  on  the  release  was:  ARMY  PUTS  TEETH  IN  DRAFT  AQ  and 
the  lead  was  ‘Two  healthy  jaws  will  get  you  into  the  Army  now.’  Inci 
dentally,  some  time  earlier  I  passed  along  a  story  to  Frank  Carey, 
was  then  covering  the  Pentagon  for  AP,  It  dealt  with  Army  dentists  heinf 
asked  to  send  freshly  extracted  molars  to  the  Army  Research  School 
for  use  in  testing  anti-decay  solutions.  For  Frank’s  benefit,  I  got  the  Ant’ 
to  OK  a  similar  request  to  civilian  dentists.  Neither  Frank  nor  I  notfd 
the  significance  of  the  fact  that  the  story  went  out  about  two  wed' 
before  Christmas.  But  a  least  50  editors  did;  they  used  the  sajne  h»i; 
line,  many  of  them  in  B-column  inside  banners:  “ALL  THE  ARM) 
WANTS  FOR  CHRISTMAS  IS  YOUR  TWO  FRONT  TEETH!” 

Vick  Lindley,  managing  editor,  Bryan  (Texas)  Daily  Ea^f' 

“Bob  Casey  may  have  written  a  lead  ‘They’re  burying  a  generstict 
today’  about  the  Texas  City  disaster,  but  if  he  did,  he  was  copyi^ 
We’ve  always  heard  that  lead  credited  to  Felix  McKnight,  now  executiw 
editor,  Dallas  Times-Herald,  but  then  with  Associated  Press  in  Dalk'. 
as  his  lead  on  the  third-day  New  London  (Texas)  school  disaster,  niM' 
years  before  the  Texas  City  explosion. 

H.  G.  Rhawn,  Clarksburg,  W.  Va.: 

“Back  in  1921  when  I  came  here  as  a  reporter  on  the  Exponent, 
timers  were  talking  about  the  Monongha  mine  disaster  of  Dec.  6, 
when  hundreds  di^.  I  was  told  a  Pittsburgh  staffer  vrrote  the  lead: 
sits  with  bowed  head  upon  the  hills  surrounding  Monongha  tonight,  j 
have  heard  that  the  managing  editor  wired  the  reporter:  ‘Never  tniiwl 
disaster.  Interview  God.’  All  may  be  true  or  not.” 

-Steve  Ellingson,  U.  B.  Newspaper  Syndicate,  Van  Nuys,  CaW-: 

“About  this  business  of  leads — the  Seattle  (Wash.)  Post-IntelUgti^^ 
had  a  dandy  for  my  do-it-yourself  column  recently.  The  project  I  ^ 
describing  was  a  lazy  susan  table  and  they  headed  it:  ‘Lazy  Susan 
In  One  Evening  by  Steve  Ellingson.’  Yes,  I  got  plenty  of  mail  on  tlu> 
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Portland  retailers  watch  the  women  go 
buy.  That’s  why  they  use  the  newspaper 
that  reaches  WOMEN.  During  the 
first  eight  months  of  this  year  they 
placed  3V^-million  more  lines  of 
advertising  in  The  Oregonian  than  in  the 
2nd  paper.  They  know  there’s  more 
buying  when  they  use  the  newspaper 
that’s  big  as  all  Oregon . . .  The  Oregonian. 

How  big  is  the  Oregon  retail  market? 
Almost  2 '/2-billion  annually. . .  that's  double 
Boston  and  triple  Kansas  City! 


The  CDrcootiidti 

Portland,  Oregon 

leads  in  retail  advertising 


Largest  Circulation  Newspaper  in  the  Northwest 
231,829  Daily;  295,740  Sunday 

Sources:  Sates  Manggement  Survey  of  Buying  Power,  May  10*  1958; 
ABC  Publishers*  Statement,  6  months  ending  Mar.  31, 1958 

tepresented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc* 


1947  1957 

Doily  Circulotion 


1947  1957 

Tolol  Advertising 
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editorial 


N.  Y,  Labor  Contracts 

"I^OR  the  second  time  in  five  weeks  the  daily  newspapers  in  New  York 
City  are  facing,  as  we  go  to  press,  an  impasse  in  their  contract 
negotiations  with  lalx>r  unions  which  might  residt  in  curtailment 
or  even  complete  susjrension  of  newspaper  service  in  the  metropolis 
this  weekend. 

Negotiations  are  under  way  by  publishers  either  individually  or 
collectively  with  18  labor  unions.  Eight  of  these  contracts  expire  on 
Dec.  7.  One  union,  the  Newspa|}er  and  Mail  Deliverers,  has  taken 
a  strike  vote  and  has  already  tied  up  delivery  of  most  newspajjers  in 
Nassau  and  Suffolk  Counties  for  a  week  because  of  a  dispute  over 
a  change  in  distribution. 

The  previous  crisis  involved  the  .American  Newspajier  Ciuild  which 
threatened  to  strike  Netv  York  newspajjers  at  midnight  Oct.  31  if 
the  city-wide  contract  had  not  been  re  negotiated  on  its  terms  by 
that  time.  To  the  Guild’s  credit,  the  strike  did  not  materialize  because 
an  honest  effort  was  made  to  settle  differences  with  the  publishers  in 
continuing  negotiating  sessions  after  the  deadline.  Clocks  were 
stopped  in  negotiating  rooms  at  the  deadline.  A  potentially  disastrous 
strike  was  averted. 

There  is  no  more  justification  for  a  hold  out  or  strike  now  by 
the  mechanical  and  operating  unions  than  there  was  then  by  the 
news,  advertising  and  office  workers.  The  same  circumstances  exist 
in  the  newspaper  business  now  as  then.  Newspajjer  advertising  linage 
in  New  York,  although  showing  some  improvement  this  Fall,  was 
four  million  lines  below  the  1957  figure  for  nine  months  and  the 
year  1957  was  another  four  million  lines  behind  the  1956  figure.  This 
represents  a  lot  of  income  dollars. 

We  don’t  anticipate  that  any  daily  newspaper  in  New  York  is 
going  to  suspend  and  go  out  of  business  in  the  near  future.  But  we 
call  attention  of  every  member  of  every  one  of  the  unions  who  works 
for  a  New  York  paper  to  the  economic  facts  of  life  in  the  publishing 
business  in  this  area  today. 

The  American  Newspaper  Guild  settlement  calls  for  a  $7  jjer 
week  increase  over  a  two-year  periotl.  This  represents  more  than  a 
million  dollars  in  additional  revenue  that  will  have  to  be  found  by 
the  newspapers  to  pay  this  bill  in  this  first  year  and  almost  another 
million  in  the  second  year.  There  may  be  varying  circumstances  in 
each  instances  and  we  do  not  contend  that  all  the  other  unions  should 
settle  for  the  same  “package,”  or  more,  or  less.  But  supposing  that  all 
the  unions  agree  to  accept  the  same  $7  “package”  over  two  years — it 
would  mean  that  the  publishers  of  New  York’s  new'spapers  would 
have  to  find  an  additional  $4,000,000  to  pay  the  wage  bill  in  the  first 
year,  and  another  $3,250,000  for  the  secontl  year,  or  a  total  of  about 
$7,250,000  over  a  two-year  span. 

We  understand  the  desire  of  newspaper  employes  and  their  union 
representatives  for  higher  wages,  more  fringe  benefits,  shorter  hours, 
etc.  But  we  question  the  advisability  of  demanding  more  than  anyone 
else  under  a  strike  threat  and  in  view  of  current  business  conditions. 
We  wonder  if  all  newspaj^er  employes  have  considered  the  overall 
impact  of  such  a  general  wage  increase  on  the  business  which  provides 
their  livelihood  which  increase  in  itself  may  have  serious  consequences 
and  which  if  enlarged  would  certainly  contain  elements  of  danger 
for  all. 

E&P  said  on  Nov.  8  that  “everyone  had  more  to  gain  by  stopping 
the  clock  than  by  stopping  the  presses.”  It  is  just  as  true  this  Dec.  7. 
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Look  to  yoursdves,  that  tee  lose  M 
those  things  which  tee  have  terought,  ks 
that  tee  receive  a  full  reteard.—Johi 
second  epistle;  8. 
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The  bar  climbed  into  their  boat.  They 
limbed  out  and  begfan  swimming  for  the 
bore.  —  Brownwood  (Texas)  Bulletin. 


The  smaller  pay  envelope  and  the  rise 
h  living  costs  resulted  in  a  1%  decline 
h  the  chasing  power.  —  Wilmington 
(N.  C.)  Star. 

• 

The  International  Telephone  &  Tele- 
paph  (k).  announced  the  development  of 
i  complicated  device  which  can  tell  men 
[rom  women.  —  Klamath  Falln  (Ore.) 
Herald  &  News. 


The  1958  Artesia  man  apparently  fell 
•sleep  in  his  parked  car  with  the  motor 
unning  and  died  of  carbon  monoxide 
oisoning.  —  El  Paso  (Texas)  Herald- 

’ost. 


letters 


TODAY’S  SPIRITED  CUBS 

After  reading  the  article  on  City  Editor 
Edward  A.  Mahar’s  comparison  of  present 
and  past  “cub”  newsmen,  I,  for  one.  do 
not  want  to  swallow  the  statements  about 
how  we  young  newsmen  of  today  get  by 
with  seven  hour  days  and  are  not  willing 
to  work.  work,  work — a  la  the  “good  ole’ 
days.” 

We  so  many  times  hear  of  the  veteran 
who  started  off  taking  plenty  of  knocks, 
pulling  the  first  class  l>oners.  facing  a 
good-sized  hell  box  full  of  discouraging 
incidents;  but  hanging  on  because  of  a 
sincere  love  for  the  profession. 

What  about  today’s  young  men?  Quit¬ 
ters?  Seven-hour  men?  Non-diggers? 

You  know  that: 

It’s  not  only  the  oldtimer  who  stayed 
up  until  3  a.  m.  hitting  keys  of  his  trade 
while  others  hit  the  hay.  who  had  his 
heart  broken  when  the  night-long  project 
wound  up  being  tossed  at  the  rewrite  man. 
who  banged  out  as  many  as  three  stories 
on  one  assignment  in  order  that  the  editor 
would  be  bound  to  find  at  least  a  single 
version  he  liked. 

And  it’s  not  only  the  oldtimer  who 
went  out  on  his  own  to  cover  everything 
imaginable  just  to  gain  experience,  who 
snooped  around  to  pick  up  informal  talk 
that  led  to  formal  stories  for  page  one. 
who  couldn’t  afford  journalism  school. 

It’s  not  only  the  oldtimer  who  ran 
a  neighborhood  paper  of  his  own  at  the 
age  of  11,  who  applied  for  his  first  full¬ 
time  newspaper  job  and  after  not  hearing 
from  the  editor  or  receiving  cherished 
clippings  sent  four  stamps  asking  for  the 
material  (only  to  get  a  phone  call  telling 
him  to  report  for  work),  who  was  barred 
from  the  mayor’s  office  for  printing  a 
story  that  contained  the  truth  but  also 
raised  His  Honor’s  blood  pressure,  who 
ran  into  the  town’s  biggest  fire  and  ex¬ 
plosion  in  years  during  his  first  few  days 
on  the  job,  who  felt  like  running  home 
to  mama  after  early  failures  (but  had  the 
gumption  to  stick  it  out  and  learn  the 
hard  way),  who  got  on  the  wrong  side  of 
the  police  chief  for  spoiling  his  city’s 
safety  record  via  an  accident  (chasing 
an  ambulance)  on  Safe  Driving  Day,  who 
ran  a  sports  column  item  about  a  certain 
doctor  seen  out  at  the  ball  park  with  his 
wife  (only  his  wife  had  died  years  earlier 
and  it  was  his  housekeeper),  who  had 
known  very  little  about  cameras  yet  found 
himself  taking,  developing  and  printing 
his  pictures  until  all  hours  of  the  morning. 

And  it’s  not  only  the  oldtimer  who 
covered  sports  part-time  for  his  home¬ 
town  paper  while  taking  the  full  city  beat 
on  his  full-time  job  for  a  small  daily 
paper  that  was  in  direct  competition  with 
a  much  larger  daily  in  the  same  area 
(this  called  for  200  mile  bus  trips  with 
a  football  team,  home  arrivals  of  2  a.  m.. 


A  GAME  TWO  CAN  PLAY 
Williamj^  Detroit  Free  Press 
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story  writing  time  of  .5  a.  m.  and  departure 
for  the  regular  job  at  6  a.  m.) 


It’s  not  only  the  oldtimer  who  got  a 
terrific  lift  out  of  the  encouragement  of¬ 
fered  from  mom  and  dad  who  believed 
in  non-quitters.  ' 

And — by  the  way — it’s  not  only  the 
oldtimer  who  carried  six  college  semester 
credits  at  night  school  and  served  as 
stringer  for  the  area’s  metropolitan  paper 
on  the  side. 

You  see,  oldtimer — there  are  some  of 
us  who  operate  like  you  did  in  the  “good 
ole’  days.” 

Larry  Beloncer 

Manitowoc,  Wis. 

LET’S  BE  SENSIBLE 

I  am  a  little  tired  of  the  phrase  “he 
was  an  editor  of  the  old  school.”  “A  hard 
taskmaster”  is  the  expression  usually  fol¬ 
lowing.  You  will  notice  that  not  only 
the  oldtimers  aren’t  the  same  any  more, 
but  many  papers  they  steered  are  defunct, 
and  the  others  have  changed  policies. 

The  old  philosophy  of  Neitzsche,  “The 
worse  you  treat  men  the  better  they  like 
it,”  is  untrue  today  and  passe — if  it  ever 
was  really  acceptable.  A  reporter  who 
regularly  covers  a  beat  can’t  go  out  and 
“kick  in  the  teeth  a  prospective  news 
source”  and  expect  to  keep  that  source — 
as  some  editors  even  t<xlay  suggest  they 
do. 

Let’s  forget  about  this  “editor  of  the 
old  school”  and  keep  on  being  sensible 
and  businesslike! 

Montgomery  Mulford 

Buffalo,  N.  Y. 

HE  WENT  THE  OTHER  WAY 

In  the  story  of  Eddie  Mahar  (E&P 
Nov.  15)  he  quotes  Mahar  as  advising 
beginners  to  get  a  job  in  a  city  the  size 
of  Albany,  Buffalo,  Olumbus,  Denver, 
Hartford,  etc.  Eddie  was  then  working 
for  Amster  Spiro,  famed  city  ed  of  the 
Journal  and  I  wonder  if  he  remembers 
that  Spiro,  like  many  other  notable  news¬ 
paper  figures,  first  learned  the  ropes  in 
New  Haven.  Clonn.  I  well  remembw  the 
day  in  1911  that  the  late  Col.  Charles  W. 
Pickett  brought  Spiro  into  the  city  room 
of  the  New  Haven  Times-Leader  and  in¬ 
troduced  him  to  myself  and  the  other  mem¬ 
bers  of  the  suff.  It  was  my  job  to  take 
him  to  city  court,  where  with  Gerry  Finley 
of  the  Netv  Haven  Register,  we  proceeded 
to  inRiate  him  into  the  art  of  gathering 
news.  Harry  “Hi”  Phillips,  Joe  Connolly, 
and  others  got  their  start  in  New  Haven. 

I  never  did  get  the  New  York  bug  and 
spent  my  years  in  smaller  cities,  winding 
up  as  publisher  of  a  weekly  in  a  Vermont 
town,  where  I  am  always  busy  but  minus 
the  rush  and  ulcers  of  my  erstwhile  top¬ 
flight  buddies. 

Wii-i-iAM  J.  Slator 

Addison  Inde[>endent. 

Middlebury.  Vt. 
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How  to  get 
the  most  from 
your  news  files 

in  1959 


During  the  busy  year  ahead,  you  will  want  | 
to  use  a  lot  of  facts  that  are  buried  in  your 
news  files. 

But  before  you  can  use  these  facts,  you’ve 
got  to  find  them  —  quickly,  easily,  without 
waste  motion.  So  make  sure  you  have  a  file 
of  The  New  York  Times  Index  in  your 
library.  It’s  the  key  to  faster  research  on 
almost  any  subject. 

In  each  twice-a-month  issue  of  The  Index, 
the  news  of  recent  events  is  recorded  and 
summarized  under  alphabetically  arranged 
headings.  And  when  you  want  the  full  story 
of  an  event,  you  know  exactly  where  to  look 
for  it  in  your  file  of  The  New  York  Times. 
The  Index  gives  you  the  date  of  the  issue, 
the  page  number,  and  even  the  column 
number. 

You  can  use  The  Index,  too,  in  locating 
stories  that  ran  in  other  newspapers,  in¬ 
cluding  your  own.  And  because  there  are 
so  many  fact-filled  news  summaries  in  The 
Index,  it  often  tells.you  all  you  need  to  know 
about  an  event  or  situation. 

Every  day.  The  New  York  Times  Index  is 
saving  time  and  energy  for  newspaper 
staffs  all  over  the  country.  And  the  cost  is 
low !  A  full  year’s  service  —  24  issues  -  is 
only  $45.  For  $25  more  ($70  in  all)  you  can 
have  your  subscription  include  the  cumu¬ 
lative  Annual  Volume  too.  The  1957  edition, 
published  in  June  of  this  year,  is  still  avail¬ 
able.  The  1958  edition  will  be  off  the  press 
next  spring. 

If  you  act  'promptly  we  can  start  your  Index 
subscription  with  the  issue  covering  the 
January  1-15  period,  and  at  the  end  of  the 
year  your  1959  file  will  be  complete.  So  this 
is  the  best  of  all  times  to  send  in  your  order. 

THE  NEW  YORK  TIMES  INDEX 

229  West  USrd  Street,  New  York  36,  New  York 
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Chicago  Dailies  Cover  Fire 
At  School  in  10-16  Pages 


Circulator*9  Child 
Among  the  Dead 

Chicago 

One  of  the  victims  of  the 
fire  at  Our  Lady  of  the  Angels 
School  was  10-year-oId  Caro- 


Girl  Reporters  Sob  As  They  Tell 
How  90  Died;  Fast  Color  Picture 

By  (>eorge  A.  Brandenburg 


fire.  They  arrived  with  fire  com¬ 
panies  responding  to  the  alarm. 
They  saw  the  building  in  flames 
with  smoke  rolling  from  every 
window  and  through  the  roof. 

Both  the  Daily  News  and 
American  replated  several  times 
as  late  “finals”  went  to  press. 

The  full  impact  of  the  tragic 
story  was  still  to  come,  how- 


Chicago  there  are  at  least  a  dozen  dead—  The  full  impact  of  the  tragic 
The  worst  school  fire  in  Chi-  all  children.  story  was  still  to  come,  how- 

cago’s  history  was  a  many-sided  “The  death  toll  jumps  to  20 —  ever,  as  reporters  and  photog- 
and  tragpc  story  to  be  told  in  to  35 — to  60.  And  up.  Fellow  raphers  rushed  from  the  school 
grim  headlines,  bold  news  pic-  workers  drop  their  voices  as  ^o  the  eight  hospitals  where 
tures  and  excellent  writing  by  they  whisper  the  latest  figures,  victims  were  taken.  Then  came 
all  who  had  a  part  in  covering  “You  dre^  taking  more  calls,  the  need  to  cover  the  County 
the  tragedy  which  caused  the  knowing  with  each  the  death  morgue  where  parents  sought  to 


death  of  87  children  and  three  toll  will  mount  higher. 


identify  their  children,  many 


nuns  at  Our  Lady  of  the  Angeles  “You  dread  it  and  keep  on  burned  beyond  recognition. 
Catholic  School  Monday  after-  taking  calls.  You  write  a  new  The  City  News  Bureau  sent 
noon,  Dec.  1.  lead,  a  bulletin,  a  second  bullo-  reporters  to  the  school  and  to 

It  was  the  kind  of  story  that  tin.  ^  ^  each  of  the  eight  hospitals  for 

hardened  newsmen  hated  to  “Then  when  the  last  edition  the  hard  task  of  comnilincr 


hardened  newsmen  hated  to  “Then  when  the  last  edition  hard  task  of  compiling 

write.  Women  reporters  at  the  has  gone  to  bed,  you  phone  names,  ages,  and  addresses  of 
scene  cried  as  they  telephoned  home  just  to  talk  to  your  own  ^be  dead  and  injured.  Charles 
eye-witness  accounts  of  children  children.”  Remsberg,  a  Medill  School  of 


jumping  from  windows,  police 
struggling  with  frantic  parents, 
firemen  catching  boys  and  girls 


Papers  Go  into  Aclittn 


Remsberg,  a  Medill  School  of 
•Journalism  graduate  student  en¬ 
rolled  in  the  Medill-CNB  train- 


Similar  scenes  were  enacted  ing  program,  phoned  in  the  first 


as  they  leaped  from  the  flaming  in  the  city  rooms  of  the  Chicago  bulletin  to  CNB  that  children 
horror.  American,  Chicago  Sun-Times  were  leaping  from  windows.  He 

,  and  Chicago  Tribune.  The  Amer-  later  sent  the  first  flash  that  12 

Just  Another  Alarm  Jimmy  Murray  and  children  were  dead  and  many 

The  story  broke  late  for  the  Hal  Bruno  to  the  scene  of  the  more  were  trapped  and  burned 
two  afternoon  papers,  shortly 


after  2:30  p.m.  When  the  Are 
alarm  box  soimded  in  the  city 
rooms  of  the  four  papers  and  at 
the  City  News  Bureau  it  was 
no  cause  for  immediate  concern. 
The  alarm  sounds  a  dozen  times 
daily. 

“Even  when  it  sounded  out  a 
2-11,  it  didn’t  mean  much,  “wrote 
William  F.  Mooney,  Chicago 
Daily  News  rewriteman  who 
handled  the  running  story  and 
later  told  of  his  own  reactions 
under  a  headline  which  said: 
“It  Happened  to  Kids  .  .  .” 

“As  a  routine,  because  it  was 
getting  close  to  deadline,  you 
Recked  residents  in  the  neigh- 
Whood  through  a  criss-cross 
directory  of  phone  numbers. 

“Then  a  frantic  woman  an¬ 
swered  one  call  and  said  a 
school  w’as  on  fire  and  children 
''^cre  jumping  from  windows. 

“Reporter-photographer  teams 
from  the  office.  Those  left 
hehind  started  calling  anyone 
and  everyone  in  the  area. 

I  A  reporter  flashes  you  that 


THE  CAMERA'S  RECORD  of  the  Chicago  school  catastrophe  is  as 
poignant  as  any  of  the  word  pictures  of  horror  and  tragedy.  This 
dramatic  shot  of  a  fireman  carrying  a  boy  from  the  ruins  was  made  by 
Steve  Lasker,  Chicago  American. 
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lyn  Marie  Perry,  daughter  of 
Samuel  T.  Perry,  Chicago 
Sun-Times  home  delivery 
supervisor. 

Three  Chicago  American 
truck  drivers  had  children  in 
the  fire.  The  son  of  Anthony 
De  Christopher  suffered  a 
skull  fracture.  Joe  De  Sario 
had  three  children  who  es¬ 
caped  unhurt.  John  Czernek’s 
daughter  was  unhurt. 


to  death  on  the  second  floor  of 
the  school  building. 

Most  of  the  papers  had  re¬ 
porters  and  cameramen  at  the 
scene  in  cars  equipped  with 
shortwave  radio  which  permitted 
them  to  keep  in  contact  with 
city  desks.  Illinois  Telephone 
Company  sent  its  mobile  trailer 
unit  to  the  Are,  permitting  re¬ 
porters  to  telephone  eyewitness 
accounts.  The  Tribune’s  radio 
station,  WGN,  dispatched  its 
Traffic  Copter  to  the  building. 

Gels  Cx)lor  Picture 

William  Vendetta,  Tribune 
photographer,  equipped  with 
color  film,  as  are  all  Tribune 
cameramen,  made  two  quick 
shots  of  the  school  engpilfed  in 
heavy  black  smoke.  He  notified 
Tom  Johnson,  assistant  photo 
chief  at  the  Tribune.  Mr.  John¬ 
son  picked  up  the  film  and  by 
5:15  the  negatives  were  de¬ 
veloped  and  Tribune  editors 
made  a  selection  of  a  shot  for 
processing.  At  1:15  A.M.,  color 
plates  w’ere  on  the  presses  with 
a  five-column  full-color  picture 
on  page  one  of  the  Tribune’s  1 
star  final  edition,  which  made 
city  and  suburban  home  de¬ 
livery  and  new’sstands  on  Tues¬ 
day.  Since  then  the  Tribune  has 
received  numerous  requests  for 
color  negatives  of  the  picture. 

Steve  Lasker  of  the  American 
came  up  with  a  dramatic  black 
and  white  picture  of  a  horror- 
stricken  fireman  carrying  an 
unconscious  boy  from  the  school. 
The  American  used  the  picture 
for  a  five-column  page  one 
smash  in  Tuesday  editions.  When 
the  picture  was  first  published 
the  fireman  was  unidentified.  He 
was  Mr.  Anonymous,  symbolic  of 

(Continued  on  page  68) 
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N.  Y.  Drivers’ 
Union  Battle 
Retards  Pact 

A  special  situation  involvinn 
delivery  of  New  York  City 
papers  to  Long  Island  customei  s 
has  retarded  negotiations  of  new 
contracts  with  eight  unions  that 
expire  at  midnight  Dec.  7. 

Craft  union  spokesmen  told 
E&P  on  Thursday  there  has 
been  “no  talk  of  stiike’’  up  to 
now.  The  subject  of  wages  was 
still  to  be  reached  in  negotia¬ 
tions  with  several  of  the  unions. 
In  the  case  of  the  Pressmen  the 
publishers  offered  the  same  $7 
two-year  wage  package  accepted 
by  the  Guild. 

Because  of  a  drivers’  strike 
threat,  the  problem  involving 
the  newspaper  and  mail  deliver¬ 
ers  union  (unaffiliated)  ap¬ 
peared  to  be  critical  as  the 
deadline  neai’ed  and  the  federal 
mediation  service  came  into 
action. 

Deliverj-  Switch 

All  major  dailies  except  the 
News,  which  has  an  independent 
delivery  system,  switch^  from 
one  wholesaler  for  Long  Island 
deliveries  to  two  others  because 
of  “difficulties”  with  the  former. 

The  Drivers’  Union  demanded 
protection  of  wages  and  other 
benefits  from  employes  of  the 
distributing  firms.  Both  the  pub¬ 
lishers  and  the  union  have  con¬ 
tracts  with  the  two  companies. 

When  members  of  the  union 
refused  to  handle  papers,  the 
publishers  filed  suit  in  Federal 
Court  claiming  $2.50,000  dam¬ 
ages  per  day  against  the  union. 
Thousands  of  residents  in  the 
cut-off  area  went  to  newsstands 
near  the  city  line  to  buy  Man¬ 
hattan  papers. 

The  Long  Island  Press  and 
Star  Journal  changed  to  an  in¬ 
dependent  delivery  system,  pend¬ 
ing  settlement  of  the  main 
dispute  over  a  combined  system. 
This  created  new  complications. 

Case  Explanation 

The  union’s  attorney,  Asher 
Schwartz,  refused  to  go  to  arbi¬ 
tration  but  he  later  advised  the 
mediator  that  the  union  would 
explain  its  case  to  the  appeals 
board  which  functions  under  the 
wholesalers  contract.  This  was  a 
change  of  tactics.  The  union  had 
contended  that  the  dispute  was 
with  the  publishers. 

Samuel  Feldman,  drivers’ 
union  president,  was  taking  his 
case  to  the  Allied  Printing 
Trades  Council  on  Thursday 
night.  Meanwhile,  Denis  M. 
Burke,  president  of  the  Engrav¬ 


ers’  Union,  said  all  contractual 
arrangements  had  been  resolved 
except  wages  and  he  thought 
agreement  would  be  i-eached  by 
Friday. 

• 

ITU  Demands 
For  Control 
Are  Rejected 

Jacksonville,  Fla. 

The  Florida  Times-Union  con¬ 
tinued  publication  this  week  de¬ 
spite  a  strike  of  International 
Typographical  Union  employees 
at  3:40  p.m.  Monday. 

Members  of  the  news,  circu¬ 
lation,  advertising  and  mechani¬ 
cal  staffs  turned  to  with  the 
help  of  some  new  employees  to 
get  out  the  Tuesday  and 
Wednesday  editions.  On  Wednes¬ 
day,  several  old  employees  came 
back  into  the  composing  room. 
At  the  outset  129  were  involved 
in  the  walkout.  Other  crafts  in 
the  building  reported  for  work 
as  usual. 

Talks  with  the  Typographical 
Union  were  resumed  on  Wednes¬ 
day.  Negotiations  have  been 
conducted  since  September.  The 
union’s  demands  for  a  contract 
were  based  upon  inclusion  of  a 
clause  that  would  give  it  con¬ 
trol  over  all  processes  that 
might  be  or  are  now  being  used 
in  production  of  the  paper. 

The  Times-Union  has  used  the 
Teletypesetter  since  1951,  but 
does  not  have  any  of  the  so- 
called  “cold-type”  processes. 

Verbal  .Agreements 

R.  C.  Miller,  president  of  the 
Florida  Publishing  Co.,  and 
general  manager  of  the  Times- 
Union  said  the  composing  room 
has  operated  with  union  em¬ 
ployes  under  verbal  agreements 
since  the  expiration  of  the  last 
written  contract  in  November, 
1947. 

“Subsequent  to  that  date,  be¬ 
cause  of  the  union’s  disagree¬ 
ment  with  some  requirements 
of  the  Taft-Hartley  Law  or  be¬ 
cause  of  a  later  issue  as  to  its 
‘jurisdictional’  claim  to  certain 
classes  of  work  in  newspaper 
production,”  he  said,  “the  union 
has  refused  to  make  contracts 
which  did  not  conform  to  their 
conditions.  During  this  time,  the 
Times-Union  has  been  one  of 
many  papers  which  have  resisted 
these  claims  and  some  of  the 
negotiations  have  been  lengthy 
and  bitter.” 

The  picket  line  was  withdrawn 
Dec.  4  and  the  Times-Union  said 
it  was  on  an  open  shop  basis, 
with  almost  a  score  of  printers 
back  on  the  job. 


Washington 
Guild  Strike 


Vote  Taken 


Washington 
American  Newspaper  Guild 
members  predicted  as  they 
awaited  balloting  at  a  meeting 
Thursday  (Dec.  4)  that  the 
Washington  Evening  Star  would 
be  struck  within  48  hours  there¬ 
after. 

The  paper’s  contract  with  the 
guild  expired  Sept.  1.  A  new  pact 
has  been  in  negotiation  since 
.Tuly.  Authorization  to  call  a 


through  on  working  week 
some  form  of  union  security,:] 
addition  to  locally-drafted 
mands. 

A  species  of  portal-to-poni 
pay  raise  is  involved  in  the  piil; 
demand  which  explains:  “L 
overriding  consideration  amo;- 
Star  guild  employees  now  is  tht 
the  forthcoming  move  of  tk 
Star  to  a  new  building  in  Sou4 
east  Washington  from  the  ck- 
venient  downtown  section  mei-i 
extra  traveling  time  and  adi- 
tional  transportation  expense  ti 
many  of  the  400  employees  a 
the  editorial,  commercial  aii 
business  departments  that  t» 
guild  represents.” 
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.strike  w'as  voted  to  guild  officers  ^  « •  ■  •  ■ 

in  November  when  an  impasse  J\e^OtiattOnS  0/1 

Lansing,  Mid 


was  reached  on  union  security 
clauses,  hours  of  work  per  \veek, 
and  wages. 

The  union  carried  forward  its 
preparation  for  a  strike  by 
renting  headquarters  near  the 
newspaper  building,  stocking 
picket  signs,  and  effecting  a 
support  arrangement  with  guild 
units  at  the  Post  and  the  News 
involving  contributions  of  one 
day’s  pay,  or  its  equivalent, 
each  week.  Press  association 
units  have  been  asked  to  meet 
for  consideration  of  the  part 
they  will  be  expected  to  play. 


N'unierou.s  Offers 


Numerous  offers  and  counter¬ 
proposals  have  been  before  ne¬ 
gotiators  and  Mediator  James 
Holden.  The  Star  made  its  “final 
offer”  Nov.  28.  The  package  in¬ 
cludes  a  three-year  contract 
with  wage  increases  from  $2.75 
to  $5  the  first  year,  $1.75  to  $3 
the  second  year,  and  $1.75  to  $3 
the  third  year;  two  additional 
job  exemptions;  partial  adjust¬ 
ment  of  pay  differentials  be¬ 
tween  commercial  and  editorial 
departments,  merger  of  two  art 
departments  with  readjustment 
of  scales;  exemption  of  some  em¬ 
ployes  from  holiday  premium 
pay;  insistence  on  using  edi¬ 
torial  and  advertising  photog¬ 
raphers  interchangeably;  some 
increase  in  night  and  Sunday 
premium  pay. 

The  newspaper’s  offer  was 
silent  on  the  demand  for  union 
shop,  37%  hour  week,  a  10-hour 
break  between  shifts,  time  and 
one-half  pay  for  holidays,  in¬ 
clusion  of  Saturday  as  a  holiday 
for  commercial  employes.  The 
guild  had  asked  for  a  two-year 
contract  with  wage  raises 
ranging  from  $5  to  $12  for  the 
first  year,  and  $2.50  to  $6  for 
the  second. 

ANG  national  headquarters 
insists,  the  local  unit  said,  that 
a  three-year  contract  be  signed 
unless  it  contains  major  break- 


Bargaining  teams  from  tk 
Booth  Newspapers,  Inc.  andb 
ternational  Typographical 
ion  were  in  session  here  Thus 
day,  Dec.  4,  attempting  to  wod 
out  an  agreement  that  wouii 
end  a  shutdown  of  nine  Mich- 
gan  daily  newspapers. 

The  Booth  Papers  at  Graiii 
Rapids,  Ann  Arbor,  Bay  City, 
Flint,  Kalamazoo,  Jackson,  Mui- 
kegon  and  Saginaw  have  no! 
been  published  since  Nov.  S. 
following  a  strike  by  unke 
printers. 

Ralph  Bastien,  president  d 
the  Booth  group,  said  a  conpli 
of  “pretty  tough”  issues  lo 
mained  to  be  resolved  in  tk 
negotiations.  He  declined  t 
specify.  Wages  and  other  con 
tractural  clauses  are  involvoi 

Many  non-union  employes  of 
the  newspapers  are  still  beinf 
paid,  Mr.  Bastien  said,  but  em¬ 
ployment  has  ceased  for  craft 
union  workers. 
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Censorship  and  ITU 
Clauses  in  Dispute 

Costa  Mesa,  Calif 
The  thrice-weekly  Costa  Mea 
Globe  Herald  &  Pilot  continued 
publication  this  week  after  sa 
of  eight  union  printers  w'alkec 
out.  The  Typographical  Uniot 
broke  off  negotiations,  under 
way  for  eight  months,  accordinf 
to  Walter  Burroughs,  publisher 
Two  principal  issues,  Mr.  Bur¬ 
roughs  said,  were  recognition  of 
the  union’s  laws  on  hiring  and 
a  stipulation  sought  by  the  pnh 
lisher  that  the  union  members 
would  set  any  copy  given  them 
by  the  editor.  The  latter  “cen¬ 
sorship”  question,  Mr.  Bur¬ 
roughs  said,  was  related  to  inci¬ 
dents  in  a  political  campaign- 
The  newsp>aper’s  attorney  h*-* 
filed  an  unfair  labor  practice 
charge  with  the  National  Labor 
Relations  Board. 
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Florida  Newspaper  Pay  Scale  frS-STirfi: 
Survey  Helps  Career  Appeal 


Findings  Lay  Low  Some  Rumors; 
Range  Is  from  $35  to  $225 

By  Dr.  Sidney  Kobre 

School  of  Journalism,  Florida  State  University 


A  survey  to  replace  rumors 
with  facts  about  the  earnings  of 
Florida  newspapermen  and 
women  and  to  tell  how  high 
school  graduates  what  they  can 
expect  in  journalism  has  been 
completed  by  the  Institute  of 
Media  Research  of  the  Florida 
State  University  School  of  Jour¬ 
nalism. 

The  range  of  pay  of  111  posi¬ 
tions  from  reporter  to  city  edi¬ 
tor,  from  departmental  editor  to 
editorial  writer,  indicates  that 
the  wage  scale  isn’t  as  bad  as  it 
is  usually  painted,  but  that  it 
might  be  better  in  certain  cate¬ 
gories,  or  jobs. 

$103  Average  Salary 

The  survey  showed  that  the 
range  of  pay  on  Florida  dailies 
extended  from  $35  to  $225  per 
week.  The  average  salary  was 
1103.43.  Generally  speaking,  in 
the  lower-range  circulation 
newspapers,  the  difference  in 
salaries  between  men  and  women 
was  insignificant.  When  the  in- 
vMtigators  studied  the  larger 
sized  dailies,  they  discovered  the 
male  reporters  received  con¬ 
siderably  more  than  women 
writers. 

The  study  was  made  at  the 
suggestion  of  Mike  Beaudoin, 
city  editor  of  the  Tallahassee 
(Fla.)  Democrat,  a  graduate  of 
the  school. 

A  representative  sample  of 
newspapers  of  all  sizes,  located 
in  every  section  of  Florida  from 
Key  West  to  Pensacola,  was 
sought.  Questionnaires  were 
®niled  to  each  of  the  36  news¬ 
paper  organizations  in  the  state. 

Florida  has  a  total  of  44  daily 
newspapers.  Half  reported  back, 
pving  information  on  11  posi- 
l^ns  on  their  editorial  staffs. 
These  papers,  incidentally,  rep- 
resented  758,621,  or  56  percent 
of  the  Florida  circulation. 

Range  by  Croups 

.  The  newspapers  were  divided 
into  four  groups,  with  15  dailies 
Mving  under  25,000  circulation; 
2  papers  with  25-50,000  circula- 
hon;  3  in  the  60-100,000  class, 
^d  2  with  100,000  subscribers 
or  more. 

^hile  the  range  of  pay  of  all 


newsmen  was  from  $35  to  $225, 
the  investigators  believed  the 
facts  would  be  more  clearly  re¬ 
vealed  if  the  newsmen  were 
grouped  in  $50  pay  categories. 
It  found,  then,  that  4  newsmen 
received  under  $49  weekly;  64 
drew  between  $50  and  $99;  36 
earned  from  $100  to  $149,  and  17 
earned  over  $150. 

Twenty-eight  reporters  fell  in 
the  salary  range  between  $46 
and  $150  weekly.  The  average, 
or  mean,  salary  of  these  re¬ 
porters  was  $84. 

Looking  at  the  figures  broad¬ 
ly,  in  order  to  make  some 
generalizations,  the  investiga¬ 
tors  discovered  that  85  percent 
of  the  reporters  earned  less  than 
$100  weekly.  But  25  percent 
received  between  $90  and  $100. 

The  survey  indicated  that  only 
one  reporter  received  under  $59 
weekly,  while  seven  earned  be¬ 
tween  $60  and  $69  weekly.  The 
institute’s  study  showed  that 
four  news  reporters  obtained  be¬ 
tween  $70  and  $79  weekly,  while 
five  earned  from  $80  to  $89. 
Some  reporters’  exceptional  con¬ 
tributions  to  news-gathering  and 
news-writing  were  recognized, 
for  the  publishers  paid  them  be¬ 
tween  $100  and  $140  weekly. 

Reporter’s  Pay 

Considering  the  size  of  the 
newspapers,  the  researchers 
found  that  the  larger  the  news¬ 
paper  the  greater  the  reporter’s 
salaries.  In  the  25,000  and  under 
group,  the  range  was  from  $45 
to  $90  weekly,  with  the  average 
being  $67.  In  the  next  larger 
class,  the  reporter  who  answered 
the  questionnaire  earned  $95 
weekly.  In  the  next  division,  50- 
100,000,  the  lowest  salary  was 
$60  while  the  highest  was  $125, 
with  the  average  $88. 

In  the  largest  newspapers, 
those  with  100,000  or  more  cir¬ 
culation,  the  institute  found  a 
range  for  reporters  from  $75  to 
$100,  with  an  average  of  $94. 

Bringing  the  averages  to¬ 
gether,  we  find  $94  for  the  re¬ 
porter  on  largest  papers;  com¬ 
pared  with  $88  for  the  writer  on 
small  circulation  dailies,  and 
$65  for  the  smallest  papers. 

Re-writemen  who  have  tradi¬ 


tionally  earned  more  pay  be¬ 
cause  of  longer  experience  and 
more  responsibilities  on  the 
writing-end  (many  reporters 
would  deny  this!)  earned  be¬ 
tween  $70  and  $150,  with  the 
average  $101.  The  typical  re- 
writeman  on  a  small  daily  ob¬ 
tains  $80;  the  next  larger,  $87; 
with  $120  being  earned  on  the 
larger  dailies. 

The  survey  showed  that  de¬ 
partmental  editors,  such  as 
sports  and  women’s  page  editors, 
receive  higher  pay  generally 
than  reporters.  The  depart¬ 
mental  editor’s  range  was  from 
$35  to  $176.  The  average  for  all 
was  $94.  In  the  smaller  papers 
the  departmental  editor  earned, 
on  the  average  $70;  the  next 
larger  daily  paid  $95;  while  the 
editors  on  the  50-100,000  papers 
received  $110.  Two  editors  on 
the  largest  papers  earned  more 
than  $150  weekly. 

Qty  Editor  and  Others 

The  boss  of  the  city  room,  the 
city  editor,  with  his  many  tribu¬ 
lations  and  responsibilities  for 
local  coverage,  has  a  paycheck 
which  reflects,  to  some  extent, 
his  job.  The  range  of  the  Florida 
city  editors  was  from  $75  to 
$167  weekly,  with  the  average 
$118. 

Size  of  circulation  was  a 
factor  in  the  salary  scale.  In  the 
under  25,000  circulation,  the  edi¬ 
tors  averaged  $110;  the  pay  in 
the  50-100,000  class  was  $134; 
while  the  top  dailies  paid  $150 
for  a  city  editor. 

What  does  the  wire  editor,  or 
the  telegraph  editor,  sometimes 
called  the  news  editor  receive? 
Between  $90  and  $192.  The  aver¬ 
age  wras  $121. 

Managing  editors  on  Florida 
papers  earn  between  $75  and 
$160  per  week  with  the  average 
$111.  It  would  appear  from  the 
evidence  that  some  managing 
editors  or  news  editors  earn 
more  than  top  editors.  The  con¬ 
clusion  is  a  valid  one.  The  man¬ 
aging  editor  of  a  large  metro¬ 
politan  newspaper  will  earn 
more  than  the  editor  of  a  small 
community  newspaper. 

Unfortunately,  enough  replies 
were  not  obtained  from  the 
large  newspaper  editors,  but  a 
general  pattern  is  indicated. 
'The  small  dailies  paid  their  edi¬ 
tors,  on  the  average,  $100 
weekly;  the  next  size  news¬ 
papers  gave  $123  to  the  man 
filling  this  spot.  Information 


Gainesville,  Fla. 

A  newspaper  career  pam¬ 
phlet  similar  to  one  produced 
by  the  Ohio  Press  Association 
is  being  distributed  to  all  high 
schools  in  Florida  by  the 
state’s  two  press  groups,  the 
Florida  Press  Association  and 
the  Florida  Daily  Newspaper 
Association. 

Posters  calling  youths’  at¬ 
tention  to  the  pamphlet  are 
sent  to  schools  for  attach¬ 
ment  to  bulletin  boards.  The 
pamphlets  are  made  available 
through  the  school  newspaper 
oflice. 


from  the  larger  papers  is  lack¬ 
ing,  but  it  may  be  estimated  at 
$150  or  above. 

It  pays  to  be  an  editorial 
writer.  The  average  salary  of 
an  editorial  writer  was  $138.  The 
entire  range  was  from  $75  to 
$200  weekly.  None  fell  below 
$100. 

Fringe  Benefits 

In  addition  to  straight  salary, 
newsmen  and  newswomen  are 
interested  in  fringe  benefits,  and 
economic  security.  Inquiring 
about  the  overtime  pay,  the  in¬ 
vestigators  found  that  the  range 
was  very  wide.  In  the  smallest 
circulation  group,  two  depart¬ 
mental  heads  responded  that 
they  earned  imder  $10  weekly 
in  overtime,  two  others  about 
$15.  An  editor  of  a  woman’s  page 
earned  $26  weekly,  while  one 
city  editor,  apparently  badly 
ne^ed  and  understaffed  on  his 
reportorial  side,  received  $38 
w’eekly. 

The  range  in  the  next  larger 
class  of  newspapers  was  from  a 
low  of  96  cents  weekly  for  over¬ 
time  to  about  $10.  In  the  larger 
newspapers,  two  departmental 
editors  were  listed  as  receiving 
$25  weekly  overtime  pay,  while 
one  wire  earned  $30  for  his 
extra  efforts. 

Sometimes  newspapermen’s 
salaries  are  increased  beyond 
their  usual  earnings  when  pub¬ 
lishers  give  annual  bonuses. 

A  total  of  46  newsmen  re¬ 
sponded  “yes”  to  the  question, 
whether  they  received  annual 
bonuses.  Fifty-nine  others  said 
they  did  not  get  any  bonuses, 
and  six  did  not  reply.  The  range 
extended  from  $19  to  more  than 
$1,000  for  such  bonuses.  About 
9  per  cent  received  between  $50 
and  $70,  and  about  12  per  cent 
above  $100  yearly. 

Paid  vsu:ations  have  become 
the  standard  pattern  in  most  in¬ 
dustries  and  government,  and 
newspapers  in  Florida  followed 
the  usual  patterns.  In  responding 
{Continued  on  page  70) 
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vs  REPORTERS  RELIEVED: 


Experts’  Information 
Proposal  Sidetracked 


By  Kathleen  Tehsch 

IVew  York  Times  Staff 


Correspondents  covering  the 
United  Nations  had  reasons  to 
be  relieved  this  week  by  the 
decisions  reached  regarding  fu¬ 
ture  UN  activities  in  the  field 
of  public  information. 

The  resolution  which  emerged 
from  the  General  Assembly’s 
budget  committee,  it  was  clear, 
would  make  no  major  alteration 
either  in  the  policy  or  the  cur¬ 
rent  practices  of  the  Office  of 
Public  Information.  What 
changes,  if  any,  would  be  made 
were  to  be  left  to  the  discretion 
of  Secretary  General  Dag  Ham- 
marskjold. 

As  such,  the  resolution  closely 
reflected  the  thinking  of  the 
United  States  that  no  changes 
should  be  made  which  could  in 
any  way  drag  the  UN  into  the 
field  of  propaganda  or  down¬ 
grade  the  services  now  accorded 
mass  media  at  UN. 


Experts’  Report 


vice  that  the  UN  try  harder  to 
accentuate  its  non-controversial 
business. 

On  staffing,  it  was  remarked 
that  keeping  staff  in  certain 
press  posts  over  lengthy  periods 
(9  to  12  years)  could  be  “harm¬ 
ful.” 


These  have  been  the  two  major 
worries  of  most  UN  correspond¬ 
ents  who  have  been  following  the 
budget  committee’s  deliberations 
these  past  weeks  with  a  degree 
of  uneasiness. 

Target  of  their  anxiety  has 
been  a  105-page  report  drafted 
by  a  committee  of  six  members 
which  the  budget  body  estab¬ 
lished  last  year  and  asked  to 
advise  ways  of  streamlining  the 
OPI,  trimming  costs  and  im¬ 
proving  efficiency. 

The  experts’  report,  most  cor¬ 
respondents  felt,  had  stayed  far 
beyond  the  requested  review  and 
instead  recommended  sweeping 
changes  of  policy,  a  new  outlook 
on  UN  reports  of  its  work, 
staffing  changes  and  drastic  cur¬ 
tailment  of  some  publications, 
etc,  etc. 

The  report  talked  about  shift¬ 
ing  emphasis  from  the  “mass  ap¬ 
proach”  (news  media  style)  to 
a  “selective  approach  of  public 
relations”  according  to  which 
the  UN  would  depend  more  on 
governments  and  influential  per¬ 
sons  in  its  efforts  to  reach  the 
public. 

There  was  another  suggestion 
— warmly  supported  by  the 
British — that  the  chief  priority 
in  the  future  should  go  to  the 
UN’s  overseas  information  cen¬ 
ters.  There  were  recommenda¬ 
tions  about  special  handling  for 
“controversial”  issues  and  ad- 


Editorial  Oppo^iition 


Best  Way  Out 


And  there  were  scores  of  other 
comments  and  suggestions  which 
in  short  time  had  created  some¬ 
thing  of  a  furor  among  UN  cor¬ 
respondents.  The  same  kind  of 
opposition  came  from  members 
of  the  Foreign  Press  Associa¬ 
tion  and  also  was  expressed  edi¬ 
torially  in  newspapers  in  this 
country  and  abroad. 

However,  the  budget  commit¬ 
tee’s  newly-approved  resolution 
appears  certain  to  allay  the  ex¬ 
pressed  fears  of  most  corres¬ 
pondents.  For  one  thing,  it  elim¬ 
inates  the  blanket  endorsement 
of  the  experts’  many  suggestions 
which  had  been  urged  by  the 
British,  the  French,  Indians  and 
the  Soviet  bloc — all  of  whom 
supported  the  report  but  for 
widely  differing  reasons. 

A  spot  check  of  some  of  the 
veteran  newsmen  at  UN  indi¬ 
cated  that,  on  the  whole,  they 
felt  the  decision  was  a  good  one. 


EXTENDING  CONTRACT  five  year*  beyond  the  expirafion  date  of  lit 
original  one  negofiafed  in  1952,  John  R  Cuneo,  left,  of  Cuneo  Pni 
Inc.,  and  John  K.  Herbert,  publisher,  sign  a  $40  million  commifiMt 
for  printing  of  the  American  Weekly  in  three  rotogravure  plants  acni 
the  country.  The  new  agreement  runs  until  1967.  When  the  Hmr 
supplement  switched  to  roto  in  1952  the  contract  with  Cuneo  n 
described  as  a  10-year  $60  million  commitment. 


This  was  the  view  of  Bruce 
W.  Munn,  chief  correspondent 
for  United  Press  International 
and  president  of  the  United 
Nations  Correspondents  Associ¬ 
ation.  UNCA  attacked  the  re¬ 
port  as  “dangerous”  in  its  prop- 
agandistic  and  ideological  impli¬ 
cations.  Mr.  Munn  said: 

“The  action  of  the  budget 
committee  appears  to  be  the 
best  way  out,  in  view  of  the 
sharp  differences  among  dele¬ 
gates  as  to  whether  the  expert 
committee’s  report  should  be 
endorsed  or  condemned. 

“It  leaves,  I  think  properly, 
to  Secretary  General  Dag  Ham- 
marskjold  the  questions  of  ad¬ 
ministering  the  long-fixed  news 
and  information  policy  of  the 
United  Nations  in  the  best  and 
most  economical  way  he  can. 

“In  leaving  a  wide  field  to  the 
Secretary  General  to  put  into 
practice  what  he  believes  to  be 
in  keeping  with  UN  information 
aims,  the  resolution  went  far 
toward  reassuring  correspond¬ 


ents  that  sendees  at  UN  head¬ 
quarters — the  news  center  of  the 
organization — would  not  be  im¬ 
paired  and  that  mass  media — 
the  best  means  of  informing 
freely  and  fully  the  greatest 
number  of  the  world’s  people — 
would  not  be  downgraded.” 

A  similar  view  came  from  Max 
Harrelson,  chief  correspondent 
for  the  Associated  Press: 

“I  am  particularly  happy 
about  three  things:  the  resolu¬ 
tion’s  clear  declaration  in  favor 
of  objective  and  factual  infor¬ 
mation  as  opposed  to  propa¬ 
ganda,  the  statement  that  there 
will  be  no  impairment  in  the 
facilities  available  to  mass 
media  at  UN  headquarters,  and 
the  decision  to  leave  the  infor¬ 
mation  program  generally  up 
to  Mr.  Hammarskjold. 

“In  view  of  his  known  position, 
I  am  sure  there  will  be  no  basic 
change  in  the  UN  information 
policy.” 

Mary  Hornaday,  a  member  of 
the  Christian  Scievee  Monitor 
staff  covering  UN,  had  this  to 
say: 

“Having  been  a  Washington 
correspondent  most  of  my  jour¬ 
nalistic  career  I  am  in  favor  of 
having  governmental  public  in¬ 
formation  programs  reviewed 
from  time  to  time  for  possi¬ 
ble  bureaucratic  excrescences. 
Therefore  I  was  not  prepared  to 
object  to  the  findings  of  a  UN 
“expert”  committee  to  remodel 
the  international  organization’s 
public  information  services  ‘at 
the  lowest  possible  cost.’ 

“The  recommendations  of  the 
committee  turned  out  to  be  in- 
fortunate  in  that  they  would 
have  added  fuel  to  the  Cold  War 
instead  of  working  for  peace  and 
universality. 


“Fortunately  the  General  Ai- 
sembly  has  been  able  to  hurdh 
cold  war  differences  and  ‘lent 
it  to  Dag’  to  proceed  with  A 
revamping  of  the  UN’s  Of 
along  lines  he  is  already  p* 
suing.” 


bunted  Firmer  IJne 


The  reaction  to  the  resolutil 
from  newsmen  from  other  col 
tries  also  was  on  the 
favorable  although  a  nuraki 
would  have  liked  to  see  the  b* 
get  committee  take  a  firmer® 
against  the  experts’  recommit 
dations,  instead  of  simply  pal 
ing  the  matter  on  to  Mr.  Ha* 
marskjold. 

These  correspondents,  ho* 
ever,  are  satisfied  that  the  S» 
retrary  General’s  expressed  ml' 
givings  about  many  recommer 
dations  will  lead  him  away  fron 
extensive  attempts  to  carry  ott 
the  experts’  suggested  revisions 

What  the  resolution  does  do 
is  offer  certain  guidelines  to  th 
Secretary  General,  such  as 
urging  a  greater  role  for  th 
UN  overseas  information  center 
as  a  means  of  spreading  infor 
mation  to  the  public  in 
regions.  However,  even  hen 
there  is  included  a  reassurane 
that  this  new  emphasis  shoulc 
not  be  given  at  the  expense  of 
the  present  services  given  to 
news  media  at  headquarters. 


Heads  Firestone  PR 


EDITOR  8C  PUB 


AKW)S 

A.  E.  “Scotty”  Brubaker 
formerly  retail  advertising  ma®' 
ager  of  Firestone  Tire  &  RubWJ 
Co.,  has  been  named  director  o 
public  relations  of  Firestone. 

L I  S  H  E  R  for  December  6, 
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arm  Boys’  Feet  of  C 
iddy  Ad  Agency  Doc 

hor  Defends  His  Novel  As 
trument  of  Exposing  Fakes 


Philip  N.  Schuyler 


Robert  Foreman 

In  the  book  he  writes  that 
'8%  of  agency  people  are  moral, 
'Jt  after  the  assertion  bats  out 
‘90  pages  of  immorality  and 
I'jp-^tionable  ethics,  including 
secret  “time  trading”  by 
rv  executives. 

Aiitbrnlic  Tour 

Now  comes  “The  Insider” 
(Holt)  In  this  longer  and  sexier 
’’'el,  Janies  Kelly,  vice  president 
®f  Ellington  &  Co.,  Inc.,  por¬ 
trays  an  imagined  Mortimer 
^oyes,  another  agency  vicepresi¬ 
dent  who,  the  author  admits, 
‘s  “the  personification  of  evil.” 

Called  the  “Andrea  Doria  man 
~  impressive  but  doomed,” 
Noisy”  Noyes  triumphs  in  the 
end.  Sunk  after  a  series  of 
sordid  sorties,  he  is  finally  salv- 
^Sed  by  a  $3,000,000  bequest 
ram  his  father-in-law,  giving 
control  of  a  client  thought 

On  the  book  jacket,  readers 
editor  8c  PUBLISHER 


tke 

Hot 

Half 

Hour 


are  invited  to  “an  absolutely 
authentic  tour  through  adver¬ 
tising’s  engine  room  from  the 
inside  looking  out.  It  gives  you 
the  fearful  agency-client  rela¬ 
tionship  behind  scenes  and  be¬ 
fore  scenes  on  the  day  of  a 
crucial  presentation — and  leaves 
you  wondering  w'hich  English- 
made  shoes  contain  the  clay 
feet.” 

One  of  a  number  of  the  “in¬ 
side  workings”  of  an  agency  are 
these  thoughts  of  one  of  Mr. 
Kelly’s  agency  executives  at  a 
client  meeting: 

“Agency  people  talking  about 
how  to  sell  toothpaste  when 
they  were  thinking  only  how  to 
keep  those  commissions  rolling  in 
without  getting  too  far  out  on  a 
limb.  If  you  want  to  know  people, 
sink  a  ship  and  watch  who  gets 
into  the  lifeboat;  or  put  an  ad¬ 
vertising  account  in  jeopardy 
and  watch  ’em  scramble.  Polite¬ 
ness,  hell.  Truth,  hell.  Human 
relations,  hell.  From  Chairman 
Doblin  (head  of  Mr.  Kelly’s  fic¬ 
tional  agency)  to  Whoreboy 
Noyes,  nobody  really  gives  a 
damn  except  to  keep  ’Tipton  (the 
client)  on  the  books.” 

Harmful  ‘Mish-Mash’ 

J.  Davis  Danforth,  another 
BBDO  executive  vicepresident, 
this  year’s  chairman  of  the 
American  Association  of  Adver¬ 
tising  Agencies,  has  often  de¬ 
plored  books  that  cast  aspersions 
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on  the  business  to  which  he  has 
devoted  his  life  since  he  was 
graduated  from  Princeton  33 
years  ago.  Incidentally,  both  Mr. 
Foreman  and  Mr.  Kelly  slap 
Princeton  boys. 

Present  company  excluded, 
since  Mr.  Danforth  and  Mr. 
Foreman  are  associates.  Mr. 
Danforth  has  a  word  for  this 
kind  of  fiction. 

“Mish-Mash,”  he  said.  “Such 
stories  are  undoubtedly  harmful 
to  our  business.” 

“Nothing  you  can  do  about  it,” 
observed  Jack  Cunningham, 
president  of  Cunningham  & 
Walsh.  This  agency,  working 
with  Mr.  Danforth,  when  he 
headed  the  4-A’s  public  relations 
committee,  prepared  a  series  of 
advertisements  designed  to  meet 
fictional  and  other  attacks  on 
the  agency  field.  “You  can’t  stop 
books,  but  the  image  could  be 
changed. 

“I  suppose  if  you  wrote  a  book 
about  an  agency  Sir  Galahad, 
nobody  would  read  it,”  Mr.  Cim- 
ningham  added.  He  had  read 
“The  Hot  Half  Hour,”  when 
questioned,  had  not  yet  read 
“The  Insider.”  “I  didn’t  like 
those  behind-the-TV-scenes  in¬ 
sinuations,”  he  said  about  Mr. 
Foreman’s  book. 

A  True  Story 

Should  something  be  done  ? 

The  question  takes  on  a  modi¬ 
cum  of  seriousness  when  coupled 
with  a  true  story  told  this  week. 

An  advertising  agency  was 
making  a  presentation  to  an  im¬ 
portant  prospect.  The  president, 
executive  vicepresident  and 
media  director  kept  an  appoint¬ 
ment  with  the  firm’s  top  execu¬ 
tive,  hoping  to  land  the  $10,000,- 
OOO-a-year  billing.  First  ques¬ 


tion  from  the  prospect  directed 
blimtly  at  each  of  the  agency 
trio  was:  “How  many  wives  have 
you  had?”  Seems  the  prospec¬ 
tive  client  had  been  reading 
books  about  agency  life.  There 
was  quite  a  talk  about  ethics, 
immorality,  excessive  drinking, 
and  large  expense  accounts. 

This  particular  presentation 
had  a  tragic  ending.  The  im¬ 
pressed  prospect  made  a  date  to 
visit  the  agency  in  question.  On 
the  day  agreed  upon,  the  agency 
president  had  a  sudden  lunch 
call  from  an  extremely  import¬ 
ant  client,  hard-drinking  and 
inclined  to  promiscuity.  While  no 
sex  was  involved  at  the  lunch 
date,  the  president  arrived  late 
for  the  appointment  with  the 
prospect.  Under  his  belt  were  a 
half  dozen  martinis.  He  called 
Mr.  Prospect  by  Mr.  Competi¬ 
tor’s  name  several  times  and 
all  in  all  was  quite  befuddled. 

“Just  like  the  books  I’ve  been 
reading,”  said  the  prospect,  who 
took  his  account  elsewhere. 

Sex  Is  ‘Artistic  Truth’ 

Mr.  Kelly  thinks  something 
can  be  done  about  it  and  in  fact 
that  he  has  done  it.  He  excuses 
the  sex  that  oozes  through  his 
book  as  “artistic  truth.”  On  the 
thesis  of  whether  or  not  “The 
Insider”  may  harm  the  agency 
business,  he  has  decided  ideas. 

“The  book  is  not  meant  to  be 
an  expose  of  agencies,”  he  said. 
“As  a  matter  of  fact  it  is  an 
ironical  defense  of  our  business. 

“Because  it  is  a  personal  serv¬ 
ice  business,  agencies  attract  a 
goodly  number  of  people  like 
Mortimer.  You  know  the  charm 
type,  with  nothing  much  else  to 
recommend  them.  They  are 
patently  phonies.  It  might  prove 
that  my  story  could  be  a  means 
toward  driving  such  heels  from 
the  business. 

“You  do  not  clean  up  an  evil 
by  whitewashing  it,  but  by  let¬ 
ting  it  be  seen  in  all  its  black¬ 
ness.” 

(Continued  on  page  71) 


Preprint  Ads  in  Color 
Tested  on  Newsprint 


Lipton  account  at  Y&R’s  To-  f* 

ronto  office,  declared  the  results  U  lllllY  T  iriTlS  ^  I 

“encouraging,”  commenting  on  ^ 
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A  new  addition  to  full-color 
advertising  in  the  versatile  daily 
newspaper  medium  made  its  bow 
in  New  York  this  week. 

General  Foods  Corp.  (Young 
&  Rubicam,  Inc.)  for  its  “Dream 
Whip”  brand  bought  a  full- 
color  refinement  of  the  “Hi- 
Fidelity”  preprint  roll  process 
in  the  New  York  Joumal-Amer- 
ican  and  the  New  York  World- 
Telegram  &  Sun,  Tuesday,  Dec. 
2. 


34-Ib.  Newsprint 


The  process,  employing  grav¬ 
ure  rather  than  lithographic 
printing,  permitted  use  of  34- 
pound  newsprint  with  the  ad¬ 
vertising  on  one  side  and  ed¬ 
itorial  text  and  black-and-white 
ads  on  the  other. 

The  preprinting  was  done  by 
the  Marathon  Gravure  Division, 
American  Can  Company,  Nee- 
nah-Menasha,  Wis. 

Last  June,  Y&R,  working 
with  the  Eastern  Colortype 
Corp.,  ran  full-page  advertise¬ 
ments  back-to-back  on  55-pound 
glossy  paper. 

The  refinement  grew  out  of 
difficulties  encountered  in  try¬ 
ing  to  find  two  compatible  ad¬ 
vertisers  willing  to  use  the  same 
papers.  Eastei'n  Colortype  set 
up  Leon  Leighton  Associates  for 
this  brokerage  purpose  and  has 
had  success  in  lining  up  three 
advertisers  for  two  newspapers 
in  Canada  and  two  for  six  in 
California. 

“Six  major  advertisers  are 
preparing  copy  for  our  full- 
color  preprints,”  Ron  Hubbard, 
vicepresident  of  Eastern  Color- 
type,  said  this  week.  He  said 
tests  were  being  made  on  pre¬ 
printing  rolls  on  one  side,  leav¬ 
ing  the  other  side  open  for  the 
newspaper’s  own  back-up. 


Pilot  Test  ‘Subsidv’ 


per  thousand  on  the  55-pound 
glossy  stock.  Mr.  Gediman  said 
tests  have  been  made  on  32- 
pound  newsprint.  He  admitted 
some  “subsidy”  was  involved  in 
this  week’s  publication,  and  sug¬ 
gested  the  cost  per  thousand 
might  rather  be  estimated  at  $7. 

The  newspapers  furnished  the 
newsprint.  It  has  been  suggested 
that  this  may  become  the  ac¬ 
cepted  practice.  For  the  run  of 
1,200,000,  the  preprinting 
charge  was  $6,075,  making  the 
total  to  General  Foods  of  $14,- 
291,  plus  art  and  mechanical 
charges. 

Robert  F.  Fountain,  media 
coordinator  for  Hi-Fi  at  Y&R, 
said  that  for  competitive  trade 
reasons  specific  results  from  the 
first  Jell-0  ad  in  June  could 
not  be  made  public.  Speaking  in 
general  terms,  however,  he  de¬ 
clared  most  clients  who  had  used 
the  process  were  “delighted  with 
the  trade  activity  generated.” 


Detailed  Rep<,rt  WASHING*, Ipap 

Wilfred  Taylor,  manager  of  Utility  companies  have  ki  tioi 
Y&R’s  Montreal  office,  said  he  the  first  round  of  their  figfhtti  (E( 
was  completing  a  detailed  I’e-  approval  of  the  Fedeii  bee 

poi't  on  Hi-Fi  activities  in  Mont-  Power  Commission  to  include*  nev 
real.  Specifically,  in  regard  to  ^  rate-making  cost  their  outlit  rep 
Royal’s  ad,  which  promoted  the  advertising  canijiaign  tali  ing 

portable  on  one  side  and  a  new  issue  with  public  power  ij-  by 


electric  model  on  the  other,  he  vocates. 

.said  the  Hi-Fi  ad  in  Montreal  ,, 

and  Toronto  Nov.  7  resulted  in  re-tiearing 

“exceptional  trade  activity,  in-  Trial  Examiner  Edward  B 
store  display,  and  good  pre-  Marsh  told  a  pre-hearinp  cor 
stocking,  plus  the  benefit  of  ference  Dec.  4  he  will  rule  t 
many  requests  for  franchi.ses  relevant  any  testimony  discK- 
from  dealers.”  ing  the  ad  campaign  as  an  ori 

“Sales  results  far  exceeded  nary  business  opei'ating  expen* 
expectations,”  he  said.  “Royal  He  ruled  that  the  copy  to 
had  a  complete  sell-out  in  Ot-  directed  to  a  “political  questior 
tawa,  for  instance,  and  that  was  and,  under  FPC  regulatm- 
from  the  overflow  circulation  cannot  be  entered  as  an  “ori 
from  Montreal  and  Toronto,  in-  nary  and  necessary”  busnie? 
dicative  of  the  compelling  power  expense  within  government  re? 
of  Hi-Fi  advertising  and  the  ulations. 
merchandising  follow-through.”  Leonard  Easley,  assistant  eer 


ing  the  ad  campaign  as  an  ori  to 
nary  business  opei'ating  expen*  ni 
He  ruled  that  the  copy  to,'  Fi 


Increases  in  Sales 


^rchandising  follow-through.”  Leonard  Easley,  assistant  ger 

e,  ,  .  .  eral  counsel  of  FPC,  elaborated 

rihol-in-the-Arni  ..nr  « 

We  favor  the  use  of  adveifc 

To  this  statement,  William  ing;  it  is  beneficial  because  it 


This  week’s  ad  on  newsprint 
was  the  first  of  five  pilot  tests, 
according  to  H.  James  Gediman, 
executive  vicepresident  of 
Hearst  Advertising  Service.  'The 
next  test  is  set  for  the  same  two 
papers  Feb.  10.  Then  the  ad¬ 
vertiser  will  be  the  Sealtest  Di¬ 
vision  of  National  Dairy  Prod¬ 
ucts  Corporation,  a  client  of 
N.  W.  Ayer  &  Son,  Philadelphia. 

Cost  is  based  on  the  regular 
black-and-white  newspaper 
rates,  plus  the  cost  of  preprint¬ 
ing  and  shipping  the  rolls,  art 
and  mechanical  charges.  In  the 
case  of  the  advertisment  this 
week  the  cost  was  $5  per  thou¬ 
sand  impressions,  against  $15 


The  W-T  &  S  has  conducted  a 
grocery  audit  of  the  New  York 
market  for  18  years.  Jacques  A. 
Caldwell,  manager  of  general 
advertising,  said  the  Jell-0  Chif¬ 
fon  Pie  was  a  new  product  that 
got  started  off  with  a  bang.  He 
said  all  Jell-0  products  showed 
decided  increases  in  sale  follow¬ 
ing  use  of  Hi-Fi  ads.  There  was 
a  20%  increase  of  pudding  and 
pie  filling  in  June  and  July  over 
May  and  an  increase  in  July 
of  22.8%  over  July  1957. 

Other  Y&R  clients  that  have, 
used  similar  preprints  include 
the  Thomas  J.  Lipton  Co.,  Ltd., 
and  Rothman  cigarets  and  the 
Royal  Typewriter  Company, 
which  used  the  Montreal  Gazette 
and  the  Toronto  Globe  &  Mail, 
and  American  Home  Foods  and 
Chef  Boy-Ar-Dee  in  the  Seattle 
Post-Intelligencer,  Portland 
Oregonian,  San  Francisco  Ex¬ 
aminer,  Sacramento  Bee,  Los 
Angeles  Examiner,  Los  Angeles 
Mirror-News,  and  San  Diego 
Union-Tribune. 

A.  A.  Duncanson,  Lipton’s 
director  of  sales,  declared  the 
impact  or  “shock  value”  of  the 
full  color  in  newspapers  was 
strong. 


Ground  Rules 


The  confei'ence  was  called  to 
set  ground  rules  for  a  hearin? 


H.  Bell,  vicepresident  in  charge  promotes  competition,  but  tbt 
of  marketing  for  Royal  in  Mont-  regulations  intend  that  tb 
real  added :  stockholders  of  the  utility  shool; 

“We  also  had  a  sell-out  in  pay  for  it.  In  these  instances  1 
Hamilton,  Ont.  We  are  extreme-  political  viewjwint  is  being  id 
ly  well  satisfied  with  Hi-Fi.  As  vocated — one  with  which  son; 
far  as  sales  and  business  gen-  stockholders  and  some  customer! 
erally  is  concerned  it  has  proved  o»ay  not  agree.” 

a  shot-in-the  arm.  „  ,  „  . 

,  ...  Ground  Rules 

Furthermore,  it  has  been  a 

real  morale  builder  for  our  en-  The  confei'ence  was  called  to 
tire  sales  force.”  set  ground  rules  for  a  hearin? 

The  refinement  of  Hi-Fi,  mak-  for  Jan.  6.  On  th 

ing  it  possible  for  one  advertiser  agreement  readift 

to  use  newsprint  stock,  came 

about  through  the  interest  of  followed:  When  ^e  hiring  i- 
five  organizations:  Intaglio  utility  con 

Service  Corporation;  Scripps-  P*:fSout  an  exper 

Howard  Newspapers,  Hearst  witness  who  wll  proceed  to  di* 
Newspapers,  In-Tag  Division,  ^®  .  ordinary  and  nece 

Interchemical  Corporation  saiy  business  ex^nse”  asp«: 
(printing  ink)  and  Y&R. 

w  .f  /  -It  claims  of  $863,130  for  adverbs- 

K  ^  oon^  capacity  of  j  ^  ^ 

pnnt.ng  5,000  000  pages  in  full  ^^ject.  When  he  is  upWd 
color  a  week.  Len  Pinover,  presi-  .,  ..i-v.  ,  .w 

d,n.  of  I„ta,,lio,  said  ho"  has  * 


sary  business  expense”  asp«’ 
which  involves  deduction  of 
claims  of  $863,130  for  adveibs- 
ing  expense.  Counsel  Easl«! 


arranged  with  five  other  print-  wmld 

ers  with  a  total  capacity  of 

an  nnn  nnn  t  i  Seek  to  prove  if  pcimitted.  Iw 

20,000,000  pages  for  a  single  •  a  au 

’  ,  ’  ®  issue  will  then  move  to  the  power 

OCK*  •  •  la 


Realty  Tourists 


commission.  If  the  examiner  is 
upheld,  the  case  will  go  to  court 
The  examiner  was  told  d>*t 
the  utility  companies  involved  in 


Trade  Interest 


“Trade  interest  and  the  dis¬ 
play  given  to  the  advertisements 
in  stores  was  very  satisfying,” 
he  said.  “When  you  get  dis¬ 
plays  in  major  markets  you  get 
sales.” 

John  Bull,  supervisor  of  the 


Miami  Fla  me  uruny  companies  invoivcuu. 

Fifty  real  estate  editors’ from  protest  spent  on  avenp 

northern  newspapers  were  here  more  than  one-tenth  of  ww 
this  week  as  guests  of  the  percent  of  gross  operating  re^ 
Mackle  Company.  They  were  "“®s  f®’’  advertising.  “To 

taken  on  a  flying  tour  of  Power  and  to  meet  competifaon. 
Mackle’s  seven  developments  in  ^^®  l?®al,  it  was  explained, 
the  state.  On  Sunday  lunch  was  ^  inform  customers,  inve^R 
served  on  the  beach  at  Port  and  employes  about  objectives- 
Charlotte.  problems  and  plans. 
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'ms  ‘TOTAL 
jlinj  SELLING’ 


6,380  Salesmen  From  689  Newspapers  at  Rallies 
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Credit  for  holding  the  first  of 
these  “total  selling”  rallies  goes 
to  J.  Warren  McClure,  business 
of  the  Burlington  (Vt.) 


manager 

Free  Press,  and  one  of  12  re- 
His  meeting 


gional  captains, 
was  held  Oct.  30  and  drew  50  ad¬ 
vertising  salesmen  from  seven 
newspapers. 

Largest  rally  held  to  date  in 
terms  of  audience  was  conducted 
in  Chicago  where  750  admen 
showed  up  from  15  newspapers. 
Largest  rally  in  terms  of  num¬ 
ber  of  newspapers  represented 
was  held  in  Oklahoma  City, 
Okla.,  where  65  dailies  set  a 
total  of  284  advertising  sales¬ 
men  to  learn  about  “total  sell¬ 
ing.” 

The  industry-wide  sales  pro¬ 
gram  was  jointly  designed  by 
top  officers  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion,  Bureau  of  Advertising, 
Association 
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MEN  BEHIND  THE  LINES — Team  of  "total  selllni"  speakers  at  Chicago  rally  included  (left  to  right)  Budd 
Gore,  Chicago  Daily  News;  Marshall  Trippe,  Chicago  American;  A.  P.  MacKinnon,  New  York  Times,  presi¬ 
dent  of  Chicago  Chapter,  AANR;  Dent  Hassinger,  Bureau  of  Advertising;  Laurence  T.  Knott,  Chicago  Sun- 
Times;  and  Walter  C.  Kua,  Chicago  Tribune. 


ANPA,  American 
of  Newspaper  Representatives, 
National  Newspaper  Promotion 
Association  and  the  Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers. 
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Honolulu  Advertiser 

Honolulu 
George  Chaplin,  former  editor 
of  the  New  Orleans  (La.)  Item, 


became  associate  editor  of  the 
Honolulu  Advertiser  on  Dec,  1. 

Former  Governor  Oren  E. 
I^ng,  who  had  been  associate 
editor,  left  the  paper  to  devote 


full  time  to  his  duties  as  a 
Hawaii  Statehood  Commission 
employee  and  Territorial  sena¬ 
tor. 

Mr.  Chapli 


lin,  bom  in  Colum¬ 
bia,  S.  C.,  is  a  Clemson  College 
^duate  and  a  Nieman  Fellow. 
He  has  been  managing  editor  of 
the  Camden  (N.  J.)  Courier 
Host  and  the  San  Diego  (Calif.) 
Journal.  He  was  managing  edi¬ 
tor  and  then  editor  of  the  New 
Orleans  Item  until  the  paper 


REGIONAL  RALLY  at  Albany,  N.  Y.  drew  attendance  of  130  sales  people  from  12  newspapers  in  eastern 

New  York  and  western  Massachusetts. 


(f 

r  a 

’59  E&P  Market  Guide  INSIDE  AD-LINES 


Fact-Packed  Volume 


Editor  &  Publisher’s  1959 
Market  Guide  rolled  off  the 
presses  and  into  the  mails  this 
week,  a  508-page  fact-packed 
compendium  of  exclusive  data  on 
newspaper  markets. 

According  to  Albert  E.  Weis, 
E&P’s  marketing  and  research 
manager,  the  Guide,  now  in  its 
35th  year  of  publication,  is  being 
distributed  to  some  6,000  sub¬ 
scribers,  at  $6  a  copy, 

Ray  Prescott,  B.S.M.E.,  con¬ 
sultant  on  marketing  problems, 
continues  his  population,  sales 
and  income  estimates  tabulated 
by  states.  His  1958-59  estimates 
of  retail  sales  and  individual  in¬ 
comes  are  up  to  two  years  ahead 
of  other  research  sources. 


Incomes  Up 


Charles  F.  Schwartz,  assistant 
director.  Office  of  Business  Econ¬ 
omics,  United  States  Department 


of  Commerce,  again  reports  on 
personal  and  per  capita  incomes 
by  states  and  regions.  He  foimd, 
for  example,  that  the  flow  of  in¬ 
come  to  individuals  in  1957  was 
at  a  new  high  in  every  state,  not¬ 
withstanding  the  downturn  in 
business  activity  in  the  latter 
part  of  the  year. 

For  the  continental  U.  S., 
total  personal  income  in  1957 
was  up  5%  from  1956  while  per 
capita  income  was  up  3%.  Mr. 
Schwartz  also  notes  that  the 
'58  recession’s  impact  was  most 
severe  in  the  Great  Lakes  states. 
New  England,  and  Mideast 
regions. 

The  Guide  features  on  its  back 
page  the  patented  Machol  “Edge 
Index  System.”  This  makes 
readily  available  the  wealth  of 
data  covering  more  than  1500 
newspaper  markets. 


Orders  Being  Taken  for  1959  E&P  Year  Book 

Orders  for  the  1959  edition  of  the  Editor  &  PUBUSHER 
International  Year  Book  are  now  being  received.  For  con¬ 
venience,  the  order  card  facing  this  page  may  be  used  to 
insure  that  a  copy  of  the  Year  B<wk  will  be  reserved. 

As  a  publishing  economy  and  a  concentration  on  service 
to  the  various  segments  of  E&P  subscribers,  the  Year  Book 
has  been  separated  from  the  regular  52-issue  subscription. 
The  Year  Book  will  sell  at  $3.25  per  copy.  The  subscription 
rates  for  the  regular  weekly  issues  of  E&P  are  unchanged. 


Post  and  Times-Star 
Hikes  Ad  Rate  Again 


Cincinnati 

The  Post  and  Times-Star  will 
increase  its  advertising  rates, 
another  five  cents  a  line,  effec¬ 
tive  Feb.  1. 

In  his  letter  to  advertisers, 
Frederick  W.  Giesel,  business 
manager,  said,  “When  we  ad¬ 
justed  the  advertising  rates  in 
September,  we  intentionally 
went  on  the  low  side  because 
of  the  uncertainty  of  the  new 
circulation  picture  at  that  time. 
Many  believed  the  additional 
circulation  would  be  as  low  as 
60,000,  while  others  guessed  it 
would  be  over  100,000.  Now  we 
are  proud  to  tell  you  that  cir¬ 
culation  has  reached  a  flgfure 
far  in  excess  of  our  most  opti¬ 
mistic  predictions.” 

The  Audit  Bureau  of  Circula¬ 
tions’  report  shows  over  265,- 
000  net  paid  circulation.  This 
means  a  68  percent  increase 
(105,000)  over  the  net  paid  cir¬ 
culation  of  the  Post  before  com¬ 
bination  of  the  two  newspapers. 


“TOTAL  SELLING”  IN  $5,203,612  in  TV  between  Jat- 

DETROIT  uary  and  September  this  yeit, 

T  o  oc  r' _ estimates  advertisers  will  swiii 

In  Detroit  Dec.  3,  35  General 

Ttr  i  1.  .j  j  1.  $l7a  billion  in  the  medium  u 

Motors  execs,  headed  by  GM’s 

. ,  .  T  -d  /-■  j  i.  j  1959.  Estimate  compares  will 

president  J.  F.  Gordon,  sat  down  ,  „  „  „„„„„  -  «i  qTqnnn 

>  ..  ...  the  IvB  guess  of  $l,o < 3,000, ai 

£p  b^s  11.290,900,000  this  year. 

tising,  ANPA.  This  year  they  *  ♦  ♦ 

got  a  iMk  at  highlights  of  “total  ESTINGHOUSE  BRE\l 

selling  auto  promotion  set  for 

first  two  weeks  of  April  ’59  and  Something  big  for  newspapen 


Heinz’s  Dimond  Dies 


ESTINGHOUSE  BRE\l 


Something  big  for  newspapen  Iconte 


keyed  to  theme:  “Live  better  by  is  reported  brewing  at  Wes&j 


Guild  Pacts  Add 
$2  Million  in  Pay 

Wage  increases  in  the  new 
contracts  with  New  York  City’s 
seven  major  dailies  will  amount 
to  $2,256,800  in  the  second  year, 
the  Newspaper  Guild  of  New 
York  estimated  this  week  follow¬ 
ing  ratification  of  the  $7  package 
rise. 

The  agreements  covering  edi¬ 
torial  and  commercial  depart¬ 
ment  employees  will  add  $1,289,- 
600  in  pay  the  first  year,  the 
Guild  calculated.  The  new  top 
minimum  for  key  jobs  goes  to 
$156.80  now  and  $160.30  in  the 
second  year  at  the  Times  and  the 
News’,  $153  and  $156.50  at  the 
other  five  papers. 


far  with  a  brand  new  car.”  house  Electric  Corp.,  Pittsburgh 
Louis  A.  Weil  Jr.,  BOA  chair-  (Fuller,  Smith  &  Ross,  Inc.) 
man,  presided.  In  stressing  im-  *  *  ♦ 

portance  of  newspaper  as  an 

advertising  and  news  medium,  MEDL4  REVIEW 

he  said  public  wants  news  “in 

large  doses;  to  be  absorbed  in  Frank  Keitip,  vicepresid 


MEDIA  REVIEW 


Frank  Kemp,  vicepresidet;  I  tions 


detail  and  at  leisure.”  He  cited  media  director,  Compte  |  the 

I'ecent  Gallup  study  showing  Advertising  Inc.,  has  put  is 
newspaper  circulations  keep  in-  staff  to  work  on  the  agenc^s 
creasing  and  that  retailers  “can  annual  “Media  Review’  which 
pack  ’em  in”  with  timely,  should  be  finished  about  Jan.  I 
punchy  copy  in  newspaper  ad  «  *  * 


columns.  He  also  noted  that  “it’s 
a  practical  impossibility  for 
electronic  media  to  fill  void 


‘ETJSION’  V.S.  MERGER 


Agency  “fusion”  w’as  offered 


created  by  strikebound  news-  ^  “dramatic  de- 1 


parture”  from  the  epidemic  I 


Charles  T.  Lipscornb  Jr  BOA  mergers.  E.  J.  Church-  . 

prexy,  said  princii^l  feature  of  j,,  president  of  Donahue  &  Coe 
auto  pi-omotiori  is  rendering  Freeman  Keyes,  chairmai 
our  bigg^t  cummers  a  serv-  j^eyes.  Madden  &  Jones,  said 
ice  by  putting  ‘total  selling  at  “strengthen  services 

your  se^ice.  to  clients”  effective  Jan.  1  by 

Seated  at  speakers  table  was  combining  facilities.  Avoided  by 
George  W.  Healey  Jr.,  editor,  inyoUed  no  money 

Aeir  Orleans  (^.)  Times-  ow 

Pica^cne  and  president.  Amen-  corporate  structure,  were  "ac-  "'<> 
can  Society  of  Newspaper  Edi-  personality  conflicts’, 

.  ,  J  •  -1  Gained  was  total  billing  of  ISii 

BOA  people  made  similar  ^  D&C  was  pre  1 

pitch  to  Ford  Motor  Co.  execs  dominantly  print  agency;  K,  S 

■  &  J,  was  heavier  in  broadcast  ter 

♦  ♦  *  Total  personnel  numbers  in  ex- 


TV  AIMS  AT  PAPERS 


cess  of  500  spread  among  sever  I  mi 


Comics  and  supplements  will 
be  used  by  the  Kellogg  Company 


Pittsburgh 
Charles  Arthur  Dimond,  who 
retired  last  June  as  manager  of 
advertising  and  public  relations 
at  H.  J.  Heinz  Co.,  died  here 
Nov.  21  after  a  lengthy  illness. 
He  was  53. 


The  Television  Advertising  ♦  ♦  ♦ 

Bureau  is  training  its  biggest  rniwif-c  je  eiTPPX  itmfntS 
guns  to  take  retail  and  auto  ad  <^OMICS  &  SUPPLEMENTS 

business  from  newspapers  in  Comics  and  supplements  will 
1959.  ^  be  used  by  the  Kellogg  Company 

To  get  retailers  to  use  TV  is  to  introduce  new  15-ounce  pack 
chief  objective  of  TvB’s  new  age  of  Sugar  Frosted  Flakes 
film  “Plus  Over  Normal.”  It  Two  one-half  page  Sunday  comk 
seeks  to  show  (1)  why  retailers  ads  are  scheduled  in  key  man 
should  use  video;  (2)  how  they  kets  and  large  color  space  has 
should  use  it;  (3)  what  TV  is  been  bought  in  This  Week,  Pt 
and  its  “flexibility.”  rade  and  the  First  Three  Mar 

“Automotion,”  TvB’s  cello-  kets  Group,  through  Leo  Bur 
matic  presentation,  shown  in  nett  Company,  Chicago. 
Detroit  Dec.  2,  is  billed  as  de-  *  *  * 

picting  the  “close  relationship 

between  TV  and  the  automotive  FREEWAX  EXP.VNUING 
industry.”  The  show  as  sup¬ 
ported  by  personal  appearances  Planning  to  expand  Freew» 
of  large  Dodge,  Ford,  and  Buick  territories  north  and  west 
dealers  telling  how  TV  works  Chemical  Corporation  of  Amer- 
for  them.  ica  has  switched  its  account  fro® 

Lennen  &  Newell  to  D’Arcy  Ac- 
*  *  *  vertising  Company  effective 

$IV2  BILUON  IN  TV  Vic^resident 

Hyde  will  be  account  supervisor 
George  Abrams,  Revlon’s  ad  and  Richard  Yacenda,  account 
director,  whose  company  spent  executive. 
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Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


What  Editorial  Content  ^Sells’  Paper? 


Rochester,  N.  Y. 

Are  space  buyers  becoming 
more  interested  in  newspaper 
content  ? 

If  so,  what  kind  of  content 
“sells”  a  newspaper  as  an  ad¬ 
vertising  medium? 

These  questions  w-ere  asked 
of  Gannett  Newspapers  admen, 
12  of  whom  approach  the  ques¬ 
tions  from  varying  angles  in 
the  December  issue  of  the  news¬ 
papers’  house  magazine,  The 
Gannetteer. 

Writes  Douglas  Taylor,  news¬ 
paper  representative  and  assist¬ 
ant  secretary  of  J.  P.  McKinney 
&  Son,  Inc.: 

“With  the  advent  of  broad¬ 
casting,  the  buyer  has  become 
the  expert  who  decides  just 
where  his  commercial  might  best 
be  placed  as  to  program  ad¬ 
jacency.  This  seems  to  have  re¬ 
vived  the  age-old  desire  of  some 
buyers  to  choose  the  location  of 
their  advertisements  in  print 
media  —  ‘far  forw-ard,’  ‘back 
page,’  ‘above  the  fold,’  or  ‘top 
of  column,’  according  to  their 
own  ideas  of  how  to  reach  the 
most  for  the  least.” 

Depart  inenlalization 

Mr.  Taylor  adds:  Depart¬ 
mentalization  in  newspaper  con¬ 
tent  is  valuable  “because  it 
dramatizes  the  subject  and 
makes  it  easier  for  the  buyer  to 
comprehend.  But  even  more  im¬ 
portant  is  liberal  and  somewhat 
dramatic  illustration.”  He  cites 
this  example  from  his  own  ex¬ 
perience: 

“A  nicely  done  but  simple 
portfolio  of  tear  pages  from  the 
Binghamton  (N.  Y.)  Frees  of 
one  month  made  a  striking  com- 
■tansna  in  volume  and  quality 
’’•**  '.*  ich  of  two  prominent 
Si>ecialized  ‘home’  magazines, 
^t  w-e  didn’t  get  the  business. 
Why?  The  buyer  simply  said 
that  he  could  not  get  enough 
jobs  like  that  from  enough 
newspapers  in  enough  cities  to 
build  a  strong  case  for  news¬ 
papers.  The  business  went  to  one 
pi  the  magazines.  That’s  why  it 

so  important  that  each  news¬ 
paper  do  the  best  it  can.  Each 
IS  part  of  the  whole  that  the 
general  advertiser  buys.” 

In  retail  ad  presentation,  ac¬ 
cording  to  James  J.  Burnett, 
“res.s  advertising  director  (now 
cptired),  the  Binghamton  Press 
■Shows  how  it  offers  something 

editor  &  PUBLISHER 


Space  Buyers  Often  Request 
Position  on  Their  Own  Ideas 


of  interest  to  every  member  of 
the  family. 

Several  admen  question  the 
extent  to  which  departmentali¬ 
zation  should  be  carried.  Says 
Merrell  M.  DuBois,  advertising 
manager  of  the  Rochester  Times- 
Union: 

“Comparatively  few  position 
requests  today  specify  news 
content.  By  far  the  greatest 
number  of  position  requests 
simply  call  for  ‘far  forw-aixl.’  It 
is  unfortunate  that  so  little  re¬ 
gard  is  given  to  individual  new-s- 
paper  makeup,  new-  section  char¬ 
acteristics,  or  departmentaliza¬ 
tion  of  the  new's.  It  is  possible 
that  advertising  could  be  even 
more  resultful  if  it  were  geared 
to  the  features  in  the  news¬ 
paper.” 

Says  Mr.  Taylor:  “A  large 
part  of  our  success  in  food  ad¬ 
vertising,  in  my  opinion,  is 
attributable  to  the  large  number 
of  newspapers  that  are  doing  a 
good  job  on  food  and  women’s 
pages.  And  they  are  w-ell  drama¬ 
tized  by  the  annual  Food  Edi¬ 
tors’  Conferences  sponsored  by 
the  American  Association  of 
Newspaper  Representatives.  .  .  . 
When  will  we  be  able  to  do 
something  like  that  in  the 
fashion  and  home  decoration 
fields  ?  Both  are  well  served 
editorially  by  many  newspapers 
now’.  Dramatizing  the  job  of 
being  done  by  newspapers  might 
pay  dividends.” 

The  “one  department  where 
the  news  is  of  the  very  greatest 
help  toward  the  selling  of  adver¬ 
tising,”  according  to  Retail  Ad¬ 
vertising  Manager  Wilber  (Bill) 
Hanks  of  Rochester’s  Democrat 
and  Chronicle,  is  “the  women’s 
department.  Every  fashion  story 
helps  make  our  feminine  readers 
more  fashion-conscious.  This  in 
turn  subtly  strengthens  the  sell¬ 
ing  appeal  of  the  fashion  ready- 
to-wear  ads  of  our  stores.  This 
means  better  results,  more  busi¬ 
ness.” 

A  view  held  by  admen  on  some 
smaller  newspapers  is  voiced  by 
Ted  Lovell  of  the  Elmira  (N.  Y.) 
Star-Gazette.  After  noting  the 
pulling  pow’er  of  sports  pages, 
building-new's  pages,  women’s 
for  December  6,  1958 


pages  and  school  pages  in 
Elmira,  he  says: 

“News  content  serves  us  best, 
however,  not  as  specific  features 
and  columns  but  as  a  well 
rounded  diet  of  the  day’s  news 
that  effectively  meets  the  needs 
of  the  public.  It  is  this  quality 
of  our  papers,  plus  the  con¬ 
tinuous  efforts  of  our  circulation 
department,  that  led  to  our  in¬ 
tensity  of  coverage — and  inten¬ 
sity  of  coverage  is  the  greatest 
aid  in  selling  space.” 

Says  John  Prizzia,  Jr.,  retail 
advertising  manager  of  the 
Sewbnrffh  (N.  Y.)  News: 

“Makeup  is  important  not  only 
to  the  reader,  but  to  the  space 
buyer.  Well  planned  feature 
pages  carry  the  reader  through 
a  whole  world  of  interests — to 
the  editorial  page.  This  page  is 
your  main  attraction.  Generally 
it  creates  a  greater  interest  in 
your  community  among  all  who 
come  in  contact  w’ith  it.” 

Daniel  M.  O’Connell  of  the 
Hartford  (Conn.)  Times  cites 
editorials  as  helpful  to  an  ad 
salesman  because  each  “editorial 
establishes  the  newspaper  as  a 
firm,  unshakable  member  of  the 
community.”  And  Domenic  E. 
Didoardo,  retail  advertising 
manager  of  the  Plainfield 
(N.  J.)  Courier-News,  estimates 
that  opposite-editorial  page  posi¬ 
tions  are  in  fourth  greatest  de¬ 
mand  on  his  new’spaper — behind 
“top  outside  Page  3,”  society 
and  women’s  pages. 

Quality  No  Guarantee 

In  an  introduction  to  the 
statements  by  other  admen, 
Henry  W.  Stock,  advertising  di¬ 
rector  of  Gannett  New’spapers, 
says  that  quality  content  of  a 
newspaper  cannot  guarantee  ad¬ 
vertising  effectiveness: 

“Regardless  of  the  excellence 
of  a  newspaper  as  an  editorial 
product,  it  can  prove  to  be  a 
sterile  attraction  to  space  buyers 
if  ads  do  not  produce  results. 
Obviously,  a  good  many  things 
combine  to  produce  results.  Ad¬ 
vertising  space  buyers  have  a 
definite  interest  in  them  and 
positive  opinions  concerning 
them.  So  it  might  be  well  to 
remind  ourselves  from  time  to 
time  that  space  buyers  also  are 
readers  of  our  newspapers.  .  .  . 


This  does  not  mean  that  adver¬ 
tising  space  buyers  or  newspaper 
advertising  men  either,  for  that 
matter,  should  function  as  edi¬ 
tors;  on  the  contrary,  I  urge 
only  that  their  counsel  be  heard.” 

Says  Mr.  O’Connell:  “In  virt¬ 
ually  every  selling  effoi’t  the 
point  is  reached  where  the  ad¬ 
man  must  have  answered  or 
must  be  ready  to  answer  such 
questions  as:  Are  you  sure  I  will 
get  results?  How  has  Joe  Doaks 
been  doing  with  his  ad?  Does 
your  newspaper  carry  more  of 
this  type  of  advertising  than 
the  competition? 

“Most  convincing  is  the  suc¬ 
cessful  advertising  of  your  pros¬ 
pect’s  competitors.  This  one 
point  has  brought  the  Hartford 
Times,  and,  1  am  sure,  many 
other  newspapers,  more  pre-sold 
customers  than  any  other  single 
factor.  The  volume,  productive¬ 
ness,  ethics  and  general  appear¬ 
ance  of  display  advertising  in 
your  newspaper  provide  the  one 
tool  that  can  stand  alone  in 
effecting  a  successful  sales  ef¬ 
fort.” 


Tangible  Results 

Adds  George  C.  Frank,  retail 
advertising  manager  of  the 
Albany  Knickerbocker  News: 
“While  circulation  of  itself  may 
‘sell’  advertising,  it  stays  sold 
only  if  it  produces  sales.  Llke- 
w’ise,  editorial  content  can  exert 
an  influence  on  advertising;  but 
tangible  results  are  what  make 
a  newspaper  attractive  to  an 
advertiser.  A  ‘heavy’  newspaper 
with  a  large  amount  of  adver¬ 
tising  is  the  best  advertisement 
a  newspaper  can  have,  for  it  is 
concentrated  advertising  that 
produces  concentrated  reading 
interest  and,  therefore,  sales.” 

Says  Mr.  Taylor:  “A  news¬ 
paper  that  carries  a  large 
volume  of  retail  advertising 
gives  self-evident  proof  that  it 
pays  the  advertiser  because  the 
sound  of  the  retail  cash  register 
is  pretty  convincing.  But  this  is 
not  always  so  where  retail 
volume  is  being  built  by  arti¬ 
ficial  means,  sometimes  a  very 
difficult  thing  to  determine 
and  discuss  competitively.  A 
crowded,  tight  newspaper  may 
look  prosperous  but  an  adver¬ 
tiser  who  finds  his  copy  crowded 
and  ‘buried’  doesn’t  think  so.” 

Two  Gannett  men  cited  want 
ads  as  especially  valuable  to 

(Continued  on  page  20) 
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ADVERTISER  •  NEWSPAPER  Communications,  Inc.,  McCann’s  | 

—  '  sales  development  affiliate.  iiCUlctSIVrt  ▼▼  m 

^  I  •  1  O  I  1  1  consulted  with  U.  S.  /~kf f  A  J  TAyf  • 

^TOII^I^QQ  Steel  Corp.  for  timely  pointers  vlllCr  AQ  iflflJOr 

tClllllV^OO  J.  U.011  based  on  U.  S.  Steel’s  phenomen- 

al  success  with  its  “Operation  Lincoln,  Ne, 

1  J  "D  *1  J  T  Snowflake.”  A  Major  in  Advertising  Jor 

V^UU-IQ  OU-lllJ.  Working  with  Inco’s  market-  nalism  will  be  offered  by  a, 

ing  and  advertising  executives.  University  of  Nebraska  be^. 

Bv  Robert  B  Melntvre  M&P  and  SCI  worked  out  the  "ing  next  Fall,  Dr.  William  E 

creative  concept  of  the  stainless  Hall,  director  of  the  School  d 

rp..  -  -jxj  1  steel  promotion  itself  and  of  the  Journalism,  has  announced. 

Twenty-nme  major  depart-  vicepresident  and  general  man-  supporting  advertising.  SCI’s  “Advertising  is  an  integn 
ment  stores  in  key  markets  ager  of  Inco’s  general  sales  and  ^s  then  took  part  of  journalism,  and  we  ml- 

across  the  U.  S.^11  run  a  pro-  marketing  services  department,  promotion  into  the  field  and  come  the  opportunity  to  tni 
motion  during  Feb.  2-14  fea-  is  to  communicate  to  American  ggcured  the  support  of  the  29  Nebraska’s  future  advertisiij 

turuig  stainless  steel  merchan-  families  the  incre^ing  avail-  participating  stores  which  will  practitioners,”  Dr.  Hall  said. 

,  1  -x  J  X  II  fashionably  designed  parry  out  a  seven-point  pro-  Addition  of  four  new  adve- 

Properiy  exploited  at  all  stainless  steel  consumer  goods,  gram  designed  by  SCI  to  build  tising  courses  this  year  madei 

levels,  the  promotion  could  be  <‘its  utility  and  its  pleasing  prestige,  traffic  and  volume.  possible  to  design  a  professfe 

turned  into  a  second  Operation  appearance  are  being  evidenced  Tender  the  dual  headline  sequence. 

Snowflake  in  terms  of  news-  bv  a  steadv  increase  in  the  num-  vt  "^^oline,  ^,x„_„  MoKi-qcL-q 

naner  advertisine-  linao-e  u  ^  increase  in  the  num  “Bright  New  Fashions  for  Future  Nebraska  joumalis 

Prime  move?  leYdnd  the  products  your  Home  -  The  Gleam  of  students  will  designate  in  tl» 

“Gle^^of  StainLs  sS^  used  throughout  the  home,  Mr.  stainless  Steel,”  the  stores  will  sophomore  year  whether  tl«! 

motir  1?  InteraaM^^  Larson  said.  It  is  quite  grati-  strive  to  take  full  advantage  of  desire  to  follow  the  news^- 

Co  Tincol  whTc?rS^  x?'"?  the  stores  in  the  approaching  annual  upswing  torial  or  advertising  options  t! 


Stainless  Steel  Push 
Could  Build  Linage 


By  Robert  B.  McIntyre 


Co.  (Inco)  which  this  month  w’ill  the  foremost  communities  have 


release  full-page  four-color  in-  recognized  Tn 'our  nrornotion  a  interest  by  housewives  in  to  the  major  in  journalism  l| 
sections  in  T  ook  nnH  '’I  ”  xCr/xZ^C-!?" home  fumishings  of  all  kinds,  third  option,_  in  radio  and  tdt 


sertions  in  Look  and  Satevepost  logical  focus  for  their  traditional 
magazines  plugging  stainless  February  emphasis  on  house- 


steel  consumer  goods. 

Beginning  in  February,  Inco 
will  officially  kick  off  the  pro¬ 
motion  with  two-page,  four-color 


wares  and  home  fumishings.” 


T-Point  Program 


vision  journalism,  is  understudy 


®  ■  The  promotional  program,  ex- 

Producers  In,  Too  elusive  to  each  store  in  its  AdfllGIl 

,  ,  ,  ,  market,  consists  of  seven  points: 

Mr.  Larson  noted  that  leading  Specific  suggestions,  in  {.Continue 


spreads  in  the  same  tw’o  maga-  producers  of  stainless  steel  have  ^  jspeeme  suggesuons,  in 
r,ii,=  1  nnn  oi  stainiess  sieei  nave  rough,  new'spaper-ad  layout 

zines  plus  1,000-line  adaptions  pledged  their  support  of  the  f^r-rr,  tr^r- 


(Continued  from  page  19) 


of  the  same  ads  W  leadhig  news-  form,  for  the  store’s  exclusive  display  salesmen.  Said  Ad  Mar- 

naners  where  the  90  oartici.  agressively  par-  theme  idea;  2)  Specific  sug-  ager  Hanks  of  Rochester: 


papers  where  the  29  partici-  ticipate  in  the  promotion  Manu-  ^  T  x  u  r  ^ 

mtino-  otrti.o=  oj/i;  ^'^ipaie  in  xne  promotion,  luanu  gestions,  also  m  sketch  form,  “Don’t  sell  our  classified  ac 

fi/,,,  facturers  of  stainless  steel  prod-  f^r  appropriate  window  dis-  vertising  short!  It  has  put  s 


tion,  maximum  schedules  of  ucts  'alf  members' of  the  Com-  appropriate  wmuow  uis-  vertising  snort;  it  nas  pui  * 

commercials  will  be  used  on  In-  See  of  sSnless  St^l  Pr^-  f 

nn’a  vQ/iirt  *"irtee  01  stainiess  st^i  rro  again  in  sketch  form,  for  a  spe-  with  us,  and  has  done  a  fanta.- 

those  cities  Stori^  whirh  will  °f  cial  selling  exhibit  for  stain-  tically  successful  selling  job  fe 

narticinate  Vnllnw  Steel  Insritute,  are  expected  to  less  steel  merchandise;  4)  Ideas,  so  many  folks  who  have  us« 

support  the  Inco  prog^m  with  pjyg  material,  for  a  publicity  it,  that  they  talk  about  it  an: 
Participating  Stores  ^o'’6H;isii^  am  promo-  campaign;  5)  Scripts  for  radio-  talk  about  it,  many  times  ii 

T>-  v-i  A  XI  X  TT  tional  sales  efforts.  These  com-  yy  gp^j;  commercials;  6)  A  sales  terms  almost  of  awe  at  the  jo't 

Rich  s,  Atlanta,  Ga.;  Hutzler  panies  are:  training  program  for  the  store’s  it  does.  That  is  very  helpful  tc 

Bros.,  Baltiinore,  Md.;  rizitz  Sharon  Steel  Corp.;  Stainless  sales  personnel;  and  7)  A  traffic-  successful  selling  by  those  ol 
Dept,  fcitore,  Birmingham,  Ala.;  Steel  Division,  Jones  &  Laugh-  building  contest  idea  and  the  us  in  display  advertising.” 
J°Tl^\d?ms  ’  ’  N  Y  :  15"  Corp  ;Josl^  Stainless  necessary  implementing  mater-  And  Robert  Swartzenberg 

M  u  n  tX’’  Atlas  Steels  Ltd.;  Armco  ial,  for  those  stores  that  conduct  classified  advertising  manage: 

Marshall  Field.  Chicniro.  T  1  •  tJ+oal  •  Cunoin'/M.  Qfaol  ni.  .  ’x--x_  ciassineu  auverxising  iiianas 


participate  follow: 

Participating  Stores 


Marshall  Field,  Chicago,  Ill.;  Steel  Corp.;  Superior  Steel  Di-  contests  nf  tho  Ninnnm  ITnlU  tN  Y) 

John  Shillito  Co.,  Cincinnati,  vision,  Coppert?eld  Steel  Co.;  «f  the  Niagara  Falls  (N.  Y.) 

Ohio;  The  Higbee  Co.,  Cleve-  Eastern  Stainless  Steel  Corp.;  Meeting  with  Reps 

Ohfo;  A"’Ha^S™ila?T“xa’:  . 

Rike-Kumler,  Dayton,  Ohio;  J.  adium-Alloys  Steel  Canada  Ltd.;  AHvertirinir  ANPA  h no  offered  ^1^®.  Public  s  cho^- 

L.  Hudson,  Detroit,  Mich.;  G.  Damascus  Tube  Co.;  McLeuth  medium  for  its  own  advertising 

Fox,  Hartford,  Conn.;  Foley’s,  Steel  Corp.;  Allegheny  Ludlum  J?  cooperate  with  Inco  execu-  classified  provides  indisputab' 

Houston,  Texas;  L.  S.  Ayres,  Steel  Co^.;  Carpenter Wl  Co.;  evidence  of  the  people’s  faith i 

Indianapolis,  Ind.;  Macy’s,  Kans-  Universal-Cyclops  Steel  Corp.;  ndvf^itw  fn  "^wspapers  and  in  all  newspai« 

as  City,  Mo.;  Broadway  Dept.  Republic  Steel  Corp.;  Crucible  Tiroinnt;<^  Pi  o  n^I  advertismg.  *  i 

Store.  Los  Ano-eles.  Cnlif  - Km, f-  stoni  r«rvinnr„r  coming  promotiou.  Plans  are  “iftoln  ssifiivD  is  our  ace  n 


‘Indisputable  Evidence’ 
“As  the  public’s  chose: 


Store,  Los  Angeles,  Calif.;  Kauf-  Steel  Company  of  America;  and  fn  olf  nr.  o  mnnf  (classified)  is  our  ace 


Ajv'n  xxiiRcica,  ivtiui-  .3i,eei  v^omuaiiy  lu  America:  anu  x„  „„i  _ _ „x  vciaoBincu;  la  uui 

man-Straus,  Louisville,  Ky.;  B.  the  Babcock  &  Wilcox  Company  •  iJlw  VnrV  ^he  hole  in  selling  our  adver 


Altman  &  Co.,  New  York;  Tubular  Products  Division. 
Strawbridge  &  Clothier,  Phila¬ 
delphia,  Pa.;  Joseph  Home,  Commitments 

Pittsburgh,  Pa.;  E.  W.  Edwards  Commitments  bv  executii 


mg  at  the  Bureau’s  New  York  ^he  ads  themselves  are 

headquarters  between  Inco  ex-  have 

ecutives  and  newspaper  repre-  newspaper  business.” 


rixxsDurgn,  ra.;  iii.  w.  Hiawards  Commitments  by  executives  of  Advertising  Director  Stod 

&  Son,  Rochester,  N.  Y.;  29  stores  to  feature  stain-  •  concludes:  “Should  the  day  eve: 

Scruggs-Vandervoort-Bamey  &  jpgg  steel  cooking  utensils,  fum-  _  ,  _  come  when  space  buyers  bc 

Co.,  St.  Louis,  Mo.;  Macy’s,  San  Jture,  appliances,  flatware  and  Takes  Hotel  PR  Job  longer  are  interested  in  ne^' 

Fr^cisco,  Calif.;  E.  W.  Edwards  other  housewares  during  the  Mtamt  Fla  papers  as  a  medium  of  news- 

&  Son,  Syracuse,  N.  Y.;  Maas  first  and  second  weeks  of  Feb-  Tjx-.rrioi.  J  ^  when  no  longer  they  are  inter- 

Bros.,  Tampa,  Fla.;  The  Lamson  ruary,  1959,  were  secured  in  a  Patricia  T.  Schaefer,  who  for-  ested  in  how  newspapers  are  pB^ 

Br^.  Co.,  Toledo,  Ohio;  Hecht  two-week  period  in  mid-October,  o*'  the  Brooklyn  together — we  will  of  necessity 

&  Co.,  Washington,  D.  C.;  and  Mr.  Larson  revealed.  J  and  the  Long  fi^ve  to  seek  out  another  sourtt 

McKelvey  Co.,  Youngstown,  The  promotion  was  developed  Daily  Press,  has  joined  revenue  because  space  buyep 

Ohio.  fiy  jnco  and  its  agency  —  the  ^^le  Saxony  Hotel,  Miami  Beach,  no  longer  will  be  interest^  ® 

Major  objective  of  the  pro-  Marschalk  &  Pratt  Division  of  director  of  public  relations,  newspapers  as  an  advertising 
gram,  according  to  L.  R.  Larson,  McCann-Erickson — and  by  Sales  succeeding  the  late  Bemie  Kahn,  medium,  either.” 
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Miami,  Fla.  "  "'^‘^ium  of  ne^ 

when  no  longer  they  are  ini« 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 


The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


Here's  how  the 
Cleveland  Market 
sells  414 

billion  dollars 


RETAII.  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES*  | 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  AppI 

ances  125,120 

104,022 

229,142 

1  (Source,  Sales  Management  Survey  of  Bu\ing  Power,  May  JO,  1958}  \ 

*  Akron,  Canton  and  Youngstown’s  Counties  art  not  included  m  above  Sales. 
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ness  development  plan.  An 
agency  goal  in  five  years  was 
set  for  the  mid-$50  millions  for 
annual  billings.”  The  agency 
will  enter  1959  with  billings  well 
over  $60  millions  a  year. 

Looking  ahead  for  his  own 
company,  he  has  planned  for  a 
minimum  increase  of  10%  in 
business  each  year.  That  would 
mean  a  50%  growth  to  $120 
millions  by  1964. 

Mr.  Ganger,  an  ardent  golfer 
who  occasionally  shoots  in  the 
70’s,  looked  like  he’d  just  made 
a  hole-in-one,  as  he  sat  behind 
his  kidney-shaped  desk  in 
D’Arcy’s  Park  Avenue  New  York 
office.  A  big  man  with  silver 
gray  wavy  hair  and  ruddy  corn- 
advertising  plexion,  he  smiles  easily.  There 
ds  is  quite  was  a  relaxed  sense  of  content- 
ago  when  ment,  surely  stemming  from 
md  joined  inner  professional  proficiency, 
airman,  he  as  he  swung  his  oxfords  to  the 
of  a  busi-  desk  top  to  continue: 

(kirporale  Attitude 

“The  corporate  attitude  is  the 
most  notable  present  change  in 
the  agency  field.  Today,  and  to 
^  greater  extent  tomorrow,  the 
advertising  agency  will  be  con- 
sidered  a  strong  arm  of  the 
corporation.  Key  agency  person- 
net  will  be  business  men  as  w'ell 
as  creative  thinkers.  They  must 
be  keyed  right  into  the  firms 
they  serve,  knowing  net  earnings 
j  record  and  other  intimate  de- 
I  tails  of  corporate  operation. 

“The  corporations,  through 
/  closer  connections  with  their 
than  ever  previously 
jn  ,  enjoyed,  will  make  better  use  of 
advertising  than  now  for  the 
benefit  of  the  entire  national 
'  economy. 

“Where  the  corporate  atti- 
^  /m  exists — and  we  know 

/W  '  does  at  D’Arcy — the  adver- 
/M  j  tising  industry  is  doing,  and  will 
M  j  continue  to  do,  a  better  job,  and 
/ffl  I  that’s  the  necessary  ingredient 
p  !  for  progress  under  the  premise 
!  of  profit  for  all. 

(5  I  “Look  for  improvement  in  all 

Huf  media.  They’ll  all  participate  in 

advertising’s  growth.  Let’s 
I  frankly  admit  there’s  room  for 
improvement.  All  of  us  in  adver¬ 
tising  live  in  glass  houses.  The 
glass  house  of  TV  is  being  sub¬ 
jected  right  now  to  smashing 
stones  of  criticism.  But  out  of 
it  will  come  real  advancement. 

Newspapers  Improving 

“For  some  time  newspapers 
have  been  improving  steadily. 

Recently  this  fact  has  been  re¬ 
marked  by  many  keen  observ  ers. 

But  the  newspaper  press  can 
and  will  be  better  used  by  na¬ 
tional  advertisers  than  right 
now.  A  departure  from  so-called 
current  ‘flights  of  newspaper 
ad.s’  to  consistent  year-long  fre¬ 
quency  to  build  up  advertising’s 
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Healthy  Gains  Ahead 
For  All  Advertising 


By  Philip  N.  Schuyler 


Robert  M.  Ganger 


Busch,  General  Tire.  Gerber 
Products  Company,  Glei^re 
Distilleries,  and  Taylor  Vm- 
Company,  all  of  them  with  us 
today.” 

First  step,  even  before  adding 
new  accounts,  was  the  shifting 
of  present  people  and  acquisi¬ 
tion  of  new  people  to  strengthen 
the  organization.  Mr.  Ganger 


Men’s  clothing  retailers  in  Buffalo  ran  over  half 
of  their  daily  newspaper  advertising  in  The  NEWS 
in  1957.  In  the  Department  Store  advertising  of 
Men's  Clothing  the  figure  was  84%  of  the  adver¬ 
tising  in  morning  and  evening  papers. 


SELL  THE  NEWS  READERS  AND  YOU  SELL  THE  WHOLE 
BUFFALO  MARKET  OF  OVER  1,600,000  PEOPLE 


Buffalo  Evening  News 


KELLY- SMITH  CO.,  —  Notionol  Representatives 


Gains  Ahead 

(Continued  from  page  22) 


was  opened  in  Chicago.  William 
Edwards  moved  there  as  vice- 
president  and  company  director. 
That  office  has  since  become  one 
of  the  strongest  in  the  D’Arcy 
network.  Jim  Payne  moved  up 
from  the  field  marketing  force, 
one  of  the  agency’s  great  prides, 
to  become  resident  manager  in 
Toronto. 

Key  people  went  to  the  organ¬ 
ization  under  Frank  Weber,  vice- 
president  and  director.  Among 
them  were  Tom  Carpenter, 
formerly  vicepresident  of  Ken¬ 
yon  &  Eckhai^t,  to  head  up  the 
copy  department  as  a  vicepresi¬ 
dent;  Petterson  Marzoni,  for 
sLx  years  in  charge  of  market 
research  at  P.  Lorilliard  Co., 
after  years  with  Opinion  Re¬ 
search  Corp.,  Princeton,  N.  J.  to 
head  up  reseai-ch;  Hans  Sauer, 
senior  vicepresident,  from  Len- 
nen  &  Newell;  John  Garber,  as 
an  account  supervisor,  from  vice- 
president  of  Macy’s  store  and 
one-time  advertising  manager  of 
Revlon;  and  Murray  Leddy,  from 
Procter  &  Gamble  in  Canada. 

15.6%  in  Newspapers 

Three  and  a  half  years  ago 
Mr.  Ganger  invited  Harry  Ches- 
ley  into  the  company  as  execu¬ 
tive  vicepresident.  At  the  time, 
Mr.  Chesley  was  vicepresident 
in  charge  of  sales  at  Philip 
Morris.  Prior  to  that  he  had  been 
an  officer  with  Pepsi-Cola.  He 
was  made  president  of  D’Arcy  a 
year  and  a  half  ago,  following 
the  death  of  Percy  J.  Orthwein. 
Mr.  Chesley  is  headquartered  in 
St.  Louis;  Mr.  Ganger  in  New 
York.  Together  they  manage  an 
agency  with  other  offices  in  Chi¬ 
cago,  Cleveland,  Los  Angeles, 
Houston,  .4tlanta,  South  Bend 
and  Toronto,  and  a  subsidiary 
in  Mexico  City. 


Safeway  to 
the  MOON 


NOW 


DAILY 
CIRC. 

over 

100,000 

Orlando  Sentinel-Star 

ASK  aRANHAM 


Checked  from  April  to  October 
this  year,  D’Arcy’s  billings  were 
broken  down  into  26.9%  maga¬ 
zines;  15.6%  newspapers;  4.1% 
outdoor  bulletins;  12.6%  out¬ 
door  posters;  32.3  broadcast  and 
8.5%  all  others. 

“Following  the  present 
agency  trend,  we  have  become 
diversified  as  to  clients,”  Mr. 
Ganger  commented.  “But  still 
half  of  our  clients  are  in  the 
packaged  goods  field.  Most 
agencies  with  a  number  of  pack¬ 
aged  goods  clients  will  place  as 
much  as  three-quarters  of  their 
billings  in  the  broadcast  media. 
We  seek  to  get  the  best  possible 
use  out  of  all  available  media.” 

While  in  excess  of  $60,000,000 
in  billings  for  1959  sounds  good, 
Mr.  Ganger  said  that  agency 
profits  generally  were  diminish¬ 
ing. 

“The  method  of  agency  com¬ 
pensation  still  continues  to  be  a 
real  problem  of  our  industry,”  he 
said.  “The  present  media-com¬ 
mission  plan  on  which  our  sys¬ 
tem  was  built  appears  to  be  the 
best  today,  but  with  increased 
costs  of  agency  operation  and 
the  increases  in  services  de¬ 
manded,  fees  must  be  added.  We 
get  fees  from  most  clients.” 

New  Client  Roster 

Among  important  clients 
added  in  the  past  15  months 
are:  Bigelow-Sanford  Carpet 
Company;  Chemical  Corp.  of 
America  (Freeway) ;  the  Glen- 
more  brands  formerly  handled 
by  Compton  Advertising,  Inc.; 
corporate  advertising  for  Gen¬ 
eral  Dynamics  Corp.;  Halo 
Shampoo;  Ca.shmere  Bouquet 
soap  and  toilet  articles;  Nehi 
Corp.;  additional  divisions  and 
corporate  advertising  for  Olin 
Mathieson;  Dixie  Products 
Company,  Inc.;  and  its  Magic 
Chef  Division;  and  the  Stude- 
baker-Packard  Corp.,  including 
Mercedes-Benz. 

Seventy-five  percent  of  the 
advertising  budget  introducing 
.  Studebaker’s  new  Lark  is  sched- 
j  uled  for  newspapers  and  maga¬ 
zines,”  Mr.  (janger  said.  “Al¬ 


though  one  of  the  last  cars  to 
be  introduced,  dealers  are  re¬ 
porting  the  largest  showroom 
traffic  in  history.  Dealer  orders 
to  date  represent  more  than 
75%  of  the  last  model  year’s 
total  production. 

“We  used  print  because  a 
complete  new  image  of  the  car 
and  name  had  to  be  built  quickly. 
We  needed  to  stress  the  many 
new  features  —  size,  perform¬ 
ance,  etc.  We  felt  that  print, 
especially  newspapers,  offered 
us  the  greatest  flexibility  with 
mass  circulation  in  dealer  ter¬ 
ritories.  .Adding  outdoor  to  news¬ 
papers  and  magazines,  we  felt 
we  could  more  readily  meet  com- 
l)etition  within  our  budget  than 
with  network  TV.” 

D’.4rcy  is  unique  among  agen¬ 
cies  in  that  its  chairman,  who 
advocates  the  “corporate  atti¬ 
tude”  is  the  former  president  of 
P.  Lorillard  Company.  He  joined 
the  cigaret  and  tobacco  firm  in 
1950  as  executive  vicepresident 
and  was  made  president  and 
chief  executive  officer  in  1952. 
During  his  tenure,  Lorillard 
business  increased  75%.  As 
l)resident,  Mr.  Ganger  brought 
out  Kents  as  the  first  high- 
filtration  cigaret  in  the  country. 

Ex-Trombonist 

He  has  been  in  advertising 
before  becoming  a  big-business 
president.  He  had  worked  his 
way  through  Ohio  State  Univer¬ 
sity,  where  he  studied  for  an 
advertising  career.  He  was  grad¬ 
uated  with  a  B.  S.  degree  in 
bu.siness  administration  and 
journalism  in  1926.  This  was  the 
so-called  Jazz  Age,  and  the 
future  agency  president  spent 
his  .summer  vacations  playing 
trombone  in  a  number  of  name 
bands. 

Out  of  college,  the  “Music 
Man”  joined  the  Geyer  Com¬ 
pany  in  Dayton,  O.,  as  a  trainee. 
He  climbed  the  ladder  to  ac¬ 
count  executive,  supervisor, 
branch  manager,  vicepresident 
and  eventually  partner  of  the 
firm  of  Geyer,  Newell  and  Gan¬ 
ger,  Inc.,  New  York.  With  this 


"The  effects  (of  the  elections)  in  the  86th  Congress 
and  ultimately  on  the  nation  can  make  for  an  exciting 
and  politically  tumultuous  two  years."  Editorial, 
New  York  Times,  Nov.  13, 1958. 

The  CQ  Weekly  Reports  record,  explain,  and  index 
Congress  and  politics. 

CONGRESSIONAL  QUARTERLY 

1156  19th  St.,  N.W.,  Washington  6.  D.  C.  STorlIng  3-8060 


Alcoa  Program  Eyes 
7  Major  Markets 

Pittsburgh,  Pa. 

In  addition  to  its  continuing 
programs  in  newspapers.  Alu¬ 
minum  Company  of  America 
this  week  launched  a  new 
year-round  advertising  and 
promotion  program  aimed  at 
increasing  sales  of  customer 
products  as  well  as  its  own. 

Alcoa  “Market-Maker”  Pro¬ 
motions  is  a  program  designed 
to  give  increased  radio-T\’ 
and  point-of-purchase  adver¬ 
tising,  with  emphasis  at  the 
peaks  of  retail  selling  seasons 
for  seven  major  markets: 
hardware,  boats,  furniture, 
cookware,  Christmas  gifts, 
sporting  goods,  and  residential 
building  products. 

A  total  of  41,500  retail  out¬ 
lets  will  be  offered  promotion¬ 
al  displays  to  carry  out  vari¬ 
ous  market  themes. 


firm,  Mr.  Ganger  w'as  connected 
with  the  Lord  Calvert  “Man  of 
Distinction”  campaign. 

He  originated  and  developed 
the  united  campaign  of  major 
railroads  when  GNG  served  the 
public  relations  department  of 
the  New  York  Central  Railroad. 
This  campaign,  begun  immedi¬ 
ately  after  Pearl  Harbor  and 
continued  during  the  war,  com¬ 
pletely  reversed  the  public’s  un¬ 
favorable  attitude  toward  the 
railroads. 

• 

Alva  Labs  Using 
Newspaper  Ads 

Chicago 

An  initial  annual  appropria¬ 
tion  of  $400,000  will  be  used  to 
promote  Alva-Tranquil  tablets, 
product  of  Alva  Laboratories, 
Inc.,  Chicago,  in  newspapers, 
radio  and  television,  coast  to 
coast.  The  account  has  been 
taken  over  by  Olian  and  Bronner, 
Inc.,  Chicago  agency. 

0  &  B  will  handle  advertising 
for  Alva  products.  Test  cam¬ 
paigns  are  being  developed  by 
the  agency  for  several  new  Aha, 
Laboratories’  proprietaries 
which  are  being  readied  for 
market  testing.  Each  product 
will  be  backed  by  a  separate 
advertising  appropriation. 

• 

Daily  Names  Rep 

San  Francisco 

Newspaper  Advertising  Serv¬ 
ice  Co.  has  been  appointed  na¬ 
tional  advertising  representive 
of  the  Napa  (Calif.)  Register, 
effective  Dec.  1.  The  Register 
is  the  latest  acquisition  of 
Scripps  League  Newspapers, 
Inc.,  which  now  owns  and  pub¬ 
lishes  13  Western  dailies. 
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MORE  PROOF 

THAT  THE  TRIB  GETS  TO 

TOP  DRAWER  FAMILIES!... 


The  new  Herald  Tribune  Home  Study  in  Nassau  and  Suffolk 
counties  is  new  evidence  of  the  quality  of  Herald  Tribune 
readership  . . .  shows  94%  of  TRIB  families  own  their 
own  homes  and  that  40%  of  those  homes  are  valued  at  over 
$20,000 !  These  are  the  quality  families  that  buy  quantity . . . 
the  families  with  more  wants,  able  and  willing  to  buy! 

That’s  the  big  reason  why  the  TRIB  gives  you  more 
results  per  advertising  dollar!  Get  complete  details , . . 
get  the  top  of  the  New  York  market ...  get  in  the  TRIB  1 


INtW  YORK 

Jicralb  STribune 

TODAY’S  VITAL  NEWSPAPER! 

230  West  4l8t  Street,  New  YorK  36,  N.  Y. 


•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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Marlboro  W on  Success 


By  Big  Newspaper  Ads 


Frequently  told  in  advertising 
circles  these  days  is  the  “Marl¬ 
boro  Cigaret  Story.” 

Worthy  of  reltei’ation  was  the 
statement  made  the  other  day 
by  Owen  Smith,  vicepresident, 
Leo  Burnett  Company,  Chicago. 
Mr.  Smith  was  at  the  desk  of 
Perry  Leary,  Marlboro’s  adver¬ 
tising  manager,  James  C.  Bowl¬ 
ing,  the  Philip  Morris  Company’s 
public  relations  director,  and 
John  Scott  Fones  of  Ben 
Sonnenberg,  PR  counsel.  They 
were  discussing  ’59  plans. 

“You  can  definitely  say,”  Mr. 
Smith  declared,  “that  Marlboro’s 
success  is  also  a  success  story 
for  newspaper  advertising. 

80*7c  in  Papers 

“When  we  introduced  the  new 
Marlboro  in  1954,  the  main  ad¬ 
vertising  job  was  done  by  news¬ 
papers.  It  was,  in  fact,  about 
80 newspaper  advertising, 
20%  spot  TV  that  put  Marlboro 
over  during  the  first  years.” 

Mr.  Leary  produced  figures  to 
substantiate  this  assertion.  The 
old  Marlboro,  in  the  field  more 
than  30  years,  was  selling  238 
million  cigarets  in  1954.  With 
the  change  in  package,  content 
and  filter,  sales  jumped  to  six 
billion  units  a  year.  This  year 
more  than  20  billion  Marlboros 
will  be  sold. 

“In  that  introductory  cam¬ 
paign,  which  moved  region-by- 
region  across  the  country,  it  has 
been  said  that  w’e  brought  ciga- 
rete  advertising  back  into  news¬ 
papers,”  Mr.  Smith  continued. 
“Sales  showed  a  2000%  gain. 

Firjit  Impressions  Vital 

“We  were  out  to  capture  a 


Betterlnakin’s 


major  share  of  the  filter  cigaret 
business  and  first  impressions 
are  as  important  to  advertise¬ 
ments  as  they  are  to  people. 
That’s  why  Marlboro  newspaper 
advertising  is  clean,  simple  and 
confident.  It’s  why  we  used  and 
still  use,  big  space.  We  want  to 
look  and  sound  like  a  confident 
leader. 

“All  the  early  advertisements 
featured  men  because  research 
by  the  Elmo  Roper  organization 
showed  us  that  many  people 
thought  of  filter  cigarets  as  a 
woman’s  smoke. 

“Our  own  talks  with  smokers 
indicated  that  many  people  who 
knew  the  old  Marlboro  regarded 
it  as  a  fancy  smoke  for  dudes 
and  women.  This  was  not  the 
personality  we  wanted  for  the 
new  Marlboro,  which  had  to  ap¬ 
peal  to  the  mass  market. 


Everything  in  Baltimore 
revolves  around 


Morning  *  Evening_lj;gg^ 

itgni.imu 
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“We  knew,  too,  that  w'omen 
often  tend  to  buy  what  they 
consider  a  man’s  cigaret.  So  we 
showed  Marlboro  being  smoked 
by  men  carefully  selected  to 
appeal  to  both  sexes. 

“We  are  continuing  to  use 
this  type  of  man  to  illustrate 
our  copy.  They’re  not  profes¬ 
sional  models.  They’re  business 
men,  army  and  navy  officers. 
Often  they  are  not  exactly  w'hat 
they  are  pictured  to  be.  The 
veteran  tennis  player,  for  in¬ 
stance,  happens  to  be  an  antique 
dealer  who  doesn’t  play  the 
game.  But  he  looks  the  part. 


Cowboy  Influence 


and  you  will  find  a  romantic  and 
adventurous  past.’ 

“Anyway,”  the  Burnett  ad  con¬ 
cluded,  the  public  quickly  took 
to  the  sophisticated,  successful- 
looking  but  rugged  Marlboro 
Man.  More  and  more  people 


Photo  Dominates 


“It  was  the  cowboy  that  in¬ 
fluenced  our  agency’s  art  direc¬ 
tors  planning  the  campaign  (see 
cut).  At  the  time.  Life  maga¬ 
zine  came  out  with  a  feature  on  tried  the  cigaret,  found  a  flavo; 
cowboys.  We  agreed  they  pre-  they  had  been  looking  for  and 
sent  an  almost  universal  symbol  became  regular  smokers  of  the 
of  masculinity.  Our  first  ad  brand.  Marlboro  quickly  took  its 
showed  a  cowboy.  Our  latest  ads  place  as  one  of  America’s  lead- 
use  a  cowboy  expression :  ‘Better  ing  filter  cigarets.” 
makin’s.’  ” 

Questioned  about  the  tatoo 
mai'ks  so  prominent  in  pictures 
of  Marlboro  men,  Mr.  Smith  re¬ 
ferred  to  a  three-page  editorial 
type  advertisement  signed  by 

Leo  Burnett,  chairman  of  the  signed  to  fill  most  of  the  space, 
agency,  and  published  the  other  Constantin  Joffe,  president  of 
day  in  the  Netv  Yorker  maga-  Associates,  Inc.,  takes 

zine  under  the  heading  The  most  of  the  pictures.  He  and  his 
Marlboro  Story.  staff  find  the  non-professionals 

Regular  Guys  to  pose  for  them,  too. 

,  .  Several  employes,  members  of 

We  couldn  t  go  on  showing  ^  National  Guard  unit,  parked 
cowboys  forever’”  Mr.  Burnett  themselves  in  armories  and 
wrote.  This  lead  to  another  pulled  in  friends  regardless  of 
close-up  photographs  rank.  To  get  the  outdoor  type 


Photography  plays  an  im¬ 
portant  part  in  the  full-page  or 
1700  line  billboard-type  news¬ 
paper  ads.  The  picture  is  de¬ 


idea 


of  ‘regular  guys’.  for  the  cowboy,  the  suburbs 

One  of  the  big  problems  of  ^vere  combed  for  healthy,  manly 
an  advertiser  is  to  set  himself  looking  faces.  Tree  surgeons, 
apart  from  his  competitors.  This  gardeners,  farmers  were  con- 
led  to  the  tattoo,  which  is  in-  tacted.  Commuter  trains  were 
scribed  on  the  hands  and  wrists  searched  looking  for  likely  types.  I 
f.*?®  ^larlboro  Men’  with  strangers  were  accosted.  Scouts 
indelible  ink  m  a  ballpoint  pen  .^ere  sent  into  the  streets  of 
at  the  time  they  were  photo-  York,  even  down  to  the 

graphed.  It  seemed  to  be  en-  docks 
gaging  to  the  men  and  women 

with  whom  these  ads  were  tested  Create  Masculine  Image 
in  personal  interviews.  It  seemed  ,  ^  i 

also  to  reinforce  the  masculine  ,  Vrctuves,  Mr 

personality  of  the  advertising  to  get  aw« 

and  the  hi-ind  softness,  and  create 

“People  told  us:  ‘This  man  '‘f5‘ting  effects  and  angles, 
looks  successful  and  sophisti-  stiong  and  masculine 
cated  but  rugged,  and  as  though  possible.  After  expen- 

he  might  have  had  interesting  menting  with  various  types  of 
experiences.’  lighting,  Mr.  Joffe  eventually 

“The  general  response  among  departed  entirely  from  today’s 
both  men  and  women  was:  ‘He  usual  approach  and  went  back 
is  the  kind  of  a  person  you  to  the  old,  dramatic,  motion  pk' 
would  notice  across  a  crowded  ture  type  of  effect  that  charac- 
room,  and  I  vv'ould  be  interested  ^^^zes  the  Steichen  school  of 
in  meeting  him.’  ,  ^  , 

i.1.  1  .L  photography. 

Months  later  our  feeling 

about  the  story-telling  quality  ‘Shocker’  Ads 

of  the  tattoo  vv-as  confirmed  when  .  i. 

we  ran  across  a  remark  attrib-  ,  ^  emphasiK 

uted  to  Jack  London.  He  is  re-  package,  and  also  for  what 

ported  as  saying  in  effect:  Smith  called  “shockers, 

‘Follow  any  man  with  a  tattoo  {Continued  on  page  30) 
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New  Mexico  has  been  a 

BRIGHT  SPOT 

on  the  business  map 
all  through  the  “recession” 


Forbes  Magazine  publishes  bi-monthly  a 
map  of  business  activity  in  the  United  States 
for  the  preceding  two-month  period.  From 
April  15  of  1957  through  October  15  of 
1958,  these  maps  showed  all  or  most  of  New 
Mexico  with  an  increase  in  business  activity 
in  5  periods  and  no  significant  change  in 
6  periods.  (Latest  increase  prior  to  press 
date  was  shown  on  the  November  15,  1958 
map.)  The  “recession”  scarcely  touched 


New  Mexico.  The  daily  newspapers  listed 
below  cover  sixteen  separate  and  distinct 
markets  in  this  stable  economic  area  that 
can  be  reached  effectively  in  NO  OTHER 
WAY.  It’s  quite  a  distance  between  markets 
in  this  “land  of  magnificent  distances”  and 
folks  who  live  in  these  smaller  cities  buy  in 
their  home-town  stores.  They  take,  read,  be¬ 
lieve  in  and  buy  from  advertisers  in  their 
home-town  papers.  Use  them! 


To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 
in  THESE  16  daily  newspapers 


Alamogordo  Daily  Neves 
Artesia  Daily  Press 
Carlsbad  Cnrrent-Argus 
Clovis  Nezes-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Ilobhs  Daily  Nezvs-Siin 
Pas  Cruces  Sun-Nezvs 


Writ 


Las  V egas  Daily  Optic 
Covington  Daily  Leader 
Portales  Nezes-Tribune 
Raton  Daily  Range 
Roszeell  Daily  Record 
Santa  Fe  Nezv  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  Nezes 


te  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 


quota 

raisers 

for  executives . . .  see  the 
new  New  York  News  study 

profile 

of  the  niillious — 2nd  Edition 


Twice  as  good!  ...  In  the  New  York  metropolitan 
area  67%  of  the  families  now  earn  more  than  S5,000 — 
in  the  U.S.  only  34%  (LIFE  study).  During  the  last  three 
years,  three  million  New  Yorkers  moved  into  this  higher 
income  bracket. 

Tops  the  top  scale! ...  In  the  over-S10,(XX)  income 
group,  the  New  York  area  has  530,000  households,  one 
family  in  nine — well  above  the  US  average  of  one  in 
twenty-one.  New  York  has  more  than  one-fifth  of  the 
nation’s  over-$10,000  families.  (LIFE  study.) 

Kills  galore  .  .  .  More  than  a  million  households 
have  children  under  4  years;  a  million  with  ages  5-9; 
and  nearly  a  million  with  ages  10-14 — more  than 
two  million  families  approaching  their  lifetime  major 
buying  period. 

Better  johs  . . .  The  New  York  market  has  1,630,000 
professional,  managerial  and  technical  personnel — 50% 
more  than  the  service  and  manual  laborers.  The  two 
largest  broad  groups  of  employees  consist  of  2,190,000 
craftsmen,  foremen  and  operatives,  and  1,810,000 
clerical  and  sales. 


Well  insured  . . .  Two  out  of  three  metropolitan  area 
adults  carry  life  insurance — give  greater  security  and 
stability  to  the  country’s  best  market. 

Two-<-ar  owners  up  .  .  .  There  are  310,0(X)  more 
adults  in  two-car  families  than  in  1954. 

The  above  information  suggests  the  wide  range  of 
usefulness  of  Profile  of  the  Millions — 2nd  Edition  for 
making  sales  and  advertising  plans,  setting  your  sights 
on  new  quotas  in  the  metropolitan  market. 

The  study  was  based  on  10,175  personal  interviews, 
conducted  by  W.  R.  Simmons  &  Associates  Research,  Inc., 
after  consultation  and  in  accordance  w  ith  the  recommen¬ 
dations  of  the  Advertising  Research  Foundation. 

A  research  authority  of  national  prominence  has 
described  Profile  as  the  most  comprehensive,  most 
authoritative,  and  potentially  the  most  valuable  study 
ever  made  of  the  New  York  market.  * 

Plan  with  Profile,  for  greater  profits.  You  owe  it  to 
yourself  and  your  firm  to  see  the  Profile  presentation. 
The  full  color  film  is  shown  by  appointment  only.  Call 
any  New  York  News  office. 


THE  H  NEWS,  New  York’s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  220  East  42nd  St.,  New  York  17  — Tribune  Tower,  Tribune  Square,  Chieaffo  11  —155  Montfiomery  St.,  San  Franri»co4 

—5460  WiUhire  Boulevard,  Angeles  5— PenobsCOt  Building,  Detroit  26 
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ADVERTISER  •  NEWSPAPER 

Baltimore  Media  Start 
Huge  Tax  Refund  Job 


Baltimore 

A  gigantic,  breath-taking  task 
of  making  tens  of  thousands  of 
refunds  was  tackled  by  Balti¬ 
more  newspapei-s  and  other  ad¬ 
vertising  media  in  the  wake  of 
an  order  signed  Nov.  25  directing 
the  City  of  Baltimore  to  sur- 
rended  promptly  all  revenue 
from  its  outlawed  advertising 
taxes. 

The  court  directed  that  the 
city  surrender  $1,263,215.70  — 
collections  through  Nov.  20 — 
“on  or  before  Dec.  10.” 

The  ink  had  hardly  dried  on 
Judge  Joseph  L.  Carter’s  order 
before  the  job  of  making  refunds 
to  advertisers  was  under  way. 

But  what  a  tremendous  job 
the  media  faced! 

Unofficial  figures  guessed  by 
officials  of  the  major  newspapers 
indicated  that  possibly  more 
than  100,000  checks  would  be 
mailed  to  individual  advertisers 
— ranging  from  a  few  pennies 
to  hundreds  of  dollars. 

S4,000  Postage 

And  the  postage  stamps  for 
100,000  checks  would  cost  $4,000 
— not  counting  the  stationary 
or  hundreds  of  hours  of  labor 
involved. 

J.  Stephen  Becker,  business 
manager  of  the  Hearst  Neics- 
PoHt  and  Baltimore  American, 
said  a  few  hours  after  the  court 
acted  that  his  company  was 
“starting  now”  to  set  up  the 
refund  machinery. 

At  the  Sunpapers,  E.  Paul 
Flaherty,  treasurer  of  the  A.  S. 
Abell  Company,  and  William  A. 
Stone,  controller,  put  their  re¬ 
fund  machinery  in  operation 
within  hours. 


One  of  the  first  steps  will  be 
the  alphabetizing  of  all  adver¬ 
tisers  since  the  first  of  the  year, 
and  consolidating  all  accounts 
for  each  into  a  single  entry  for 
one  refnud  check. 

In  some  cases,  this  will  involve 
a  single  operation;  in  others,  it 
many  mean  hours  of  work, 
bringing  together  maybe  as 
many  as  150  different  ads 
charged  to  the  same  person  or 
company. 

Then  to  the  list  will  be  added 
the  cash  sales  and  blind-ad  one- 
order  accounts  which  must  be 
traced  out  through  the  order 
blanks  which  were  stored  away 
without  name  entries  in  the 
main  books  of  the  media. 

How  much  will  it  cost? 

No  one  would  even  venture  a 
guess,  but  each  newspaper 
official  questioned  said  it  would 
run  into  thousands  and  thou¬ 
sands  of  dollars. 

After  the  accounts  are  con¬ 
solidated,  drafts  for  checks  must 
be  drawn,  the  checks  written, 
envelopes  addressed,  stuffed  and 
sealed — each  perhaps  a  minor 
operation  but  w’hen  multiplied 
by  more  than  100,000  times,  an 
over-all  costly  procedure. 

Itecourse  for  Damages 

One  courthouse  reporter,  him¬ 
self  a  member  of  the  bar  voiced 
the  opinion  that  the  victims  of 
these  outlawed  taxes  might  have 
recourse  to  damagaes  from  the 
city. 

However,  there  appeared  to 
be  the  attitude  that  the  foes  of 
the  advertising  taxes  had  had 
enough  of  courts;  that  they 
would  face  many  hours  of  court 
appearances  running  into  next 


newspaper  plants 


layout  &  design - 


new  plants  •  modernization  •  extensions 

LOCKWOOD  GREENE 

°  ENGINEERS  •  ARCHITECTS 

Boston  16.  Mass  New  York  17,  N.  Y.  Spartanburg,  $.  C 

316  Stuort  Street  41  East  42nd  Street  Montgomery  Bldg 
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year  and  the  added  legal  costs 
involved  in  seeking  damages 
from  the  city. 

Hugo  A.  Ricciuti,  acting  city 
attorney,  has  argued  through 
the  Circuit  Court  and  State 
Court  of  Appeals  that  there  was 
no  malice  intended  in  the  4% 
sales  tax  and  2‘;r  gross  receipts 
tax  on  advertising. 

But  Judge  Carter,  in  his 
original  decision  invalidating 
the  levies  as  unconstitutional 
threats  to  freedom  of  the  press, 
and  the  Court  of  Appeals,  in 
upholding  that  decision,  declared 
that  no  intended  malice  was  re¬ 
quired  to  make  the  two  levies 
financial  threats  to  a  free  press. 

Financial  Blow 

Malice  or  none,  the  city  ad¬ 
ministration  of  Mayor  Thomas 
D’Alesandro,  Jr.,  has  dealt  the 
advertising  media  of  Baltimore 
— and  especially  the  newspapers 
—  a  serious  financial  blow 
through  reduced  advertising 
revenue  and  the  cost  of  first 
collecting  and  now  refunding 
the  tax. 

Meanwhile,  the  Mayor  suffered 
the  first  defeat  of  his  33-year 
political  career  when  he  lost 
his  Nov.  4  bid  for  the  United 
States  Senate — the  only  state¬ 
wide  ticket  Democrat  beaten  in 
an  election  that  ousted  the 
Republicans  from  control  of  the 
Governor’s  Mansion  and  gave 
the  Mayor’s  party  one  of  its 
largest  majorities  in  the  his¬ 
tory  of  the  General  Assembly. 

Since  Jan.  1,  the  Sunpapers 
have  been  running  a  box  on  all 
classified  pages  stating  that  ad¬ 
vertising  was  subject  to  the 
sales  tax. 

The  day  after  Judge  Carter 
signed  the  refund  ruling,  the 
box  underwent  its  first  change 
,  — the  Sun  (morning)  announced 
that  hereafter  there  would  be 
no  tax  collected  by  the  Sun¬ 
papers  and  that  those  taxes  col¬ 
lected  to  date  would  be  refunded 
as  expeditiously  as  possible. 

• 

Beisel  Named 
Adv.  Director 

Green  Bay,  Wis. 

Daniel  C.  Beisel,  formerly  re¬ 
tail  advertising  manager  of  the 
Green  Bay  Press-Gazette,  has 
been  promoted  to  advertising  di¬ 
rector  of  the  paper,  it  was  an¬ 
nounced  by  Andrew  B.  Turn- 
bull,  president  and  publisher. 

Austin  Destache,  assistant  re¬ 
tail  ad  manager,  has  been  ad¬ 
vanced  to  retail  advertising 
manager,  and  Milton  M.  Wick- 
man,  an  ad  salesman,  has  been 
advanced  to  retail  advertising 
manager,  and  Milton  M.  Wick- 
man,  an  ad  salesman,  has  been 
named  Mr.  Destache’s  assistant. 

Mr.  Beisel  has  been  w’ith  the 
Post-Gazette  for  13  years. 
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Marlboro 

(Continued  from  page  26) 


placed  from  time  to  time. 

“They  depart  at  right  angk 
from  the  norm,”  he  explained 
“They  have  been  used  to  fresher, 
up  the  campaign  at  the  con¬ 
sumer  and  trade  level  and  also 
as  a  collateral  effect,  to  keep 
the  competition  guessing  on 
what  Marlboro  was  going  to  do 
next.” 

Marlboro,  according  to  Mr 
Smith,  has  been  in  as  many  i> 
250  newspapers  at  one  tiito 
during  the  introductory’  phas^ 

“Now,”  he  said,  “we  use  ai 
many  newspapers,  but  in  a  dif¬ 
ferent  way.  The  list  currently 
numbers  50  dailies,  used  boti; 
for  black  and  white  and  ROP 
color,  and  in  the  Sunday  supple¬ 
ments,  This  Week,  Parade. 
American  Weekly,  and  Family 
Weekly. 

“After  the  first  of  the  year 
we  will  be  back  in  more  news¬ 
papers  through  many  supjde 
ments  of  the  Metro  group  ami 
some  additional  dailies  and  Sun¬ 
day  papers.” 


Radio  Poll  Find§ 

Liquor  Ad  Ban  Support 

First  tabulations  of  mail  R- 
ceived  by  radio  station  KADY. 
St.  Charles,  Mo.,  show  stroiif 
support  for  the  industry-wide 
voluntary  ban  on  liquor  adver¬ 
tising  for  both  radio  and  tele 
vision. 

Starting  last  Wednesday. 
(Nov.  19)  with  six  announce¬ 
ments  a  day,  KADY  asked  for 
comment  from  its  listeners  « 
whether  the  radio  and  television 
industry  should  accept  liqwf 
advertising  (E&P,  Nov.  29,  page 
20). 

So  far  public  sentiment  is 
running  more  than  four  to  o« 
against  accepting  liquor  adver¬ 
tising. 

One  interesting  sidelight  » 
the  answers  received  so  f?.j^ 
that  those  in  favor  of  whie^ 
advertising  answer  with  short 
notes,  in  some  cases  a  simple 
yes,  with  a  signature,  "hil^ 
those  against  liquor  advertising 
are  inclined  to  write  at  length 
enclosing  Biblical  quotations 
tracts  and  other  religious  ma 
terial. 


Zellner  Named 

Herb  Zeltner  has  been  namW 
vicepresident  and  assistant  mo- 
dia  director  of  Lennen  &  Newell. 
Inc.  He  joined  the  agency  ® 
1956  and  prior  to  that  had  been 
with  Piocter  &  Gamble  for  sh 
years. 
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Rochester,  N.Y.,  Tuesday,  November  18 

Record  Kodak 
Waae  Dividend 

Employes 
To  Share 
40  Million 

Directors  of  the  Eastman 
Kodak  Company  today  voted  a 
wage  dividend  estimated  at  40.2 
million  dollars  to  be  shared  by 
more  than  49,000  Kodak  work¬ 
ers  in  the  United  States.  This 
is  a  new  record. 

This  wage  dividend,  to  be 
paid  March  17,  is  the  46th  de¬ 
clared  by  the  company  since 
the  plan  was  begun  in  1912. 

More  than  33,000  Kodak  peo¬ 
ple  in  the  Rochester  area  will 
receive  approximately  $28,800.- 
000. 

.  .  .  Almost  Every  Family  in  Metropolitan  Rochester  Buys 
and  Reads  One  or  Both  of  these  Two  Great  Newspapers 

Rochester  Times-Union 

EVENING  MORNING  AND  SUNDAY 

Members:  The  Gannett  Group  of  Newspapers 

HrprvHvntvt!  .Xnlutnnllfi  h»  J.  P.  McKINNEY  &  SON,  INC.  New  York  •  Syracuse  •  Chicago  •  Detroit  •  Son  Francisco 


Rochester  is  the  best 
big  city  merket  in 
New  York  Stste  ... 
has  the  highest  sales 
production  index  .  .  . 
highest  quality  of 
market  index! 
Rochester  is  the 
third  largest  market 
with  the  lowest  milline 
rate  in  the  state 
of  any  standard  size 
weekday  newspaper! 
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The  Hearst 


announces  the  purchase  of 


^UlTTCM 


Fhst  in  <[t 
Circulation  s 


First  in 
Advertising 


EDITOR  &  PUBLISHER  for  December  6,  193< 


Corporation 


With  the  addition  of  popular  mechanics  to 
its  list  of  special  interest  magazines,  the 
HEARST  CORPORATION  continues  its  program  of 
planned,  progressive  expansion. 

A  leader  in  its  field  for  over  half  a  century, 
POPULAR  MECHANICS  fits  Well  into  the  Hearst 
philosophv  of  publishing— namely,  service  to 
readers  based  on  an  intimate  understanding  of 
their  wants  and  interests. 

The  bright  promise  of  tomorrow .. .Since 
1902,  POPULAR  MECHANICS  has  been  dedicated 
to  that  role  of  service.  When  electric  power 
was  primitive,  it  forecast  the  bright  promise 
of  today’s  appliances.  When  the  automobile 
sputtered  and  churned,  it  confidently  pre¬ 
dicted  and  encouraged  its  progress.  When 
timid  souls  at  the  beginning  of  the  century  said 
man  would  never  fly,  popular  mechanics 
scorned  the  scoffers,  cheered  the  pioneers. 


And  today,  as  man  conquers  space,  it  con¬ 
tinues  to  report  with  authority  on  his  infinite 
quest  for  the  new,  the  strong,  the  good. 

1^00,000  circulation  plus  5  foreign  edi¬ 
tions... This  editorial  policy  of  boldness,  imag¬ 
ination  and  foresight  has  attracted  more  than 
1,300,000  circulation  among  eager  young 
American  readers. 

Also,  POPULAR  MECHANICS  is  now  published 
in  five  foreign  editions:  mecanique  populaire 
( French ),  mecanica  popular  ( Spanish ),  pop- 

ULAER  MEKANIK  (Danish),  POPULAR  MEKANIK 

(Swedish),  populare  mechanik  (German). 

New  horizons  are  ahead  for  popular  me¬ 
chanics— widening  horizons,  leading  to  even 
more  ambitious  goals,  because  this  latest 
member  of  our  family  will  now  enjoy  all  the  re¬ 
sources  of  THE  HEARST  CORPORATION:  Financial, 
editorial,  advertising,  publishing. 


American  Druggist  Harper's  Bazaar 

Bride  &  Home  House  Beautiful 

Hearst  Magazines  Cosmopolitan  Motor 

Good  Housekeeping  Motor  Boating 


New  Medical  Materia 
Popular  Mechanics 
Science  Digest 
Sports  Afield 
Town  &  Country 


Hearst  Newspapers 


Albany  Times-Union 
Baltimore  News-Post 
and  Sunday  American 
Boston  Record-American 
and  Sunday  Advertiser 
Detroit  Times 


Los  Angeles  Examiner 
Los  Angeles  Herald-Express 
Milwaukee  Sentinel 
New  York  Journal-American 
New  York  Mirror 
Pittsburgh  Sun-Telegraph 


Son  Antonio  Light 
San  Francisco  Call-Bulletin 
Son  Francisco  Examiner 
Seattle  Post-Intelligencer 
The  American  Weekly 
Pock— The  Comic  Weekly 


iijagAaMiKriwn  i  im'  ■ 
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Chi  Tribune 
Film  Shows 
Ad  ‘Force’ 

Chicago 

A  color  film  that  seeks  to 
explain  the  third  dimension  in 
newspaper  advertising  has  just 
been  produced  by  the  Chicago 
Tribune's  advertising  depart¬ 
ment. 

The  film  was  designed  for 
showing  in  advertising  agency 
conference  rooms,  and  at  a 
series  of  executive  luncheon 
meetings  the  newspaper  is  hold¬ 
ing  to  introduce  the  film. 

Shows  Ad  Results 

Titled  “Force,”  the  new  film  is 
being  premiered  this  month  be¬ 
fore  advertising  agency  and 
company  advertising  executives 
at  luncheon  meetings  in  Chi¬ 
cago’s  Kungsholm  restaurant 
and  theatre. 

Purpose  of  the  new  motion 
picture  is  to  answer  questions 
raised  by  persons  who  too  fre¬ 
quently  tend  to  compare  media 
in  terms  of  cost  per  thousand; 

RESULTS  ???? 
YOU  BET! 


14 

JOB  OFFERS 

Thus  far  to  this 
EDITOR  &  PUBLISHER 
SITUATIONS  WANTEO  AD! 


J-GRAD,  ^perienced  news  reporter, 
available  now.  Not  afraid  of  work. 
Reply  Box  4832,  Editor  &  Publisher. 

A  few  well-chosen 


the  right  medium  . 
(E&P  Classified, 
of  course ) 

THAT’S  ALL  IT  TAKES! 


and  ignore  the  less  tangible 
factors  that  cause  one  medium 
(or  one  class  of  media)  to  con¬ 
sistently  bring  in  results  that 
are  out-of-proportion  to  the 
audience  differential,  Dreier 
said. 

Seeking  to  isolate  this  ab¬ 
stract  factor,  the  Chicago  Trib¬ 
une  has  produced  “Force,”  a 
motion  picture  which  delineates 
the  unique  dimension  in  news¬ 
paper  advertising  and  documents 
it  with  successes  experienced  by 
several  Tribune  advertisers. 

Eversweet  Corp.  converted 
this  “force”  into  a  20%  sales 
increase  through  a  pair  of  Trib¬ 
une  color  ads  that  activated 
100,000  Chicagoland  families  to 
buy  a  quart  of  its  fresh  orange 
juice  and  mail  the  cover  to 
secure  second  quart  free  of 
charge. 

200%  Increase 

Dean  Milk  Company  during 
the  past  five  years  has  utilized 
this  “force”  into  a  100%  in¬ 
crease  in  milk  sales  and  a  200% 
increase  in  cottage  cheese  sales. 

Westinghouse  Electric  Supply 
Co.  earlier  this  year  translated 
the  “force”  into  a  25%  sales 
increase  through  a  daily-double 
promotion  advertised  exclusively 
in  the  Tribune. 


Daily  Names  Agency 
To  Handle  Acconnt 

The  Fargo  (N.  D.)  Forum 
has  appointed  Gardner  and 
Stein,  Chicago,  and  its  adver¬ 
tising  agency,  accoi'ding  to  Nor¬ 
man  D.  Black  Jr.,  publisher. 

The  daily’s  plans  for  1959  in¬ 
clude:  ad  schedules  in  the  trade 
press;  sales  promotion  programs 
for  national,  retail  and  classi¬ 
fied  linage;  circulation  and  edi¬ 
torial  promotion;  and  public  re¬ 
lations  program  for  the  Fargo, 
N.  D.-Moorhead,  Minn.,  area. 


They  Play  Ball 
All  Year  ’Round 

Denver,  Colo. 

They  don’t  have  a  hot  stove 
league  here.  Not  as  far  as  base¬ 
ball  advertising  is  concerned. 

The  Denver  Bears  organiza¬ 
tion,  member  of  the  AAA  Amer¬ 
ican  Association,  has  taken  the 
stand  that  fans  must  be  re¬ 
minded  and  informed  about  the 
team  all  year  ’round. 

This  month,  for  instance,  the 
club  is  plugging  the  giving  of 
season  tickets  for  Christmas. 
And  after  the  first  of  the  year 
the  Bears  will  use  newspapers 
to  run  additional  ads  on  forth¬ 
coming  major  league  exhibition 
games  as  well  as  pushing  sales 
of  season  tickets. 

Contrary  to  major  league 
baseball’s  widespread  practice  of 
riding  free  on  the  sports  pages 
of  newspapers  (E&P,  Oct.  11, 
page  13),  the  Bears  run  two 
column  ads  preceding  each  home 
stand  throughout  the  regular 
season.  As  the  team  plays  at 
home  one  column  ads  are  run 
daily  plugging  the  games,  using 
one  ad  in  the  paper  in  the  sports 
section  and  one  in  the  amuse¬ 
ments  section. 

Instead  of  complaining  about 
dwindling  attendance  figures 
(another  major  league  baseball 
practice),  the  Bears  are  under¬ 
standably  happy  about  their  at¬ 
tendance  mark  which  is  tops  in 
the  American  Association  and 
minor  league  baseball:  4,017,- 
252  for  the  past  12  years. 

Weekly  and  daily  newspapers 
in  northern  Colorado  ai’e  used 
regularly  also  and  ad  campaigns 
will  be  intensified  in  southern 
Colorado  next  year  with  the 
anticipated  folding  of  the  West¬ 
ern  League. 


2,500,000 


1,000,000# 


Whatever 
your  run . . . 


,  Scranton  Times 
Names  Ad  Manager 

Scranton,  Pa. 

Announcement  has  been  made 
by  Miss  Elizabeth  and  Edward 
Lynett,  publishers  of  the  Scran¬ 
ton  Times,  that  Frank  G.  Blewitt 
has  been  named  advertising 
manager  of  the  Times  to  suc¬ 
ceed  the  late  Humphrey  E.  Brad¬ 
ley.  Mr.  Blewitt  has  been  with 
the  Times  since  1927.  He  started 
with  the  Times  as  an  office  boy. 
• 

ARE  Meeting  Deo.  11 

The  Advertising  Research 
Foundation  will  hold  its  annual 
business  meeting  in  New  York 
Dec.  11  at  which  subscribers  will 
elect  directors  and  consider  pro- 
j  posed  changes  in  ARF  by-laws. 

I  The  new  directors  will  later 
elect  the  officers. 


Turkey  Day 
Issues  Stuffed 
With  Linage 

Following  are  statistics  of 
Thanksgiving  Day  issues  pub¬ 
lished  by  newspapers  through¬ 
out  the  U.  S.  and  reported  to 
Editor  &  Publisher: 

Largest  weekday  issue  in  12$- 
year  history  of  Rochester  (N. 
Y.)  Democrat  and  Chronidi 
totaled  184  pages  —  152  full- 
size  pages  in  eight  sections.  Of 
312,771  display  lines,  305,203 
were  local  retail.  Some  9,6011 
lines  of  classified  also  ran. 

♦  •  * 

Detroit  News  published  sii- 
section,  116-page  paper  printed 
in  a  split-press  run. 

*  * 

First  Thanksgiving  Day  issue 
in  history  of  Gary  (Ind.)  Post- 
Tribune  ran  100  pages. 

*  *  * 

Los  Angeles  Times  published 
in  two  units,  one  of  108  pages; 
one  of  40  pages. 

*  *  « 

Annual  After  Thanksgiviug 
Sales  and  Clearance  issue  of 
Atlanta  (Ga.)  Journal  and 
Constitution  ran  168  pages  and 
carried  327,460  lines  of  retail 
advertising  with  16  color  posi¬ 
tions.  Number  of  pages  was  up 
16  over  last  year. 

*  « 

Eighty-page  edition  of  the 
Rockford  (III.)  Register-Repub¬ 
lic  contained  140,028  lines  of 
advertising.  Two  ads  ran  in 
color. 

*  #  * 

Philadelphia  (Pa.)  Inquirefi 
108-page  Turkey-Day  edition 
carried  210,000  lines. 

«  *  « 

In  Albany,  N.  Y.,  the  Knick¬ 
erbocker  News  ran  104  pag« 
and  carried  175,000  lines,  while 
the  Times-Union  published  IS** 
pages  with  more  than  200^ 
lines  of  advertising.  ’ 

*  «  * 

All  four  Chicago  dailies  pub¬ 
lished  big  Thanksgiving  Dsf 
issues.  The  Tribune  reported  its 
“largest  retail  paper”  in  his¬ 
tory,  ranging  from  134  to 
pages.  Total  linage  hit  341,389 
lines  of  w-hich  307,139  was  re¬ 
tail.  The  Sun-Times  published 
a  104-page  issue  containing  83,- 
809  lines,  of  which  77,749  was 
retail.  The  Daily  News’  52- 
pager  included  80,000  lines,  and 
the  American’s  64-pager  car¬ 
ried  108,220  lines  of  total  ad¬ 
vertising  —  90,525  of  them  re¬ 
tail. 
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The  San  Francisco  News 


Sun  Bathing  Hit 
in  Union  Square 


i  in  126- 
ter  (K 
hronkit 
52  full- 
ions,  01 
305^ 
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■.Ip'J.'  ^  for  Nothing 
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Harumph.  «tr'  Kcad' 

Lfive  Major  Barnaby  Hoople  otit  of  The 
Saa  f''raiirv«ro  Nr«^*  Drat  H.  air,  you  must 

bt  mad' « 

MartKa  Ho«iplr.  ui  her  moal  «abrr  toothed 
birr  mood  «a«  never  more  irate  than  the 
maced  followers  nf  the  Major.  «ho«e  daity 
pane).  a  leaiiire  of  The  Ne«x  for  three  dec¬ 
ades  «a»-hak  haff— tefi  out  of  our  columns 
for  the  paM  aeveral  days. 

*  (OhmiMO  THR  RDITOB."  they  rriH 
-m  phnne  ralU.  po<iU-ard«  and  fetlrrt.  *  Drat 
the  man'  Bevtort  the  Major  to  hi$  rishtful 


place,  or  by  Gad.  nir.  «e'l|  take  thia  ca<e  to 
the  hifhe«l  court.’* 

The  editor  la  no  fool  He  wnuM  vnoner  face 
a  deadly  cobra  in  the  luniefea  of  India  than 
stand  up  to  enraped  «ub«crihcr«  in  numbers 
ouch  a«  have  sprung  to  the  Majoaa  support. 

M>  NR  N.4.«  TNOl'GNT  tP  »h»t  Manx 
Moople  Mould  term  an  ingcnimia  stratagem 
to  appeave  their  uralh 

He  IS  restoring  the  porti)  Major  to  the 
(ulumns  of  The  News 

You'll  find  the  old  Leo'lolnan  on  T»f  10 
B^od^spuHer.  hak  kaff*— that’s  that. 


Hoople  Is  Back 


EVETCA1N£PC>M  S 
L  Hl^^-WE.-eEE^I  J 
i  -ITV'i-  TUcCc  < 
I  .WTTEClS^-tlJ  ' 

HOl'C'i  -J'LlD.'  ►<=• 

'  t  '.vViv-j 

'  i  fOT  HE  .VIoHT  Sc 

\  THE \I.^LE^!^f  j--- 


Hoople  Is  Back 


cried  the  readers  of  the 
San  Froncisco  News  when 
MAJOR  HOOPLE  wos  dropped 
from  their  comic  page. 

Newspaper  readers  in  San  Francisco  art 
like  millions  of  readers  across  the 
country  .  .  .  they  like  MAJOR  HOOPLE! 
And  when  The  News  omitted  OUR 
BOARDING  HOUSE  for  a  few  days  the 
readers  stirred  up  a  tremendous 
storm  of  protest.  The  bombastic  but 
beloved  Hoople  was  quickly  restored  to 
his  customary  place  .  .  .  readers  were 
happy  and  editors  could  relax  .  .  .  egad! 

OUR  BOARDING  HOUSE  with 
Major  Hoople  is  one  of  1 S 
family  favorite  comics  in 
the  NEA  Full  Service 

NEA  SERVICE,  INC. 

J200  West  Third  Street 
Cleveland  13,  Ohio 


ROME  N  Y 


CL4SSinED  CLINIC 


Pasadena,  Calif.  j\!eivs 
National  Classified  Associates  ’( 

has  opened  offices  here.  Miss  ‘  . 

Lisa  Churchill,  president,  said  ^  ° 
the  organization  will  serve  as 
a  classified  agency  and  also  b«- 
classified  advertising  represen-  merely 
If  we  are  to  believe  the  district.  They  were  a.sked  to  sub-  tative  in  the  Pasadena-Altadena  Times. 
spokesman  for  various  segments  mit  pxospective  copy  on  these 
of  classified  advertising,  such  as  homes,  which  we  sent  back  and 
those  representing  real  estate  reviewed  with  them,  putting 
brokers  and  auto  dealers,  the  some  on  slides  and  analyzing 
professional  classified  advertiser  where  it  was  good  and  what 
has  virtually  no  one  to  turn  to  were  its  weak  points. 

for  advice  on  how  to  write  ef-  i  f 

-  ,  j  .Molivalicitial  ^a^•lor^ 

fective  want  ads. 

It  would  seem,  however,  based  “This  Fall,  we  made  the 
on  a  survey  made  by  this  re-  rounds  of  the  same  groups  with 
porter,  that  the  one  source  of  the  slide  presentation  which  Will 
information  these  advertisers  Jaehn,  CAM,  Spokane  (Wash.) 
seem  to  be  missing  is  their  local  Spokesman-Review  and  Chroni- 
classified  manager.  Almost  every  cle,  has  of  a  survey  they  made 
CAM  we  have  queried  has  use-  of  home  buyers  in  Spokane 
ful  material  for  helping  his  ad-  County.  This  gets  into  the  moti- 
vertisers  get  more  mileage  out  vational  factors  of  why  people 
of  their  want  ad  schedules,  answered  ads  and  bought  homes 
CAMS  might  make  a  point  of  and  how  they  went  about  buy- 
acquainting  advertisers  with  this  ing  homes.” 

aspect  of  their  service.  Of  course  CAM  Jenkins  sup-  _ _  _  ^  _ _ _  .. 

Some  outstanding  examples  plements  this  procedure  with  a  Street  broker,  telephoned  some 
of  classified  aids  have  been  pre-  vast  arxay  of  printed  aids  which  qj  },ig  executive  friends  on  the 
sented  here  in  the  last  few  h®  has  been  distributing  to  his  jVetr  York  Times  and  I  was 
weeks.  I,ester  P.  Jenkins,  Seattle  accounts  for  yeais.  “What  to  hired.  I  was  shunted  to  the 
(Wash.)  Times,  now  comes  up  Say  In  Your  Times  W  ant  Ads,”  national  advertising  depai’tment, 
with  a  type  of  assistance  that  ^  foux-fold  vest  pocket  leaflet,  ^jven  a  copy  of  the  New  York 
is  a  depax'ture  from  the  u.sual  adjures  adverti.sers  to  obsexwe  Times  Index  and  told  to  sell 
printed  data.  Aimed  at  leal  these  simple  rules:  Natural  subscriptions  at  $84  per  yeax\ 
estate  brokex's,  the  device  pxo-  Wox'ding;  Sincere  Tone;  Ade-  After  selling  about  a  dozen  sub- 

vides  a  personal,  on-the-spot  quate  Information;  Sufficient  scriptions,  I  x’eported  to  the  ad) 

want  ad  clinic  which  is  enthusi-  Address.  The  opened  out  folder  national  advex’tising  manager  Mil 
astically  X'eceived  and  could  well  contains  es.sential  data  required  that  I  felt  that  I  had  saturated  max 

be  done  anywhere  although  it  each  major  type  of  want  ad.  the  market!  Hei 

I'equires  a  bit  of  preparation.  •  An  efficiency  expert,  employed  clas 

Here’s  how  CAM  Jenkins  does  i  no  V  n*!  to  revamp  the  classified  depart-  of  > 

it:  “We  conducted  a  series  of  learsauaiiy  nient  of  the  Times  called  for  a  San 

advertising  clinics  with  the  Norwich,  Conn.  bi’if?ht  young  men.  I  was  Ant 

salesmen’s  ox-ganizations  in  each  The  Norwieli  Bulletin  will  ob-  tvansferx'ed  to  the  classified  de-  V 
ef  six  neighborhoods  where  we  sei-ve  its  100th  anniversaiy  as  partment.  The  fact  that  the  I 

discus.sed  the  fundamentals  of  a  daily  newspaper  with  a  spe-  national  ad  manager  did  not  pap 

good  copy  and  followed  it  up  cial  annivei  sary  edition  Monday,  what  to  do  with  ine  may  of  i 

with  a  practical  application  of  Dec.  15.  The  Bulletin  has  not  ^'^ve  Ixeen  a  factor  in  this  fieh 

those  principles  through  coloied  mis.sed  a  single  edition  in  its  transfer.  j^re 

slides  of  an  actual  home  in  their  100  years.  ^  assigned  to  the  lower  foo^ 

loft  district  peddling  ads  for  the  “W 


By  Daniel  L.  Lionel 

('.AM,  New  York  Herald  Tribum- 


Classified  Quarter-Century  Club 

Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certi- 
ficates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject — Walter  mff 

Lehmann,  Classified  Advertising  K  B  .  j 

Manager,  San  Antonio  (Tex.) 


Walter  Lehmann 


WORLD'S  MOST 
MODERN 
MELTING  I 
METHOD  _■ 


United  Press 
International 

NEWSPICTURES 
Toll  the  Story 


I  lived  throu^ 


growth  classified  advertisir 
was  experiencing.  It  gives  me 


•  Save  reload  lima 


(where  we  gave  away  4  gallons  advex-tising  attain  its  present 
of  gas  with  evex*y  60c  want  ad  stature  and  economic  importance 
and  Scripps-Howard  raised  the  in  the  newspaper  publishing 
ante  to  5  gallons  for  every  28c  business. 
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SOLVING  PRESS  PROBLEMS 
SINCE  NAPOLEON 


The  news  of  Napoleon’s  exile  to  St.  Helena  was 
printed  on  Hoe  presses.  This  week,  whatever 
new's  breaks,  the  stories  will  be  printed  on  the 
amazing  Hoe  presses  of  today.  Pressmen  will 
print  more  papers,  faster,  better,  because  Hoe’s 
complete  pressroom  know-how  —  with  its  begin¬ 
ning  back  in  the  Napoleonic  era  —  is  based  on 
more  than  a  century  and  a  half  of  outstanding 
leadership  in  press  design  and  manufacturing. 

Hoe  experts  literally  know  pressrooms  inside 
out.  They’ve  been  working  for  generations 
improving,  simplifying,  eliminating  kinks  .  .  . 

5R  Sc  PUBLISHER  for  December  6,  1958 


developing  printing  presses  that  let  you  do  amaz¬ 
ing  things  with  paper  and  ink  .  .  .  things  that 
would  have  been  declared  impossible  a  few  short 
years  ago. 

No  two  pressrooms  are  alike.  Your  problems 
are  always  special  .  .  .  which  is  why  it  will  pay 
you  to  get  in  touch  with  Hoe. 


910  East  138th  Straat.  Naw  York  54.  N.  Y. 

Solas  Officas:  Naw  York  •  Boston  •  Chicogo  *  Oollos  *  Miami  •  Son  Francisco 
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1  Turner  Turnpike  (Okla.). .  .Proof  of  Economy:  Asphalt  paving  saved  $14,000 
per  mile  .  .  .  over  $11,101,120  in  all  ...  on  this  rugged  Interstate  Highway. 
With  savings  like  this,  your  State  could  have  more  money  for  local  roads. 


GREAT 

HIGHWAYS 


The  New  Jersey  Turnpike... Proof  of  Strength:  Take  a  tip  from  the  world’s 
most  heavily  traveled  toll  road.  Paved  the  modern  Asphalt  way,  it  carries  peak 
loads  of  lo0,000  vehicles  per  day,  20'-t  trucks.  That’s  stand-out  ruggedness! 


New  Hampshire  Turnpike ...  Proof  of  Maintenance  Savings:  It  cost  only 
$30.07,  per  year,  per  mile  to  maintain  this  smooth-driving  heavy-duty  Asphalt- 
paved  highway.  Asphalt  pavement  is  easier  and  faster  to  maintain,  too. 


New  Baldock  Freeway,  Oregon ...  Proof  of  Weather-Resistance:  This  heavy- 
duty  Asphalt  highway  is  rugged,  resilient,  weather-resistant.  Asphalt  paving 
seals  out  damaging  moisture,  stands  up  under  heavy  rains,  resists  erosion. 


GREAT 

REASONS 

for  paving 
your  new 
Interstate 
roads  the 
heavy-duty 

ASPHALT 


way  ® 


THE  ASPHALT  INSTITUTE 

liiHtitute  Ituiltliiti/, 
Volieue  l*ark,  MariffuHd 


Garden  State  Parkway  (N.J.)... Proof  of  Safety:  Has  the  finest  safety  record 
of  any  toll  road  in  U.  S.  ( '50  fatality  rate :  less  than  one  quarter  of  the  national 
average.)  Get  the  safety  of  Asphalt  paving  on  ijoiir  Interstate  Highways. 


Ribbons  of  velvet  smoothness.. 
ASPHAII- paved  Interstate  Highwayr 
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From  13  to  63,  Sam 
Has  Pictured  History 


Bv  Art  Ciervo 


OiOtST 

SALUTES 


in  the  White  House.  Through  the  years,  Sam, 

That  is  one  distinction  in  a  naturally,  has  formed  likes  and 
career  that  has  spanned  50  dislikes  in  the  photographic 
years,  from  flash  powder  to  world.  He  likes  sporting  events 
strobe  lights,  from  the  old  because  “they  offer  many  op- 
Philadelphia  Press  to  the  As-  portunities  for  action  shots.”  To 
sociated  Press.  At  the  Age  of  attest  to  this,  Sam  has  used  his 
63,  Sam  is  one  of  the  nation’s  camera  to  capture  action  shots 
oldest  active  news  photographers  of  such  all-time  favorites  as  Ty 
in  point  of  service.  Cobb,  Babe  Ruth,  Red  Grange 

and  Jack  Dempsey. 

Re^an  in  AuhI'k  .Studio 

The  genial  photographer  was  Principal  Dislike 

practically  bom  within  arms- 

length  of  a  camera.  His  aunt  As  for  dislikes,  it  is  photo- 
own^  a  small  photographic  j^phing  families  of  those  in- 
.studio  in  Philadelphia.  And  her  volved  in  crime.  A  teen-age  son 
small  nephew,  forever  curious,  of  a  man  on  trial  for  murder 
spent  many  hours  there,  making  once  threw  an  apple  at  Sam.  It 
sun  proofs  and  focusing  cameras,  missed.  But  the  thought  behind 
Later,  in  1909,  he  started  with  the  throw  didn’t.  It  has  re- 
the  Press  as  an  assistant  photog-  mained  with  him  through  the 
rapher  and  office  boy.  It  was  years  and  to  this  day  leads  him 
then  that  Sam,  with  tripod  and  to  comment: 

Graflex  in  hand,  took  Teddy  “Photographing  innocent 
Roosevelt’s  picture.  parties  in  a  crime  is  the  un- 

When  the  Press  folded  in  1920,  pleasant  part  of  the  job,  espe- 
he  moved  on  to  the  Philadelphia  daily  when  homeless  children 
Inquirer.  He  headed  the  news-  are  involved.” 
paper’s  photography  department  With  Sam’s  toils  have  come 
until  1925.  Then  he  joined  New  moments  of  glory.  The  one  he  is 
York  Times  World  Photos  and  most  proud  of  is  the  “Man  of 
remained  there  until  the  depart-  the  Year”  award  given  him  by 
ment  was  sold  to  the  Associated  Atlantic  City  Press  Club  in  1955 
Press  in  1941.  “for  being  an  ambassador  of 

Those  years  and  the  ones  that  goodwill.” 
followed  gave  Sam  a  pictorial  Just  recently,  the  Philadel- 
history  of  America’s  20th  cen-  phia  Press  Photographers  As- 
tury.  Such  noted  men  as  Albert  sociation  and  the  Pen  and  Pencil 
Einstein,  Evangelist  Billy  Sun-  Club,  a  newspapermen’s  organi- 
day  and  William  Jennings  Bryan  zation,  held  a  party  with  Sam  as 
have  graced  the  lens  of  Sam’s  the  honored  guest.  And  with  it 
Mi^ra.  He  also  photographed  came  an  experience  unknown  in 
tardinal  Pacelli,  later  to  be-  Sam’s  50  years  of  news  photog- 
come  Pope  Pius  XII.  raphy. 

At  Hindenburg  DisaMer  As  the  old-timer  was  about  to 

receive  his  awards,  the  some  100 
And  Sam’s  collection  records  camera  enthusiasts  present 


FAIRCHILD 

news 


ELECTRONIC  NEWS,  FairchUd’s 
newest  newspaper,  is  ending  up 
its  second  year  with  an  increase 
of  320  per  cent  in  advertising 
linage  over  1957. 


Sheldon  Wesson,  Japan  bureau 
chief  of  Fairchild  Publications, 
who  has  been  visiting  New  York 
headquarters  during  the  past 
month,  is  now  on  a  business  trip 
to  Washington,  D.  C.,  and  textile 
centers  around  Charlotte.  N.  C., 
and  Greenville,  S.  C.  He  sails  for 
Japan  from  Los  Angeles  on  Dec. 
10. 


For  the  second  consecutive  year 
FOOTWEAR  NEWS  is  allocating 
a  special  issue  for  coverage  of 
shoe  manufacturing  materials  and 
supplies.  This  year’s  Suppliers’  Is¬ 
sue,  to  be  published  Dec.  12,  wiU 
bring  footwear  producers  up-to- 
date  information  on  new  products 
and  developments  in  shoe  manu¬ 
facturing  machinery,  materials, 
supplies. 


Manufacturers’  shipments  of  major 
appliances  during  September,  1958, 
reached  a  2%-year  high.  HOME 
FURNISHING  DAILY’s  Major 
Appliance  Index  for  September 
registered  111.5,  compared  to  pre¬ 
vious  high  of  117.9  in  March, 
1956.  All  16  appliances  in  the  In¬ 
dex  participated  in  the  upward 
swing. 


Julian  H.  Handler,  SUPERMAR¬ 
KET  NEWS  editor,  will  be  in 
Hollywood  Beach,  Fla.,  Dec.  10-12, 
where  he  will  rt^rt  the  mid-year 
meeting  of  the  Super  Market  In¬ 
stitute. 


MEIN’S  WEAR  Magazine’s  Fash¬ 
ion  Forecast  issue  will  be  pub¬ 
lished  Dec.  19.  In  it  will  be  fea¬ 
tured  fashion  trends  that  will  be 
significant  in  the  year  ahead  and 
a  pictorial  report  by  Perkins  H. 
Bailey,  executive  editor  and  fash¬ 
ion  analyst,  to  guide  retail  fashion 
thinking  for  1959. 


Alfred  D.  G>ok,  editor  of  ELEC¬ 
TRONIC  NEWS,  joined  the  Phila¬ 
delphia  news  bureau  staff  last  week 
in  covering  the  Eastern  Joint  Com¬ 
puter  Conference  at  the  Bellevue- 
Stratford  Hotel,  Dec.  3-5. 


FAIRCHILD 
Publications,  Inc. 

7  East  lath  St.,  New  York,  N.  Y. 


Doily  News  Racord,  Supermorkot  Nawt, 
Woman'*  Waor  Doily,  Elactrenic  Nawi, 
Homa  Furnithing*  Doily,  Diractorias, 
AAan't  Waor,  Footwaor  Nawt.  Book*. 


Foreign  Assignments 
Made  by  Newsweek 

Amaud  de  Borchgrave,  senior 
editor  of  Newsweek  magazine, 
will  become  chief  Newsweek 
correspondent  in  Europe  in 
March,  1959. 

Eldon  Griffiths,  who  was  chief 
European  correspondent,  has 
been  named  senior  editor.  Inter¬ 
national. 

Mr.  de  Borchgrave  has  been 
foreign  editor  of  Newsweek  for 
the  past  four  years.  A  Belgian, 
he  was  graduated  from  Wor¬ 
cester  Naval  Academy,  England, 
and  enlisted  in  the  British  Navy 
in  1942.  He  spent  four  years  on 
convoy  and  mine-sweeping  oper¬ 
ations. 

After  his  discharge  in  1946, 
he  traveled  through  Eastern 
Europe,  writing  free-lance 
articles.  He  became  United  Press 
Manager  for  the  Low  Countries. 
He  joined  Newsweek  in  1951  as 
a  writer  in  the  New  York  Inter¬ 
national  Affairs  Department. 

Eldon  Griffiths  was  born  in 
Great  Britain,  and  received  a 
B.A.  in  History  from  Cambridge 
and  an  M.A.  in  Political  Science 
at  Yale.  He  was  foreigpi  news 
writer  for  Time  magazine,  joined 
Newsweek  in  1955. 

*  *  * 

Frederick  Van  Dyk,  former 

sports  and  general  assignments 
reporter  with  the  Seattle  bu¬ 
reau  of  UP  and  the  Seattle 
(Wash.)  Times  —  to  Doyle, 
Kitchen  &  McCormick  Inc.,  in¬ 
dustries  ad  agency.  New  York. 

*  *  * 

David  Bloo.m  Jr.,  with  the 
Memphis  (Tenn.)  Con  mercial 
Appeal  30  years  —  succeeds  the 
late  Walter  Stewart  as  sports 
editor.  Mr.  Bloom  is  succeeded 
by  Charles  T.  Love  Jr. 

*  «  * 

Warren  Magwood,  formerly 
assistant  to  the  display  ad  man¬ 
ager  of  the  Los  Angeles  (Calif.) 
Mirror  —  to  display  ad  man¬ 
ager  replacing  Thomas  Milton, 

who  resigned  to  establish  his 

own  business. 

*  «  >i> 

David  P.  Forsyth,  a  graduate 
of  Brigham  Young  University 
and  Northwestern  University  — 
to  the  faculty  of  the  State  Uni¬ 
versity  of  lywa  school  of  jour¬ 
nalism. 

«  1* 

William  Silverman  Jr.,  po¬ 
lice  reporter  of  the  Cleveland 
(Ohio)  News  —  to  associate 
editor  of  Building  Products,  a 
trade  magazine,  in  Cleveland. 

*  *  * 

Thomas  E.  J.  Keena,  edi¬ 
torial  writer,  Hartford  (Conn.) 
Courant  —  executive  secretary 
to  U.  S.  Representative-elect 
Emilio  Q.  Daddario  of  Hartford. 


personal 


Brown  Appoints 
Press  Secretaries 

SAN  Francisco 

Governor-elect  Edmund  G. 
Brown  announced  the  appoint¬ 
ment  of  two  California  news¬ 
papermen  to  his  official  staff. 

They  are  Hale  Champion,  36, 
a  reporter  on  the  San  Francisco 
Chronicle,  and  Jerry  Maher,  40, 
a  reporter  on  the  Los  Angeles 
Mirror-News,  both  named  as 
press  secretaries  at  $16,000  a 
year. 

*  *>  « 

John  E.  Byrne  —  from 
Maine  news  manager  of  United 
Press  International  to  press 
secretary  to  Governor-elect  Clin¬ 
ton  A.  Clauson. 

«  *  * 

James  Bentley  —  now  in 
both  advertising  and  news  de¬ 
partments  of  the  Torrington 
(Wyo.)  News, 

*  *  * 

Rilie  R.  Morgan,  veteran 
North  Dakota  newspaper  man 
—  to  retire  as  publisher  of  the 
Walsh  County  Record. 

*  *  • 

Bob  Beames,  former  school 
teacher  —  to  editorial  staff  of 
the  Moore  County  (Tex.)  News 
at  Dumas  as  reporter-photogra¬ 
pher. 

*  «  * 

John  Lawrence  of  the  Cleve¬ 
land  office  of  the  Wall  Street 
Journal  is  being  transferred  to 
the  Chicago  office. 

*  «  « 

Steve  O’Neill,  former  copy 
boy  and  summer  replacement  on 
the  San  Francisco  (Calif.) 
Chronicle  —  to  general  assign¬ 
ment  reporter  on  the  Honolulu 
(T.  H.)  Advertiser. 

*  *  *> 

Terry  McQuown,  from  copy 
desk  of  Erie  (Pa.)  Morning 
News  to  Sunday  desk  of  the 
Erie  (Pa.)  Daily  Times  as  as¬ 
sistant  Sunday  editor  of  the 
Times-News. 


Governor-elect  Clin-  Stanley  Handman 

son. 

•  *  *  Named  PR  Director 

SNTLEY  -  now  in  Yor  Montreal  Star 

ismg  and  news  de- 

of  the  Torrington  Montreai 

tjs,  John  G.  McConnell,  president 

«  *  4c  and  publisher,  has  announced 

Morgan,  veteran  appointment  of  Stanley 

>ta  newspaper  man  Handman  as  dir^tor  of  pubk 
as  publisher  of  the  f  Montreal  Star. 

fu  Record  Handman  was  formerly  a 

^  ^  ^  ‘  staff  writer  for  Weekend  Maga¬ 

zine.  He  first  joined  the  Mont- 
«ES,  former  s^ool  g^^j.  ^  reporter  in  192S 

to  editonal  staff  of  where  he  progressed  to  a  fea- 
■ounty  (Tex.)  News  ture  writer  and  eventually  night 
3  reporter-photogra-  editor  only  to  have  his  career 
interrupted  while  he  completed 

*  *  *  a  five-and-a-half  year  hitch 

ruENCE  of  the  Cleve-  with  the  Canadian  Infantry 
of  the  Wall  Street  (1940-1945). 
leing  transferred  to  Returning  to  civilian  life,  he 

office.  joined  the  Standard  as  news  ed- 

*  ♦  *  itor  and  became  a  magazine 

'lElLL,  former  copy  writer  for  Weekend, 
imer  replacement  on  '• 

Francisco  (Calif.)  Dorothy  Howarth,  Toronto 
■  to  general  assign-  (Ont.)  Telegram  feature  writer 
er  on  the  Honolulu  —  to  the  Vancouver  Sun  editor- 
vertiser.  staff. 

«  «  * 

♦  ♦  ♦ 

^  ,  Larry  Lynch  —  to  news  staff 

/Quoi^,  from  copy  gf  Baker  (Ore.)  Democrat-Her- 
'te  (Pa.)  Morning  assigned  to  duty  as  edi- 

tor  of  the  April,  1959,  Oregon 
Daily  Times  as  as-  Centennial  edition, 
iday  editor  of  the  *  ♦  * 

John  E.  Byrne,  Maine  news 

*  *  *  manager  for  United  Press  In- 

Roger  Plattes  —  from  court-  ternational  —  to  press  secretary 

house  reporter  to  night  sports  to  Gov.-elect  Clinton  A.  Clauson. 
desk.  Grand  Forks  (N.  D.)  Her-  ♦  *  * 

aid.  Ken  Hess,  recently  with 

*  *  *  Salem  (Ore.)  newspapers  —  re- 

.  ,  ,  turned  to  post  as  sports  editor 

-- reporter-photog-  of  the  CoorBaj,  (oVe.)  WorU. 
Albert  Lea  (Minn.)  ^ 
similar  ^si^ment,  ^ 
ra  (N.  D.)  Herald.  *  *  * 

*  *  *  D.  C.  Howell  —  to  editor  of 

E.  Holliday  of  the  Lakeview  (Ore.)  Examiner,  su^ 
of  the  Youngstown  ceeding  Leslie  Shaw,  editor  for 
idicator  —  elected  11  years,  who  resigned  to  take 
f  the  Youngstowm  post  with  Lakeview  Mining 
Guild.  Company. 
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Jim  Read  —  reporter-photog¬ 
rapher  for  Albert  Lea  (Minn.) 
Tribune  to  similar  assignment. 
Grand  Forks  (N.  D.)  Herald. 

*  *  « 

Andrew  E.  Holliday  of  the 
copy  desk  of  the  Youngstown 
(Ohio)  Vindicator  —  elected 
president  of  the  Youngstowm 
Newspaper  Guild. 


mention 


Van  Zelm  Creates 
ISew  Cartoon  Strip 


In  Line  of  Action 


Buffalo,  N.  Y. 

A  Buffalo  Evening  News  pho¬ 
tographer,  George  J.  Butler, 
suffered  a  tom  ear  and  rib  in¬ 
juries  Nov.  22  when  hit  by  foot¬ 
ball  players  during  the  Buffalo- 
Bucknell  game.  He  stayed  and 
processed  his  pictures. 


Don  Christensen,  for  the 
past  three  years  on  the  Oregon 
City  (Ore.)  Enterprise-Courier 
news  staff  —  to  news  staff  of 
Milwaukie  (Ore.)  Review.  DiCK 
Revenaugh,  editor-publisher  of 
the  Sandy  (Ore.)  Post  —  re¬ 
joined  the  E-C  as  assistant  to 
publisher  E.  P.  Kaen  and  as 
editorial  page  director.  Mrs. 
Revenaugh  is  continuing  publi¬ 
cation  of  the  Sandy  Post. 


William  Slevin,  former  Al¬ 
buquerque  (N.  M.)  Tribune  re¬ 
porter  —  to  managing  editor 
of  Gallup  (N.  M.)  Independent, 
effective  Nov.  28.  He  succeeds 
Ernie  Mills,  who  resigned  to 
take  charge  of  Albuquerque  (N. 
M.)  Journal’s  capital  bureau  at 
Santa  Fe. 


Robert  Voigt,  former  sports 
editor  of  the  old  Los  Angeles 
(Calif.)  Record  and  the  Long 
Beach  (Calif.)  Independent  and 
managing  editor,  Pasadena 
(Calif.)  Independent  —  to  Cali¬ 
fornia  State  Athletic  Commis¬ 
sion. 


Charles  W.  Donahue,  for¬ 
mer  publisher.  East  Hartford 
(Conn.)  Gazette  —  to  vicepresi¬ 
dent  and  general  manager  of 
the  Long  Island  Advertising 
Agency  of  Miami. 


Bertiiold  Caster,  formerly 
managing  editor  of  New  York’s 
Town  and  Village,  weekly  news¬ 
paper  —  to  similar  post  with 
the  Connecticut  Jewish  Ledger, 
a  weekly. 


Roy  I.  Newborn 


Portland,  Me. 

The  Portland  Evening  Ex¬ 
press  has  started  a  daily  cartoon 
strip  by  a  Maine  artist.  It's 
called  “Farnsworth”  and  con¬ 
cerns  an  amiable  old  goat  who 
has  the  average  man’s  reactions 
to  life.  Creator  is  L.  Franklin 
Van  Zelm,  who  has  lived  in 
Harrison,  Me.  since  1947.  He 
was  a  nationally  syndicated  car¬ 
toonist  long  before  he  ever  came 
to  Maine.  His  first  strip  was 
“Rusty  and  Bub.”  He  also 
created  the  Vangrnomes,  illu¬ 
strated  books  and  magazines, 
done  editorial  cartoons,  ghosted 
for  other  cartoonists  and  artists. 


Newborn  Moves  Up 
To  Danby’s  Place 

Dorothy  Schiff,  publisher  of 
the  New  York  Post,  has  an¬ 
nounced  the  appointment  of  Roy 
I.  Newborn  as  circulation  di¬ 
rector,  effective  Jan.  2.  He  will 
succeed  Thomas  W.  Danby,  65, 
who  is  retiring. 

Mr.  Newborn,  39,  has  been 
assistant  to  the  circulation  di¬ 
rector  in  charge  of  home  deliv¬ 
ery  and  circulation  promotion 
the  past  year.  Prior  to  coming 
to  the  Post,  Mr.  Newborn  was 
with  the  New  York  Herald  Trib¬ 
une  for  21  years. 

Mr.  Danby,  a  50-year  veteran 
of  the  newspaper  business,  was 
honored  by  his  friends  and  as¬ 
sociates  at  a  testimonial  dinner 
on  Nov.  30. 

*  *  * 

W.  H.  Richardson,  who 
joined  Albuquerque,  N.  M.,  staff 
of  Associated  Press  in  May  1951 
—  now  AP  state  editor  for  New 
Mexico  effective  Dec.  1,  succeed¬ 
ing  Robert  A.  Barnes. 

*  «  « 

Arthur  Wendfjhng — to  con¬ 
sultant,  Berkeley  (Calif.)  Ga¬ 
zette,  on  anniversary  of  50  years 
with  the  newspaper. 


0.  J.  Brightwell,  formerly 
director  of  research  for  the  Mc- 
Clatchy  Newspapers  —  to  as¬ 
sistant  to  the  business  manager 
of  the  Sacramento  (Calif.)  Bee. 
Keith  Fuller,  former  person¬ 
nel  assistant  of  McClatchy 
Newspapers  —  to  manager  of 
industrial  relations,  a  newly- 
created  position. 


Edward  R.  Johnson,  Milwau¬ 
kee  (Wis.)  Sentinel  business 
editor  —  elected  president  of 
Milwaukee  professional  chapter 
of  Sigma  Delta  Chi. 


Gay  Kalbfleisch,  staffer  for 
11  years  and  assistant  city  edi¬ 
tor  —  now  writing  business  col¬ 
umn  in  the  Topeka  (Kas.)  State 
Journal. 


Alfred  G.  Rubbra  —  ap¬ 
pointed  promotion  manager  of 
the  Toronto  (Ont.)  Globe  & 
Mail. 


Paul  Taillefer,  Montreal 
(Que.)  Star  staff  photographer 
—  elected  president  of  the  Mont¬ 
real  Press  Photographers  Asso¬ 
ciation. 

(Continued  on  page  44) 


Betty  Mayfield,  reporter  for 
Redding  (Calif.)  Searchlight  — 
to  news  staff  of  Albany  (Ore.) 
Bemocrat-Herald. 


Robert  E.  Lange  —  succeeds 
L.  C.  Lau  Jr.,  as  manager  of  the 
national  advertising  department, 
Beaumont  (Tex.)  Enterprise 
and  Journal.  Mr.  I.au  is  now  ad 
director. 


W.  C.  Boyd,  auditor  for  the 
Kansas  City  (Kas.)  Kansan  for 
37  years  —  retired.  He  first 
vent  to  work  in  the  business 
department  of  the  newspaper  in 
1921. 


Music  hath  charms  .  .  . 


....  to  .soothe  the  savage  brat?  Savage  or  otherwise, 
he’s  a  potential  newspai)er  reader.  To  make  him  one, 
try  WILLIE  WOO,  the  only  musical  comic.  This  delight¬ 
ful  “cartiine”  will  charm  brat  or  Faiintelroy — and  their 
parents!  Now  in  the  Baltimore  Sun,  Bridgeport  Herald, 
Boston  Globe,  Chicago  Sun-Times,  Detroit  News,  Houston 
Chronicle,  Milwaukee  Journal. 

"Wish" 
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{Continued  from  page  43) 


lotte  (N.  C.)  Observer  sports 
staff  —  voted  North  Carolina’s 
outstanding  sports  writer  for 
1958  and  reecived  the  Lee  Kirby 
Memorial  Trophy. 


Bob  Husted,  Cincinnati 
(Ohio)  Enquirer  executive 
sports  editor  —  elected  chair¬ 
man  of  the  local  chapter,  Base¬ 
ball  Writers  Association  of 
America. 


Ernest  L.  Thokey  —  re¬ 
signed  as  managing  editor  of 
the  Troy  (Ohio)  Daily  News 
to  work  for  Hobart  Manufactur¬ 
ing  Co.  He  was  ME  since  1943. 


THE  VETERAN — ^Thi$  year's  honors 
of  the  Chicago  Press  Veterans  As¬ 
sociation  went  to  Otto  M.  Smucker, 
at  right,  Chicago  Sun-Times  busi¬ 
ness  reporter,  former  financial  edi¬ 
tor.  George  Schreiber,  Tribune, 
makes  the  presentation.  Otto's 
news  career  began  on  the  old  Chi¬ 
cago  Examiner.  He's  70  now. 


William  W.  Taylor,  a  for¬ 
mer  Westchester  County,  N.  Y. 
weekly  newspaper  publisher  — 
now  editor  of  Manage  magazine 
for  National  Management  Asso¬ 
ciation,  Dayton,  Ohio. 


Gerald  R.  McETlfresh,  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  Akron  and  formerly  with 


BROTHERS  OF  THE  PRESS — In  reunion  at  the  Chicago  Press  Veterans' 
dinner  were  the  Doherty  brothers:  Left  to  right — Tom,  ex-Chicago 
American,  now  in  public  relations;  Bill,  Chicago  Tribune  police  reporter; 
Father  Martin,  ex-Tribune,  now  in  Albany,  Ore.;  Frank,  ex-Chicago  Amer¬ 
ican,  PR;  Jim,  Chicago  Tribune,  retired;  and  Eddie,  ex-Tribune  and  Sun, 
retired,  living  in  Canada. 


Fred  F.  Rowden,  advertising 
manager  of  the  St.  Louis  (Mo.) 
Post-Dispatch  —  elected  second 
second  vicepresident  of  Pulitzer 
Publishing  Co. 


Lew  Peterson  —  from  cir¬ 
culation  manager  of  the  Musko¬ 
gee  (Okla.)  Daily  Phoenix  and 
Times  Democrat  to  circulation 
manager  of  the  Gallup  (N.  M.) 
Independent.  James  P.  Weaver 
remains  as  circulation  promo¬ 
tion  manager  of  the  Independ¬ 
ent. 


the  Cleveland  (Ohio)  Plain 
Dealer  —  named  editor  of  Min¬ 
erva  (Ohio)  weekly  Graphic 
Press,  succeeding  James  K.  Her¬ 
ron  —  to  wire  editor,  Santa 
Maria  (Calif.)  Times. 


William  B.  Gardner,  former¬ 
ly  classified  advertising  sales¬ 
man  with  the  Columbia  (S.  C.) 
State  and  Record  —  to  classified 
advertising  manager  for  the 
Raleigh  (N.  C.)  News  and  Ob¬ 
server  and  Times. 


James  N.  Montgomery,  for¬ 
merly  a  radio  station  ad  sales¬ 
man  —  now  on  the  advertising 
staff  of  the  Gallup  (N.  M.)  In¬ 
dependent. 


John  Rosenfield,  amuse¬ 
ments  critic  for  the  Dallas 
(Tex.)  Morning  News  —  the 
Distinguished  Service  Scroll 
awarded  by  the  Dallas  Philo¬ 
logical  Society. 


Dick  Pibkce,  for  nearly  11 
years  a  member  of  the  Char- 


First  College  Chapter 
Of  Future  Journalists 


Whit  Burnett,  formerly  with 
the  New  York  Mirror  —  to  edi¬ 
tor  of  Hawthorn  Books.  He  was 
founder  and  co-editor  of  Story 
magazine. 


Norman,  Okla. 

The  first  college  chapter  of 
Future  Journalists  of  America 
was  founded  at  the  University 
of  Oklahoma  recently.  The  first 
high  school  FJA  club  was  organ¬ 
ized  at  Altus,  Oklahoma. 

Development  of  more  person¬ 
nel  in  the  field  of  communica¬ 
tions  and  attraction  of  more 
students  to  schools  of  journalism 
are  objectives  of  FJA.  Already 
eight  state  press  associations 
are  seeking  authority  to  grant 
charters  to  high  school  clubs 
and  college  chapters. 

The  founding  of  the  FJA  was 
primarily  the  idea  of  Prof.  John 
H.  Casey,  the  National  Council 
president  and  sponsor  of  the 
University  of  Oklahoma  chapter. 


Houor  Mrs.  Butler 


Buffalo,  N.  Y. 

The  president  of  the  Buffalo 
Evening  News,  Mrs.  Edward  H. 
Butler,  was  honored  as  “Woman 
of  the  Year”  by  the  Buffalo 
Philharmonic  Society.  She  re¬ 
ceived  the  traditional  rosewood 
and  silver  trophy,  topped  with 
a  silver  lyre,  at  the  annual  Phil¬ 
harmonic  Ball. 


Joins  ‘Sunday’  Staff 

William  Van  Jahnke,  at  one 
time  with  Scripps-Howard 
Newspapers,  has  joined  Metro¬ 
politan  Sunday  Newspapers, 
Inc.,  as  a  member  of  the  New 
York  sales  staff  of  Sunday. 


John  W.  Hillyer,  member  of 
the  AP  capital  bureau  staff  at 
Springfield,  Ill.  —  inducted  into 
the  Army  and  is  stationed  at 
Fort  Leonard  Wood,  Mo.  He 
will  be  replaced  at  Springfield 
by  Stan  Koven,  Chicago  staffer 
who  formerly  worked  at  Spring- 
field. 


H.  G.  Moore  of  Taft,  Calif.  — 
named  news  editor  of  Loving- 
ton  (N.  M.)  Daily  Leader. 


Carl  Jensen,  city  editor  of 
the  former  Cincinnati  (Ohio) 
Times-Star  —  to  General  Elec¬ 
tric  Co.  to  write  for  technical 
publications  at  its  jet  engine 
plant.  Sam  Wilson,  T-S  asso¬ 
ciate  editor  —  quit  newspaper- 
ing  to  study  law.  Ellis  Rawns- 
LEY,  T-S  editorial  department  — 
after  working  for  weeks  to  place 
other  T-S  workers  finally  landed 
in  the  Cincinnati  (Ohio)  En¬ 
quirer  Sunday  department. 


Julian  Wise,  1958  graduate 
of  the  University  of  New  Mexico 
school  of  journalism  —  now  edi¬ 
tor  of  Ocean  Beach  (Calif.) 
Peninsula  News. 


ANPA  Names 


Convention 

Committees 


The  1959  convention  of  the 
American  Newspaper  Publish¬ 
ers  Association  will  be  held 
April  20-23  at  the  Waldorf- 
Astoria  Hotel  in  New  York. 


1).  Tennant  Bryan,  Richmond 
(Va.)  Newspapers,  president  of 
the  ANPA,  has  appointed  this 
committee  to  have  charge  of  the 
Tuesday  sessions  for  newspn- 
pers  over  50,000  circulation: 

Richard  H.  Amberg,  St.  Louii 
(Mo.)  Globe-Democrat,  chair¬ 
man;  Charles  R.  Buxton,  Den¬ 
ver  (Colo.)  Post;  Otis  Chandler, 
Los  Angeles  (Calif.)  Mirror- 
Neivs;  John  L.  Coughlin,  Hart¬ 
ford  (Conn.)  Courant;  J.  M. 
Dealey,  Dallas  (Texas)  Newt; 
Albert  Spendlove,  Philadelphia 
(Pa.)  Bulletin;  Oscar  S.  Stauf¬ 
fer,  Topeka  (Kas.)  State  Jour¬ 
nal  and  Capital;  Jack  Tarver, 
Atlanta  (Ga.)  Journal  and  Cou- 
stitution. 


Under  50,000 


The  committee  named  by  Mr. 
Bryan  to  have  charge  of  the 
Tuesday  sessions  for  newspa¬ 
pers  under  50,000  circulation  is 
composed  of  these  men: 

Philip  S.  Weld,  Gloucester 
(Mass,)  Times,  chairman;  Wal¬ 
ter  R.  Beaumier,  Lufkin  (Tex.) 
News;  Paul  F,  Chalfant, 
Waynesboro  (Pa.)  Record  Her¬ 
ald;  Edwin  F.  Hearne,  Salis¬ 
bury  (Md.)  Times;  Clyde  E. 
Moffitt,  Fort  Collins  (Colo.) 
Coloradoan;  John  H.  Perry  Jim 
West  Palm  Beach  (Fla.)  Post 
and  Times;  Philip  T.  Rich,  Mid¬ 
land  (Mich.)  News;  Robert  M. 
Speidel,  Visalia  (Calif.)  Times- 
Delta;  Warren  L.  Taylor,  Mon¬ 
rovia  (Calif.)  News-Post;  By¬ 
ron  C.  Vedder,  Champaign-Vr- 
hana  (Ill.)  Courier. 


Literary  Venture 


Rolfe  NEaLL,  Gaston  County 
bureau  manager  for  the  Char¬ 
lotte  (N.  C.)  Observer  —  to 
business  editor.  He  is  succeeded 
by  John  Gardner  of  the  Ob¬ 
server  copy  desk. 
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San  FRANasco 
A  San  Francisco  News  staff 
writer,  a  former  newspaper  ad¬ 
man  and  a  New  Yorker  fiction 
writer  are  the  editors  of  a  new 
magazine  called  CONTACT, 
The  San  Francisco  Journal  of 
New  Writing,  Art  and  Ideas. 
News  staffer  George  Dorsey, 
William  H.  Ryan,  former  ad 
manager  of  the  weekly  Santa 
Barbara  Star,  and  Calvin  Kent- 
field  form  the  three-man  board 
of  editors.  Mr.  Ryan  was  the 
prime  mover  in  establishing  the 
new  quarterly. 
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Florida’s  usual  weather  makes  unusual  news 


Last  winter’s  cold  spell  in  Florida 
made  headlines  because  it  was  so  un¬ 
usual.  But  the  unusualness  of  Florida’s 
normal  climate  has  been  a  topic  of 
rare  reader  interest  ever  since  Flagler 
built  his  railroad. 

For  example,  word  of  Christmas 
celebrated  on  a  sun-splashed  beach  has 
long  been  incredulously  received  by 
millions  of  frost-nipped  ears  in  frigid 
climes.  As  if  to  prove  the  paradox, 
Christmas  sojourners  here  send  home 
more  greeting  cards  of  the  sunny 
Florida  theme  than  any  other  category. 
And  their  enthusiasm  lasts  throughout 
the  winter.  Why?  .  .  . 

IT’S  JUNE  IN  JANUARY 

Winter  highs  average  in  the  70’s 
over  most  of  Florida.  Thirty-year, 


U.S.  Weather  Bureau  readings  show 
December-to-March  afternoon  tem¬ 
peratures  averaging  72.7°  on  the  mid- 
West  Coast;  75.4°  on  the  Lower  East 
Coast;  and  along  the  Upper  East  Coast, 
71.1°.  Even  in  extreme  Northern  Flor¬ 
ida,  daily  maximums  have  averaged 
66.2°  through  the  past  30  winters. 

Offshore  waters  and  inland  lakes 
are  always  pleasant  for  bathing.  About 
69°  to  73°  in  the  south  Atlantic  or  Gulf 
of  Mexico  surf.  A  consistent,  above-70° 
in  lakes  and  springs. 

Location  is  one  reason  for  this  ideal 
climate.  Northernmost  Florida  lies  100 
miles  south  of  the  Mexico-California 
border.  The  southernmost  tip  of  the 
state  reaches  within  100  miles  of  the 
Tropic  of  Cancer. 

Florida  basks  peninsularly  between 


the  tempering  influence  of  warm  south 
Atlantic  and  Gulf  of  Mexico  waters. 
The  result  is  an  equable  year  around 
climate  —  warm  in  winter,  cooled  in 
summer  by  fresh  sea  breezes. 

NEED  PHOTOS,  FACTS,  FIGURES? 

When  you  want  to  serve  your  audi¬ 
ence  with  interesting  facts  about  Flor¬ 
ida,  call  on  us  for  any  help  you  need. 
The  completely  staffed  Florida  State 
News  Bureau  is  at  your  service.  Stock 
photos,  TV-movie  shorts,  or  custom- 
tailored  feature  material  for  your 
exclusive  use  can  be  supplied.  Just 
write  or  wire . . . 

Florida  Development  Commission 
515-D  Caldwell  Building 
Tallahassee,  Florida 


YEAR  ’ROUND  LAND  OF  GOOD  LIVING 


Alumni  Views  Guide 
J-School  Curriculum 

By  Lucas  G.  Staudacher 
Associate  Professor,  Marquette  University 


“What  do  journalism  school  ( 
graduates  feel  they  lacked  in  i 
education  when  they  went  into 
the  new’spaper  business  ?  Do  ; 
they  feel  they  wasted  time  on 
some  subjects?  Did  they  find 
that  w’ork  on  the  school  paper 
helped  or  hindered  them?  Were 
they  disillusioned  when  they  got 
into  the  profession?” 

These  were  some  of  the  ques¬ 
tions  w'hich  future  personnel 
committees  of  the  Associated 
Press  Managing  Editors  Associ¬ 
ation  were  urged  to  explore. 
(E&P,  Oct.  4,  page  9). 

The  APME  study  committee, 
reporting  results  of  a  personnel 
surv’ey,  also  asked;  “How  does 
their  (professionally  trained 
newsmen’s)  progress  of  the  past 
five  years  compare  with  the 
progress  of  other  1953  gradu¬ 
ates?”  A  comparative  random 
sampling  was  suggested. 

For  the  information  of  the 
faculty  of  Marquette  Univer¬ 
sity’s  College  of  Journalism,  the 
writer  has  been  conducting  a 
surv’ey  of  journalism  graduates 
every  five  years.  Results, 
thoroughly  discussed  by  the 
faculty,  have  helped  lead  to  cer¬ 
tain  improvements  in  the  cur¬ 
riculum.  The  initial  study  con¬ 
cerned  alumni  W'ho  were  gradu¬ 
ated  in  the  20  years  preceding 
1950.  The  1955  study  brought  in 
data  from  graduates  of  1950 
through  1954.  The  next  survey 
is  planned  for  1960. 

Responses  from  213 

These  anonymous  surveys 
asked  merely  for  year  of  gradu¬ 
ation  and  nature  of  work  by 
title  and  duties.  The  key  ques¬ 
tion,  “Has  journalism  education 
at  Marquette  helped  prepare 
you  for  your  work?”  provided 
for  graded  answers,  and  com¬ 
ments.  The  rest  of  the  questions 
w'ere  more  specific  on  both  jour¬ 
nalism  and  non-journalism 
courses. 

Questionnaires  have  been  sent 
to  1,031  graduates  to  date,  with 
response  from  213,  for  a  21% 
return.  Just  171,  or  80%,  of 
those  who  answered  were  still 
in  journalism.  Just  more  than 
half  of  the  others  were  women 
graduates,  removed  from  jour¬ 
nalistic  ranks  by  marriage.  Men 
were  attracted  out  of  journal¬ 
ism  into  selling,  primarily,  with 
some  in  the  military  service. 

Of  the  171  in  journalism,  66, 
or  39%,  were  on  the  news  staffs 


of  weeklies,  dailies,  press  as¬ 
sociations.  Publicity  and  public 
relations  claimed  another  19%; 
advertising,  18% ;  radio  and  tele¬ 
vision,  8%;  teaching,  4%,  and 
miscellaneous,  12%. 

In  two  wordings  of  the  ques¬ 
tion,  “Has  journalism  education 
at  Marquette  helped  prepare  you 
for  this  work?”,  every  return 
on  the  first  surv^ey  said  “yes” 
for  those  still  in  journalism.  On 
the  second  surv’ey,  one  wording 
asked  for  anything  the  alumnus 
found  “that  contradicts  that 
which  you  were  taught  in  jour¬ 
nalism  at  Marquette.  Please  de¬ 
tail”  Answers  pointed  to  poor 
practices  in  the  field.  Typical 
answers  were:  principles  not 
followed;  lower  standards  than 
expected;  poor  journalism;  field 
behind  Marquette  on  new  trends; 
not  enough  objectivity;  new's 
withholding  common;  editor 
abused  freedom  of  information; 
catering  to  advertiser  in  news; 
low  salaries;  inadequate  staff 
and  therefore  long  hours. 

Mo«t  Helpful  Courses 

Graduates  said  the  most  help¬ 
ful  journalism  courses  they  took 
were,  by  frequency  of  mention, 
the  courses  required  of  all  jour¬ 
nalism  majors,  in  this  order: 
reporting,  editing,  typography, 
ethics  of  journalism,  law  of 
press  and  radio.  Among  jour¬ 
nalism  courses  graduates  wished 
they  had  taken,  photography  led 
the  list,  w'ith  “more  writing 
courses”  frequently  mentioned. 
In  answer  to  the  question  on  a 
correct  balance  between  theory 
and  practice  in  the  curriculum, 
the  dominant  suggestion  vvas 
more  practice,  especially  more 
writing.  This  suggestion  was  in 
agreement  with  faculty  views, 
so  more  writing  courses  were 


added  to  the  program  and  stu¬ 
dents  are  being  advised  to  take 
more  of  them. 

Regarding  non-journalism 
courses,  the  most  helpful  by 
frequency  of  mention  belong  to 
these  departments:  philosophy, 
English  (literature),  history, 
foreign  languages,  political 
science.  Among  courses  which 
graduates  wished  they  had 
taken,  political  science  and  his¬ 
tory  led  on  both  surveys. 

Journalism  majors  at  Mar¬ 
quette  devote  about  25%  of 
their  course  work  to  journalism, 
the  rest  to  non-joumalism  or 
liberal  arts.  Regarding  this  pro¬ 
portion,  the  majority  of  gradu¬ 
ates  found  it  satisfactory.  In 
partial  agreement  with  data 
above,  comments  on  “more  jour¬ 
nalism”  emphasized  more 
writing,  on  “more  non-joumal- 
ism,”  history  and  literature. 

Suggested  Courses 

Dominant  suggestions  on  what 
courses  to  add  to  the  curriculum 
included  more  courses  in  his¬ 
tory,  political  science,  writing, 
radio  and  television,  public  re¬ 
lations,  and  photography. 

Some  of  the  courses  suggested 
for  graduate  study  were  history 
of  news  interpretation,  the  work 
of  great  reporters,  current  af¬ 
fairs,  public  opinion  and  propa¬ 
ganda,  critical  writings  about 
journalism. 

“Has  ethics  (principles)  of 
journalism  helped  you?”  was 
the  only  question  that  singled 
out  one  course,  a  requirement 
for  all  journalism  students. 
Three  out  of  four  answers  said 
“yes.”  To  “how?”  the  answ’ers 
ran  like  this:  applies  general 
ethics  concretely  to  journalism; 
helps  in  reporting  controversial 
situations;  helps  give  critical 
standards;  leading  to  sound 
journalistic  practices. 

The  results  of  these  surv’eys 
have  been  helpful  particularly  to 

SOMETHING  NEW  will  be  added 
soon  to  Kedzie  Hall,  the  journal¬ 
ism  building  at  Kansas  State  Col¬ 
lege,  Manhattan,  Kas.  Contracts 
are  being  let  for  a  quarter-million 
dollar  wing  which  will  double  the 
size  of  the  hall  erected  in  1897. 


K- 


Papers’  Basic  Services 
Told  in  School  Book 

Portland,  Me. 

The  three  Guy  Gannett  news¬ 
papers  here,  have  published  a 
22-page  booklet  for  use  ii 
schools  called  “Your  Newspaper 
— How  It  Serves  You.”  After  a 
brief  history  of  the  newspaper 
business,  the  six  basic  services 
of  a  paper  are  covered.  They  are 
reporting,  news  interpretatioa 
service  to  advertisers,  service  to 
readers,  assuming  leadership 
and  being  stimulating  and  en¬ 
tertaining. 

“I  wanted  to  show  students  in 
our  colleges  and  high  school' 
what  the  real  depth  of  a  paper 
is — what  goes  on  behind  the 
headlines,”  says  Promotion 
Manager  Robert  H.  Collins,  who 
thought  up  the  project.  Five 
thousand  copies  have  so  far  been 
published. 

TF 

faculty  members.  Data 
strengthened  certain  views,  and 
improvements  resulted  in  the 
curriculum.  Many  of  the  findings 
may  be  useful  also  to  others, 
particularly  men  active  in  the 
field.  If  other  journalism  schools 
conduct  similar  surveys,  correla¬ 
tion  of  the  common  data  cer¬ 
tainly  would  lend  weight  to 
the  findings.  If  such  surv’eys  are 
periodic,  useful  trends  may  he 
found. 


'^Michigan  Tragedy’ 
Arouses  Readers 

Detroit 

.  .  .  “It’s  a  Michigan  tragedy 
and  the  Detroit  Tvnes  thought 
that  Michigan  might  want  to  do 
something  about  it  .  .  .”  de¬ 
clared  the  Times  in  a  front  page 
editorial  concerning  the  news  of 
the  sinking  of  a  Lake  Michigan 
stone  carrier  with  the  loss  of 
33  men. 

The  Ship  Disaster  Children’s 
Fund,  immediately  initiated  by 
the  Times  to  aid  the  victims' 
children,  swelled  to  almost  $20,- 
000  in  a  week  following  the  ap¬ 
peal. 
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More  than  fifty  years  ago,  U.  S.  Steel  scientists  found  a  way  to  reclaim  the  iron  particles  in  low 
grade  ores  by  washing  away  the  useless  sandy  particles.  Thus  they  obtained  a  high  grade  ore 
from  a  low  grade  one— which  early  miners  had  pushed  aside  as  worthless.  In  1910,  they  built 
their  first  plant  to  handle  this  job  of  ore  beneficiation,  because  they  knew  that  even  vast  ore 
deposits  like  those  of  the  Mesabi  Range  in  Minnesota  would  soon  be  drained  if  only  the  richest 
ores  were  scooped  out  to  feed  our  steel-hungry  economy. 

Today,  more  than  '/a  of  all  the  iron  ore  shipped  out  of  Minnesota  is  beneficiated  ore.  And 
U.  S.  Steel's  research  work  on  ore  beneficiation  is  still  going  on  to  find  even  better  ways  to 
utilize  and  stretch  our  ore  deposits.  USS  is  a  registered  trademark 
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PILOT  STUDY 


“Excellent  and  Oil  l  A 
r  ^  ,  Above  Average.”  btUClentS  AFC 

Undergoes  M„^u,Pree  ‘Interns’  On  ' 

•  g  A  I  •  Public  Schools  53.2 

it  Analysis  Radio  Stations  Its  Peoria  Paper 

b.  Question:  “Some  people  say 

HighlighiN  of  Study  that  the  advertising  you  read  or  Peoria,  Ill. 

.1,.^  exaggeration,  Results  in  the  second  year  of 

Here  are  the  highlights.  others  say  that  most  ad-  ^  program  in  which  Bradley 

1.  Reading,  viewing  and  lis-  vertising  is  truthful.  Now  look-  University  students  put  in  from 

mrtrv  hohife*  •_  __  _ J _ _  _ « 


Small  Daily  Undergoes 
Reading  Habit  Analysis 


Small-city  daily  newspapers 
can  produce  the  kind  of  media 
research  which  agency  people 
say  is  needed  to  win  their  atten¬ 
tion  to  newspaper  markets  of 
all  sizes. 

Northwest  Daily  Press  Asso¬ 
ciation  intends  to  prove  that  its 
41  member  newspapers  have  an 
excellent  story  to  tell  the  media 
buyers  for  national  advertisers 
and  it  has  gone  so  far  as  to  con¬ 
duct  a  pilot  study.  About  20 
members  participated  in  the  ac¬ 
tual  cost  of  the  experiment, 
which  uses  the  Mankato  Free 
Press  (20,000  circulation)  as  a 
“guinea  pig,”  so  to  speak. 

Early  last  Spring,  Jack  B. 
Skog,  sales  promotion  manager 
of  Northwest  Daily  Press  Asso¬ 
ciation,  asked  Mid  Continent 
Surveys,  Inc.  of  Minneapolis,  an 
independent  market  research 
firm,  for  statistical  projection 
of  the  trend  of  national  linage 
in  NDPA  newspapers  and  com¬ 
peting  newspapers. 

Trend  Line  Downnard 

The  trend  line  for  the  North¬ 
west  group  was  clearly  down¬ 
ward,  while  the  trend  line  for 
national  linage  in  the  other 
newspapers  was  upward. 

Mid-Continent  Surveys  recom¬ 
mended  to  Mr.  Skog  that  a  mar¬ 
ket  research  program  was  indi¬ 
cated,  in  order  to  change  the 
trends. 

Directors  of  the  Northwest 
A.ssociation  unanimously  ap- 
prov'ed  such  a  market  research 
program  at  the  summer  meet¬ 
ing.  In  the  early  Fall,  a  meeting 
was  attended  by  the  staff  of 
NDPA,  media  buyers  and  ad¬ 
vertising  research  directors  of 
advertising  agencies  in  the  Twin 
Cities  area.  Dr.  Robert  L. 
Jones,  chairman  of  the  School 
of  Journalism  at  the  University 
of  Minnesota,  and  Bert  Russick, 
president  of  Mid-Continent  Sur¬ 
veys,  Inc. 

The  pilot  research  survey  was 
later  approved  by  the  Board. 
The  survey  covered  300  readers 
of  the  Mankato  Free  Press  in 
the  ABC  City  and  Retail  Trade 
Zone. 

The  study  covered  five  areas: 
1)  reading,  viewing  and  listen¬ 
ing  habits,  2)  attitudes  toward 
major  advertising  media,  3)  a 
limited  amount  of  brand  share 
data,  4)  advertising  readership, 
6)  demographic  characteristics 
of  the  respondents. 
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Above  Average.’ 

Churches 

70.3% 

Mankato  Free 

Press 

58.0 

Public  Schools 

53.2 

TV  Stations 

42.0 

Radio  Stations 

41.3 

Highliahls  of  Study 
Here  are  the  highlights: 


b.  Question:  “Some  people  say 
that  the  advertising  you  read  or 
hear  is  full  of  exaggeration. 


tening  habits 


a.  While  the  Free  Press  has  one  of  these  do  you  think  car 
an  ABC  circulation  of  approxi-  ries  the  .  . 


ing  at  this  card  again,  which  12  to  15  hours  a  week  on  various 
one  of  these  do  you  think  car-  kinds  of  newspaper  work  at  the 


.  least” 


Mankato  Free  Press . 

.  53.7% 

4.3% 

Radio  Stations  . 

.  5.7 

9.3 

TV  Stations  . 

.  7.5 

25.0 

All  Others  . 

.  23.3 

29.7 

Don’t  Know . 

.  9.9 

31.7 

100.0% 

100.0% 

mately  20,000  daily,  the  total 

Higher 

Ad  Readership 

reading  audience  (10  years  and  3  Advertising  readership: 

ZZn  A  T  '"ryf’  a.  A  special  analysis  of  re- 

or  50,000  daily  readers.  The  .p^^dents  indicated  that  88.3% 
adult  reading  audience  (18  years  _ 


s  the  .  .  ,  Peoria  Journal  Star  for  jouinal- 

ism  credit  at  the  university  have 

,  most  truthful  advertising”  “. . . .  least”  been  assessed.  The  pa^r  and 

.3^  university  plan  to  make  the  pro- 
n  gram  permanent,  according  to 

b”  H.  P.  Slane,  president  of  the 

J3  3  29  7  paper. 

'g'g  Prof.  Paul  Snyder,  head  of 

’  '  the  Bradley  journalism  school, 

0  0%  100.0%  regards  the  program  as  an  “in¬ 

ternship”  program  that  is  a 
valuable  part  of  the  college 
Higher  Ad  Readership  work.  The  newspaper  regards  it 

3  Advertising  readership-  a  “working  scholarship”  ar- 

a.  A  social  analysis  of  re-  rangement  whereby  deserving 
.1  *  fKof  students  can  earn  money  to  help 


and  up)  was  2.11  readers  per  f  valuable  training  and  recruiting 

copy,  or  42,000  daily  readers.  ^  J  v  ground  for  future  employes. 

.  .  women  saw  one  or  more  display  ^  j 


them  through  school,  and  as  a 


copy,  or  42,000  daily  readers, 
b.  While  statistics  indicate 


that  the  average  family  in  this  studied. 


women  saw  one  or  more  display 
ads  in  the  issue  which  was 


country  watches  TV  over  five 
hours  daily  (and  this  figure  is 


The  first  semester  is  devoted 
to  service  in  each  department, 


b.  In  comparing  readership  other  than  editorial,  of  from  one 


nours  daily  tand  tnis  ngure  is  scores  of  national  advertise-  to  three  weeks.  The  second  se- 
growing)  our  sample  group  cut  nients  with  norm  scores  for  niester  is  devoted  to  the  editor- 
this  figure  in  half.  In  fact,  readership  studies  from  1952-  ‘a'  department  exclusively,  k 
23.9%,  or  nearly  one  out  of  four  jggg  Daniel  Starch  &  Staff,  student  works  from  one  to  thrw 
respondents,  had  not  watched  nearly  every  case  the  ads  in  weeks  on  the  copydesk,  state 
any  TV  the  previous  day.  63%  ^^e  Free  Press  had  higher  rat-  desk,  obituaries,  sports,  library, 
watched  two  hours  or  less.  ings.  This  would  seem  to  indi-  under  city  desk  direction.  In- 

c.  It  was  learned  that  35.1%  cate  since  the  Starch  norms  stractions  also  are  received  from 
of  the  respondents  had  not  lis-  were  based  on  readership  studies  editorial  page  editors  and  the 
tened  to  radio  the  previous  day,  in  larger  metrepolitan  dailies  photo  department. 

and  that  78.4%  had  listened  two  that  the  small  daily,  because  of  Examinations  are  given  by 
hours  or  less.  (Mankato,  inci-  generally  smaller  page  and  ad  the  newspaper  at  the  close  of 
dentally,  is  covered  by  all  three  content,  gets  more  comprehen-  each  semester  with  results  co- 
maior  TV  networks  and  several  sive  readership.  ordinated  with  work  and  test* 

radio  stations.)  Other  findings:  made  by  the  university. 

d.  Respondents  were  asked  to  a)  Differences  among  the  me-  • 


radio  stations.) 

d.  Respondents  were  asked  to 


ordinated  with  work  and  test* 
made  by  the  university. 


list  which  one  source  gave  them  dia  are  quite  small.  85  000  Visitors 

most  of  their  daily  news  about  b)  Some  of  the  largest  differ-  a*  fl  uu  cu 

what  was  going  on  in . ences  do  reach  levels  of  statist!-  ilODDy  SHOW 

cal  significance.  Indianapouj 

Mankato  Area  1.  Television  is  seen  as  more  The  Indianapolis  Star’s  an- 
Mankato  Free  bold  than  the  Free  Press.  nual  Hobby  and  Gift  Show 

Press  67.6%  56.7%  2.  Television  is  seen  as  more  which  just  ended  at  the  Indiana 

Radio  Stations  27.0  32.0  entertaining  than  the  Free  State  Fairgrounds  attracted  a 

TV  stations  —  6.3  Press.  record  of  85,000  visitors. 

All  Others  .7  3.7  3.  The  Free  Press  is  seen  as  More  than  250  club  and  com- 

Don’t  Know  4.7  1.3  more  conservative  than  televi-  mprr’isil  *>vViihitr«7-a  fmm  throuirh- 


85,000  Visitors 


Indianapouj 
The  Indianapolis  Star’s  an¬ 
nual  Hobby  and  Gift  Show 


.4ttiludes  Toward  Media 

2.  Attitudes  toward  major  ad¬ 
vertising  media: 

a.  Question:  “In  every  com¬ 
munity,  the  schools,  the  Man- 


Press.  record  of  85,000  visitors. 

3.  The  Free  Press  is  seen  as  More  than  250  club  and  corn- 
more  conservative  than  televi-  mercial  exhibitors  from  through- 

m  -  ^be  United  States  took  part 

4.  The  Free  Press  is  seen  as  jjj  jbe  ninth  annual  show.  Pro- 
more  believable  than  television,  ceeds  from  it  will  benefit  the 

•  Police  Athletic  League  Club 

Format  Changed  '"73 

Mettropolis,  Ill.  and  the  six  record  distributors 


munity,  the  schools,  the  Man-  ^  ,  Ml^POLls,  Ill.  and  the  six  record  distributors 

kato  Free  Press  the  eovem-  Metropolis  News  has  con-  were  featured  in  a  center  area 

TYtonf  00/.V,  ’  a-ff  *  4-  K  verted  its  format  to  nine  11-pica  called  Musicland.  Among  those 

.  j’  T,,  columns  and  has  installed  Tele-  making  personal  appearances 

to  do.  I  d  like  to  find  out  how  typesetter  equipment,  according  were  Dave  Brubeck,  Fred  Low- 
you  feel  about  the  ones  around  to  Sam  L.  Smith,  editor  and  ery.  Wee  Bonnie  Baker,  Lennie 
here.  Will  you  tell  rne  which  of  manager.  Body  type  has  been  Dee,  the  Deb-Tones,  the  Five 
the  statements  on  this  card  best  changred  to  8  point  Teletype  Stars  and  the  Purdue  Univer- 
expresses  how  you  feel  about . . ,  Corona,  on  a  nine-point  slug.  sity  Men’s  Glee  Club, 


i  nine-point  slug.  sity  Men’s  Glee  Club, 
EDITOR  8C  PUBLISHER  (or  December  6,  195( 


Chevrolet's  new  El  Camino  combines  fresh  beauty  with 
a  husky  pickup  box  that's  7634*  long,  6414''  wide. 


For  ’59,  the  brightest  new  ideas  in  trucks  are 
Chevrolet’s!  There’s  the  new  El  Camino  to  set  a 
new  standard  in  styling . . .  new  features  and  refine¬ 
ments  in  every  model  to  set  new  records  for  saving! 
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Here  is  the  soundest,  savingest,  sharpest  looking 
line  of  haulers  that  ever  hustled  a  load!  For  evi¬ 
dence,  consider  the  dazzling  new  El  Camino.  It 
combines  slimlined  beauty  with  the  ability  to 
handle  man-size  hauling  jobs! 

Or  take  the  pickups  of  Task-Force  59 — a 
dozen  big-bodied  beauties  that  suit  scores  of  jobs 
with  five  handsome  Fleetside  models  and  seven 
handy  Stepside  models! 

A  new  edition  of  the  famous  Thriftmaster  6, 
standard  in  light-duty  models,  gives  up  to  10% 
greater  fuel  economy — up  to  20%  with  new 
maximum  economy  option*.  And  in  the  medium- 
and  heavy-duty  classes,  you’ll  find  new  V8 
power  .  .  .  axles,  transmissions,  frames  and 
brakes  that  are  refined  and  improved  to  whip 
the  toughest  runs. 

Whether  your  truck  is  a  light-,  mediiun-,  or 
heavy-duty  job,  these  are  trucks  you’ve  got  to 
see!  They’re  on  display  right  now  at  your  Chevy 
dealer’s.  .  .  .  Chevrolet  Division  of  General 
Motors,  Detroit  2,  Michigan. 

^Optional  at  extra  cost. 
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This  1959  Series  50  L.C.F.  model  with  HD  Task¬ 
master  V8  provides  power  aplenty  .  .  .  and  the 
girder-strong  chassis  handles  big  cargoes  with  ease! 


new  might,  new  models,  new  money-saving  poweri 
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Welcome  Wagon  goes  right 
into  the  home  to  assist  in 
building  circulation,  dis¬ 
covers  reading  preferences, 
promotes  awareness  of  lo¬ 
cal  advertising.  The  WEL¬ 
COME  WAGON  HOSTESS,  a 
respected  member 
of  the  community 
—  has  the  oppor-  I  Kyi 
tunity  and  prestige  ■hHSU 
to  benefit  your  newspaper, 
just  as  Welcome  Wagon 
helps  1500  newspaper 
sponsors. 

FOR  INFORMATION,  WRITE 

WELCOME 


.IgTvgitfCTiVWr  buildinc 

685  FIFTH  AVE..NEW  YORK  22,  N  Y. 


CIRCLLATION 


Dailies  Double 
In  7-Year  Span 

Riverside,  Calif. 

Circulation  of  the  Ricersidt 
Daily  Enterprise  and  its  affili¬ 
ated  Daily  Press  has  doubled  in 
seven  years. 

So  announced  the  Press- 
Enterprise  Company  as  the 
morning  and  evening  circula¬ 
tions  combined  to  exceed  50,000, 
The  Enterprise,  which  serves 
the  entii-e  county,  has  almost 
tripled  in  seven  years,  it  was 
reported. 

The  new  circulation  mark  ob¬ 
tained  added  recognition  through 
the  use  of  a  contest  involving 
the  new  circulation  figure.  The 
winner  received  a  trip  to  Ha¬ 
waii  for  two.  More  than  10,000 
coupons  were  I'eceived.  The  top 
aw'ard  went  to  the  person  in 
the  drawing  who  gave  the  cor¬ 
rect  circulation  total  for  the 
first  day  the  distribution  topped 
50,000  and  the  proper  reply  to 
a  phone  inquiry. 


PM  Papers  Benefit 
On  Early  Deadline 


By  George  .4.  Brandenburj 


T-.  .  j  c  -i.  1  iirru.  i  j-i-  I  •  11  lain  an  increase  oi  seven  cus- 

Evening  papers  are  definitely  “The  first  edition  contains  all  ,  ,  .  t  j  - 

,  .  .  rri.  i.  tomers  on  his  route  during 

heading  in  the  right  direction  the  counti-y  news.  The  country  November 

by  pushing  their  press  deadlines  news  is  deleted  for  the  2nd  edi-  q,,  .  woe 

,  , ,  ,.  ,  ■  it.  i.  Ihis  year  the  attendance  was 

up  as  early'  as  reasonably  pos-  tion  and  we  service  the  motor  ^ 

sible,  according  to  Car  H  Ry-  routes  in  our  growing  City  sub- 

lee,  Alexandria  (La.)  Dady  urban  area  (City  dealers  and  .manager,  noted.  Each  car- 

Toun  Talk.  street  sales  are  not  served  on 

o  1  •  j,  I-  i,  .  fi.  ■,  mi.-  j  j-i-  •  attending  received  a  gift. 

Speaking  from  his  ov\'n  ex-  this  edition).  Third  edition  is  p, Von  Ov  wa.s  seWted 

perience,  Mr.  Rylee  asserts  time  principally  devoted  to  City  news  “outstand^  boy.”  He 

IS  the  most  important  factor  to  and  serves  the  City  Dealers,  Columbus” 

circulation  sales.  “I  am  now  at-  street  sales,  and  City  carriers,  Uowo:; 

tempting  to  push  my  home  final  We  file  oni;  the  3rd  edition.  sponsored  by 

up  to  2  P.M.  to  allow  me  to  com-  “Display  advertising  deadline  '  , 

plete  home  delivery  before  dark  was  moved  to  10:30  A.M.  the  _  d  ui*  •  i  u 

(in  the  winter)  and  before  eve-  day  before  publication  and  clas-  Lily  rUDllClly  JOD 

ning  TV  listening  time.”  sified  to  5  P.M.  the  day  before.  Philadelphia 

Neither  department  has  experi-  Anthony  P.  Zecca,  former  as- 
a  enced  any  difficulty  and  no  in-  sistant  manager  of  the  Pennsyl- 

Mr.  Rylee,  in  writing  to  Jack  crease  in  expense.  It  has  enabled  vania  Division  of  International 

Chambers,  Albany  (Ga.)  Her-  them  to  give  the  customer  more  News  Sendee,  has  joined  the 
aid,  an  evening-Sunday  paper  time  for  better  layou's  and  line-  City  Representative’s  Office  as 
planning  to  advance  its  daily'  's  increasing  steadily.  chief  of  the  Division  of  Public 

press  deadlines,  stated  in  part:  “Circulation  on  July  7th  was  Information.  He  worked  for  INS 

“Prior  to  July  7,  1958,  we  23,973  and  on  Sept.  29th  (both  for  16  years, 

were  running  two  editions;  one  Mondays)  circulation  was  24,623  • 

at  11:45  A.M.  and  one  at  2:30  representing  a  gain  of  650.  Some  j_jpj  Moves  Offices 
P.M.  Our  press  runs  were  con-  this  is  natural  fall  business 

sistently  late  causing  us  to  fre-  ^  large  part  is  due  to  earlier  Frankfurt 

quentlv  miss  bus  connections  service  on  Motor  routes,  city'  Geiman  headquarters  offices 
carrv'ing  about  5  000  papers  and  dealers,  and  street  sales.  Df  Lnited  Piess  International 
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Jet  Age  Business  Opportunities 


6.  195« 


The  jet  age  isn’t  coming  ...  It  is  here! 

Every  farsighted  businessman  should  examine  care¬ 
fully  what  it  can  mean  to  him.  With  new  jet  transports 
flying  at  nearly  twice  the  speed  of  the  fastest  piston- 
engined  airplanes  .  .  .  and  carrying  twice  the  payload  .  .  . 
great  new  opportunities  may  lie  in  broader  markets,  in 
reduced  inventories,  and  in  other  areas  that  could  spell 
new  expansion  or  greater  profits. 

More  than  500  jet  airliners  are  on  order  by  the  world’s 
airlines.  Of  these,  408  are  being  built  by  three  great 
American  companies— Boeing,  Douglas  and  Convair.  Al- 


THESE  LEADING  AIRLINES  SPECIFY 
PRATT  A  WHITNEY  JET  ENGINES  AND  HAMILTON  STANDARD 

JET  AIRCRAFT  EQUIPMENT: 


most  all  of  the  Boeing  and  Douglas  jets  will  have  Pratt  & 
Whitney  Aircraft  engines,  while  aircraft  built  by  all  three 
companies  will  depend  upon  such  Hamilton  Standard 
equipment  as  engine  controls  or  air  conditioning  systems. 

Both  Pratt  &  Whitney  Aircraft  and  Hamilton  Stand¬ 
ard  are  divisions  of  United  Aircraft  Corporation.  For 
more  than  30  years  they  have  supplied  engines,  propellers 
and  other  equipment  enabling  the  world’s  airlines  to 
grow  and  progress.  They  are  continuing  that  role  in  the 
jet  age— contributing  to  this  bright  new  era  which  is  so 
full  of  opportunity  for  everyone. 

American  Airlines  •  BranifT  International  Airways  •  Continental 
Air  Lines  •  Delta  Air  Lines  •  Eastern  Air  Lines  •  National  Airlines 

•  Northwest  Orient  Airlines  •  Pana^ra  •  Pan  American  •  Trans 
Caribbean  Airways  •  TWA  •  United  Air  Lines  •  Air  France  • 
Cubana  Airlines  •  Japan  Air  Lines  •  KLM  •  Olympic  Airways 

•  Panair  do  Brasil  •  Qantas  •  Sabena  •  SAS  •  South  African 
Airways  •  Swissair  •  TAI  •  UAT-Aeromaritime. 


UNITED  AIRCRAFT  CORPORATION,  East  Hartford,  Connecticut 
Dfnignem  and  buildern  of  PRATT  &  WHITNEY  AIRCRAFT  engines.  HAMILTON  STANDARD  propellers  and  aircraft  equipment, 
SIKORSKY  AIRCRAFT  helicopters,  and  NORDEN  products  .  .  .for  our  armed  forces,  industry,  and  the  tcorld’s  finest  airlines  .  .  . 

and  planners  for  the  future  in  MISSILES  &  SPACE  SYSTEMS. 

editor  ac  PUBLISHER  for  December  6,  1958 


51 


WESTERN  ELECTRIC  AND 


“TELEPHONE  STORE.”  Los  Angeles  Distribution  Center  carries  a  complete  stock  of  some  11,000  different  items  needed  by  the  Pacific  Tele¬ 
phone  Company.  Most  orders  are  shipped  the  same  day  they  are  received  . . .  expedited  with  the  help  of  mtxlern  material  handling  equipment. 
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BOY  SCOUTS  are  sliown  receiving  expert  rifle  instruction  from 
Western  Electric’s  Lowell  Sanford  at  nearby  rifle  range  in  the  San 
Uabriel  Mountains.  Many  of  our  Los  Angeles  Distribution  Center 
employees  devote  spare  time  to  beneficial  community  activities  like  this. 

DITOR  8c  publisher  for  December  6,  1958 


GENERAL  CHAIRM.W  of  the  Community  Chest 
drive  Steve  Broidy  (right)  President  of  Allied  Artists  Pic¬ 
tures  Corp.,  is  shown  with  W.E.’s  George  Weigand  who 
was  loaned  to  help  for  3  months  by  Western  Electric. 


MANUFACTURING  AND  SURHY  UNIT  OF  THE  MU  SYSTEM 


DISNEYL.WD  provides  setting  for  W.E.  employee 
Tom  Heline  and  his  family  on  a  pleasant  outing. 
They’re  pictured  in  front  of  Fantasyland  Castle  as  they 
pau.se  in  their  siglit.seeing  to  enjoy  some  popcorn. 


Here,  as  at  all  32  W'estem  Electric  distribution  centers  in  the 
U.S.,  we  stock  and  supply  daily  many  thousands  of  items 
needed  by  the  local  Bell  telephone  company.  Among  them: 
telephone  sets,  wire  and  cable,  tools,  printed  forms,  many 
other’  products  we  make  and  buy  for  the  Bell  System.  Of 
equal  importance,  our  distribution  center  repairs  and  recon¬ 
ditions  telephones  and  telephone  equipment  for  reuse. 

The  job  s  a  big  one,  requiring  the  help  of  some  860  of  our 
Los  Angeles  neighbors  . . .  plus  the  thousands  of  men  and 
women  who  work  for  our  555  suppliers  in  the  city.  ( These 
suppliers,  by  the  way,  are  only  part  of  the  state-wide  total  of 
1,978  companies  we  purchased  from  last  year.)  Just  as  we 
beneBt  from  their  help,  so  Los  Angeles  shares  in  the  pros¬ 
perity  tve  help  create  —  jobs  made  possible,  payrolls  spent 
with  local  merchants,  taxes  paid. 

Distributing  benefits  like  these  is  a  key  part  of  our  tele¬ 
phone  job  —  in  Los  Angeles  and  across  America. 


DURABLE  LEATHER  Pnxlucts,  Los  Angeles,  makes 
leather  t(M)l  pouches  and  belts  for  u.se  by  telephone 
company  installers.  Ben  Sachs  ( center )  owner  of  Dur¬ 
able  di.scusses  making  of  pouches  with  W.E.’s  H.B.  Flynn. 


LOS  ANGELES,  CAL. 


Big,  sprawling  —  and  unique  —  Los  Angeles  draws  new  thousands  every  week.  To  help 
meet  the  telephone  needs  of  this  growing  city  and  the  rest  of  Southern  California,  Western 
Electric's  Los  Angeles  Distribution  Center  recently  moved  into  new  and  larger  quarters. 


Western  Electric  has  manufacturing  plants  in  23  U.S. 
cities  where  we  make  telephone  equipment  for  the  Bell 
System.  Last  year  we  purchased  IV4  billion  dollars 
worth  of  raw  materials,  products  and  services  from  over 
37,000  suppliers  located  in  every  state.  Of  these,  90% 
are  “small  businesses."  The  things  we  make  and  buy 
are  supplied  to  the  Bell  telephone  companies  through 
Western  Electric  distribution  centers  in  32  different 
cities,  including  Los  Angeles. 


1958 


1957 


Total  Linage 
Gains  First 
Time  in  Year 


Total  October  newspaper  ad¬ 
vertising  linage  measured  in  52 
cities  by  Media  Records,  Inc., 
tallied  259,226,400  lines  as 
against  1957’s  259,037,473  lines 
to  register  a  slight  gain  of  O.l^c. 
The  increase  marked  the  first 
gain  in  total  linage  recorded  for 
any  month  this  year. 

Losses  in  total  linage  for  the 
months  January  through  Sep¬ 
tember  have  run  as  follows; 
January,  6.3%:  Febiniary  9.1%; 
March,  8.7%  April,  7.1%;  May, 
9.3%;  June,  6%;  July,  3%; 
August,  2.2%;  and  September, 
6.97c. 

October  of  1957  and  1958  each 
had  four  Sundays. 

Gains  for  October  were  made 
in  four  of  the  seven  linage  clas¬ 
sifications  as  follows:  Display, 
1.3%;  Retail,  0.5%;  General, 
2.6%;  and  Automotive,  5.6%. 

Classifications  showing  a  loss 
for  October  w'ere:  Classified, 
4.2%;  Department  Store,  0.8%; 
and  Financial,  2.4%. 

City-by-city  linage  figures 
follow: 

1958  1957 

AKRON  OHIO 


Beacon  Journal-e  . 

2,464,902 

2,748,824 

$Beecon  JournaUS 

929,765 

923,143 

Grand  Total  . . . 

3,394,667 

3,671,967 

ALBANY.  N  Y. 

Knickerbocker- 

News-e  . 

1,550,263 

1,632,840 

Times  Union-m  . . 

1,245,522 

1,218,3.52 

•Times  Union-S  .  . 

655,544 

663,663 

Grand  Total  _ 

3,451,331 

3,514,855 

ALBUQUERQUE,  N. 

M. 

Journal-m  . 

1,494,279 

1,436.986 

§Journal-S  . 

429.012 

415, 76u 

Tribune-e  . 

1,462,473 

1,463,625 

Grand  Total  . . . 

3,385,764 

3,316,371 

ATLANTA,  GA. 

Constitution-m  . . . 

1,763,198 

1,6.59,113 

Journal-e  . 

2,350,1.36 

2,372,610 

Journal  & 

Constitution-S  . . 

1,096,530 

913,885 

Grand  Total  _ 

5,209,864 

4,945,608 

ATLANTIC 

CITY,  N. 

J. 

Press-m  . 

949,6.52 

819,878 

••Press-S  . 

247,874 

142,774 

Grand  Total  . . . 

1,197,526 

992,652 

BALTIMORE,  MD. 

♦American-S  . 

618,212 

713.374 

News-Poet-e  . 

1,690,023 

1,819,094 

Sun-m  . 

1,440,545 

1,445,127 

Sun-e  . 

2,563,648 

2,660,089 

tSun-S  . 

1,458.901 

1,501,691 

Grand  Total  . . . 

7,771,329 

8.139,375 

OCTOBER  Newspaper  Linage — 52  Cities 


IMPORTANT  NOTICE 

Except  where  other  figures  are  speci¬ 
fically  shown,  the  following  footnotes 
apply  to  Media  Records,  October,  1958 
Linages ; 

♦Includes  43,903  lines  AMERICAN 
WEEKLY. 

••Includes  45,259  lines  FAMILY 
WEEKLY 

tincludes  82,191  lines  THIS  WEEK, 
ilncludes  75,679  lines  PARADE, 
iincludes  134,107  lines  WEEKEND 
MAGAZINE. 


(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 

1958 

1957 

%  of 

E&P 

Linage 

Linage 

1957 

Index 

Total  Advertising 

October  .... 

...  259,226,400 

259,037,473 

100.1 

100.3 

September  . . 

. ...  224,641,590 

241,293,503 

93.1 

95.6 

Year  to  date 

. .  .2,201,778,015 

2,339,526,852 

94.1 

97.1 

Display 

October  .... 

. ...  204,155,177 

201.580,191 

101.3 

102.5 

September  . . 

_  171,235,703 

182,294,663 

93.9 

97.2 

Year  to  date 

. .  .1,672,093,929 

1,752,380,175 

95.4 

98.7 

Classified 

October  .... 

_  55,071,223 

57,457,282 

95.8 

93.1 

September  . . 

. . . .  53,405,887 

58,998,840 

90.5 

92.0 

Year  to  date 

_  529,684,086 

587,146,677 

90.2 

92.2 

Retail 

October  .... 

_  143,446,516 

142,667,210 

100.5 

102.5 

September  . . 

_  129,167,052 

132,219,540 

97.7 

100.1 

Year  to  date 

_ 1,210,808,397 

1,242,280,6.35 

97.5 

100.3 

Department  Store 

October  .... 

. . . .  52.,387,497 

52,814,480 

99.2 

99.4 

September  . . 

. . . .  49,571,656 

50,210,972 

98.7 

100.6 

Year  to  date 

_  442,924,597 

456,195,167 

97.1 

98.6 

General 

October  . . . . 

. . . .  39,485,642 

38.491,989 

102.6 

99.5 

September  . . 

. . . .  29,608,119 

33,294.358 

88  9 

93.3 

Year  to  date 

. ...  30.3,084,076 

318,972,100 

95.0 

96.4 

Automotive 

October  . . . . 

. . . .  17,092,144 

16.188,071 

105.6 

107.1 

September  . . 

....  8,938,373 

13,3.39,194 

67.0 

74.3 

Year  to  date 

....  119,737,627 

151,339,813 

79.1 

81  8 

Financial 

October  . . . . 

_  4,130.875 

4.232,921 

97.6 

115  4 

September  . . 

3,522,159 

3,441,571 

97.7 

118.9 

Year  to  date 

....  38,463,829 

39,787,627 

96.7 

1135 

19.58  1957 

19.58 

1957 

BINGHAMTON.  N.  Y. 

CHICAGO,  ILL. 

Press-p  . 

1.567,933  1..5(t7.624 

Tribune-m  . 

3,339.651 

3,167,769 

SPress-S  . 

317.903  339. 92S 

Tribune-S  . 

1.532.288 

l.SS0,860 

Sun-m  . 

491,048  179,8.54 

iDaily  News-e  . . . . 

2.295.940 

2.319.033 

- ... 

American-e  . 

1,063.957 

1,0.55.32.5 

Grand  Total  . . 

2,406,884  2.327.406 

♦American-S  . 

.369.680 

3.36.212 

Sun-Times-m  . 

1,4,58.895 

1,419, .582 

BIRMINGHAM.  ALA. 

§Sun-Times-S  .... 

.555.063 

.5.36.269 

Post-Herald-m  . . . 

1.1.31,165  1.367.2.57 

.. 

_ 

News-e  . 

2.120.113  2,219.661 

Grand  To*a1  . . . 

10,615,174  10,415.0,50 

tNews-S  . 

778,703  797,120 

NOTE:  Part  run 

adv.  included:  19.58 

- - - - 

— 3.339, 6.')1  (547.904)  ;  1.. 5.32. 288  (806.- 

Grand  Total  .  . 

4,029,981  4,384,041 

927):  369.680  (236.164).  1957- 

3.167.769 

NOTE  Part 

run  adv.  included 

(631,030)  ;  1,580.860  (826.8.59) 

336.212 

News-e  19.5,8—2.120,113  (47,601).  19.57— 

(212,592). 

2,219,664  (47,974). 

CINCINNATI.  OHIO 

BOSTON,  MASS. 

Enguirer-m  . 

2.213,074 

2.129,113 

American-e  . 

814,247  821,547 

t^Enquirer-S  _ 

1,336,061 

1,370.731 

Record-m  . 

855,583  8,58.9.54 

Post-e  . 

•Adverti.ser-S  . . . 

370,061  319.302 

Post  &  Times- 

Globe-e  . 

1,893,010  1,842,888 

Star-e  . 

2.206.803 

Globe-m  . 

1,536,726  1,434.147 

Times-Star-e  . 

1.4.33.648 

Globe-S  . 

1,270,496  1.142.222 

_  -  . 

Horald-m  . 

1.767.605  1..518.04.5 

Grand  Total  . . , 

5.7.56,838 

6,483,4.59 

tHerald-S  . 

1,278,124  1,142.960 

NOTE :  Post  & 

Times-Star  (newly 

Traveler-e  . 

2.010,179  2.049,510 

merged  pajier)  started  publication  July 

— 

21,  1958.  Last  date  of  The  Post  Eve- 

Grand  Total 

11,826,034  11,129,87.5 

ninp:  and  The  Times-Stnr  Evening  July 

19,  1958.  Complete  record 

for  each 

BUFFALO,  N.  Y. 

paper  shown. 

CV)urier  Express-m  1,156,849  1,229,731 

|Express-S  . 

1,093.429  1.0.59..381 

CLEVELAND,  OHIO 

tEveninjr  News-e 

2,874,809  2,871.966 

Plain  Pealer-m  . . . 

2.304..373 

2.337. .560 

_ _ _ 

t^Plain  Dealer-S 

1.801.944 

1.7.88.218 

Grand  Total  . . 

5,125,087  5,161,078 

News-e . 

1.076,664 

1,161.729 

Press-e . 

3,136,147 

3.247,483 

CAMDEN.  N.  J. 

— 

- - 

Courier-Post-e  . . . 

1,333,146  1,291,989 

Grand  Total  . . . 

8,319,125 

8,534,990 

CHARLESTON.  W.  VA. 

COLUMBUS.  OHIO 

Gazettc-m  . 

.  1,187.055  1,169,232 

Dispatch-c . 

2,221..320 

2,233,790 

Gazette-S  . 

368,413 

Pispatch-S  . 

1,044,624 

1.076,316 

Mail-e  . 

.  1,108,518  1,012,674 

Citizen-e  . 

784.995 

836.074 

Mail-S  . 

341,734 

ICitizen-S  . 

315,802 

.343..373 

IGazette-Mail-S  . 

.  339.4.32 

Ohio  State 

DAYTON.  OHIO 
Journal-Herald-m  ,  1,840,025 
New.s-e 
News-S 


Grand  Total 


4,654,551  4,731,747 


DENVER,  COLO. 

Ro'ky  Mt.  News-m  1,820,431  1,633,07S 
I^Rocky  Mt. 

News-S  .  379,251  411,515 

Post-e .  2,3  7  4,68  6  2,353, 2SS 

tPost-S  .  862,949  819,571 

Grand  Total _  5,437,317  5,220,639 


DES  MOINES,  IOWA 

Register-m  .  732,193  745,333 

Tribune-e  .  1,108,375  1,085,21! 

tRegister-S  .  54  8,32  1  534,9W 


Grand  Total  ...  2,635,005  2,892, 0'S 
NOTE.  GAZETTE  Sunday  and  MAIL 
Sunday  were  merged  aa  the  GAZETTE- 
MAIL  Sunday,  effective  March  2,  1958. 

CHARLOTTE,  N.  C. 

News-e  .  1,178,309  1,228,051 

Ob.server-m  .  1,694,895  1,640,794 

tObserver-S  .  493,899  515,980 


Journal-m .  759,154 

Star-w  .  55,242 


Grand  Total 


DALLAS,  TEXAS 

News-m  .  2,199,66,') 

tNews-S  .  756,648 

Times  Herald-e  ...  2,521,325 
•Times  Herald-S  . .  639,966 


Grand  Total _  2,438,889  2,365,4r 


Free  Press-m 
SFree  Pres'*-S 

News-e . 

tNews-S  . 

Times-e  . 

•Times-S  . 


DETROIT,  MICH. 


1,398,115 

412.017 

2,586.944 

1.081,799 

1,210,426 

380,005 


1. 587,909 
434,113 
2,775,113 
1,168,819 
1.459,381 
413,772 


Grand  Total 


7,069,306  7,8f9,ir 


DULUTH,  MINN. 

Heiald-e  .  1.020,900  1.091,83) 

News-Tribune-m  ..  737.112  723,331 

News-Tribune-S  . .  4  32,58  0  480,41) 


Grand  Total 


2,190,592  2,295,071 


ELMIRA,  N.  V. 

Advertisers-m  ....  468,922 
Star  Gazette-e  ....  999,241 
**Telegram-S .  285,205 


Grand  Total 


1,753.368  1,746,119 


EL  PASO,  TEXAS 

Times-m .  1,476,093  1,328,830 

'Timers  .  511,166  470,584 

Herald-Post-e  _  1.606,913  1,476,32) 


Grand  Total 


3,594,172  3,275,739 


News-m 

Times-e  . 

§Times-N  ews-S 

Grand  Total 


ERIE,  PA. 

.  1,276.624 

1,391,726 
444,259 


1,253,530 

1,395,479 

474,542 


3,112,609  3.123,701 


FOND  DU  LAC.  WIS. 
Commonwealth 
Rei>orter-e .  732,879 


7  2  8,884 


FORT  WAYNE.  IND. 
Journal  Gazette-m  1,103,090  1,395,41) 

SJournal  Gazette-S  503,065  523,07! 

News  Sentinel-e  . .  1,87  4,03  8  2,047,73) 


Grand  Total 


3,7  80.193  3,966,217 


FORT  WORTH.  TEXAS 


Star-TelegTam-m 
Star-Telegram-e  . 
SStar-Telegram-S 

Press-e . 

Press-S . 


971,840 

2,016,801 

678,104 

553,101 

160,966 


897,57! 
1,955,78 
6  59,781 
534,821 
145,47! 


Grand  Total 


4, .380,8  1  2  4,193.3 


FRESNO.  CALIF. 

Bee-e .  1,411,819 

SBee-S  .  589,190 


1.525.714 

509,551 


747.764 

50..323 


5,181,137  5,289,649 


Grand  Total _  2,031.009  2,035.8K 

GABY.  IND. 

Pov>t-Tribune-e  ....  1,653,984  1,583,2^ 

Post-Tribune-S  ...  371,371  2Si^ 

Grand  Total _  2,025,355  1.867,86! 

GLENS  FALLS,  N.  Y. 

Post-Star .  73  4,69  3  827,85i 

(See  Note)  ,, 

NOTE:  Post-Star  Morning  sold  “ 
combination  with  Times  Evening. 
age  of  one  edition,  Post-Star  Mornini' 
only  is  .given. 

GRAND  RAPIDS.  MICH. 
Press-e .  2,341,027  2,441, 


Times-e 

Times-S 


HAMMOND.  IND. 

.  1,498,524 

.  390.946 


1.526.11! 

376.135 


Grand  Total  ...  3,367,103  3.384,825  Grand  Total 


54 


1,889,470  1,902.11* 

EDITOR  6C  PUBLISHER  for  December  6,  195« 


6,117,604  5,920,523  Grand  ToUl 


Don’t  get  up 


Relax  —tune  TV  from  your  easy  chair 


ZENITH 


The  quality  goes  in 

before  the  name  goes  on 


Model  illustroted  it  the  Coburg,  Model  B3009,  from  the  Zenith  Decorotor  Group 

^^3rld.’s  finest!  Space  Commarui  Remote  Control  TV  tuning! 


Not  an  extra-cost  accessory— iCs 
built  in.  And  only  Zenith  has  it! 
Hrft  button  turns  set  on  or  off,  ad¬ 
justs  volume  at  three  differtmt 
levels. 

Socond  button  changes  channels 
to  the  left. 

Third  button  changes  channels  to 
the  right. 

Fourth  button  shuts  off  the  sound 
of  long  annoying  commercials 
while  the  picture  stays  on. 


Created,  patented,  made  only  by  Zenith,  Space  Command®  does  all 
the  work  for  you  while  you  relax.  Even  adjusts  volume.  All  you  do 
is  touch  a  button  on  the  control  unit  you  hold  in  your  hand.  No 
wires,  no  cords,  no  batteries,  because  Zenith  tunes  television  with 
Silent  Sound.  Magnificent  fine-furniture  styling  in  the  most  conven¬ 
ient  television  set  you  can  owm.  See  Zenith  Space  Command®  TV  at 
your  Zenith  dealer. 


W  f  ■ahwnrUtSITH  RADIO 
E  I  flORPORATION, 

“CHICAGO  W,  ILLINOIS.  The 
Royalty  of  television,  utereo- 
phonir  hich  fidelity  in«tru- 
phoDocrapha.  mtlioa 
and  heahne  aida.  40  yearn 
of  leadership  in  radionics  e*- 
clusiveiy. 


editor  PUBLISHER  for  December  6,  19’58 


HARRISBURG,  PA. 

1958 


LONG  ISLAND.  N.  Y. 


NASHVILLE,  TENN. 


OKLAHOMA  CITY.  OKLAHOMA 


Patriot-m .  1,630,474  1,588,654 

IPatriot  News-S  ..  363,733  360,060 

Grand  Total _  1,994,207  1,948,714 

NOTE:  (•)  Eveninsr  News  carries  the 
same  amount  of  advertising  as  the 
Morning  Patriot. 

HARTFORD,  CONN. 


Newsday-Suffolk-e  2,111,867  2,029,221  Banner-e  .  1,543,489  1,486,456  Oklahoman-m .  1,154,582  1,068,02! 


1,630,474  1,588,654  Newsday-Nassau-e  2,489,689  2,396,427  Tennossean-m  ....  1,646,4.37  1,428,080  Oklahoman-S  .  477,725 


4,601,456  4,425,648 


Tennessean-S  .  596,631  641,262  ITmes-e  .  1,449,428  1,246,0(1 


3,686,567  3,554,798 


LOS  ANGELES.  CAUF. 


NEW  HAVEN.  CONN. 


Courant-m .  1,057,117  1,078,8(4  Herald-ExprcM-e’ ”  l!34o!662  l!476,211 

|Courant-S  .  788,794  751,358  Mirror-News-e _  1,299,357  1,612,254 

Times-e  .  2,290,156  2,352,349  n,...,.!  nan  11  446  TR6 


Examiner-m .  1,798,614  1,839,294  Journal  Courier-m  430,262  479,901 

•Examiner-S  .  1,023,368  1,048,670  Register-e  .  1,788,284  1,847,443 

Times-m .  3,649,105  8,280.129  ••Register-S .  605,566  671,851 

tTimes-S  .  2,413,954  2,290,198  -  - 


Grand  Total _  2,824,112  2,899,195 


HAVERHILL,  MASS. 
Journal-e  .  440,629 

HONOLULU,  T.  H. 

Advertiser-m  .  523,015 

Advertiser-S .  366,363 

IStar  Bulletin-e  ..  1,666,428 

Grand  Total  ....  2,555,806 

HOUSTON,  TEXAS 


2,352.349  Grand  Total _ 11,424,960  11,446,756  NEW  L 

- NOTE:  Times-S  1958—2,413,964  (  683,-  Day-e  . 

4,182,511  475).  1957—2,290,198  (682,757).  Mirror- 

News-e  1958—1,299,367.  1957—1,612,254  -jb.™  . 

(246.868). 


NEW  LONDON,  CONN. 
.  1,069,806  1,078,805 


Grand  Total  ....  3,081,735  2,841,09 
NOTE:  Part  run  adv.  inclndii 
Times-e  1958—1,449,428  (238,061).  US' 
--1,246.061  (133,688). 

OMAHA,  NEBR. 

#World-HeraJd  . . .  1,47  7,7  49  1,43(,|9 
(see  note) 

tWorld-Herald-S  . .  706,790  654,k! 


LOUISVILLE.  KY. 


Courier  Journal-m  1,450,534  1,512,809  Item-S 


NEW  ORLEANS.  LA 
Times-Picayune-m  2,901,422 
t’Times-Picayune-S  1,024,568 
Item-e . 


1,078,805  Grand  Total  _ 2,184,639  2,089,!!; 

(#)  World-Herald  sold  in  combiia- 
tion  Morning  and  Evening,  linsft  i 
2,768,936  “"'y  on®  edition,  EVENIN(3,  is  shons 
937.441 

1,091,460  PASADENA,  CALIF. 

346,882  Star-News-e .  1,250,105  1,289,50 


Courier  Journal-S 


imes-e  .  1,763,217  1,837,681 

Grand  Total _  4,070,020  4,235,544 


885!o54  States  &  item-e  ...  1,785,636  1,286,716  I  Independent-Star 


_  _  News-S  .  413,175  4«,(«: 

Grand  Total _  5,711,516  6,420,435  IndependenUm  ...  1,181,618  1,200,M| 

NOTE:  Times-Picayune  &  States  ,  _  .  -  - - 


!4,  TEXAS  LOWELL,  MASS. 

2,694,276  2,789,614  Sun-e  .  734,760 


•Chronicle-S .  1,049,213  1,131,833 

Po'it-m  .  2,189,645  2,092,937 

tPost-S .  688,677  692,197 

Press-e  .  828,429  895,062 


••Sun-S  .  244,260 


979,020  1,008,883 


(Sun.)  became  Times-Picayune  (Sun.),  Grand 
effective  September  21,  1958.  Item  (Eve. 

...  Sun.)  discontinued  after  September 

784,182  14.  1958.  States  (Eve.)  and  Item  (Eve.)  Times-e 

224,701  combined  as  States  &  Item  (Eve.)  effec- 
- -  tive  with  the  September  15th  issue. 


..  2,844,898  2,9S2,(S 


PAWTUCKET.  R.  1. 
.  1,112,486  1,101,58; 


Grand  Total _  7,450,240  7,601,643 

NOTE:  Part  run  aidv.  included: 
Chronicle-e  1958—2,694,276  (135,195). 

1957—2,789,614  (126,860). 

INDIANAPOUS.  IND. 

News-e .  2,147,534  2,140,171 


Bsue.  PEORIA.  ILL. 

Journal  Star  .  1,358,582  1,458,!5{ 

(See  Note) 

2  261  747  Star-S  . .  480,781  499JS: 


.  1,835,248  1,920,348  Press-Scimitar-e 

tStar-S .  999,289  940,855 

Times-e  .  1,158,116  1,213,380  Grand  Total  . 


Grand  Total _  6.461,610  6,555,443 


JACKSON,  MISS. 
Clarion  Ledger-m  .  925,722 

{Clarion  Ledger 

&  News-S .  329,559 

Daily  News-e .  765,066 

State  Times-e .  518,130 

State  Times-S  ....  214,758 


7l^  Itcmc  P06  B75  Times-m  .’:'.®^.'!'.‘!“2’^62^b2l-  2,261,747  >‘80.781 

7,4.10,240  7,601,643  Item-e  .  808,107  806,695  ^imes-S  .  2,591,791  2,392,858  «  .  ,,, 

Herald  Tribune-m  .  1,176,826  1,120,888  "'l' 

MEMPHIS,  TENN.  tHerald  Tribune-S  770,686  781,889 

immercial  Mirror-m .  989,707  951,209  oSl^  one 

Appeal-m .  2,076,726  2,195,055  Mirror-S  .  402.078  345,217  j“'  ,  stSrE^„W_i.°X>wn  ^ 

>mmiercial  News-m  .  2,096,992  1,940,994  Evening— is  shown. 

Appipal-S  808»382  780,732  News-S  l,8ftl,670  1,639,083  puff  atiitt  i>nf  A  pa 

pess-Scimitar-e  ..  1,404,354  1,389,834  Journal  American-e  1.205,102  1,287,421  Bulletin-e  .7.  2,B3M  15  2,465, W 

Grand  Total  ....  4,289,462  4,365,621  "^Am^can-S  ....  479,412  441,467  .  2  092’639  19018* 

Post-e .  1.370,113  1,258,041  .  i 

Q  1 1 Q  1  no  Qfis  ^ nQui rer— o  1, 506,94 1  l,34»,5ii 

MERIDEN,  CONN.  Telek;4iA' '  ’  ’  ^®®’®*®News^  .  847,471  722,15! 

ecord  Journal  ...  846,215  859,864  ^  Sun-e  .  1,647,629  1,581,499  N®ws-S  .  190,!!! 


MEMPHIS,  TENN. 

Commercial 


tCommercial 

Appeal-S  .  808,382 


ilh  Grand  Total  ....  1,839,363  1,»44,W 

’78l’889  NOTE:  Journal  Star  Morning  ui 
95l’209  .Journal  Star  Evening  sold  in  co^n. 
ttt’717  Gon.  Linage  of  only  one  edit^ 


4,289,462  4,365,621 


555,443  MERIDEN.  CONN. 

Record  Journal  .  . .  846,215  859,864 

NOTE:  Record  Morning  and  Journal 
813  169  hi"®  sold  only  combination. 

°  ®  Linage  of  one  edition.  Record  Morning 

.305  117  ®"(y  i®  shown. 


n-S  ....  479,412  441,467  . o 

.  1,370,113  1,258,041  J!""?  . 

.  119.336  109,988  .  ^’847’47i 


227,635  Horald-m  .. 
-  JHerald-S  . 


MIAMI,  FLA. 


Grand  Total  ....17,424.170  16,112.301 

NOTE:  Part  run  adv.  included:  1968*^2*^^  MO ' 

Mirror-m  1968—989,707  (254,821).  1957  (36,916).  IW 

—951,209  (252,349);  Mirror-S  1958—  — .  ... 

402,078  (144,331).  1957—345.217  (124.- 

ROR1  •  News-m  lOSR — 2  ooR  009  (1005  .  *2,  1957  ,  Sunday  News  Started  pablio- 


3,407,181  8.816,006  696)  ;  News-m  19,38—2,096,992  (1,005,- 

1  334  760  1  222  261  088).  1967— 1,940,994  (978,159)  :  News-S  Hon  Oct.  13,  1957 


Grand  Total -  2,753,235  2,635,785  News-e  li27l’.659  l!603’.726  ‘958 — 1,861,670  (1,350,097).  1957 — 1.- 


tNews-S .  477,990 


r5i:«i  Republic-m"®f;';'.**.’2^S6  ^2.230, -T. 

493.414  —1.287,421  (172,154)  ;  Wrnal-Ameri-  . ,  ,  JSj'ig 

i:  Her-  can-S  1958—479.412  (114,414).  1957—  Gazette-e  . 2,412,636  2.2«4.4K 

io57 —  141,467  (  56,741):  World  Telegram  &  nwei  e  ico  smsfi 

)sl— 1  -  Sun-e  1958-1.647.529  (266,095).  1957—  Grand  Total  ...  6,547,163  6.1M,Ki 

I  (106!-  1.58M99  (275,733).  PITTSBURGH.  PA. 


JACKSONVILLE,  FLA. 
Times-Union-m  . . .  2,027.680  1,830,585 
tTimos-Union-S  . .  744,920  639,056 


Grand  Total  . . 


JERSEY  CTTY,  N.  J. 

Jersey  Journal-e  ..  1,370,247  1,255,474 
NOTE:  Jersey  Journal-e  1958 — 1,370,*- 


2,027’.680  1,830,585  SrvTF  - 

lAA  aon  EBQ  ftEc  NOTE:  Part  run  adv.  included:  Her- 
^  ald-m  1958—3,407,191  (62.071).  1957— 

1  779  Ran  9  JRQ  R,ii  3,316,006  (  64,561),  Herald-S  1958 — 1,- 
-,772,600  2,469,641  (98,687).  1957— 1,222,261  (106,- 

763). 


Gazette-e  .  2,412,636  2.294.4)( 

Grand  Total  ...  6,547.163  6,m5() 


^lit  Run  Adv.  News-m  267,078 ;  News-S  Poet-Gazette-m 


247  (253,754).  1957—1,255,474  (215,418). 


MILWAUKEE,  WIS. 


Sentinel-S  .  372,785 


•  Lon^  Island 


NEW  YORK  (QUEENS),  N.  Y. 


KANSAS  CITY.  MO. 

star-e .  2,029,614  1,833.156 

Star-S  .  881,214  880,488 

Times-m  .  1,873,424  1,805,120 

Grand  Total  ....  4,784,252  4,518,764 

KNOXVILLE,  TENN, 

Journal-m  .  619,770  518,829 

News-Sentinel-e  ..  1,317,576  1.127,709 
|New8-Sentinel-S  .  398,989  636,997 


Joumal-e 

tJournai-S 


8,417,791  8,463,056 
1,466,930  1,480,247 


Press-e .  1.818,356  1,910,791 


PresB-e . 

tPresB-S  . 

Sun-Telegraph-e  . 
•Sun-Telegraph-S 

Grand  Total  . . 


1,261,627  1,241.!4S 
2,149,028  2,168.331 
1,002,920  938,711 

966,412  98S,!4' 

431,802  459.«tl 

6,811,789  5.786.097 


Grand  Total _  6,667,076  6,616,612  Grand  Total 


MINNEAPOLIS,  MINN. 


NEWPORT  NEWS,  VA, 


Tribune-m .  1,637.094  1.503.394  Prees-m  .  1,269,465  1,095,988 

.Star-e .  2,666,732  2,636,796  {Prees-S  .  873,669  331,605 

tTribune-S  .  1,089,293  1,008,733  Time»-Herald-e  ...  1,243,722  1,204,580 


PORTLAND.  ORE. 

o  ^^1  9  JIB  aEB  Oregonian-m  .....  1,873.963  1,717,70 

2,437,431  2,418,058  |*oregonian-S  ...  804,430  79S.r( 

Oregon  Journal-e  1,30  5,331  1,277,70 

VA.  tOregon  Journal-S  401,123  369,55 


ews-aenunei^  ..  1,317.576  1.127,709  Grand  Total _  6,193,119  8,048,923 

4ews^ntinel-S  .  398,989  636,997  NOTE:  Part  run  adv.  included:  1958 

„  .  m  .  ,  -  -  ■  „  - -  -2.566,732  (132,694).  1967—2,536,796 

Grand  Total -  2,336,335  2.283,635  (124,933). 


LAWRENCE,  MASS.  MOnFcsTn  raiiF 

Tribune  (See  Note)  1,112,110  1,068,454  ji, 

_  NOTE:  Tribune  Evening  and  Eagle  .  om’lm 

Morning  are  sold  only  in  combination.  .  240,940 

Linage  of  one  edition.  Tribune  Evening  obb  bob 

only  is  shown.  Grand  Total  ...  988.383 


Grand  Total _  2,886,856  2,632,173  New  Yorker-e  . . 

••New  Yorker-S 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,313,716  1,339,246  Grand  lotal  . 

••Gazette-S  .  191,497  328,308  PROVII 


Grand  Total  ...  4,884,837  4,lM,4r 

POUGHKEEPSIE,  N.  Y. 
few  Yorker-e  ....  1,081.094  l,04I,r' 
•New  Yorker-S  . .  336,865  296,(« 

Grand  Total  ...  1,417,959  1.S62,1S 


§Bee-S  .  240,940 


Gazette-S  .  191,497  328,308  PROVIDENCE,  R.  I. 

,  „  -  -  Bulletin-e  .  2,081,139 

Grand  Total  ....  1,505,213  1,667,554  Joumal-m  .  1,244,778  1,171, TH 


LITTLE  BOCK,  ARK. 
Arkansas  Gazette-m  1,072,403 
{Arkansas 

Gazette-S .  436,166 


MONTREAL,  CANADA 


NOTE:  Gazette  Sunday  first  publica- 
Uon  date,  October  6,  1957. 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth 

Star-e .  2,012,704  2,160,253 


tJoumal-S  .  806,720  771, W 

Grand  Total  ...  4,132,637  4,071.W 
QUINCY.  MASS. 

Patriot  Ledger-e  . .  947,252  944, H* 


OQQ  cce  ^  OA't  9  17Q  otar-e .  Z«Ul6»fU4  Zsli>U»^Od  KEADINGs  PA. 

’  Gazette-m*!!!!!!!!  liTuUe?  i!549!827  2»1B6.936  2,128,499  Baprje  (See  Note)  .  1.290,850 


La  Presse-e '!!!!! !  I,’874!l63  2,'787!267  t'\^i'^i»n-Pilot  & 


Gazette-S .  436,166  364,899  La  Presse-e  .  1,874,163  2,787,267 

- - La  Patrie-e .  168,205 

Grand  Total _  1,608,569  1,354,457  La  Patrie-S  .  215,216  262,893 

Le  Petit  Journal-S  287,045 

U)NG  BEACH,  CAUF.  Grand  Total _  7,164,189  7,397,870 


Portsmouth  - 

Star-S  .  760,583  861,354  Grand  Total  ...  1,601,142  1,678,0# 

„  ,  _  -  -  NOTE:  Eagle  Evening  and  Tia^ 

Grand  Total  ....  4,939,222  6,140,106  Morning  sold  in  combination.  Linag** 
NOTE:  Part  run  adv.  included.  ledg-  one  edition  (F^gle  Evening)  is  shows 


Eagle-S  .  210,492 


T  j  long  beach,  CAUF.  Grand  Total  ....  7,164,189  7,397,870 

Mwndent-m....  1,894,851  1,994.912  NOTE:  (•)  Includes  Weekend  Maga- 
{Inde^ndent  Press-  jine  linage.  La  Patrie  Evening  last 

Te1e^m-S .  644.963  611.836  pi^lieation  November  16,  1957.  La 

Press-Telegraxn-e  .  1.965.819  2.101.316  Presse  on  strike  October  2  trough 


NOTE*  (♦>  Include  Weekend  M^a^  &  Portsmoiith-Star-e  1958 

^  f  TTW&ena  _ 9  oio  7Aii  q9q\  ioc9 _ o  ica  oro 


l^inff  la^  —2.012.704  (476,928).  1957—2.150.253  ^  RICHMOND.  VA. 

'lK  1957'  t!.  (536,819);  Virginlan-Pilot-m  1958— 2,-  News  Leader-e  ...  1,848.930  1.9B.6t 

^1^  2  165.936  (286,964).  1967—2,128,499  (289.-  ^®s  Diwtch-m  .  1,643,492  1,4M.»» 


Grand  Total  ....  4,504.233  4.708,064 
NOTE:  Part  run  adv.  included:  In- 
dependent-m  1958 — 1,894.351  (200,455). 


October  15,  1968. 


738):  Vlndnlan-Pllot  &  Portsmouth  tTimes  Diapatch-S  838,144 

Star-S  1958—760,688  (184,875).  1967—  ^  „  - 

861,854  (215,390).  Grand  Total  ...  4,230,566 


MUNCTE,  IND. 


1967 — 1,994,912  (  267,555).  Independent  Press-e .  910,730  1,000,786 


OAKLAND.  CALIF. 


Prees-Telegram-S  1958—644,063  1957—  Star-m  .  887,937  944,886  Tribnne-e  .  1,928,391  1,877,778 


611,836.  Press-Telegram-e  1958-1,965.- 
819  (200.466).  1957—2,101,316  (267,- 

555). 


••SUr-S  .  254,080  286,811 

Grand  Total _ 2,062,697  2,231,483 


Grand  Total  ...  4,230,566  4,220J1' 

RIVERSIDE,  CAUF. 
Press-Enterprise 

(see  note) .  1,319,831 

{Press-Enterprise-S  810,833  286.W 


286,811  {Tribune-S  .  708,791  780,625  {Press-Enterprise-S  810,833  2g«-g 

,231,483  Grand  Totel  ....  2,682,182  2,608,803  Grand  Total  ...  1,630,664  1,71M1‘ 

EDITOR  8C  PUBLISHER  for  December  6,  19« 


NOTE:  Pres»-Enterprise  Mornint;  & 
EreninK  sold  only  in  combination.  The 
Foil-Run  Linaire  shown  above  is  that  of 


1958  1957 

SCHENECTADY.  N.  Y. 


1938 

UTICA,  N.  Y. 


only  oim  edition  (Pres8-Enterpri:*e-  Qazette-m  .  1,333,47*4  1,345,631  Obseiwer  Disj>atch-e  1,213.150  1,230,752  Repository-e  .. 

I*®™.??'"..  .  Union  Starle"  '  985’411  1.139.464  ••Obeerver  Repoeitory-S  . 

NOTE:  Part  ran  adv.  included  :  Prmo-  ^  on  btar-e . ^ _ ^ _  Diapatch-S  .  352,217  363,057 

m7^l"«9'5»5*^r376r*’**'  (-7,248).  Grand  Total  ...  2,318,885  2,485,095  Preaa-m  .  1,428,910  1,326,010  Grand  Total 

1958  1957  nrnnrf  Total _  2.994.277  2.919.819  a  0001 


CANTON,  OHIO 
e  .  1,871,940  1,994,090 


ROANOKE,  VA. 

Tlmes-m  .  1,161,651  1,144,245 

ITimes-S  .  408,813  340,650 

World-NewB-e  _ il,170,410  1,210,181 

Grand  Total  ...  2,743,874  2,695,076 

ROCHESTER,  N.  Y. 

Chronicle-m  _  1,742,638  1,676,980 

^'^wi'icle-S  _  835,317  883,576 

ITmes  Union-e  . . .  1,995,435  2,060,551 


ROCKFORD,  ILL. 

Star  (See  Note)  . .  1,314,456  Grand  T 

Star-S  .  454,589 

Grand  Total  ...  1,769,045  _  .. 

N(yrc:  Star  Mornins;  and  Reprister- 
Republic  Eveninft  sold  in  combination.  iriDune-o 
Linase  of  only  one  edition — Star  Morn- 
ing-is  shown.  ^ 

SACRAMENTO,  CALIF.  S 

|Bee-e  .  2,358,202  2,189,341  Spokesman 

Union-m  .  646,033  600,099  Review-n 

••Union-S  .  383,790  396,211  tSpokesmai 


ST.  LOUIS.  MO. 

Globe  Democrat-m.  1,603,103  1,645.164 
t'Globe  Democrat-S  657,190  652,641 

Post  Dispatch-e  . . .  2.462,462  2,355,555 
IPoet  Di^>atch-S..  1,077.179  1,116,671 

Grand  Total  ...  5,799.934  5,770,031 

NOTE:  Part  run  adv.  included: 
Globe  Dcmocrat-m  1958  —  1.603,103 
(264.095).  1957—1,645,164  (  260,787). 

ST.  PAUL.  MINN, 

Pioneer  Prese-m  ..  1,280,928  1,289,511 
•Pioneer  Press-S  . .  803,158  835,459 

Dispateh-e  .  1,926.794  1,843,801 


-1,926,794  (120,971). 

ST.  PETERSBURG,  FLA. 

Independent-e  _  760,756  866,288 

Independent-S  _  184,146 

TUnes-m  .  2,314,829  2,222,022 

iTimes-S  .  700,299  733,776 

Grand  Total  ...  3,960,030  3,822,086 

_  SAN  ANTONIO.  TEXAS 

f^resB-m  .  1.281,974  1,604.590 

Ttoress-News-S  .  658,957  703,574 

•Express-News-Sat.  231,838 

Ne^  .  1,539,810  1,800,346 

“ent-e  .  1,846,635  1,750,877 

•Light-S  .  609,137  657,905 

Grand  Total  ...  6,168,351  6,517,292 
«Pre8s-New8  (Sat.)  First  pi^lication 
April  12,  1958. 

_  .  SAN  DIEGO.  CALIF. 

Union-m  .  1,833,293  1,623,084 

l}in>on-S  .  862,733  818,719 

^®une-e  .  2.451.824  2.241.623 


Union  Star-e . 

985,411 

1,139,464 

Grand  Total  . . . 

2,318.885 

2,485,095 

SCRANTON.  PA. 

Times-e  . 

1,294,266 

1,250.672 

SEATTLE.  WASH. 

Post- 

Intelligencer-m  . 

1,474,166 

1,261,842 

•Pott- 

Intelligencer-S  . . 

497.444 

484,916 

Times-e  . 

2,197,317 

2,022,677 

Timee-S  . 

737.457 

677,065 

Grand  Total  . . . 

4,906,384 

4,446,300 

SHREVEPORT.  LA. 

Journal-e  . 

1,169,620 

1,193,779 

Times-m  . 

1,347,180 

1,345,725 

TimeM-S  . 

378,333 

387,784 

Grand  Total  _ 

2,895,033 

2,927,288 

SOUTH  BEND.  IND. 

Tribune-e  . 

1,582,140 

1,697,715 

Tribune-S  . 

514,347 

502,946 

Grand  Total  . . . 

2,096,487 

2,200,661 

SPOKANE,  WASH. 

Spokesman- 

Review-m  . 

1,036,333 

950,113 

tSpokesman- 

Review-S  . 

477.401 

313,811 

Chronicle-e  . 

1,189,358 

1,143,257 

Grand  Total  . . . 

2,703,092 

2,607,183 

STOCKTON,  CAUF 

Record-e  . 

,  1,472,959 

1,336,466 

SYRACUSE,  N.  Y. 

Herald  Journal-e  . 

,  1,953,913 

1,932,239 

1*  Herald 

American-S  . .. . . 

660,958 

662,336 

Post  Standai'd-m  . , 

.  1,036,031 

1,107,227 

tPost  Standai'd-S  . 

,  299,370 

409,860 

Grand  Total  . . . , 

.  3,950,272 

4,111,662 

TACOMA.  WASH. 

News-Tribune-e  . . 

.  1,653,298 

1,603,984 

News-Tribune-S  . 

.  425,663 

419,323 

Grand  Total _ 

.  2,078,961 

2.023,509 

TAMPA,  FLA. 

Tribune-m . 

.  2,295,942 

2.013,362 

•Tribune-S  . 

.  764,582 

719,.307 

••Times-e  . 

.  725,615 

693.514 

Grand  Total  . . . 

.  3,786,139 

3,426,183 

TOLEDO,  OHIO 

Times-m . 

.  861,714 

1,174.534 

Blade-e . 

.  2,134,439 

2,156,240 

Blade-S  . 

.  894,978 

946,337 

Grand  Total  . . . 

.  3,891,131 

4,277,131 

TORONTO.  CANADA 

Globe  A  Mail-m 

.  1,627,651 

1,467,773 

{•Telegram-e  . . . . 

.  2,747.426 

2,430,428 

Star-e . 

.  2,963,729 

2,575,542 

Star-w  . 

.  109,592 

106.897 

Repoeitory-S  .  666,106  777,728 

Grand  Total _  2,538,046  2,771,818 


WASHINGTON.  D.  C. 

•1958 

News-e .  1,219.526 

Poet  &  Tinies- 


Herald-m  . . 
•Poet  &  Tim 
Herald-S  . . 


1.219.526  1,202,571  Southern 

n  «...  «  .o,  Illinoisan-S 


CARBONDALE-HERRIN- 
MURPHYSBORO.  ILL. 
Southern 

Illinoisan-e .  511,266  441,070 


2,821,659  2,636,129 


.  921.737  905.671 

.  3,097,643  2,9.39,269 


Grand  Total  .... 


Stai--S‘ ’985;346  "■9'6l!864  „  os'* 

_ _ oourier-c/ .  689, 136 

Grand  Total _  9,045,911  8.645.504  Courier-S  .  207,382  221,144 


NOTE:  (•)  News  and  Star  on  strike 
October  2,  1958. 


WATERBURY.  CONN.  _  ..  ' 

an-e .  1,303,761  1,353,769  Gazette-e 

can-S  .  368,946  271,783 


Grand  Total _  896,518  945,406 

CHILUCOTHE,  OHIO 


?-e  .  801,409  854,206 

CORPUS  CHRISTl,  TEX. 


WESTCHESTER  COUNTY 
MACnr  GROUP.  N.  Y. 


New  Rochelle 
Standard-Star-e  .  1,053,377 
Ossining  Citizen- 

Register-e  .  819,922 

Peekskill  Star-e  . .  802,023 


Yonkers  Herald 


White  Plains  Re¬ 
porter  Dispatch-e  1,286,497  1,271,810 


WICHITA.  KANSAS 

Bencon-e  .  1,069,552  1,125,669 

•Beacon-S  .  312.712  371.524 

Eagle-m .  1,694,159  1,631,010 

tEagle-S  .  452,710  496.775 

Eagle-e .  1,404,299  1,400.785 

Grand  Total _  4,933,432  5,025,763 

WINSTON-SALEM.  N.  C. 
Journal  (See  Note)  1,236.164  1,055,439 

Journal  & 

Sentinel-S .  350,381  334,689 

Grand  Total _  1,586,545  1,.390.128 

NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion,  Linage  of  one  edition  (Journal 


WORCESTER,  MASS. 
Telegram-S  .  630,856  558,0.54 


Caller-m  . . 

.  1,641,500 

1,578,136 

Caller-e  . . 

.  1,628,564 

1,567,566 

Caller-S  . 

.  377,482 

377,734 

Grand  Total  . . . . 

.  3.647,546 

3,323,436 

DAVENPORT,  IOWA 

Timcs-e  . 

.  1,229,858 

1,309,084 

Democrat-S  . 

.  340,564 

384,846 

Democrat-d . 

.  889,294 

924,233 

Grand  Total  . . . 

.  2,459,716 

2,618,168 

DAYTONA 

BEACH.  FLA. 

News-e  . 

789,950 

715.610 

News-Journal-S  . 

.  184,940 

148,372 

Journal-m . 

.  737,352 

690,564 

Grand  Total  . . . 

.  1.712,242 

1.554,546 

DECATUR.  ILL. 

Herald  & 

Review-me  . . . . 

.  1.2.75.282 

1,095,290 

Herald  A  Review-S  352,450 

407,470 

Grand  Total  . . . 

.  1,607.732 

1,502,760 

DENISON,  TEXAS 

Herald-e  . 

56.644 

50,590 

EAST  ST. 

LOUIS,  ILL. 

Journal-e  . 

.  596.660 

600,296 

Journa!-S  . 

.  199,118 

202,785 

Grand  Total  . . . 

.  795.778 

803,081 

GRAND  FORKS.  N. 

D. 

Herald-meb  . 

.  763.981 

667,579 

GREEN 

BAY.  WIS. 

Press-Gazette-e  . . 

,.  1.615,796 

1,465,030 

GREENWICH,  CONN. 


-  -  HUNTINGTON.  W.  VA. 

Grand  Total _  2,922,664  2,934,299  Advertiser-e  .  1,084,060  1.214,861 

Herald-Dispatch-m  1,101,752  1,173,345 

YOUNGSTOWN.  OHIO  a  ,00119  rqt 

Vindicator  Advertiser-S  . . . .  300,112  364,697 

Telegram-e  .  1,752,217  1,813,614 


‘i^icator  .  .  Grand  ToUl  ....  2.485.924  2.752,903 

fiVT  iflo  fioR  009  •Includes  AMERICAN  WEEKLY  43,- 
Telegram-S .  466  lines  (1958);  53,891  lines  (1957): 

Grand  Total _  2,589,397  2,712,606  (1968)  : 


inpune-e  .  2,451,824  2,241,623  Grand  Total _  7.448,398  6.580.640 

ta-a  1  ■  , NOTE:  (•)  Includes  Weekend  Maga- 

d  Total  ...  6,147,850  4,683,426  jjine  linage.  Part  run  adv.  included: 
•  SAN  PRANriQrn  rsiiw  Telegram-e  1958  —  2.747.426  (65,474). 

Cwl^m'^.^*U?9.7‘o4'*U  1937-2.430.428  (44,012). 

T^ronicle-S  .  648.112  599,458 

JJMiner-m  .  1,939,865  1,837,868  TRENTON.  N.  J. 

J“*»‘ner-S  .  880.705  907,202  Evening  Time»-e  . .  1,387,159  1,358,110 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


7,838  lines  (1957). 

HYANNIS,  MASS. 
Cape  Cod  Standard- 

Times-e  .  480,522 


JOHNSTOWN.  PA. 

rribune-Democratcd  1,M7.463  1,214,171 


OslI-Buliotin-e 
News-e  .... 


888,208  ••Times 
913,800  Advertiser-S  .... 
-  Trentonian-m . 


Grand  Total  ...  6,699,234  6,335,296  - - 

NOTO:  Part  run  adv.  Included:  Grand  Total  ....  2.572,666  2,480,169 

iM*?  .  196S— 1.349,704  (44,651). 

(47,330).  Chronicle-S  TROY.  N  Y. 

(Kl  (22.232).  1957-699.458  Record  (See  Note)  1,227.238  1,254,444 

'■  NOTE:  Record  Morning  and  Tiines- 

QSTkT  inou  o.rro  Recocd  Evening  sold  in  combination. 

UsTcnrv  m  JOSE,  CAUF.  Linage  of  one  ^ition  (Record  Morning) 


356  635  ABERDEEN.  S.  D. 

Tat’ 424  American-(News-e  .  473.046 

’  American-News-S  .  134.386 


Grand  Total  .... 


ALTOONA.  PA. 


Mirror-e .  1,166,158  1.080,744  spARADE 


KINGSTON,  N.  Y. 

370,286  PVeeman-e  .  847,168  880,432 

126,728 

ft,.  UNC»LN.  NEBR, 

497,014  1,154.692  1,043,140 

Journal-e  .  1,153,040  1,046,772 

Journal  &  Star-S  .  204,106  226,792 


Post-Crescent- 


1,630,524  1,555,288  October  12,  1958. 


Grand  Total _  2,575,092  2,314,704 

•PARADE  Sunday  Linage  eifeetive 


Mercnr,  Linage  of  one  rfition  (Record  Morning)  APPLETON-NEENAH-MENASHA,  Grand  Total  ....  2.575.092  2,314,704 

■*^-m  .  2,026,823  1,825,520  "hown  ti««>ru  m  g,  WISCONSIN  •PARADE  Sunday  Unage  effecUve 

1.970.108  1,912,146  POst-Crescent- _  1,630,524  1,565,288  October  12,  1958. 

IMercury-Nevm^  .  673,506  692,025 

Grand  Total  4  668  937  4  356  691  Tribune-e .  1,639,821  1,722,243  BATTLE  CREEK.  MICH.  MADISON,  WI8. 

NOTE:  Part  run  adv  induded-M^  World-m  .  1,636,676  1,677,305  Enquirer  A  News-e  1,071,490  1,048,016  CJapital  Times.e  ..  1,296,414  1,161,944 

cn—  _  run  MV  inciuuea.  iner-  _ ,,  _  -01  lei:  F.nniiircv  Jt,  Msurv-C  30n  7.7R  ua  11Q  t _ 1  _  1  am  coo  1  IJO  azc 


TULSA,  OKLA. 


cury-m  1958  —  39 3  ru' 1 441  •*  World-S .  649,100  621,165  Enquirer  A  News-S  290.776  245,119  State  Journal-m  ..  1,801,692  1,142,365 

News-e  1968—1  970  108*  (31  1441  ’  ’  -  -  - - •State  Journid-S  .  888,710  454,807 

,970,108  (31,144).  Grand  Total  ....  3,825,597  8,920,718  Grand  Total  ....  1,362,266  1,293,134  _  _ 


_  SAN  RAFAEL.  CAUF. 

independent-  UNION  CITY,  N.  J. 

Journal-e  . 1,184,818  Hudson  Dispatch-m  923,767 

editor  8c  publisher  for  December  6,  1958 


Grand  Total _  1,362,266  1,293,134  _  _ 

Grand  Total _  2,633,099  2,657,011 

BURUNGTON,  VT.  •Includes  PARADE  76,481  linea 

920,426  Free  Prees-m .  813.523  768,650  (1958);  65,331  lines  (1957). 
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MOUNE-ROCK  ISLAND.  ILL. 

Argus-e  .  1.290..S00  1.144.24S 

Dinpatch-e  .  1,170,904  1,204,S26 


CHARLOTTETOWN.  P.  E.  I. 

Guardian-m  .  511.298  471. 5S1 

Patriot-*  .  391.718  59.092 


•Includes  FAMILY  WEEKLY  45.302 
lines  (19,58):  48,4,53  lines  (1957). 

NOTE;  Telegram-S  sold  in  combination 
with  Sunset  News-e. 


Grand  Total _  2,461,704  2,349,074  Grand  Total _  903,016  530.673 


MONTGOMERY.  ALA. 

Advertiser-m  .  1,087,9.54  1,129,702 

Adve.tiser-S  .  325. .892  312,438 

Journal-e  .  1.101.520  1,161,832 


Grand  Total -  2.51.5,366  2.603,972 


NEW  BEDFORD,  MASS. 
Standard-Times-e  .  l,09H.8(t4  1,107,470 

Standard-Times-S  .  238.785  249,289 


Gland  Total _  1,337,589  1.356.759 

Include.'-'  PARADE  75,475  lines 
(1958):  71,108  lines  (1957). 


NORRISTOWN.  PA. 


Times-Herald-e  . 

844.021 

890.237 

OGDEN,  UTAH 

Standard* 

Examiner-e  ... 

87(1.586 

866.418 

Standard- 

Examiner-S  . . 

. .  217.304 

1.53.862 

Grand  Total  . . , 

.  .  1.0S7.,S90 

1.020.280 

OIL  CITY-FRANKLIN,  PA. 

[)errick-m  . 

. .  .562,698 

606.896 

News-Herald-e  . . 

. .  441.685 

482,482 

Grand  Total  .. 

.  .  1.004.383 

1.089..378 

ORLANDO,  FLA. 

Sentinel-m  . 

. .  2,016.588 

1,655,906 

Star-e  . 

. .  1.9.5.5..814 

1.. 599.4 16 

Sentinel-Star-S  . 

.586.404 

482,664 

Grand  Total  . . 

. .  4. .558. 806 

3.737,986 

PASSAIC-CLIFTON,  N. 

J. 

H<*ra!d-New  -e 

..  1.312,264 

1,290.803 

PENSACOLA.  FLA. 

Journal-m  . 

. .  1.251,460 

1,110..844 

News.Journal-S 

2.''4.620 

306.180 

News-e  . 

. .  734.244 

684. 838 

Grand  Total  .  . 

. .  2.270.324 

2.101.862 

PINE  BLUFF,  ARK. 

Commercial-e  . . . 

679,364 

600.096 

•♦Commercial-S 

. .  145,782 

98,266 

Grand  Total  . . 

.  .  825.146 

698,362 

•*Does  not  include  FAMILY 

WEEKLY  45,1.50 

lines. 

POTTSTOWN,  PA. 

Mercury-m  . 

. .  955.388 

879,494 

RAPID 

CITY,  S.  D. 

Journal-d  . 

612.360 

586.1.38 

Journal-S  . 

1.53..594 

143,640 

Grand  Total  . . 

. .  ‘iC5,054 

729,778 

SALISBURY.  N.  C. 

Fost-e . 

. .  662,900 

623,070 

Post-S  . 

160.006 

161,812 

Grand  Total  . . 

822.906 

784,882 

SIOUX 

FALLS,  S.  D 

A  r  ^ru9- Leade  r-e 

..  761„8.38 

898,296 

Arsrus-Leader-S  . 

. .  222..502 

139.566 

Grand  Totiil  . . 

..  984,340 

1,0.37,862 

SUPERIOR,  WIS. 

TeleKram-e  . 

666.876 

675,.598 

TOPEKA,  KANS. 

State  Journal-e  . 

. .  816,900 

775,089 

Capital-m  . 

. . .  958,342 

870,793 

Capital-S  . 

. . .  277,032 

304,388 

Grand  Total  . . 

. ..  2,0.52.274 

1,950,270 

TUCSON,  ARIZONA 


CHATHAM,  ONT. 

.  879,984  857.514 


EDMONTON,  ALTA. 

Eldmonton 

Journal-e  .  2.122.120  1,958,302 


GALT,  ONT. 

.  791.603 


GUELPH,  ONT. 

.Mercury-e  .  842,884 


HAMILTON.  ONT. 

Spectator-e  .  2,^2,314  2,539,094 


Star-m  . 

..  1,665.013 

1,420.009 

Star-S  . . 

. .  28.3.370 

268,709 

Citizen-S  . 

..  1.812.335 

1.636,660 

Grand  Total  . . 

.  .  .3.760.718 

3,325,378 

WAUKEGAN,  ILL. 

News-Sun-e . 

..  1.293.446 

1,262.940 

KAMLOOPS,  B.  C. 

Sentinel-e  .  380,545  309,984 


KELOWNA,  B.  C. 

Courior-e  .  255,591  219,317 


KIRKLAND  LAKE,  ONT. 

Northern  News-e  .  .396,390  344,501 


MEDICINE  HAT,  ALT.A. 


WAMAIMO,  B.  C. 

Free  Press-e .  516,955 


MOOSE  JAW,  SASK. 
Tim«*s-Herald-e  ...  571,931 


NORTH  BAY,  ONT. 
Daily  Nugget-e  ...  721,610 


ORILUA,  ONT. 

Packet  &  Time«-e  .  378,174 


OSHAWA.  ONT. 

Times  Gazctte-e  . . .  972,7.39 


PEMBROKE,  ONT. 

Observer-e  .  310,761  251.710 

(Began  aj*  daily  April  22,  1957). 


PORT  ARTHUR.  ONT. 

News  Chronicle-e  .  942,767  936,084 


1  on  Top  10  IK 


PENTICTON,  B.  C. 

Herald-e  .  280,840  242.623 


1958 

1957 

COLUMBIA.  S.  C. 

State-m  . 

. .  984,647 

978,684 

♦State-S  . 

..  415,717 

420..340 

Record-m  . 

. .  773,848 

781.;i97 

Grand  Total  . . 

..  2,174,212 

2.180,421 

♦Includes  AMERICAN  WEEKLY  43,- 

Linage  List 
Shows  Gain 


—  - TT  Nine  out  of  the  10  linage 


670  lines  (195H)  ;  53,121  linee«  (1957). 


measurement  ran  behind  last 
year’s  records  for  the  first  10 


HAVERHILL,  MASS.  rrv.  e- 

Gazette-e  .  475,840  732,782  months.  The  one  exception, 


LEVTTTOWN,  PA. 

Times-e  .  1,034,026  971,764 

NOTE:  Sold  in  combination  with 
Bri.stol  Courier. 


OTTAWA.  ONT. 

Citizen-e  .  2,076,493  1,948,760 

Includes  Weekend  Magazine  &  Comic 
Section. 


PRINCE  ALBERT,  SASK. 

Herald-e  .  499,477  480.760 


QUEBEC  CITY,  QUE. 

Le  Soleil  & 

L'Evenement- 

Journal-e  .  2,363,469  2,080.836 

Chronicle- 

Telegraph-c  .  477,566  400,471 


SARNIA,  ONT. 

Observer-e  .  1,025,321  937,782 


WILMINGTON.  DEL. 

New-'-Journal-meS  1,814.0.57  1.807.595 


-4DVERTISING 
LINAGE  SERVICE 


WOONSOCKET,  R.  I. 
.  924.4.59  810,.578 


CANADA  . 

CALGARY,  ALTA. 

Herald-e  .  2,192.632  1.760,513  Gr.and  Total _ 


750.561  672,97 


W^orld-m  . . 
World-S  . . 
News-Star-e 


Miajni  (Fla.)  Herald,  came  up 

JAMESTOWN,  N.  Y.  November  with  a  lead  of  72 

Post-Journal-e _  1.044.30j  1,044, 1 80  ....  e 

lines  over  its  figure  for  the  cor- 

LEVTTTOWN,  PA.  __  _  responding  period  of  1957.  The 
•^‘i.iid'  in ‘•^mbination’^^^^  average  loss  for  the  nine  was 
urier.  2,000,000  lines. 

All  of  the  papers  on  the  list 
..^?.^r.^*"75*i!88i  716,310  publish  seven  days.  Unless  there 

.  2:n,.565  214,829  is  an  avalanche  of  pre-Christmas 

.  ‘°*’'^**  advertising,  only  one  or  two, 

'otai _  1,737,957  1,657,327  possibly  a  third,  of  the  Top  10 

will  close  out  1958  with  linage 
PATERSON.  N.  J.  x  i  u  .f  .  in- 

995  951  1  103  O'*!  totals  above  those  for  19ai. 


MO.NROE,  LA. 

.  754,.8.S1 

.  231, .565 

.  751,511 


New.<-e  .  1.348,080  1,390,903  With  gains  in  all  classifications 

Grand  Total _  2,344,031  2,494,524  foi’  »  total  of  5,214,820  lines, 


SALEM.  ORE. 
Capital  Jouinal-e  .  1,042,751 
Oregon 

Suitesman-m  ...  910.105 

Oregon 

Statesman-S  _  215.129 

2,167,985 


SUDBURY.  ONT. 

Star-e .  1,002,811  973,286 


TIMMINS,  ONT. 

Press-e .  551,558  526,256 


TROIS-RIVIERES,  QUE. 

Le  Nouvelliste-e  ,.  842,656  778,756 


VANCOUVER,  B.  C. 

Sun-e  .  2,875,652  2,690,392 

Province-m  .  1,435,898  1,533,877 

Includes  Weekend  Magazine  135,665 
lines  (1958);  119,767  lines  (1957). 


SCRANTON,  PA. 

Tribune-m  .  586,164 

•Scrantonian-S  ...  391,012 


Grand  Total _  977,176  880,172 

♦Includes  PARADE  74,447  lines 
(1958):  64,689  lines  (19.57). 


WILKES-BARRE.  P.A. 

Reeord-m  .  768,422  658,295 

Tinies-Leader-e  ...  1,383,328  1,146,879 

•Independent-S  ...  591,772  526,7.59 


Grand  Total _  2.743..522  2.331,933 

•Includes  FAMILY  WEEKLY  45.302 
lines  (1958)  ;  48,453  lines  (1957). 


SASKATOON.  SASK. 
Star-Phoenix-e  ...  1,065,106  1,003,490 


90%  of  42,214  Lines 
Called  ‘Plus’  Business 


How  the  Portsmouth  (Ohio) 
Times  sold  78  aeicounts  42,214 
lines  of  advertising  in  a  special 
edition  marking  completion  of 
Detroit  Steel  Corp.’s  $90,000,000 
expansion  program  was  told  this 
w'eek  by  J.  Kenneth  Staats, 
Times’  advertising  manager. 


the  New  York  Times  scored  its 
Q.„ ...  best  October  linage  record  in 
®  its  history. 

728,916  This  year’s  list  was  reported 
179,229  by  Media  Records  as  follows: 

9Bi  8^  Angeles 

Times  52,977,050 

2.  Miami  Herald  45,9.53,758 

Q-l’?,-?  New  York  Times  42,953,506 

4.  Milwaukee 

880,172  Journal  41,582,667 

5.  Chicago  Tribune  40,865,788 

6.  Cleveland  Plain 

658  295  Dealer  35,987,665 

146!879  7.  Washington  Star  34,566,177 

5^6^^  8.  New  Orleans  Times- 

331,933  Picayune  .33,6.53,977 

45.302  9  Houston  Chronicle  33,241,308 

10.  Baltimore  Sun  32,.5.36,450 

Last  year,  in  10  months,  these 
same  papers  listed  as  follows: 

1.  Los  Angeles 

jg  Times  55,801,435 

2.  Miami  Herald  45,953,686 

**  3.  Milwaukee 

Ohio)  Journal  45,693,478 

42,214  4.  New  York  Times  43,212,558 

ipecial  5.  Chicago  Tribune  42,984,079 
on  of  6.  Cleveland  Plain 
00,000  Dealer  39,594,585 

Id  this  7.  Washington  Star  35,878,699 
Jtaats,  8.  Baltimore  Sun  35,826,694 
er.  9.  Houston  Chronicle  35,123,305 


45,693,478 


Detroit  Steel  supplied  the  10.  New  Orleans  Times- 


Times  with  50  glossy  photos  Picayune  34, ‘ 

covering  major  steps  in  steel  • 

making.  A  photo  was  used  in  750  at  Chicago’s 
every  ad  and  Times’  salesmen  t-r.  .  i  c  ii*  ii 

made  up  attractive  layouts  for  Total  Selliug  Rall> 
each  call.  Salesmen  were  not  C 

permitted  to  solicit  any  of  Nearly  7.50  Chicago  ai'e 
Detroit  Steel’s  suppliers.  new’spaper  ad  salesmen  w 


WELLAND,  ONT. 

Tribune-e  .  800,216  832,722 


WINNIPEG,  MAN. 

Tribune-e  .  1,677,772  1,501,483 


WOODSTOCK,  ONT. 

Sentinel-Review-e  .  595,000  553,616 


34, .3,39,186 


Chicago 

Nearly  750  Chicago  area  daily 
new’spaper  ad  salesmen  were  in- 


“Since  this  special  edition  doctrinated  this  week  on  the 
copy  ran  on  a  Saturday,”  Mr.  1959  “total  selling^’  program. 


Staats  said,  “about  90%  of  the  The  Chicago  conference,  which 


42,214  lines  sold  represented  included  newspaper  ad  salesmen 
plus  business  for  us.”  He  added  from  dailies  in  the  Northern  tier 


BLUEFIELD,  W.  VA. 

Tele;rai.h-m .  ,?65,.372  481,105 

•T.legraph-.S  .  185,189  191,872 


that  Detroit  Steel  used  a  total  of  Illinois  and  Indiana,  wa® 
of  12,446  lines  to  promote  the  hailed  as  the  largest  of  the  133 
open-house  event  which  drew-  regional  kick-off  sessions  being 
20,406  people  to  see  the  new  staged  this  month  under  the 
steel  plant.  auspices  of  newsjiapor  groups- 
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100th  Year 
Noted  Dec.  11 
By  Colonist 

Victoria,  B.  C. 

It  was  blowing  hard  and 
raining  heavily,  and  much  of 
the  canvas  and  shanty  town  of 
Victoria  was  miserably  aware  of 
it  So  was  the  big,  bearded  man 
in  the  leaking  shed  close  by  the 
Hudson’s  Bay  Company  wharves 
and  warehouses.  He  was  reading 
proofs  of  the  first  issue  of  the 
British  Colonist  by  the  unsteady 
flame  of  a  coal  oil  lamp. 

That  was  a  century  ago.  Next 
morning,  Dec.  11,  1858,  Amor  de 
Cosmos  watched  the  reaction  of 
his  readers  to  the  beginning  of 
a  campaign  for  liberal  reforms 
and  an  audacious  attack  upon 
Governor  James  Douglas  and 
the  Hudson’s  Bay  Company. 

Eventually  his  newspaper  was 
to  become  the  Daily  Colonist, 
and  since  de  Cosmos’  day  it  has 
been  published  uninterruptedly. 
The  masthead  still  bears  his 
original  pledge:  “An  independ¬ 
ent  newspaper,  the  organ  of  no 
clique  or  party.” 

On  Dec.  11  the  Daily  Colonist 


will  celebrate  its  100th  birthday 
with  an  historical  edition  of  an 
unusual  format.  Its  sections  will 
reproduce,  from  its  own  files, 
the  outstanding  stories  of  its 
first  century. 

In  its  weekly  magazine,  the 
Islander,  the  history  of  the  news¬ 
paper  itself  will  be  told,  and  the 
characters  and  achievements  of 
its  publishers  and  editors  will 
be  delineated. 

From  the  four-page  publica¬ 
tion  de  Cosmos  deliver^  from 
his  dilapidated  plant  to  200  sub¬ 
scribers,  the  Daily  Colonist  has 
grown  to  a  circulation  in  excess 
of  30,000,  as  of  last  August. 

The  Colonist  operated  with 
its  afternoon  contemporary  the 
Victoria  Times,  out  of  a  shared 
mechanical  plant  and  business 
office,  under  ownership  by  Vic¬ 
toria  Press  Ltd.,  has  in  no  way 
affected  its  independence.  Pres¬ 
ent  publisher  of  the  Colonist  is 
Seth  Halton,  G.  M.  Bell  of 
Galgary  is  the  president  of 
Victoria  Press  Ltd.,  and  Stuart 
Keate  vicepresident  and  pub¬ 
lisher  of  the  Times. 

• 

15c  on  Weekend 

JACKSONVILUI,  Fla. 

The  Jacksonville  Journal  has 
increased  the  price  of  its  week¬ 
end  edition  from  10  to  16  cents. 
The  daily  price  remains  at  5 
cents. 


Prof,  MacDougall 
Compliments  Papers 

Chicago 

Speaking  as  a  one-man  critic 
of  Chicago’s  four  major  dailies. 
Prof.  Curtis  D.  MacDougall 
gave  a  personal  appraisal  of 
the  newspapers  on  a  new  TV 
series  called  “Insight.”  He  is 
a  professor  of  journalism  at 
Northwestern  University. 

Prof.  MacDougall  was  com¬ 
plimentary  about  Chicago’s  four 
dailies,  but  urged  that  they  all 
give  more  background  informa¬ 
tion  on  stories  dealing  with  so¬ 
cial  and  political  problems. 

He  cited  the  Chicago  Tribune 
for  good  all-around  local  cover¬ 
age;  Chicago  Daily  News  for 
foreign  coverage;  Chicago  Sun- 
Times  for  reporting  on  social 
problems;  and  the  Chicago 
American  for  backg^rounding  on 
local  political  issues. 


Judge’s  Scion  on  Staff 

Stroudsburg,  Pa. 

Harlan  F.  Stone,  grandson  of 
the  late  Chief  Justice  of  the 
United  States,  has  joined  the 
editorial  staff  of  the  Daily 
Record  here.  He  is  the  son  of 
Mr.  and  Mrs.  Lauson  H.  Stone, 
Brooklyn,  N.  Y.  He  is  a  Prince¬ 
ton  graduate. 


4-H  Program 
To  Be  Repeated 

Wilmington,  N.  C. 

Approximately  1,000  South¬ 
eastern  North  Carolina  4-H 
members  participated  in  the 
Star-News  Newspapers’  first  an¬ 
nual  4-H  Honor  Program  here 
Nov.  21-22. 

The  pi;ogram  was  successful  in 
encouraging  “greater  activity  in 
4-H  work  and  recognizing  out¬ 
standing  accomplishments,”  ac¬ 
cording  to  Publisher  Rye  B. 
Page.  The  event  will  be  con¬ 
ducted  again  in  1959. 

The  youngsters  in  the  nine 
counties  began  their  participa¬ 
tion  by  taking  part  in  their 
counties’  Achievement  days. 
Their  exhibits  were  judged  with 
blue,  red  and  white  ribbons 
being  awarded  by  the  Star- 
News  Newspapers. 

The  326  blue  ribbon  exhibits 
were  then  brought  to  Wilming¬ 
ton  and  displayed.  They  were 
judged  again  and  colorful 
rosettes  were  awarded  the  first, 
second  and  third  place  winners. 

In  addition  to  the  exhibition, 
the  two-day  program  included  a 
tractor  driving  contest,  dress 
revue;  a  talent  show';  an  as¬ 
sembly  and  barbecue  luncheon. 


Blatchford  Metal  salesman 
subs  for  ''Mr.  Answer-Man 


rr 


. . .  replies  to  new  version  of  old  question;  Who  put  the 
overalls  in  Mrs.  Murphy’s  chowder? 


After  all  that’s  been  said  and 
printed  about  care  in  re-melting, 
you’d  think  everybody’d  be  hep.  But 
no.  Re-melters  retire.  New  help 
comes  in.  And  before  they  get  the 
hang  of  it,  they  forget  some  of  the 
rules  the  boss  laid  down. 

Take  a  case  I  had  a  while  back. 
Been  calling  on  this  composition 
house  for  years,  never  had  any  kicks. 
This  time  the  foreman  shows  me  a 
repro  proof  that  no  engraver  ever’d 
accept — faces  porous,  serifs  missing. 

“Not  enough  metal  getting  into 
the  molds.  Mouthpieces  narrowed  to 
pin  holes”  complains  Joe,  the  fore¬ 
man.  “Have  to  keep  boring  ’em  out. 
Something’s  got  into  the  metal”. 

To  get  right  to  the  point,  I  found 
a  new  hand  in  the  re-melt  room.  He 
showed  me  some  killed  forms  he  was 
about  to  toss  into  the  pot.  And,  as 
you  guessed,  he  admitted  that  he 
didn’t  bother  to  open  the  forms  and 
pull  out  the  brass  rules  and  borders. 

“Didn’t  notice  ’em”  explained  the 
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man.  And,  full  of  dried  ink  and  gunk, 
the  brass  was  hard  to  spot — till  the 
forms  were  broken  up. 

“Gettin’  near  lunch  time”,  said 
Joe,  “let’s  go  across  the  street  to 
Murphy’s  and  enjoy  a  bowl  of  uncon¬ 
taminated  chowder!” 

Metal  "know-how"  is  a  valuable 
part  of  Blatchford  Service 

If  you  have  type  metal  problems 
and  feel  that  Blatchford’s  over-a- 
century  experience  in  handling  met¬ 
als  will  help  you,  get  in  touch  with 
the  nearest  Blatchford  office.  The 
Blatchford  people  will  not  only  try 
to  help  with  your  specific  problem 
but  will  also  provide  free  laboratory 
analysis  of  your  metal,  and  render 
other  services  such  as  supplying 
dross  drums,  arranging  for  dross 
pick-up,  and  so  on.  Get  to  know 
Blatchford  better. 

Blatchford 

6,  1958 


E.  W.  Blatchford  Dept.,  NATIONAL  LEAD 
COMPANY— Atlanta,  Baltimore,  Chicago, 
Cincinnati,  Cleveland,  Dallas,  Philadelphia, 
Pittsburgh,  St.  Louis;  New  York:  E.  W. 
Blatchford  Co.;  New  England:  National 
Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles, 
Emeryville  (Calif.),  Portland, 

Seattle.  Phoenix,  Salt  Lake  City; 

Canada:  Canada  Metal  Co.,  Ltd., 

Toronto,  Montreal,  Win¬ 
nipeg,  Vancouver. 


for  service 


61 


SYNDICATES 


•  Sheilah  Graham  Book 

•  The  Gates  Career 

By  James  Collin^^ 


That  much  discussed  l)ook  by 
Sheilah  Graham,  “Beloved  In¬ 
fidel,”  is  being  consideml  for 
syndication  after  Jan.  1  by  Bell 
Syndicate,  which  handles  her 
“Hollywood”  column. 

Sheilah  was  assisted  by  Ger- 
old  Frank  in  this  revealing 
autobiography.  He’s  the  con¬ 
fessional-style  collaborator  who 
worked  with  Lillian  Roth  on 
“I’ll  Cry  Tomorrow”  and  Diana 
Barrymore  on  “Too  Much,  Too 
Soon.” 

As  most  newspaper  reviews 
have  pointed  out,  the  columnist 
pulls  the  shades  up  on  her  inti¬ 
mate  relationship  with  F.  Scott 
Fitzgerald,  the  brilliant  author 
of  the  Roaring  ’20s.  The  reader 
beholds  both  a  love  story  and 
a  literai-y  history.  Candor 
should  be  Sheilah’s  middle 
name.  She  has  explained  the 
reason  for  her  frankness  in  this 
way: 

“There  are  so  many  damag¬ 
ing  misconceptions  about  Scott 
Fitzgerald’s  last  years.  A  mytb 
has  grown  up  that  he  was  al¬ 
ways  drunk,  always  whining. 
Yes,  he  liked  to  disparage  him¬ 
self  —  many  of  us  do  —  and 
he  sometimes  seemed  to  revel 
in  the  idea  of  being  a  desperate 
man  whom  nobody  wanted. 

“But  as  I  knew  him,  he  was 
a  strong  and  mature  man,  and 
a  happy  one.  I  wanted  it  on 


record  before  I  die:  ‘This  is 
the  way  it  was’.” 

This  is  the  way  it  was,  too, 
with  Sheilah ;  She  was  born 
Lily  Shell  in  London’s  East  End 
and  grew  up  in  an  orphanage. 
She  was  Cockney  to  the  last 
haitch.  She  was  also  a  deter¬ 
mined,  ambitious  little  spitfire, 
and  in  time  she  was  named  Lon¬ 
don’s  most  beautiful  chorus  girl. 
She  was  even  presented  at  Buck¬ 
ingham  Palace  to  King  Geoi'ge 
V  and  Queen  Mai-y.  Society- 
toasted  her. 

This  meteoric  rise  in  social 
Ijosition,  of  course,  was  Cinder- 
ella-ish.  The  Pygmalion  over¬ 
tones  were  introduced  when  she 
met  Scott.  He  was  her  mentor 
in  art,  music,  literature.  Today 
she  is  considered  one  of  the 
most  intellectual  of  the  Holly¬ 
wood  lady  columnists.  He  was 
also  the  one  who  encouraged 
her  to  write  her  life  story.  It 
is  not  known  whether  he  told 
her  to  spill  everything.  Sheilah 
has. 

♦  *  * 

GATE.S’  CAREER 

There  must  be  something  Art 
Gates  hasn’t  done  in  the  syndi¬ 
cate  business. 

There  must  be  a  moral  to  this 
story  somewhere.  Possibility:  a 
good  background  will  help  any 
salesman. 

In  either  case,  you  find  the 


l.Q.  exerciser! 

Some  jumbled  letters ...  like  rayfe,  hesam,  berbi, 
and  inerio...plus  a  cartoon  clue  unscramble  into 
words— and  a  surprise  answer!  Today  millions  of 
newspaper  readers  have  furi  with  their  l.Q. 
and  ingenuity  in  playing 

Jumble 

that  scrambled  word  game...  All  it  takes  is  a  pencil  and  a  little 
brain  picking  to  keep  the  family  and  friends  happy.  Players 
get  a  laugh  plus  a  cerebral  lift.  Good  for  everybody  from  the 
teens  to  the  geriatric  set,  is  popular  with  both  sexes  and  all 
income  brackets— and  helps  to  get  and  hold  regular  readers  daily 
and  Sunday.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Vhieaffn  Trihun^^Xeu?  York  News 

rnnCm  Tribune  Tower,  rhteumo 


answer.  We’ll  just  tell  the  tale. 

Art,  41,  with  a  wee  stamp  of 
Scotland  on  his  sharp  features, 
has  joined  the  sales  staff  of  the 
New-  York  Herald  Tribune  Syn¬ 
dicate.  This  move  almost  com¬ 
pletes  the  cycle  for  him. 

For  he’s  the  fellow,  you  may 
remember,  w-ho  self-serviced  the 
bright  panel,  “Service  Smiles,” 
before  King  Features  took  it 
over  for  a  year-and  a  half  ride. 

Art  was  asked  to  straighten 
out  the  chronology  of  his  career 
the  other  day. 

“Well,”  he  said  crisply,  “l)e- 
ginning  at  the  beginning,  as  a 
merchant  seaman  I’ve  covered 
the  globe  several  times,  visiting 
ports  from  Penang  to  Marseilles. 

“When  I  settled  down  a  bit, 
I  attended  Boston  University, 
the  Scott  Carbee  School  of  Art, 
in  Boston,  and  the  Art  Students 
League,  in  New  York,  all  at 
night.  In  1941  I  sold  my  first 
comic-book  stories  and  got  a  job 
writing  a  daily  newspaper  serial 
story,  “Girl  ^porter,”  for  the 
Mary  Doherty  Syndicate,  at  the 
time  in  New  York. 

“I  joined  the  Air  Foi'ce  in 
1942  and  ended  up  a  sergeant. 
My  stuff  appeared  in  Yank  and 
Army  Times,  and  I  was  editor 
of  a  16-page  offset  paper  in 
Okinawa.” 

He  turned  to  comic  lK)oks 
after  service,  he  continued,  and 
among  other  things  sold  gags 
to  the  Sew  Yorker. 

“As  a  matter  of  fact.  I’ve  even 
packaged  complete  comic  maga¬ 
zines  and  hired  the  artists  and 
writers.  For  a  time  I  was  co¬ 
publisher  of  Hillbilly  comics. 

“In  1946  I  decided  to  market 
my  own  product,  ‘Service 
Smiles.’  I  had  some  success,  sell¬ 
ing  about  25  papers.  Then  King 
took  it  over  and  boosted  the 
number  to  50.” 

“Would  you  recommend  others 
try  to  sell  their  own  features. 
Art?” 

“No,”  he  said.  ‘‘It’s  a  tough, 
expensive  row  to  hoe.  I  know 
it  was  tough  for  me  even  though, 
strangely  enough,  I  enjoyed  it.” 
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Lubell  Says 
Ad  Mislabeled  ' 
His  Forecast 

Samuel  Lubell,  public  opinion 
repoi-ter,  protested  to  Editor  k 
PUBLIISHER  this  week  that  i 
Publishers  Syndicate  advertise¬ 
ment  for  the  Gallup  Poll  (E&P, 

Nov.  29)  mislabeled  his  final 
1958  election  predictions  and 
contained  only  part  of  his  an¬ 
alysis  of  voting  trends. 

The  ad  contained  a  section  of 
the  Gallup  Poll  report  of  Nov. 

3  which  indicated  a  landslide  for 
the  Democrats  and  part  of  Mr. 
Lubell’s  “The  People  Speak" 
column  of  Oct.  28  with  the  quo¬ 
tation  that  he  did  not  believe  a 
Democratic  landslide  of  1936 
proportions  would  happen. 

Purugraplis  Omitted 

Mr.  Lubell  objected  to  the 
omission  of  two  paragraphs 
followed  his  summary  opinion. 
These  read  as  follows: 

“Paradoxically,  though,  the 
Democrats  appear  to  be  making 
heavy  inroads  in  the  group  of  89 
traditionally  Republican  districts 
which  did  not  go  Democratic 
even  in  1936  .  .  . 

“If  this  analysis  proves  sound, 
next  week’s  election  should  pro¬ 
vide  some  surprises  in  that  the 
Republicans  will  hold  districts 
which  the  Democrats  carried  in 
1948  and  yet  lose  seats  which 
the  Democrats  could  not  take  at 
the  height  of  Franklin  Roose¬ 
velt’s  popularity.” 

Mr.  Lubell  said  tbe  election 
results  show: 

1.  The  Democrats  picked  up 
15  of  the  89  Congressional  dist¬ 
ricts  that  they  had  not  won  in 
1936. 

2.  Of  37  seats  which  the 
Republicans  first  won  in  1938 
and  held  thereafter,  the  Repub¬ 
licans  this  November  won  32 
and  lost  only  5. 

3.  Of  14  similar  seats  which 
the  Republicans  first  won  in 
1942,  they  lost  only  4  this  year. 

Results  Bear  Him  Out 

“The  actual  results,  seat  by 
seat,  bear  out  pretty  well  what 
I  wrote,”  Mr.  Lubell  stated  in 
a  letter  to  the  Editor. 

“It  seems  strange  that  in 
setting  forth  what  the  Pub¬ 
lishers  Syndicate  ad  labeled  as 
my  final  1948  election  prediction 
they  chose  to  ignore  the  clear 
forecast  of  a  Democratic  land¬ 
slide  that  was  contained  in  ml 
Oct.  27th  article. 

“The  Oct  28th  article,  from 
which  the  ad  did  quote,  was  a 
{Continued  on  page  71) 
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iVcross  the  country,  around  the  world.  Associated  Press  scored  another 
smash  plioto  heat  this  week  on  the  tragic  Chicago  school  fire. 

Saiii|>liii|:s  of  usage:  In  London,  the  count  was  AP  10-1.  In 
Brussels  7-0.  In  Rome  46-9.  “Superb”  .  .  .  “great  and  fast”  .  .  . 
“superlative  job” . . .  “magnificent”  . . .  “hour  ahead”  . . .  “terrific” 
.  .  .  were  some  of  the  comments  from  U.S.  editors. 


The  four  Chicago  newspapers,  the  American,  the  Daily  News,  the 
Snn-T  imes  and  the  Trihnne  made  their  copy  immediately  available  to 
other  AP  memhers  around  the  world  —  the  afternoon  American  and 
Daily  News  after  their  own  final  editions  went  to  press. 


Together  with  AP’s  own  staffers,  the  performance  added  up  to 
another  solid  sweep,  proving  again  that  for  speed  and  quality,  it’s 
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You’ve  just  been  glancing  at  some  letters  from  your 
readers,  anil  it  occurs  to  you  for  the  millionth  time 
that  people  sure  are  strange.  Some  are  with  you 
all  the  tvay;  others  delight  in  calling  you  stupid. 

But  they  all  go  on  reading.  You  find  yourself  womlering  ,  ,  , 


MOST  IMPORTANT  TO  YOUR  NEWSPAPER  7 


But  that’s  ridiculous,  isn’t  it?  Without  the  encouragement  of  agreement,  an  edi¬ 
tor  would  soon  lose  faith  in  himself — to  say  nothing  of  what  would  happen  to 
circulation.  Yet  a  newspaper  that  went  completely  unchallenged  would  degen¬ 
erate  into  nothing  but  a  mouthpiece.  Frankly,  you  couldn’t  get  along  without 
either  kind. 

But  the  question  is  still  legitimate.  Because  you  have  more  audiences  than  one. 
Maybe  you’ve  never  thought  of  them  just  that  way,  but  the  national  commun¬ 
ity  of  newspaper  and  advertising  people  is  a  mighty  interested  audience.  True, 
most  of  them  don’t  read  your  newspaper  .  .  .  many,  in  fact,  have  never  even 
seen  it.  But  it’s  as  important  to  them  in  many  ways  as  it  is  to  you. 

Other  newspaper  people,  for  instance.  They’re  part  of  the  same  family  . . .  always 
looking  for  ideas,  frankly  curious  about  your  problems  and  how  you’ve  solved 
them.  How  much  or  how  little  they  knDW  about  you  will  determine  your  stature 
in  the  newspaper  community.  And  national  advertisers  and  their  agencies  . . . 
after  all,  those  readers  you  were  musing  about  a  minute  ago  .  .  .  are  their  best 
customers.  Why  wouldn’t  they  be  interested  in  you  and  the  way  you  serve  those 
customers  ? 

It’s  entirely  up  to  you  how  much  this  audience  knows  about  your  newspaper 
and  your  community.  And  it  can  have  a  startling  effect  on  your  national  lin¬ 
age  picture.  Why  not  talk  directly  to  them . . .  make  sure  they  have  the  straight 
story?  You  can,  you  know  . . .  every  week  in  the  pages  of  Editor  &  Publisher. 
Try  it.  You’ll  be  pleasantly  surprised  at  how  your  reputation  grows. 


Editor  &  Publisher  •  1475  Broadway  •  New  York  36,  N.  Y. 


NEWSPAPER  EXECUTIVES:  Write  ^or  a  free  copy  of  “The  Right  Climate  for  Your  Newspaper  Promotion." 

Write  EDITOR  Sf  PUBLISHER.  1475  Broadway,  New  York  36,  N.  Y. 
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PROMOTION 


Denver  Post  Promotes 
World-Wide  Pen  Pals 


3v  T.  S.  Irvin 


Ed  McClanahan,  promotion 
manager  of  the  Denver  (Colo.) 
Post,  has  latched  onto  a  promo¬ 
tion  among  school  children  that 
deserves  recognition  for  its  con¬ 
tribution  to  basic  international 
understanding.  He  has  sixth 
graders  writing  pen-pal  letters 
to  boys  and  girls  their  own  age 
in  every  country  that  is  a  mem¬ 
ber  of  the  United  Nations. 

The  promotion  takes  the  form 
of  a  classroom  contest.  Its  theme 
is,  “Write  a  letter — make  a 
friend.”  It  started  in  October  as 
a  feature  of  Denver’s  celebra¬ 
tion  of  United  Nations  Week. 

“It  ties  in  with  classroom 
study  of  the  UN,”  Ed  reports, 
“and  I  suspect  every  sixth 
grader  in  the  Rocky  Mountain 
Empire  must  have  written  a 
letter  to  Ivan,  Brigitte,  Fatima 
or  Abdul.  We  had  to  have  extra 
help  to  process  the  thousands  of 
letters.” 

After  final  judging,  taking 
place  about  now,  all  the  letters, 
winners  or  no,  are  to  be  sent  in 
special  envelopes  to  the  various 
UN  delegates  to  be  sent  over¬ 
seas. 

“We  are  working  through  the 
USIA,”  Ed  notes,  “and  each 
mission  to  the  UN  is  receiving 
advance  information  on  how  to 
handle  the  Friendly  Letter 
packets  when  they  arrive. 

“We  are  going  to  tape  many 
of  the  best  letters  for  use  by 
the  Voice  of  America,  which  will 
make  translations  of  them. 


Teachers  F.nthusiastie 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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ties  has  been  enthusiastic.  I’ve 
never  run  a  kid  contest  that  re¬ 
ceived  so  much  support  from  the 
teachers.  They  tell  me  the  kids 
like  it,  too. 

“The  prizes — Disneyland  trips 
for  two  winners  and  their 
teachers,  and  world  globes  for 
the  runners-up — are  attractive 
enough,  but  the  contest’s  real 
gimmick  is  the  chance  it  offers 
young  people  to  make  friends 
on  a  global  basis.  Can’t  you 
imagine  the  fun  the  class  will 
have  trying  to  translate  when 
the  answ’ers  start  coming  in?” 

Running  the  contest  was  rela¬ 
tively  simple.  One  feature  was  a 
color  page  in  the  Post’s  comic 
section  showing  the  flags  of  all 
UN  members.  Another  was  pub¬ 
lication  of  a  list  of  typical  names 
of  boys  and  girls  in  each  UN 
country. 

“Next  year,”  Ed  says,  “we’ll 
probably  go  through  this  again 
and  I  hope  some  other  papers 
will  throw  in  with  us.  I  can’t 
honestly  call  this  promotion  a 
circulation  builder,  but  it  sure  is 
a  dandy  way  to  contribute  a  bit 
to  world  understanding,  and  we 
could  use  some  more  of  that.” 


COMMUNITY  SERVICE 


“Reaction  of  school  author!- 


AUSTRALIA'S  i 

Expanding  Wealth 
Offers  Opportunities 


4.  Campaign  for  State  funds 
to  draw  bank  interest  which 
brought  Missouri  $2,247,779  in 
first  18  months; 

5.  Old  Newsboys  Day  to  raise 
funds  for  handicapped  kids; 

6.  Campaign  for  care  for 
mentally  retarded; 

7.  Campaign  for  new  bus 
terminal; 

8.  Campaign  for  free  bridge 
across  the  Mississippi; 

9.  Campaign  for  branch  bank- 
ing; 

10.  Campaign  for  rooming 
house  safety; 

11.  Removal  of  2-mile  “dead 
man’s  stretch”  of  highway; 

12.  Campaign  to  rebuild  down¬ 
town  ; 

13.  Annual  achievement 
awards  to  ten  outstanding 
women ; 

14.  Semi-annual  fashion  shows 
among  biggest  in  U.  S. 

15.  Modem  living  show — drew 
220,000  people  this  year; 

16.  Campaign  for  better  traffic 
conditions  and  safety; 

17.  Campaign  to  help  the  rail¬ 
roads; 

18.  Campaign  for  the  United 
Fund; 

19.  Campaign  to  lay  rumor 
that  St.  Louis  was  a  “bad  labor 
town.” 

This  is  an  impressive  list.  The 
fact  is,  however,  and  without 
taking  anything  away  from  the 
Globe-Democrat,  that  other 
newspapers,  one  way  or  another, 
can  match  it  or  come  pretty 
close.  Why  isn’t  public  service 
used  more  in  promotion,  then  ? 
What  other  medium  of  communi¬ 
cation  can  come  close  to  what 
newspapers  accomplish  in  com¬ 
munity  service?  Let’s  talk  it  up! 


Published  fortnightly 

Annual  Subscription  to  U.  S.  $8 

IS  Hamilton  St.,  Sydney.  Australia 


Sheriff  Wins 


The  St.  Louis  (Mo.)  Globe- 
Democrat  is  following  up  its 
winning  of  the  tenth  annual 
award  for  community  ser\'ice 
given  by  the  University  of  Mis¬ 
souri  School  of  Journalism  with 
promotion  based  on  its  com¬ 
munity  service. 

This  makes  a  lot  of  sense.  For 
some  strange  reason,  probably  a 
false  feeling  of  modesty,  news¬ 
papers  have  a  tendency  to  play 
up  the  winning  of  awards  but 
not  the  service  for  which  they 
won  the  awards.  The  service  is 
often  more  important  than  the 
award  and  makes  more  meaning¬ 
ful  promotion. 

The  Globe-Democrat  promotes 
a  list  of  19  services  rendered 
since  1955,  when  Richard  H. 
Amberg  became  publisher,  which 
helped  it  win  this  year’s  award. 
They  make  an  interesting  check¬ 
list: 

1.  Campaign  for  improved  air¬ 
line  service; 

2.  Campaign  for  a  heart  lung 
machine,  oversubscribed  in  12 
days; 

j  3.  Campaign  to  attract  new 
industry; 


1959  EVENTS 


A  useful  publication  for  the 
desk  library  of  any  promotion 
person  is  Chase’s  Calendar  of 
Annual  Events:  Special  Days, 
Weeks  and  Months  in  1959.  It 
lists  titles  and  dates  of  all  spe¬ 
cial  events  in  the  year  as  well 
as  providing  name  and  address 
of  sponsoring  organization,  pur¬ 
pose  of  the  event,  and  name  of 
person  from  whom  to  get  more 
data. 

The  handbook  lists  nearly  400 
events.  It  is  the  work  of  Harri¬ 
son  V.  Chase  of  Florida  State 
University  and  William  D. 
Chase,  newspaper  librarian  of 
Flint,  Mich.  It  is  published  by 
Apple  Tree  Press,  Flint,  Mich, 
at  $1. 


112,000  on 


Audit  Report 


Salisbury,  Md 

Publishers  of  the  Salisbury 
Times  will  ask  for  a  new  trial 
in  the  libel  suit  brought  by 
Wicomico  County  Sheriff  Jesse 
M.  Pollitt,  who  won  a  $12,00(1 
verdict  from  the  Brush-Moore 
newspapers,  Inc.  (E&P,  Nov.  29. 
page  48.) 

The  verdict  was  returned  by 
a  jury  after  the  three  circuit 
judges  presiding  had  directed! 
verdict  in  Mr.  Pollitt’s  favor.  The 
sheriff  had  sought  $50,000. 

The  state  court  of  appeals  had 
held  that  an  auditor’s  report  on 
the  conduct  of  the  sheriff’s  office 
and  other  county  offices  was 
not  a  privileged  document. 

One  error  of  fact  had  been 
made  in  the  Times’  account  of 
the  audit  on  Nov.  14,  1956.  The 
Times  quoted  the  report  as  stat¬ 
ing  one  part  of  the  sheriffs 
records  were  “incomplete”  in¬ 
stead  of  “complete.” 

Witnesses  for  the  Times  testi¬ 
fied  that  the  error  had  been 
caught  early  in  the  press  run 
and  the  incorrect  papers  were 
recalled  as  far  as  possible  and 
replaced  with  corrected  editions. 

-Attorneys  for  Mr.  Pollitt  said 
that  “malicious  seeds  of  defa¬ 
mation  had  been  sown”  by  the 
story  “as  part  of  a  well-con¬ 
ceived,  well-formulated  plan  to 
wreck  the  sheriff.” 

Attorneys  for  the  newspaper 
said  “there  is  not  one  bit  of 
evidence  that  (the  sheriff)  lost 
one  friend  or  made  one  enemy" 
because  of  the  story. 


Stanard  Retires 


St.  Lons 

Sidney  R.  Stanard,  70,  a  news 
editor  of  the  St.  Louis  Post-Du- 
patch,  retired  Dec.  1.  His  news¬ 
paper  career  extends  over  half 
a  century.  He  first  went  to  work 
for  the  Post-Dispatch  in  1913 
as  a  copyreader.  In  1919-21  he 
was  managing  editor  of  the  St 
Louus  Times.  His  wife  writes 
fashion  articles  for  the  P-D- 


Parking  Area  Maps 


Philadelphia  (Pa.)  Bulletin 
wraps  up  the  story  of  what 
happened  during  its  38-day 
teamster  strike  which  halted 
newspaper  deliveries  in  an  ex¬ 
cellent  booklet,  “Over  this  front 
counter,  6%  million  newspapers 
were  sold  in  38  days.  . 

EDITOR  8C  PUB 
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Buffalo,  N.  ? 

As  an  aid  to  Christm*-' 
shoppers,  the  Buffalo  Courief- 
Express  Nov.  29  ran  a  three 
column  map  of  downtowu 
Buffalo,  showing  off-street  pai*' 
ing  facilities  which  accommodate 
about  7,500  cars  at  any  one 
time. 
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Teleprinter  Rate  UPI  Raises  Charges 

Increase  Allowed  For  AU  Snbscribers 

Washington  An  increase  of  9.28%  in  con- 
New  and  higher  rates  for  tract  rates  was  put  into  effect 

Western  Union  and  AT&T  tele-  Nov.  30  by  United  Press  Inter- 

typewriter  service  became  ef-  national  for  newspaper,  radio 
fective  Dec.  2.  and  television  subscribers. 

The  rates  are  lower  than  the  Labor  increases  since  the  last 
carriers  had  asked  in  tariffs  boost  early  m  1956  have 

earlier  filed  but  remain  so  steep  ^most  8%  annually, 

as  to  impose  a  burden  on  news-  UK  advised.  Acquisition  of  INS 
paper  and  radio-television  com-  and  INP  subscribers  last  May 
panies,  the  protests  from  pub-  enabled' UPI  to  postpone  an 

Ushers  and  others  assert.  as^ssment. 

,  •  1  X  j  X  Pierre  A.  Miner,  UPI  com- 

In  the  event  it  is  later  deter-  ^^nager,  said  the  serv- 

were  not  absorb  increases  in 

justified  on  the  basis  of  cost-of-  teleprinter  charges,  about  $750,- 
se^ice,  customers  will  receive  ooo  a  year,  as  long  as  it  is 
rebates. 
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Birthday,  anniversary,  whatever  the  occasion,  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today — and  don't  forget  your 
own  subscription! 

Name  .  . 

Address  .  . 

City .  Zone  State . 

Company  . . . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  tIOjOO 
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Chicago  Fire 

{Continued  from  page  9) 


Robert  Wiedrich,  Tribune  re-  For  their  efTorts,  the  Associated 
porter,  entered  the  school  build-  Press  Chicago  bureau  wired  its 
ing  as  soon  as  firemen  would  congratulations  for  “fast,  ac- 
permit  and  saw  a  death  room  curate  and  complete  coverage 
scene  he  won’t  soon  forget.  He  in  the  best  CNB  tradition.” 
wrote:  Both  major  wire  services — 


the  heroic  work  done  by  his  ^row:  «otn  major  wre  services- 

fellow  firemen.  Later  on  Tues-  “Six  small  fo^s,  the  bodies  AP  and  United  Press  Inter¬ 
day,  the  American  identified  him  ^th  or  5th  padera  lay  national  filed  more  than  10,000 
as  Richard  Scheidt,  30,  father  crumpled  against  the  wall.  words  each  on  the  fire, 
of  two  children  in  a  parochial  ‘  I"  a  comer,  the  charred  body  The  Detroit  (Mich.)  Net 

school  on  the  South  Side.  a  nun  lay  buried  in  debris  of  flew  two  reporters  and  a  photo 

All  of  the  Chicago  dailies  dis-  which  had  fallen  into  rapher  to  Chicago  to  cover  tl 

played  graphic  and  smashing  1^1^®  room  ...  A  fireman  hacked  fire  for  its  Tuesday  editions, 

pictures  of  the  fire  scene,  the  1-1'®  wreckage  of  a  second  floor  The  London  Daily  Expre 


‘In  a  comer,  the  charred  body 


words  each  on  the  fire. 

The  Detroit  (Mich.)  News 


of  a  nun  lay  buried  in  debris  of  flew  two  reporters  and  a  photog- 
the  roof  which  had  fallen  into  rapher  to  Chicago  to  cover  the 
the  room  ...  A  fireman  hacked  fire  for  its  Tuesday  editions, 
at  the  wreckage  of  a  second  floor  The  London  Daily  Express 


caring  for  the  injured  at  the  classroom  .  .  .  Tears  streaked  had  its  New  York  and  Toronto 
hospitals  and  the  grieving  1^'^  smoke  smeared  face.  correspondents  fly  to  Chicago 

parents  at  the  morgue.  I’ve  pt  two  of  my  for  on-the-spot  coverage  on 


correspondents  fly  to  Chicago 


10  Full  Pages  if  these  were  mine  ?’ ”  The  next  chapter  of  this  Smith  as  promotion  manager  of 

ThP  Sun  Times  devoted  its  tribune  girl  reporters,  tragedy  will  be  the  sweeping  United  Press  International  was 

first  10  naees  to  the  fire  story  Southpland,  Louise  investigation  as  to  what  caused  announced  this  week  by  Frank 

SSe  a  nkture  of  ca^^^^  Hutchinson  and  Nancy  McGill  the  fire.  The  newspapers  are  H.  Bartholomew,  president.  Mr, 
covefed  victims  at  the  morgue  firsthand  already  in  the  forefront  of  the  Smith  succeeds  Frank  Brady, 

S  a  clDti^  sSting-  The^  f  eyewitness  reports  investigation.  who  has  retired. 

_  »  the  scene  Monday  evening.  The  Chicago  Newspaper  Pub-  Mr.  Smith.  44.  has  been  as- 


“0,  God,  I’ve  got  two  of  my  for  on-the-spot  coverage  on 
own  in  school,”  he  said,  ‘What  Tuesday. 

if  these  were  mine?’”  The  next  chapter  of  this 


Ken  Smith  Heads 
UPI  Promotion 

Appointment  of  Kenneth 
Smith  as  promotion  manager  of 


Arp  Thp  Children  ”  •  w.,.  ov,v,..v.  The  Chicago  Newspaper  Pub-  jvir.  smitn,  44,  nas  oeen  as- 

Hnp-b  Hou^h  Sun  Times  re-  forking  with  them  were  two  lishers  Association  contributed  gociate  promotion  manager  of 

writeman  LLn  his  front-page  P®!^®®  repo^rs,  Sandy  $10,000  to  the  special  school  fund  UPI  since  the  consolidation  of 

writeman,  oegan  nis  ironi  page  CrnitVi  nnH  Cporo-p  Tllico  _  j  t  ^ _ 


who  has  retired. 

Mr.  Smith,  44,  has  been 


writeman,  began  his  front-page 
story  as  follows: 

“87  children. 

“And  three  of  the  nuns  who 
were  their  teachers. 

“That,  as  near  as  any  in- 


Smith  and  George  Bliss.  be: 

Victims’  Pictures 

The  American  devoted  10  fir 
pages  to  the  story  on  Tuesday,  it. 


being  raised  to  defray  burial.  United  Press  and  International 
medical  and  hospital  expenses  News  Service  in  May.  Previously 
and  provide  other  assistance  for  he  was  promotion  manager  of 
10  fire  victims’  families  who  need  tns 


formed  person  could  tell,  was  plus  three  full  pages  of  pictures 
the  terrible  arithmetic  of  the  taken  by  staff  cam^amen,  to- 
fire  that  swept  Our  Lady  of  the  .  uiore  than  60  in- 

Angeles  School  at  3820  W.  Iowa  dividual  pictures  of  fire  victims. 
Monday  just  18  minutes  before  Cov^age  was  direc^  by  Wes- 


AP  Man  Barred 
From  DeGaulle  Plane 


INS. 

He  began  his  news  career 
with  Central  Press  Association 
in  New  York  in  1933  and  trans¬ 
ferred  to  INS  the  same  year. 
From  1942  to  1946  he  was  in  the 


Monday  just  18  minutes  before  Coverage  was  direc^  by  Wes-  Andrew  Borowiec  of  the  Asso-  Counter-Intelligence  Division  of 

the  day’s  final  schoolbell - ”  ley  Hartzel,  city  editor,  and  his  U.  S.  Army  Intelli^nce.  R^ 

Karin  Walsh,  Sun-Times  city  J^y  assistant,  C.  0  Shepherd  ^  military  plane  ^  INS,  he  became  cr¬ 

editor,  said  the  story  broke  one  The  enrire  staff  worked  through  which  accompanied  Gen.  Charles 


hour  before  the  morning  paper’s  the  night, 
first  edition  deadline.  As  the  Jimmy 


full  impact  of  the  tragedy  began  P®rter,  told  of  rushing  to  St. 
to  unfold,  the  S-T  went  up  four  A"".®  ^  Hospital  when  the  first 


pages.  Frantic  calls  of  parents  victims  were  taken  there.  The 
to  the  Sun-Times,  and  other  Sister  Superior  asked  one  fire- 
papers,  actually  hampered  ^®'^  "J®®®  'Victims 

staffers  writing  and  editing  the  to  come.  The  fireman  said: 

many  stories  needed  to  tell  the  Ever  so  many.  Sister, 
complete  story.  The  Sun-Times,  John  Justin  Smith,  newly- 


the  night.  rio  raniio  nm  ViJc  Berkson,  then  INS  general 

Jimmy  Murray,  American  re-  ^  Algeria  So  SViUiam  "^a^^ger.  Subsequently  he  was 

porter,  told  of  rushing  to  St  ^nikisl^rof  SieTond^  o"  ®f  the  ,  INS  radio  sc  jt 

Anne  s  Hospital  when  the  first  ^  service  and  in  January,  1951 


An  officer  told  the  AP  re¬ 
porter  he  could  not  make  the 
flight  for  three  reasons: 

1.  There  was  not  enough  room 
on  the  plane.  2.  An  AP  photog- 
i-apher  was  on  the  plane.  3. 


was  appointed  promotion  mana- 


Mr.  Brady,  became  promotion 
manager  of  the  United  Press  in 
1943  after  holding  a  similar 
position  with  United  Features 


incidentally,  decided  not  to  carry  appointed  assistant  city  editor,  Borewiec  had  “angered  Col  Syndicate.  A  native  of  Galves- 
.  .  . _  ,  _ f _ .j  j; _ t: _ _  iiau  aiigereu  V/Oi.  .  To-wao  ha  (rraHnatMl  from 


studio  pictures  and  snapshots  found  himself  directing  opera-  Lacherov  with  his  stories  ”  ^®  graduated  from 

of  victims,  but  devote  its  picture  tions  at  the  News,  with  Everett  Col.  Charles  Lacheroy  is  press  Columbia  University  in  1915  ^ 
coverage  to  live  art  provided  its  Norlander,  managing  editor  and  ^ide  to  Gen.  Raoul  Salan,  com-  xr  vS 

cameramen.  Four  full  pages  Maurice  Fischer,  city  editor,  mander  in  Algeria  Tribime  and  the 

were  given  over  to  fire  photos,  both  on  vacation.  The  News  de-  During  the  elections  in  Al-  Following  the 

The  Sun-Times  on  Wednesday,  voted  14  pages  to  the  fire  story  p^ria  la^  Sunday,  Mr.  Borowiec  World  War,  m  which  he 

however,  did  use  individual  pic-  on  Tuesday,  plus  two  pages  of  interviewed  army  officers  in  as  an  Army  flier,  he  held  va^ 

tures  of  the  dead.  pictures.  Algerian  tnwns  nnH  advertising  and  publicity  post 


nia  —1  T  1-  —  •  v^uiuiiiuia  uiiiveisity  iii 

worked  on  the  old  New  York 

ude  to  Gen  Raoul  Salan’  com- 


Evening  Sun.  Following  the  first 


tures  of  the  dead.  pictures. 

Clayton  Kirkpatrick,  Tribune  „  ...  ,  „ 

day  city  editor,  directed  staff  Poh«ual  r.ier  at  Morgue 

coverage  for  the  Tribune.  He  Charles  Cleveland,  Daily  News 
was  later  assisted  by  Tom  political  editor,  was  assigned  to 
Moore,  night  city  editor.  The  cover  the  county  morgue.  He 


iiitci  vitrweu  army  omcers  in  ,  .•  •  ,  i.,-  -i„ 

Algerian  towns  and  described  ^y®rtismg  and  Publicffy  post 


how  they  conceded  trying  to  in¬ 
fluence  the  Moslem  vote. 


All-Star  Selections 


with  motion  picture  firms. 


Home-Printed  Paper 
Ordered  to  Close 

Cresskill,  N.  j 
The  mayor  of  this  suburbs 


Tribune  Opened  Up  its  first  seven  wrote  a  story  of  grieving  par-  ^|.  Cresskill, 

pages  to  the  story.  Clay  Gowran,  ents,  which  began:  “Some  sat,  lyna  Coverage  The  mayor  of  this  subu^ 

writing  of  the  fear  and  horror  faces  strained  against  tears.  Washington  village  invoked  a  zoning  oroi- 

which  gripped  parents  seeking  Some  wandered  —  just  to  be  The  Post  and  Times  Herald  ! 

their  children  either  at  school,  doing  something.  Others  stood  climaxed  its  coverage  of  160  ®®yP^®  ^  ®^®P  publishing 

hospital  or  morgue,  stated:  in  silent  groups,  waiting.  They  high  school  football  teams  with  mimeographed  newspaper  frwn 

“To  Tribune  reporters  on  the  were  the  living— parents  mostly  a  ’58  All-Star  Scholastic  football  i'ome. 

scene  and  in  the  hospitals  and  —hoping  against  hope  they  were  page.  Selections  were  made  from  Mayor  Jack  Desevray  told  the 


the  morgue,  these  were  night-  iu  fbe  wrong  place. 


Aiiauc  xxuiii  ^ 

schools  in  an  area  that  includes  borough  council  he  was  am^ 


marish  minutes  and  hours,  punc-  Isaac  Gershman  and  Larry  Washington  and  26  counties  in  ^he  police  had  not  arres^  Mrs 
tuated  by  shrieks  of  wild  joy  Mulay,  managing  editor  and  as-  Virginia,  Maryland  and  West  John  A.  Santic,  the  editor,  wr 

as  a  parent  found  a  lost  child  sistant  ME  respectively,  directed  Virginia.  soliciting  advertising  without » 

unharmed  and  by  anguished  the  City  News  Bureau’s  cover-  The  sports  staff  was  com-  permit. 

wails  as  some  other  mother  or  age.  More  than  25  CNB  newsmen  prised  of  200  correspondents  at  Mrs.  Santic  charged  she  ^ 

father  was  given  grimmer  were  assigned  to  cover  the  the  various  schools,  15  regional  being  singled  out  for  politiol 

word.”  various  facets  of  the  tragedy,  stringers  and  15  staff  assistants,  reasons. 
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WASHINGTON  FOCUS 

By  James  J.  Butler 


Hungarians’ 

Memorial 


HISTORIC  ‘BUG’  IN  USE 
The  tinny  clatter  of  the  old- 
time  wireroom  was  heard  for 
the  first  time  by  scores  of  mem¬ 
bers  of  the  National  Press  Club 
and  stirred  an  almost  forgotten 
recollection  for  perhaps  an  equal 
number  of  older  newsmen  who 
gathered  at  the  Club  quarters 
Friday  night. 

The  event  was  “Candidate’s 
Night” — an  annual  review  of 
aspirants  to  NPC  office — climax¬ 
ing  the  50th  Anniversary  cele¬ 
bration  of  the  Club.  The  clatter 
came  from  a  50-year-old  tele¬ 
graph  key,  plated  in  gold,  and 
including  the  inevitable  Prince 
Albert  tobacco  can.  The  bug  has 
been  installed  at  the  speaker’s 
lectern  and  will  serve  as  a  fitting 
electronic  gavel. 

Robert  Knox  McCormac,  chief 
operator  in  UPI’s  Washington 
bureau,  located  an  instrument 
which  is  more  than  a  symbol:  it 
is  the  key  which  telegraphed 
news  of  the  nomination  of  Wood- 
row  Wilson  at  the  Baltimore 
convention  of  the  Democratic 
Party  in  1912.  It  transmitted 
the  running  account  of  the  great¬ 
est  lottery  of  all  time,  the 
Selective  Service  drawing  for 
World  War  I. 

No  operator  would  cast  a  sec¬ 
ond  glance  at  a  bug  which  was 
not  equipped  with  a  Prince 
Albert  canister,  bent  and  wedged 
between  the  receiver  magnet  and 
the  resonater  box  to  distinguish 
the  dot-and-dash  message  of  the 
operator  from  others  being 
clicked  into  the  same  room.  The 
distinctive  tone  is  a  trade-mark 
of  the  newspaper  profession 
which  has  gone  into  history. 

The  president  of  Reynolds 
Tobacco  Company,  Bowman 
Gray  of  Winston  Salem,  N.  C., 
provided  the  craftsmen  to  re¬ 
assemble  the  sender,  supply  the 
gold  plate  and  the  tobacco  can. 

John  V.  Homer,  president  of 
the  Club  in  its  50th  Anniversary 
Year,  has  learned  to  message 
qt  pis”.  No  member  has  checked 
for  accuracy. 

«  *  « 

NOISE  FOR  NEWS 
The  Soviet  Embassy  is  putting 
out  press  releases  with  built-in 
applause.  The  Embassy  issues 
about  half  a  dozen  mimeo¬ 
graphed  statements  to  the  press 
each  week,  most  of  them  tran- 
Mripts  of  speeches  by  Red 
leaders.  One  of  the  latest. 
Speech  by  N.  S.  Khushchev”  in¬ 
terrupts  a  rambling  lead  sent¬ 
ence  11  times  to  indicate  (ap- 

EDITOR  ac  PUBLISHER 


plause).  But  the  scrivener  goes 
all  out  at  the  windup  to  note 
(Loud,  prolonged  applause.  All 
rise.) 

«  «  « 

ITS  NOT  OFnCIAL 
Internal  Revenue  Service  has 
ruled  newspaper  publication  of 
municipal  intent  to  condemn 
property,  even  though  confirmed 
by  the  Mayor,  is  not  “official 
notice.”  Idea  is  to  put  owners 
on  guard  against  rushing  to  buy 
substitute  property  for  homes 
or  business,  to  reap  the  benefit 
of  “involuntary  conversion” 
within  one  year  from  the  date 
condemnation  began.  The  one- 
year  period  for  replacement  does 
not  begin  to  run,  says  IRS,  until 
the  right  of  the  property  owner 
to  receive  payment  has  been 
fixed. 

*  *  * 

TECHNICAL  PROBLEM 

More  than  one  thousand  tech¬ 
nical  writers,  editors  and  pub¬ 
lishers  in  convention  here  have 
been  told  that  their  number  is 
so  inadequate  that  the  nation’s 
research  efforts  are  being  in- 
periled.  Spreading  the  available 
trained  reporters  over  the  area 
that  calls  for  coverage  is  a 
prime  problem,  said  Walter  J. 
Murphy,  editorial  director  of 
the  American  Chemical  Society. 
He  named  four  expensive  re¬ 
search  projects  all  aimed  at  find¬ 
ing  the  same  facts,  no  one  of 
them  aware  that  it  was  dupli¬ 
cating  another.  And  for  a 
clincher:  When  the  project  was 
completed  it  was  discovered  that 
the  discovery  already  was  on 
record. 

*  *  * 

RECORD’S  ANCT.-STORS 
The  Congressional  Record  has 
been  in  existence  for  more  than 
100  years.  Few  were  aware  of 
how  proceedings  of  Senate  and 
House  were  made  available  to 
the  public  until  the  Library  of 
Congress  announced  it  has  ac¬ 
quired  the  privately-kept  Arte~ 
mas  Hale  Journal  which  re¬ 
corded  events  from  1846  to  1848. 
In  the  latter  year,  the  Govern¬ 
ment  contracted  with  John  C. 
Rives  to  report  and  publish  the 
debates  in  his  daily  newspaper, 
the  Daily  Globe,  published  in 
Washington.  The  minutes  ap¬ 
peared  at  a  later  date  in  the 
Congressional  Globe,  a  successor 
daily. 

•  *  * 

TANTALIZING  NEWS 
General  Services  Administra¬ 
tion  issued  a  press  release  w-hich 
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conjures  up  an  interesting,  if 
hazardous,  do-it-yourself  pro¬ 
ject.  It  offers  several  used  print¬ 
ing  presses  for  sale.  Newsmen 
may  not  be  expected  to  show 
professional  interest :  the  presses 
aren’t  designed  for  newspaper 
production.  They  were  built  to 
print  paper  money  and  Federal 
tax  stamps. 

*  *  * 

‘PROFESSIONAL’  OR  NO 
For  the  umpteenth  time  an 
“official  ruling”  is  in  sight  on 
whether  journalism  is  a  pro¬ 
fession.  Christian  H.  Nelson 
who  operates  headquarters  for 
the  National  Conference  of  Edi¬ 
torial  Writers  has  been  told  by 
the  zoning  office  to  remove  the 
business  from  his  home  in  a 
residential  section.  The  official 
said  professional  offices  are  per¬ 
mitted  in  the  zone,  but  that  to 
them  means  doctors,  architects, 
engineers,  lawyers  and  labor 
unions.  Zoning  Administrator  H. 
Warren  Stewart  said  it  is  “de¬ 
batable”  whether  editorial  serv¬ 
ices,  while  they  require  “highly 
skilled”  persons,  qualify  for  pro¬ 
fessional  status  under  the  regu¬ 
lations.  Nelson  has  asked  the 
Zoning  Board  of  Appeals  for  a 
ruling. 

*  *  « 

UNION  VOICES 

Two  members  of  American 
Newspaper  Guild  —  Reps.  Leo 
O’Brien  of  New  York,  and  Don 
Magnuson  of  Washington  — 
were  re-elected  to  Congress  in 
November  and  a  third,  Roman 
Pucinski  of  Illinois,  won  a  first 
term.  They’re  Democrats.  An¬ 
other  re-elected  Democrat  is 
Rep.  George  H.  Rhodes  of  Penn¬ 
sylvania,  a  member  of  the  In¬ 
ternational  Typographical  Un¬ 
ion. 

«  *  * 

LOANS  AVAILABLE 
Regulations  being  processed 
in  the  Small  Business  Adminis¬ 
tration  are  expected  to  declare 
newspapers  eligible  to  receive 
financing  from  Small  Business 
Investment  Companies,  author¬ 
ized  in  the  closing  days  of  the 
congressional  session  as  an  ad¬ 
junct  to  SBA.  The  companies 
will  be  state-chartered  and 
funded  either  wholly  by  private 
enterprise  or  in  cooperation  with 
the  government  small  business 
agency.  SBA  doesn’t  lend  money 
on  its  attractive  terms  to  news¬ 
papers,  Under  the  language  un¬ 
dergoing  its  final  reading,  the 
loan  companies  will  be  permitted 
to  lend  to  newspaper  publishing 
companies. 


At  Columbia 

A  plaque  honoring  Hungarian 
newspapermen  and  other  writers 
“who  kept  the  torch  of  freedom 
burning  during  the  darkest  days 
of  Communist  oppression”  in 
1956  will  be  dedicated  Dec.  9  at 
Columbia  University  Graduate 
School  of  Journalism. 

At  ceremonies  at  4:30  p.m.  in 
the  Statue  of  Liberty  Room  (a 
Pulitzer  shrine).  Dean  Edward 
Barrett  will  receive  the  plaque 
from  a  committee  of  writers’ 
organizations.  Sponsors  of  the 
plaque  are  the  American  News¬ 
paper  Guild,  Association  of 
American  Editorial  Cartoonists, 
International  Federation  of  Free 
Journalists,  Newspaper  Guild  of 
New  York,  Overseas  Press  Club 
of  America,  and  P.E.N.  Club, 
Center  for  Writers  in  Exile. 

The  Federation  of  Free  Jour¬ 
nalists  has  compiled  the  names 
of  33  Hungarians  who  were  exe¬ 
cuted,  condemned  to  death  or  im¬ 
prisoned  for  having  participated 
in  the  1956  uprising  against 
Communist  domination.  The 
group  has  been  pressing  for 
United  Nations  condemnation  of 
“a  gross  violation”  of  the  Decla¬ 
ration  of  Human  Rights. 

The  International  Federation 
of  Free  Journalists  is  an  organi¬ 
zation  uniting  more  than  1,000 
professional  writers  exiled  from 
the  countries  of  the  Communist 
bloc.  Its  offices  are  in  New  York 
City. 

According  to  B.  Wierzbianski, 
president  of  the  Federation,  de¬ 
mands  for  restoration  of  free¬ 
dom  of  the  press  and  the  release 
of  imprisoned  Hungarian  jour¬ 
nalists  are  still  being  circulated 
in  Hungary  by  a  clandestine 
group  of  newspapermen. 

• 

2  More  Weeklies 
Sue  K.  C.  Star 

Kansas  City,  Mo. 
Publishers  of  two  weekly 
newspapers  in  the  Kansas  City 
area  have  filed  civil  damage  ac¬ 
tions  against  the  Kansas  City 
Star  Company.  Several  other 
actions  growing  out  of  the  anti¬ 
trust  verdict  against  the  Star 
have  been  filed  over  the  last 
two  years. 

Harold  Reddoch,  publisher  of 
the  Westport  Reporter,  a  neigh¬ 
borhood  newspaper,  is  seeking 
$100,000  damages  in  his  action. 
E.  G.  Shaffer  and  Elizabeth  Ray 
Shaffer,  owners  of  the  North¬ 
east  News,  are  claiming  $30,000. 
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Florida  Pay 

{Continued  from  page  11) 
to  the  question  on  paid  vaca 


circulations,  two  papers  gave 
detailed  information  on  their 
retirement  plans.  One  stated  an 
employe  could  retire  at  60  to 
65  with  a  pension  after  30  years 
of  ser\dce.  This  pension,  accord- 


vo  uie  que«uo„  ■  ^0  the  formula,  included  1 

tions,  all  but  one  replied  and 


said  they  received  such  benefits. 


per  cent  of  the  newsman’s  aver¬ 
age  pay  for  the  final  10  years  of 


When  asked  how  long  the  employment  times  the  num- 

vacation  lasted,  the  responses,  years  of  service.  Another 

as  expected,  varied.  Seventy-one  jy  the  news- 

were  granted  a  2-week  vacation,  paper’s  retirement  plan  was 
while  31  were  given  a  3-week  gonial  Security,  and 

vacation.  One  newsman  said  he  more  than  $4,000  per  year 

obtained  a  4-week  vacation.  The  gg  years  of  age. 


general  pattern  seemed  to  be  t  xi.  i  x  _ _ _ 

^  to  3  weeks  for  the  small  largest  newspapers 

•xi,  XV,  1  plans  for  retirement  were  aimed 

papers,  with  the  larger  papers  ‘  “  ,  tc 

^Lting  3-week  vacations  with  ^5  years  of  age  If  employed 

^  ^  ®  by  a  paper  for  15  years,  the 

*  ■  newsman  received  $75  a  month. 

Hospitalization,  Etc.  while  $100  per  month  was  paid 

.  .  if  the  person  were  employed  25 

What  about  hospitalization  ygaj.g_  One  detailed  description 


Hospitalization,  Etc. 

What  about  hospitalization 


benefits?  Ninety-nine  Florida  ^  retirement  plan  said  that 
newspapers  responded  in  the  employees  did  not  contribute 
affirmative,  while  11  said  no  anything,  but  support  came  en- 
hospitalization  is  provided.  One  ^j^giy  from  management. 


TIME  AND  PLACE  TO  RELAX — AP  Correspondent  Roy  Essoyan  and 
family  enjoy  the  leisurely  pace  of  the  Royal  Hawaiian  Hotel  at  WailiU 
Beach  before  9oin9  on  to  Hon9  Kon9,  his  new  assi9nment  post  afftr 
havin9  been  expelled  from  Moscow. 


^d  not  answer.  Various  plans  - 

stated  'the ° newsnaner  had  '^a  which  appealed  to  them,  was  revealed  that  40  staffers,  Cleveland  Guild 

r  1  4-  the  newsmen  and  newswomen  or  36  per  cent,  put  in  between 

Z'  Hsted  “good  climate  and  pleasant  40  and  44  hour4,  while  29  newt-  Approves  ConIracI 
nlove  The  ciwoi-ono  vnpiod  sutToundlngs  as  woll  38  paid  life  men  (26  per  cent)  were  em-  Clevelani 

onrno  otatino-  tVioiv  fniroroH  insurance.”  In  the  Smaller  papers  ployed  at  their  jobs  between  46  Members  of  the  Cleveland 

”  ^  some  of  the  staffers  responded  and  49  hours.  Longer  hours  were  Newspaper  Guild  have  voted  to 

they  had  good  working  condi-  worked  on  smaller  papers  than  accept  a  new  two-year  contract 

tions,  a  day  off  each  week  and  on  larger  ones,  where  the  aver-  with  the  publishers  of  the  Plan 

received  extra  money  for  milage  age  was  generally  under  50  Dealer,  Press  and  News. 

and  expenses.  hours  weekly.  At  a  meeting  described  as  one 


maternity,  while  others  said  the  ,,  ,  , 

program  was  for  the  entire 
family.  t.ons,  a  day  o 

xv  ,  vn,  . ,  received  extra 

On  one  of  the  large  Florida  ^nd  expenses, 
newspapers,  one  employee  said  «  , 

that  he  had  hospitalization  bene-  evera  er 


Dealer,  Press  and  News. 

At  a  meeting  described  as  one 


Several  employes  on  one 
naoer  received  between  $1,000 


On  the  papers  in  the  under-  of  the  largest  in  recent  years 
25,000  circlulation  class,  14  here,  the  mem^rship,  which  in- 


which  helped  them  out  consider¬ 
ably. 

Some  of  the  other  special 


mninr  mcHiVp’i  ovn  nco  ^  $2,000  life  insurance  policy,  newsmen  said  they  worked  be-  eludes  the  editorial  employees 

j  .  V  j  ^  .  which  helped  them  out  consider-  tween  45  and  49  hours,  with  five  of  all  three  papers  and  the  com- 

What  IS  the  daily’s  policy  (or  being  employed  50  to  54  hours,  mercial  department  at  the  Pr», 

policies)  regarding  sick  leave?  gp^pj^i  One  newsman  on  a  small  daily  agreed  to  the  contract  whid 

Of  those  who  replied,  96  said  |,enefits  obtained  by  members  of  said  he  worked  between  55  to  provides  for  a  wage  mcrea^  the 
ZTl  ^  the  large-staffed  papers  included  59  hours,  and  two  said  they  put  first  year  ganging  from  $3  to 

sick  leave,  while  12  responded  parking  lot  privileges,  Christmas  in  more  than  60  hours  weekly—  $4.25,  and  $3  the  second  year, 
that  none  was  available  to  them  participation  in  a  pro-  certainly  exceptional  instances.  The  second  year  increase  may 

Statld  Sat  Tp  co^n'^n?  hfd  fit-sharing  plan.  Performance  The  institute’s  .56-page  surv’ey,  be  used  for  improved  pensmm 
fixed  no  set  limit  to  <!iclr^1enve  bonuses  averaging  $400  were  which  may  be  obtained  upon  re-  ®  health  and  welfare  p 
The  frenerni  Mno-o  wr  f  Welcomed  by  Other  employees,  quest  of  the  Institute  of  Media 

The  general  range  was  from  one  •'  _ ,  t _ i:.,~.  At  separate  meetings,  units 


certainly  exceptional  instances. 
The  institute’s  56-page  surv’ey. 


The  second  year  increase  may 
be  used  for  improved  pensions 
or  a  health  and  welfare  pro- 


College  Background  rTo^rTda  State  Univ^sir^^^^  the  Plain  and  News 

VMth  pay.  Variations  were  _  .  ,  ,  ,  v.  171  .j  ^  voted  against  acceptance  of  thf 

shown.  One  newspaperman  said  Turning  toward  the  education-  hassee,  Florida,  gave  a  resume  Howeverf  at  the  gen- 

that  a  week  was  allowed  for  each  ^1  background  of  Florida  news-  of  other  state  Judies  such  as  „ 

year  the  newsman  was  em-  rnen,  the  inv^esti gators  found  a  Prof.  Clifford  Weigle  s  survey  ^ 

ployed.  Twenty-six  weeks  was  clear  trend  toward  college  de-  of  ^iforma  dailies  which  ap-  « 

the  limit  set  in  the  offices  of  P^ees  and  graduation  from  your-  pea^  in  the  July  13,  1957  issue  , 

eight  employes,  while  four  had  schools.  About  70  per  of  Editor  &  Publish^,  and  the 

up  to  one  year  of  sick  leave  with  cent  answered  this  question  on  Iowa  Study  of  Prof.  Wilbur  Tabbert  Gets 

nav  education,  and  indications  were  Peterson  and  Millie  Coursey,  at  a  1  p-rvrnrxiifkn 

^  ,  ,  ,  that  30  per  cent  had  gone  bevond  the  State  University  of  Iowa. 

Employes  are  also  concerned  Forty-six  or  about  Chicaco 


Research,  School  of  Journalism.  rneetm^,  unite 

Florida  State  University,  Talla-  ^jie  Plain  and  News 
hassee,  Florida,  gave  a  resume  acceptance  of  the 


contract.  However,  at  the  gen- 


Employes  are  also  concerned 


with  security  provisions  for  ^alf  of  those  answering  had 
their  old  ag^ and  so  a  question  education,  with  18 

was  ask^  ateut  retirement  pro-  newspapermen  (16  ner  cent) 
grams.  A  tota  of  51  said,  “Yes  a  college  degree.  In 


We  ha\e  a  retirement  program.  addition  21  Florida  newsmen  RCaoers  lO  uay  iYlore  sistant  retail  advertising  man- 

organizations  had'^nd^e  ^The  P®’'  Williamsport,  Pa.  a^er,  it  was  announced  here^ 

sm^aller  papers  generalirdidl^^t  ^  jc'^cnalism  degree.  One  had  Grit  has  advised  adveiti.sers  Arthur  E.  Hall,  Daily  News 

provide  rTtirement  plans  Y^.'^uate  work,  and  one  that  it  will  hold  the  line  through  Repeal  manager. 

1-  -  XI.  X  xi-  ,  graduated  from  a  business  iqcq  jx™  a  Mr.  Tabbert  is  a  veteran  01 

lieving  that  the  Federal  Social  School.  S.  "  ;  x  21  years’  experience  with  th« 

Security  was  sufficient.  The  Th^  institute  of  Media  re-  P^f.^f  production  costs  Daily  News  in  the  classified  and 

larger  one  generally  had  worked  search  also  investigated  the  along  to  the  ^is  successor  i« 

out  a  retirement  scheme.  number  of  hours  Florida  news-  boost  in  price  from  classified  is  Chester  Kneller,  for- 

Retirement  Plans  ^0^  worked,  as  this  is  a  key  10c  to  15c  a  copy  and  from  $.3.50  nierly  assistant  CAM,  no* 

point  about  which  so  much  mis-  to  $5  a  year  in  subscription  rate,  named  acting  classified  w*"' 

In  the  50-100,000  category  of  information  has  been  spread.  It  Grit  has  a  national  distribution,  ager. 
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Ad  Rates  Hold  Firm, 
Readers  to  Pay  More 


Ad  Promotion 

Chicago 

LeRoy  G.  Tabbert,  foimerly 
Chicago  Daily  News  classified 
advertising  manager,  has  been 
promoted  to  the  new  post  of  as¬ 
sistant  retail  advertising  man- 


Williamsport,  Pa.  ^ger,  it  was  announced  here  by 
Grit  has  advised  advertisers  Arthur  E.  Hall,  Daily  ^ 


Retirement  Plans 
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Charm  Boys 

{Continued  from  page  13) 


short,  tall,  some  with  horn-  1953.  During  the  11  months, 
rimmed  glasses  —  who  aren’t  ^r.  and  Mrs.  Kelly  and  their 
handicapped  by  logic,  intelli-  daughter  Jill,  went  abroad.  He 
gence,  or  any  ideas  of  fair  play,  wrote  parts  of  the  book  on  the 
They  push  the  Big  Lie— and  to  balcony  of  the  Palace  Hotel  in 
hell  with  facts,  figures,  feelings.  Copenhagen,  on  a  park  bench  in 


Some  quotations  from  “The  To  get  what  they  want,  they  Madrid.  _  _ 

Insider”  may  be  considered  by  tell  people  w’hat  they  w'ant  to  gy  Nqv.  6  he  got  to  work  in  to  show  how  far  this  landslide 

thers  than  the  author  as  con-  hear  .  .  .  whatever  they  want  to  grim  earnest.  He  set  himself  the  would  sweep,  where  it  would 

ributing  toward  a  possible  believe  .  .  .  Prejudice  is  what  assignment  of  two  pages  of  break  through  the  dams  of  tra- 

;lean-out  from  ad  agencies  of  they  use  —  every  day  —  and  double-spaced  typewritten  copy  dition  and  where  it  would  fall 

Noisy”  Noyeses.  simple-minded  people  who  walk  night,  four  pages  every  week-  short  of  New  Deal  strength. 


Lubell 

{Continued  from  page  62) 
follow  up  piece  which  attempted 


clean-out  from  ad  agencies  of 
“Noisy”  Noyeses. 


First  of  all,  then,  let  him  be  around  with  their  sails  flapping  g^d.  He  would  start  after  dinner 


described  by  Mr.  Kelly  as  he  is  confuse  prejudice  with  a  point  jn  his  Westport,  Conn.,  home.  i^imcuu  tjnucr.aH....K 

"ictured  in  the  book,  “a  self  af  view.  What  the  hell  preju-  Sometimes  he  would  finish  in  an  “Such  an  effort,  I  think  you 
.vinfessed  chameleon  with  a  is  a  point  of  view.  So  the  hour  and  a  half,  at  others  it  will  recognize,  is  a  more  difficult 

dn.pie  philosophy  of  life:  Find  idiots  not  only  get  accepted  by  would  be  2:30  or  3  A.M.  He  undertaking  than  merely  to  say 
.ut  what  they  are  drinking  and  honest,  hard-working  men  too  delivered  the  finished  manuscript  the  Democrats  will  sweep  the 
drink  it.  Find  out  what  they  are  busy  to  pay  attention  .  .  .  some-  May  7,  missing  the  deadline  by  nation. 

thinking  and  think  it.  Find  out  tiiues  they  muscle  honest  men  ^  week.  “Dr.  Gallup  did  so  good  a  job 


Difficult  Undertaking 


.vinfessed  chameleon  with  a 
/mple  philosophy  of  life:  Find 


“Such  an  effort,  I  think  you 
will  recognize,  is  a  more  difficult 


thinking  and  think  it.  Find  out  tiiues  they  muscle  nonest  men  ^  week.  “Dr.  Gallup  did  so  good  a  job 

what  they  are  wanting  and  want  I'i^ht  off  the  track.  Charm,  a  “This  is  not  meant  to  be  a  that  one  could  overlook  the  fact 

it”  'oud  voice,  and  a  little  power  ^ladison  Avenue  novel,”  he  com-  that  he  published  no  polls  on  any 

Other  thoughts  about  and  can  do  quite  a  bit  for  an  idiot.”  mented  this  week  on  the  pub-  of  the  Senator  or  Governor  con- 

descriptions  of  this  agency  _  Although  many  more  quota-  lished  book.  “I  just  happen  to  tests,  such  as  the  Rockefeller 

phoney  are  put  in  the  mouth  of  tions  ^  could  be  found,  certainly  know  more  about  Madison  Ave-  race  in  New  York,  and  even 

an  associate  named  Kidder.  Here  Js  enough  to  establish  and  nue  than,  let’s  say,  the  Swiss  shied  from  making  state  by  state 

are  some  of  them:  expose  the  type.  Alps.  predictions,  something  he  did 

“The  natural  flower  of  Madi-  “The  book  explores  the  prob-  in  previous  years.  One  could 


are  some  of  them : 

“The  natural  flower  of  Madi¬ 
son  Avenue.  The  fragrant  guy 
they  write  books  about.  An  easy’ 


expose  the  type. 

Extensive  Agency  Experience 


nue  than,  let  s  say,  the  Swiss  shied  from  making  state  by  state 
Alps.  predictions,  something  he  did 

“The  book  explores  the  prob-  jn  previous  years.  One  could 
lem  of  evil,  and  evil’s  effect  on  also  excuse  such  lapses  as  his 


“The  Insider”  is  not  yet  on  the  evil  person  and  those  around  release  of  Sept.  18  which  stated 


guy  on  uneasy  street,  hard  at  any  best  seller  list.  Holt  is  con-  him.  Mortimer  Noyes  represents  that  Republican  hopes  of  a 

work  digging  a  hole  big  enough  sidering  publishing  a  second  edi-  nobody  but  himself.  There  are  strong  showing  in  Southern  con- 

to  live  in.  I’ll  say  this  for  him —  tion.  Mr.  Kelly’s  agent  is  Annie  many  people  like  him  in  the  gressional  seats  is  still  ex- 

he  never  pretends  he’s  anything  Laurie  Williams  who  helped  agency  field,  as  there  are  in  tremely  faint, 

he  isn’t.  He  just  never  denies  make  a  fortune  for  Margaret  other  businesses  and  professions.  interviewing  in  the 


ne  isn't.  He  just  never  denies  maxe  a  lortune  lor  iviargarei  oiner  ousinesses  ana  proiessions.  interviewing  in  the 

he’s  more  than  he  is  ...  a  hit-  Mitchell,  the  author  of  “Gone  I  hope  that  readers  will  find  goyjk  indicated,  as  was  reported 
and-run  front  man  whose  own  With  the  Wind.”  Mr.  Kelly  saw  what  I  have  written  to  be  fairly  series,  that 


Mitchell,  the  author  of 


ass  has  been  saved  every  step  of  in  a  favorable  Variety  review  true  to  life, 
the  way  by  luck  or  bluff — or  by  (“the  makings  of  a  brisk  screen 
some  dumb  dame  who’ll  cover  for  story”)  some  hopes  for  a  cinema  , 

him  because  he  keeps  taking  her  sale.  r 

to  bed.”  Mr.  Kelly  is  44.  He  was  grad-  -j- 

Or  this:  uated  from  Staunton  Military  M  Id  fit 

“Kidder  watched  Noyes  walk  Academy,  Swarthmore  College, 
to  the  window  and  stand  with  and  attended  Columbia  Univer- 
his  broad  back  to  the  room,  sity  Graduate  School  of  Jour-  ®  you  \ 

Using  bluster  is  like  riding  a  nalism.  Since  1946,  he  has  re-  aewspapei 
bicycle — at  first  you  fall,  but  viewed  books  for  the  New  York  J 


le  10  me.  ^  Republicans  had  a  better 

than  fighting  chance  of  holding 
all  their  seats  in  the  South — 

Virginia  Uaily  ^hich  they  did. 

Plant  Offered  interpretative  Report 

Boston  “One  can  appreciate  Dr.  Gall- 
Do  you  want  to  go  into  the  up’s  extreme  sensitivity  to  the 


you  never  forget  once  you’ve  Times  Book  Review  and  the  ^  $150,000 

learned.  It  takes  a  lot  of  Lart,  Saturday  Review.  mve^ment?  N^,  how  are  you 


newspaper  business?  predicting  business,  but  really 

First,  have  you  got  $60,000  it  is  not  very  important.  Far 
cash  to  puit  down  on  a  $150,000  more  vital  than  determining  who 
investment?  Next,  how  are  you  is  likely  to  win  is  to  give  the 


h-irH  _ _ 1..  ■  L  ,  j-  nxea  lor  operatang  capiiar;  public  a  better  understanding  of 

hW  4  background  is  ex-  George  Gordon  of  Brookline,  the  why  of  the  nation’s  voting, 

front  mm  In  •  fv,  9®^}  Mass.,  who  buys  businesses  for  of  what  are  the  main  trends  of 

Madison  Avorvi,  .  1  ,1^  ?  Presbry,  before  it  was  hqui-  jg  offering  the  “tempo-  political  change  that  are  under- 

watebpo”  ^  eveiyjo  y  dated;  vicepresident  and  creative  j.ai.i)y  suspended”  Portsmouth  way  and  what  lies  behind  these 

director  of  Cowan  &  Denglen  (Va.)  Times  plant  and  other  changes. 

’Run  Like  Heir  I?  partnerehip  with  Howa^  acquired  re-  short,  I  have  not  been 

Another  ti  f  \\  Sheldon  Sackett,  contented  with  a  mere  head- 

nother  time,  Tipton,  Mr,  1948  to  1951,  Kelly-Kramer,  Inc.,  west  coast  publisher.  count  noil  but  have  sought  to 

Jiyes  father-in-law  and  head  whose  accounts  were  eyentua  ly  ^he  Times  was  published  for  combine  with  it  a  thorough  job 
of  the  big  pharmaceutical  com-  transferred  to  Erwin-Wasey  in  1956.57.  ^om- 


‘Run  Like  Heir 


xipiuii,  ..II,  w  tfio  wost  coast  publishor.  count  noil  but  have  soueht  to 

Jiyes  father-in-law  and  head  whose  accounts  were  eyentua  y  ^he  Times  was  published  for  combine  with  it  a  thorough  job 
“7-  t’S™"  .bout  a  ye,ri„  19^-57, 

pany  the  agency  serves,  says  to  {J®  ‘"^^rost  of  bet^^^^  pgrt:ition  against  the  Norfolk  would  Splain  what  the  elections 

«v  Ellington  &  Company  he  newspapers,  and  went  into  bank-  means  My  goal  has  been  to  write 

^  supervises  the  Cunard  Line  ^uptcy.  According  to  Mr.  Gor-  a  series  which  ran  be  Ve-read 


“You  want  to  prove  you’re  a  supervises  the  Cunard  Line  ac-  '>®^ 

biir  u  a  a  ...i  av,  t. _ _  Aaio^a;..  According  to  Mr.  uor-  a  senes  which  can  be  re-read 

like  S  Wrnm^  T  nfprpnpl  s  ^  ^ter  the  election  results  are  in 

prove  it  T  a  Conference,  a  number  of  hotels  22,000  circulation  “and  the  and  stand  up  as  a  pretty  re- 

Ctv  ^  'T  restaurants.  whole  town  behind  it  100  per-  vealing  post-mortem  of  what 

s  'Sur  lo  ^ 

buiT‘-,s;"^TS 


whole  town  behind  it  100  per-  vealing  post-mortem  of  what 
cent.  “The  equipment  includes  happened. 


^  people  to  carry  you  on  their  write  a  novel  on  Madison  Ave- 
.  ,  .  You  ivy  boys  all  nue.  Previously  he  had  written 


IT  oH  nn  «  ^  “That  is  an  exacting  Standard 

In  June  1957  he  an  Hoe  six-unit  press  The  building  hut  it  is  the  yardstick  by  which 

advance  from  Holt  of  $1500  to  also  is  in  the  deal.  t  „„„  fr.  .»»..ir 

write  a  novel  on  Madison  Ave-  Mr.  Sackett  paid  $125,000  for  fudeed”^  ^ 

nue.  Previously  he  had  written  the  assets  of  the  defunct  corpo-  J  ®  ^ 


thinff  entitled  to  some-  about  the  street  and  business  ration.  The  price  paid  by  Mr 

you  ain’t.”  for  the  Saturdav  Review  and  Gordon  was  not  dis<.1osaHl. 


Or  ’  ---  - .  for  the  Saturday  Review  and  Gordon  was  not  disclosed.  - -  * - -  - - 

fime  talking  this  had  developed  characters  for  Numerous  inquiries  have  been  Cincinnati 

,  wife:  such  a  book  by  writing  imagin-  received  on  the  offer,  Mr.  Gor-  Proctor  &  Gamble  will  give  its 

Look.  You  really  want  to  aiy  biographies  based  upon  com-  don  said,  but  mospt  of  them  boil  Big  Top  peanut  butter  account, 

ow  why  Noyes  and  I  can’t  binations  of  people  he  had  met  down  to  (1)  not  enough  money  now  handled  by  Compton  Adver- 

Pay  together?  Okay,  listen.  Be-  in  agency  work,  and  (2)  interested  parties  don’t  tising,  to  Grey  Advertising 

use  he’s  like  a  lot  of  men —  Holt  set  a  deadline  of  May  1,  want  to  leave  New  England.  Agency,  effective  Jan.  1. 

editor  ac  PUBLISHER  for  December  6,  1958 


P&G  Moves  Account 

Cincinnati 
Proctor  &  Gamble  will  give  its 


Agency,  effective  Jan.  1. 
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Business  Report 


Representative  Named 


Shidler,  Okla. 

The  Shidler  Review,  a  weekly 
published  by  Sam  Fields,  came 
out  with  a  page  blank  except  for 
three  lines  which  read:  “Busi¬ 
ness  is  good  everywhere  but  at 
the  Shidler  Review.” 


San  Francisco 
Newspaper  Advertising  Serv¬ 
ice  Co.  has  been  named  repre¬ 
sentative  of  the  Napa  (Calif.) 
Register,  recently  acquired  by 
Scripps  League  Newspapers, 
Inc.  Louis  J.  Rubin  heads  NAS. 


ANNOUNCEMENTS 

MACHINERY  and  SUPPULS 

Publications  Wanted 

Composing  Room 

ANNOUNCEMENTS 
Neicgpaper  Brokers 


APPRAISERS  of  newspaper  and  com¬ 
mercial  printing  plants.  Court  experi¬ 
ence.  Newspaper  &rvice  Company,  601 
Ga.  Savings  Bank  Bldg.,  Atlanta.  Ga. 
SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 

Box  3132,  Greensboro,  N.  C. _ 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
15  Waverly,  Detroit.  Mich.  TO.  5-.5864 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 

Box  192 _ Mt.  Pleasant.  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 
IF  YOU  have  the  experience  and  fi¬ 
nances  we  can  place  you  in  a  Cali¬ 
fornia  or  Arizona  newspaper  where 
your  success  is  assured.  GABBERT  & 
HANCOCK,  3709B  Arlington  Ave., 
Riverside.  California. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 
★★  SOUND  Investments  in  selected 
Publication  Properties.  Stypes,  Roun¬ 
tree  &  Co.,  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 

CONFIDENTIAL  INFORMA'nON 

Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


I 


Newspaper  Appraisers 


200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and  syn¬ 
dicates  to  date  for  tax  and  other  pur- 
po.ses.  By  mail  if  desired  upon  re¬ 
ceipt  of  required  data.  Comprehensive 
reports  submitted.  Qualified  court  wit¬ 
ness. 

A.  S.  VAN  BENTHXTYSEN 
446  Ocean  Avenue,  Brooklyn.  N.  Y. 


Publications  For  Sale 


CALIFORNIA  EXCLUSIVE 
COUNTY  SEAT  WEEKLY 
ONI,Y  a  few  small  county  seats  in 
this  state.  Seldom  is  one  for  sale. 
Better  than  average  plant,  ideal  cli¬ 
mate.  Near  hunting,  fishing,  and  all 
types  of  California  recreation,  plenty 
isolation.  Grossing  $42,000,  can  be  in¬ 
creased.  Price  $45,000.  only  $13,000 
down,  easy  payments.  Hurry  for  this ! 
J.  A.  Snyder,  Broker  (EP).  12163 

West  Washington  Blvd.,  Los  Angeles 
66,  California. 


FLORIDA  WEEKLIES.  3  in  Central 
Florida.  "Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando.  Fla. 


PRIZE-WINNING  CF24TRAL  Wiscon¬ 
sin  weekly  newspaper  for  sale.  One 
of  the  best  in  State,  in  town  of  1,900 
with  good  industry  and  farm  commu¬ 
nity.  Circulation  1,800  prepaid.  Aver¬ 
age  gross  $45,006,  high  net.  Present 
publisher  here  over  25  years  and  now 
looking  for  larger  newspaper.  Priced 
at  $50,000  with  good  brick  building 
Included.  At  least  $15,000  down.  Write 
Box  6002.  FJditor  &  Publisher. 


ANNOUNCEMENTS 
Publications  For  Sale 


NEWSPAPER 

temporarily  suspended 

FOR  SALE! 


’nils  established  newspaper 
hao  fully  equii>ped  plant 
with  high-speed  modem 
press  "ready  to  roll”  and 
resume  successful  circula¬ 
tion  in  Mid-Atlantic 
coast  city  serving  thriv¬ 
ing  200,000  community. 
Progressive  publisher  can 
take  over  ownership  for 
less  than  half  the  value 
of  the  equipment  alone  I 


Price  $150,000 — balance 
on  terms  $60,000  down. 


For  further  facts  write 
George  Gordon  81  Boylston 
St.,  Brookline  47,  Mass, 
or  phone  BEacon  2-2700 


ABOUT  $7, .500  down  handles  Chart 
Area  6  weekly  in  $34, 000-gross  class. 
Unopposed,  well  equipped,  and  a  very 
sound  buy.  Write  fully!  Eie  DIAL 
Agency,  15  Waverly,  Detroit  3.  Mich. 
DAKOTAS  EXCLUSIVE  WEFHCLY  IN 
$.38,000  gross  class,  $34,000  all  cash. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 


—FOR  SALE- 

RARE  BUY  in  New  England.  Weekly, 
job  shop.  '58  gross  near  $40,000.  Mod¬ 
ern  equipment.  Lease  real  estate. 
Owner  has  other  interests.  Priced  to 
sell  at  $33,500,  cash.  Financial  refer¬ 
ences  required.  Box  5105,  Fklitor  and 
Publisher. 


TWO  GOOD  county  seat  properties  in 
the  Carolinas.  Fiich  can  be  handled 
for  $20,000  cash.  Partnership  and  pur¬ 
chase  opportunities  elsewhere  requir¬ 
ing  cash  of  $3,000  to  $185,000.  P.  T. 
Hines,  Publishers  Service,  P,  O.  Box 
3132,  Greensboro,  N.  C. 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  &  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 


Publications  Wanted 


WEEKLY  NEWSPAPER,  no  shop,  in 
charming  New  England  shore  town. 
Approximately  $10,000  gross,  much  po¬ 
tential  still  undeveloped.  Must  sell 
now.  Mystic-Stonington  Compass,  P,0, 
Box  800,  Mystic,  Connecticut. 


TWO  BROTHERS 


editor  and  publisher  who  would 
welcome  thorough  personal  and 
financial  investigation,  wish 
to  purchase  a  medium  size 
daily,  $400,000  to  $700,000 
gross  in  Chart  Areas  1,  2  or 
6. 

PRFTVIOUS  record  of  suc¬ 
cessful  operation  of  two 
dailies,  combined  with  a  de¬ 
sire  to  carry  on  the  tradi¬ 
tions  of  a  family  run  news¬ 
paper. 

MAY  we  suggest  that  your 
lawyer  contact  Box  6142.  Fkli- 
tor  &  Publisher  to  evaluate 
the  background  and  intent  of 
the  prospective  purchasers  be¬ 
fore  it  is  necessary  to  reveal 
the  identity  of  your  newspa¬ 
per. 


Business  Opportunities 


INVESTMENT  OPPORTUNITY  for 
advertising  manager  for  small  daily 
in  Chart  Area  8.  Family  man,  32-37, 
with  $16,000  or  more  to  invest.  Must 
be  aggressive,  alert,  imaginative  sales¬ 
man-executive.  Prefer  a  man  who  has 
some  experience  in  other  departments, 
including  news.  Must  come  prepared 
to  work  hard,  take  active  part  in  com¬ 
munity.  Write  Box  5129,  Editor  & 
Publisher. 


YOUTHFUL.  FISPFntlENCED  editor- 
manager-publisher  seeks  position  as 
general  manager  or  assistant  to  pub¬ 
lisher  with  opportunity  for  investment 
or  eventual  purchase.  Daily  or  large 
weekly  in  progressive,  prosperous,  cul¬ 
turally-minded  community.  Replies  held 
in  strict  confidence.  Box  5139,  Editor 
*  Publisher. 


Printing  Plants  for  Sale 


GOOD  MACHINES- 
LOW  PRICED 

See  them  operating  on  our  floor 

Intertype  Model  C  . $2,78 

Intertype  Model  B  . 1,M 

Intertype  Model  D  . $ 

Linotype  Model  6  . 1,28  451 

Linotype  Model  8  . ^78 

Linotype  Model  14  . 2,78 

Linotype  Model  28  . 2,78 

Reconditioned  Linotype  and  Intertm 
Mags. — Fulls,  Splits  and  all  auxiliula. 

Rebuilt  Ludlow  outfit  . 1,78 

Rebuilt  Elrod,  6  molds  . 1,18 

Large  selection  of  good  Linotypo  u4 
Ludlow  mats,  ^nd  for  lists. 

Terms  available 

Midwest  Matrix  &  Machinery  Mart,  Ik 
633  Plymouth  Court  Chicago  $,  E 
45^^  PAPER  CUTTER  $495,  AC-;, 
phase  motor.  Automatic  clamp.  Otti 
true.  #26  Linotype  #38412  $860,  pt, 
less  mains,  LI  6-14^,  Indianapiriii. 
UNOTYPE— Model  26— Serial  mt 
with  quadder  and  Mohr  Saw  (2701DI. 

Saw  recently  completely  rebuilt.  Ala 
8,  9,  10,  18  pt.  molds ;  1  Font  8  pt. 
Regal  No.  1  with  Bold  #1712,  18  pi 
Vogrue  extra  Bold  Condensed  #418 
24  pt.  Vogue  extra  Bold  Condoati 
#3538.  $2500,  As  is.  Where  is.  Wrilj, 
Busines.s  Manager,  Sheboygan  Pnn 
Sheboygan,  Wis. 

THE  NA'nON’S  NFWSPAPER  F0R1= 
roll  on  L.  &  B.  Heavy  Duty  Newspspe 
Turtles — $84.50  to  $97.50,  fob  Elkit. 
Write  for  literature.  L.  &  B.  Stb 
Company,  113  West  Market  Strei 
Elkin,  North  Carolina. 

TURTLES.  OUR  SPECIALTY.  THU 
equal  emy  turtle  on  the  market.  Good; 
guarantee  to  meet  your  need.  Loti  4 
8,  $60  each.  $66  single.  Selling  fia 
Folder.  Denison  (Tex.)  Novelty  Co. 


OLD  ESTABLISHED  Job  Business. 
Owner  died.  New  Job  Press  rerently 
bought  on  monthly  payment  plan.  1 
good  linotype  machine.  Other  good 
and  sufficient  enuipment.  Good  town 
of  6.000  in  middle  west.  Box  5102, 
Fklitor  £  Publisher. 


Literary  Agents 


AUTHOR’S  AGENT— T.V.— MOVIES 
— BOOK.S.  No  reader’s  fee.  Naomi 
Bender  Sinks.  Northfield  Center,  Ohio. 


Press  Engineers 


HAVE  $50,000  to  invest  in  Daily, 
Chart  Areas  10,  12,  9,  or  4  on  part¬ 
nership  basis  or  outright  purchase. 
Age  early  50’s  now  employed  as  Ad¬ 
vertising  Director  and  assistant  to 
publisher  on  large  Daily.  Wide  exi>eri- 
ence  in  all  phases  of  newspaper  man¬ 
agement.  Write  Box  5117,  Fklitor  & 

Publisher. _ 

WE  HAVE  several  purchasers  for 
sound  daily  newspaper  properties  in 
the  midwest.  New  FTneland  and  the 
South.  All  sales  handled  in  strict  con¬ 
fidence.  P.  T.  Hines.  Publishers  Serv¬ 
ice,  P.  O.  Box  3132.  Greensboro.  N.  C. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUVKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  FVankfort  Street 
New  York  38,  N.  Y. 
_ BArclay  7-9775 _ 

UPECO,  INC. 

Move — ^Erect — Anywhere  .  .  . 


Photo  Engraving 


AVAILABLE  IMMEDIATELY 


NEWSPAPER  SERVICES 
_ Classfied  Promotion _ 

BUILD  CLASSIFIED  LINEAGE 

and  better  serve  your  automotive  and 
real  estate  classified  display  adver¬ 
tisers  with  the  Miller  Service.  Lav- 
outs,  mats  and  copy  for  36  auto  ads 
each  month  plus  adaptations  for  real 
estate  display  and  classified  promo¬ 
tion.  ^  Wide  or  narrow  column  mats 
supplied.  Used  bv  150  papers  to  hiiild 
lineage,  save  salesmen’s  time,  cut  art 
and  production  costs.  Cost  is  less  than 
a  salesman’s  car  allowance.  It  costs 
nothing  to  look,  we’ll  send  you  a 
clipping  hook  and  full  information 
FRFTE.  MILLFHl  SERVICE.  221  W. 
57  St.,  New  York  19,  N,  Y, _ 

_ Editorial  Supplies 

WHY  WASTE  TIME  scaling  phTtoT? 
Just  MEASUHE  with  a  Linkrule  and 
rend  cut  sizes  from  copy.  Linkrule 
Co..  18469  Greenlawn,  Detroit  21. 
Michigan.  $14.50(3). 

_ Syndirates-Features _ 

48  PAGE  Life  of  Christ  in  Newspaper 
Stvle.  $1.  News  Leader.  Richwood. 
West  Virginia. 


TYPE  C.  G.,  ROBERTSON  14  j  11 
engraving  camera  complete  with  1!  It 
stand,  24  x  30  copyboard.  turn  Ubli 
scale  focusing  system,  micro-stop  |4- 
justment,  screen  mechanism,  pmig' 
tioning  scale,  combination  plate  hoUr 
for  plates  or  film.  Automatic  diaphnr 
control:  Goerz  Artar  14"  lens,  F/l-* 
8-FA  arc  lamps;  19  x  36  powder  a) 
with  fan ;  11  x  14  65  line  Bnckk* 
Menrs  halftone  screen.  All  in  ezedte 
condition.  Write  Ed  Kelly.  Daily  Hr 
publican-Timcs.  Ottawa.  Illinois. 


Advertising  Rates 

CLASSIFIED 


Line  RaHs  EACH  CONSECUTlVf  | 
InserHoa  1 

SITUATIONS  WANTED  (Paysbilwitt 
order)  4  times  @  50c  per  line  ' 
insertion;  3  times  @  55c:  2  @  W'l 
1  @  65c.  Add  20c  for  Box  Sertxt! 
JOB  APPLICANTS  may  have  a  npib 
of  printed  employment  application 
by  sending  self-addressed  8c  stanH  i 
envelope  to  E&f  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS; 
4  times  @  95c  per  line  each  insgt*  i 
3  times  @  $1.00:  2  times  @ 

1  ®  $1.10.  3  line  minimum.  Add  9<i 
for  Box  Service. 

Sl.oo  SERVICE  CHARGE  FOR  AinN*5- 1 
DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4 
Count  30  units  per  line,  no  abbretiaW® 
(add  1  line  for  box  information.) 
hoiders’  identities  held  in  sW** 
fidence.  Replies  mailed  daily.  Edm* 
Publisher  reserves  the  right  to  iditP' 
copy. 


DISPLAY  RATES 

Agate  1  6  13  26  B  , 

Lines  Time  Times  Times  Times  T'*® 


564  $510  $430  $405  $370  IJJ 

282  290  240  228  210  W  , 

141  165  140  128  123  I 

70  105  95  84  n  «  , 

35  62  54  48  45  * 


Specializing  in  Newspaper  Presses.  t>  n  l.y’.L.ne  I 

Duplex  and  Go.sa  Flatbeds  LfUtOr  &  FubltSMT  \ 

TIm*»  Towar  N.  Y.  3*.  M.  »• 

Lyndhurst,  N.  J.  Phone  GFhieva  8-3744  Phone  BRyoiit  9-3052  I 

20  minutes  from  New  York  City  ' 

EDITOR  &  PUBLISHER  for  December  6,  I’’* 
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machinery  «nd  SUPPUES 


DIBXCT  Hill  Shipments  Fine  qtiality 
Nt«iptiDt>  All  sizes  Rolls  and  ^eets. 
Biookmu  Paper  Corp.,  655  West- 
cheiter  Ave.,  New  York.  MO  6-6022. 

•  NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  A  PAPER  CO. 

45  W.  45  St.,  N.Y.  36.  JU  2-4830  :  2-5178 
NEWSPRINT  —  All  Sizes 
BfflRENS  PULP  A  PAPER  CO. 

7#  E.  45  St..  N.  Y.,  N.  Y.  -  MU  6-5675 

_ Prmu  Room 

AYER  CUP  QUALITY 
PRESSES  FOR  SALE 

•JUST  three  years  aso,  this  press 
pristsd  the  i>apers  which  were  second 
osly  to  the  N.  Y.  Herald-Tribune  in 
Ayer  Cop  competition. 

•TOEVRE  still  runnins  fine,  but  are 
list  a  little  slow  for  our  105,000 
combined  daily  cireulation. 

•SO  WE'RE  buying  a  new  press,  and 
sill  have  available  August  1,  1966, 
the  following: 

— rrVE  Scott  units,  straightline,  one 
of  them  new  <a  1953. 

—DOUBLE  Folder  with  conveyors. 
—TOP  speed  36,000  papers  ptr  hour. 
-GE.  126  h.p.  A.C.  group  drive,  new 
is  1966. 

—NOW  running  9  columns,  68"  web, 
2S-9>16'  cutoff. 

—THE  '68  unit  has  a  color  cylinder 
with  single  reverse. 

-MISCELLANEOUS  rollers,  toll 
stands,  distributors,  psuts,  etc. 
—PORTABLE  ink  fountains:  8  Oapco, 
1  Wood. 

•FOR  the  four  older  units,  the  double 
folder,  the  new  drive  and  controller, 
and  the  8  Capco  fountains,  we  want 
KO.OOO. 

•FOR  the  1963  Soott  color  unit  and 
the  Wood  fountain,  v^  ask  830,000. 
•WE  have  an  older  100  h.p.  A.C.  G.E. 
standby  drive  and  control  panel. 
82.000. 

•WITH  a  single  buyer,  who  wants  all 
of  ftese,  we  wUl  negotiate. 

'YOU  can  see  the  press  in  operation 
at  the 

Journal  &  S»ntmel 
Winston-Salem,  N,  C. 

'Or  esUI,  write,  wire 
-OWEN  LEWIS.  BILL  PAYNE  or 
JM  GRAY 

-PArk  6-2311,  WINSTON-SALEM, 
N.  C. 


8  PAGE  FLATBED  PRESSES 

S  DUPLEX,  Model  AB 
located:  NEW  YORK  CITY 
SANFORD.  N.  C. 
WOODLAND,  CALIF. 

BEN  SHULMAN  ASSOCIATES 

*0  E.  42  St.  N.  Y.  17— OX  7-4590 


*  MJOTT  high  SPEED  Units  made 
"’lIcnRth  sheet  cutoff  23-9/16"  with 
AC  motor  drive.  Goss  3  Units 
,  ^i~.24/48  pages  AC  motor  drives 
John  Griffiths  Co.,  Inc.,  415  Lexington 
Ave.,  New  York  17,  N.  Y. 


HOE  24-PAGE  PRESS 

^?Tt^GHTt,INE  3  deck,  2  Plate  wide, 
hin^dth  22%  ”  cut-off.  Complete 
!*vWype  including  Mat  Roller  and 
^Hi  mat  former.  Take  flat  bed  in 
“*de.  terms  on  balance. 

„  GEORGE  C.  OXFORD 

*  Boise,  Idaho 


£2*^®  6  Units— Double  Width— 
.'"toff— mfd.  1930.  Steel  cyl- 
<h>uble  folders,  balloon  form- 
rn  •^'inder,  reels,  tensions, 

^^mnveyor.  Print  76  pages.  60" 
***Print.  Good  condition.  Available 
nwvinJIf' Can  be  seen  in 
^^ctioa.  For  Information  and  at- 
Production  Man- 
S!!:^Ulobe-Democrat.  St.  Louis.  Mo. 

$15,000  BUYS 

DRivp 

^  Starting  motors,  control 
jki.  '.  t*'r  of  folders,  conveyor  Avail- 
^-'““fdiately.  Contoct  Philip  H. 
Dispatch,  York,  Pa. 

editor  8i  PUBLISHER  I 


MACHINERY  and  SUPPUES 


PresM  Room 


NEWSPAPER  PRESS 

in  Chart  Area  #3 
available  at  once! 

6-UNIT  ANTI-FRICTION 
HOE  DOUBLE  SEXTUPLE 
VERTICAL  DESIGN  PRESS 
WITH  2234"  CUT-OFF 
in  excellent  condition 
includes 

2  FOLDER  UNITS 
KOHLER  REELS  A  TENSIONS 
6  PAPER  TRUCKS  AND 
3  TRANSFER  TRUCKS. 
CONVEYORS.  TRACKAGE, 
TURNTABLES,  FLOOR  PLATES. 
AND  FULL  ELECTRIC  PRESS 
CONTROL  EQUIPMENT  WITH 
AC  CONVERTERS 

Stereotype  Equipment 
includes 

1 — 8-ton  Kemp  Metal  Pot 
with  Spencer  Carburetors 
2  Wool  Jr.  Autoplates 
with  Motor  Equipment 
1  Wood  Standard  Autoshaver 
with  Motor  Ekiuipment 
1  Stereo  Plate  Conveyor 

Price  $85,000  Complete 
(terms  with  $35,000  down) 

For  further  facta  write  to 
George  Gordon,  81  Boylston 
St..  Brookline  47,  Mass, 
or  phone  BEacon  2-2700 

Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe— 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze, 
fabroil  gearing,  spray  fountain.s,  dou¬ 
ble  folders  shaft  driven,  tabloid  slit¬ 
ters,  offside  subway  delivery  to  con¬ 
veyor,  substructure  two  roll  positions, 
electric  hoists,  automatic  tension.s,  two 
Cutler-Hammer  75-7.5  H.P.  two  motor 
ball  bearing  drives,  220  V,  3  ph.  60 
cycle,  now  geared  32.800,  ink  tank, 
plate  hoist,  now  using  68  in.  rolls  (9 
cols.  11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  available. 

W.  B.  Pape — Republican-American, 
Waterbury  20.  Conn.  PLaza  4-0141. 


SIX  HOE  UNITS 


now  in  operation;  available  about  April 
1.  6  Hoe  unlta  with  23  9/16  cutoff.  Will 
run  webs  up  to  72",  rings  available 
for  %  or  %  margins,  anti-friction 
bearings  on  {date  and  impression  cyl¬ 
inders,  speed  25,000  papers  per  hour 
up  to  40  pages,  collect  runs  to  64 
pages.  Spot  color  to  32  pages  and 
portabla  fountains.  (Sutler  -  Hammer 
drive  with  two  100  horse  motors. 

JOHN  E.  KERNEY 

TRENTON  TIMES 

TRENTON.  N.  J. 

PRESS  MOTOR  DRIVES  of  2.'!,  40. 
50.  60.  75.  mo,  150  H.P.  AC.  George 
C.  Oxford,  Box  903.  Boise,  Idaho. 

32  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  Plate  Wide 
Double  Folder  for  Double  Delivery 
or  2  Section  Paper  AC  Drive 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  Street  New  York  17 
Oxford  7-4690 
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MACHINERY  and  SUPPUES 


Press  Room 


BOSTON  GLOBE 
HOE  PRESSES 

2-  OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
ALL  Steel  Cylinder,  Roller  Bearing 
Unita  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  'Tensions. 
Portable  Ckdor  Fountains. 

PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

60  7.  42  St. _ N.  Y.  17— OX  7-4590 

HOB  32  i>age  newspaper  A  magazine 
straightline  unit — product  11  x  15% — 
2  color  one  side,  one  color  reverse — 
additional  fold  added  for  digest  size 
books. 

158  FOOT  Jeffrey  paper  roll  con¬ 
veyor — 2  15  HP  motors 

HOE  double  plate  tail  cutter  2V^" 
HOE  Pull  Page  Flat  Shaver 
HOE  Stereotype  Saw 
HAMMOND  full  page  saw  trimmer 
with  router  and  jigsaw 

HAMILTON  steel  ad  man  cabinet 
HAMILTON  steel  newspaper  single 
tier  cabinet 

MORRISON  slug  stripper 
MORRISON  power  router 
51x75  &  ,39x65  Hamilton  steel  stones 
with  8%  X  13  galleys  and  steel  matter 
boards. 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  St..  New  York  12 
_ worth  6-9070 _ 

TWO 

16-page,  DUPLEX  TUBITLARS  2  to  1, 
22% "  30  H.P.  AC,  Drives,  Complete 
Stereotype. 

ONE 

24-page,  DUPLEX  TUBULAR  2  to  1, 
22%"  50  H.P.  AC,  Drive,  Complete 
Stereotype.  Balloon  Former,  Color 
Fountains, 

ONE 

32-64  page,  GOSS.  4-un!t8,  Double 
Folder,  Balloon  Formers,  Color  Hump, 
22%".  100  H.P.  AC.  C-W  Drive. 

LOYAL  S.  DIXON  OO.  NEWSPAPER 
11164  Saticoy  St.  PRESS 

Sun  Valley.  Calif.  ERECTORS 

POplar  5-0610 


FOR  SALE 

2  STANDARD  octuple  presses  with 
drive  equipment,  available  about  Au¬ 
gust.  1959.  One  is  Scott  unit  type 
with  underfeed.  The  other  is  (jobs 
deck'^r.  Both  presses  may  be  observed 
in  daily  operation.  Offers  will  be  con¬ 
sidered  as-is  and  when  available. 

EASTON  EXPRESS. 

EASTON.  PA. 


SCOTT  PRESS 

MULTI  COLOR  angle  bar  newspaper 
press  22%  inch  cut-off.  Five  units 
sreh  type  construction,  two  folders, 
two  color  cylinders.  Roller  bearings  on 
all  cylinders.  3  arm  reels  with  Jones 
tension.  Geared  to  operate  at  speeds 
op  to  40,000  copies  per  hour.  Rubber 
r^era  new  in  1966.  Press  overhauled 
in  1966.  Good  40  to  80  page  press  In 
excellent  operating  condition.  Com¬ 
plete  stereotype  equipment  goes  with 
press,  including  double  truck  casting 
box.  Available  in  July  1969.  San  Fran¬ 
cisco  Shopping  News,  861  Howard 
Street,  San  Francisco,  California. 


MACHINERY  and  SUPPUES 


Stereotype _ 

ONE  76-h.p.  Century  ballbearing  AC 
60-cyele  variable  speed  motor  with 
matched  grids,  used  about  two  years. 
81200:  one  6-ton  obroond  Kemp  metal 
furnace,  complete  without  eaihuretor, 
81000;  one  Goes  curved  vacuum-back 
hand  easting  box  with  vacuum  pump, 
81000;  one  curved  plate  shaver,  auto¬ 
matic  ejector,  start  and  stop,  motor 
mounted,  8500.  Above  equipment  220- 
Volt,  AC,  60-cycle,  cut-off  22%"  inches, 
7/16"  X  14)4"  plate. 

CORPUS  CRRIBTI  CALLBR-TTMliS 
Corpus  ChristI,  Texas 
A.  T.  Bisass 


KEMP  7-'TON  "OBROUND"  gaa  fired 
stereotype  pot.  Excellent  condition. 
Complete  with  immersion  burnscs, 
thermostatic  controls,  dual  carbur^ 
tion.  Available  now.  Located  Knox¬ 
ville,  Tenn.  Contact  INLAND  NEWS¬ 
PAPER  SUPPLY  CO.,  422  West  8th, 
Kansas  City  6,  Mo. 


IFanted  to  Buy  _ 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STBREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4590 


WANTED:  8-page  Duplex  or  Gosa 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
323  N.  4th  St..  Phila.  6.  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Qrods— Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Mo. 
TOP  PRICES  for  Plants  Anywhere 
GENHHIAL  PRINTING  EQUIPMENT 
5708  N.  W.  2nd  Ave.,  Miami  37,  Fla. 
GOSS  or  DUPLEX  flatbed,  Ludlows, 
Linos,  Plants.  Tompkins  Equipment 
Co..  '712  S.  Clark,  Chicago  5,  111. 


WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAfT  REPRESENTA'nVES 
277  Broadway,  New  York  7,  N.  Y. 


NON-PROFIT  ORGANIZATION  wishes 
to  buy  Addressograph-Multilith  ma¬ 
chine.  Prefers  Model  750  or  comparable 
model  of  recent  year.  Box  6123,  Editor 
&  Publisher. 


HELP  WANTED 


/idminiatrative 


HOW  MANY  OF  THESE  SKILLS 
DO  YOU  OFITIR? 

1.  INDUSTRIAL  RELATIONS 

2.  PUBLIC  Relations 

3.  GOVERNMENT  Relations 

4.  CONVEN'nON  Planning 

5.  BULLETIN  Writing 

6.  NEWSPAPER  Trade  Liaison 

7.  OFFICE  Administration 

A  TOP  newspaper  trade  association 
offers  interesting  career  to  energetic 
man  who  can  qualify  now  in  three  or 
more  of  these  skills  and  leaim  the  rest. 
Give  complete  resume,  references,  pres¬ 
ent  salary.  Box  6127,  Editor  £  Pub¬ 
lisher. 


Classified  Advertising 


CLASSIFIED  MANAGER 
Evening  newspaper  in  city  of  50,000 
population.  Chart  Area  2,  has  opening 
for  man  or  woman  experienced  in  all 
pha.ses  of  Classified  Advertising.  Give 
full  particulars.  Box  4639,  Editor  £ 
Publisher. 


CLASSIFIED  MANAGER  for  pro¬ 
gressive  12.600  p.m.  daily,  who  can 
sell  as  well  as  manage  depai'tment. 
and  build  up  from  present  12  column 
daily  minimum.  Salary  $126  per  weak 
plus  bonus  arrangement.  Write  expe¬ 
rience.  etc.  in  detail  to  Times  Journal, 
Vineland.  New  Jersey. _ 

OLASSIFIED  ADVHR'nSING  SALES. 
You're  the  person  we  want  .  .  .  that 
is  if  you  prefer  managerial  respon¬ 
sibilities.  individual  recognition,  and 
'  an  opportunity  to  "shoot  for  the 
moon".  Must  be  capable  and  experi¬ 
enced  in  newspaper  advertising  sales. 
Allowance  for  moving  expense.  Write 
Mr.  Wenrich.  Lancaster  Newspapers. 
Lancaster,  Pennsylvania,  or  phone 
Expreee  7-5251. 
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_  HELP  WANTED 
Classified  Advertising 


HELP  WANTED 
Display  Advertising 


We  .  .  HROGRESSIVB  NEW  ENGLAND 

tapped  our  irotential.  Bright" future^for  44,00<)  circulation  plans 

the  man  who  can  orginiL  a  nh<^n»  capable, 

room,  supervise  outside  aggressive  salesmen  with  a  minimum 

handle  key  accounts  Perfect  elimnt  ^  yo^cs  selling,  lay-out  and 

Southern  California  ABC  ^Py-Wfiting  experience.  Salary  com- 

Send  resume  to  Box  5100  Editor  *  experience.  Excellent 

Publisher.  “  T  complete  resume  to  L. 

NONCOMPETITIv'f — M - - £" - -  /  •  ^*^*?^*  I^tail  Advertisinjr  Man- 

&  oSg  “rMSS 

references,  out^ne  Sodf"used‘^''i^Ii’  DISPLAY  SALESMAN  - 

Gon  reiiuires  experience  instam'n if  ef'  another  good  producer  to  com- 

ficient  office  pro^urr  T^rttiVl  f  ^  winning  team.  Should  have  ex- 

worked.  Splendid  wi>ortunfty°o7  pro'  bur'aw'"  copy  writing. 

ducer.  Good  citv  in  noIiaL.!..  n  ?.Vt  »bove  all  must  be  able  to  sell. 

5107.  Editor  &  Publisher.  ’  Western  Pennsyl- 


_ HELP  WANTED _ 

Editorial 

6-t)AV  FLORIDA  P.M.  seeks  general 
^signment  reporter.  Box  60i;2,  Editor 
&  Publisher. 


Phoneroom 

Supervisor 


.‘n  western  Pennsyl¬ 
vania.  faiod  salary,  fringe  benefits, 
hne  working  conditions,  always  an  op- 
|K)i-tunity  for  advancement.  Ne^  is 
immediate,  but  not  desperate.  Include 
llw  references  in  first 

'H  ^  receive  careful  con- 


WP  VPPW  ■  roceive  careful  con- 

suTOnisref^  “•  phoneroom  w  prompt  reply.  James 

fn^^n!?  experienced  in  saies.  train-  n' Advertising  Director.  New 
infenHvl®“^'^'®‘°"-  “'ary  plus  <^astle  News.  New  Castle.  Pa. 

sharing  Dlan^”**  and  profit  SITBURBAN  NEWSPAPERi - ILOOn 

a  Plans.  circulation,  with  ton  norfn,.n.o„„„ _ 

Write: 


liJrr  V‘  .  17,000 

circulation,  with  top  performance  rec- 
ord._  good  potential,  needs  ad  man 
Dan  W.II  M  I  display  department  of 

Person noi  Otrht.  Must  have  experience  in  selling. 

Per^nnel  Dire^r  management  organization  plus  imagi- 

ot.  reterSDUrq  Times  nation,  enthusiasm,  dedication.  Un- 

St.  Petersburg,  Fla  usual  opportunity  for  right  man.  Pav 

f'-ared,  to  performance.  Chart  A..„n 

TJTTTi - 7~I - - -  "‘‘‘te  full  details  to  Box  ,51 2S. 

Irtsptay  Advertising  R^htor^^&^^^^ublisher^ _ 

FWDAY  for  advertising  promo-  _ ^litorial 

ness  pi^licaUon.°HSp* v^th*‘copy  **iJ^*'  '*'“i'<’''ter.  Noithern  Ohio 

wt  and  art.  plus  clerical  and  r^rS  Population,  6  day  eve- 

Interesting  variety  of  assignmenU  foi  "'*"*’* .ooPiuetent  experienced  man. 

versatile  gal  with  enthusiasm  anr  Elitnr ‘aT 

Imagination.  Send  resume  includ'w  and  Publisher. _ 

*  Pu^blisr"""'^"^-  new"m^n^%f 

manager  Monin^  paper.'^'c^"  4“ges! 

J»™e  weekly  m  Hammonton,  New  '  ‘oP  henefit-s.  Allowance  for  moving 
P^nJvl™nrr“^  Philadelphia.  ^*Pensea  Write  Jay  H.  Wenrich  Lan- 

JeAev  '  AUantic  City.  New  “ster  Newspapers.  8  West  King  St., 

purchased  bv  nrovres.  Lancaster,  Pennsylvania. 

^^manf  CoT^^and^^  ^t"^  i  for  2-3  year  reporter- 

not  afraid  of  harTwork  •  Pn  experience 

a  week  plus  bonus  arranffem^”t*^wJif®  i  aff  bureau.  Lar^e  organization 

experience  etc.  in  detaB  to^^T.jy^r'*  advancement.  Car. 

Leuchter,  Times  Journal  Vh^l.  a'  ‘'®‘a"«  odu- 

New  Jersey.  •’“urnal.  Vineland,  cation,  experience,  references  and  .>=al- 

- — _ g'7.'‘’'''^''‘^-.^hart  Area  2.  Box  491.5. 

ADVERTISING  SALESMAN  Pvneri  *  _Puhj,sher. 

f"'*  P"  y^aaltly  desirable,  ^nsidf^man  NEWSPAPER.  6  da7  Evening, 

on  news  and  interested  in  assistant  to  state 

advertising.  Increments  Cljl  '  Kive  complete  details 

to  $110.  Car  furnished.  Permanent!  abilities  to  Box- 

Large,  long-established  weekly  newf  Editor  &  Publisher, 

paw™  Ba"lHx!^r^if""’;:r  News-  (TFeNINGS  for  wire  editor  and  also 

phOT^’cans^  '  40-hour  week. 

P-lPlirli _  if  and  background 

display  ADVERTliIi^-iXi:i^7  PubfisXr.'"""''-  * 

fornia  daXf  n^r^^nSr^is^^  .■^aneral  assignments. 

panding  retail  staff.  Want  Po^  exne-  "“w  open.  Be- 

nenced  men,  under  4n  wSP^Knof  wfek  considered.  5  day 

how  in  selling,  servicing  retad  ac'  J  heuefi.f^  Congenial  staff, 

counts.  Good  salary,  bonu^  .Plan  naPd  t^  fi  f?"ditions.  Give  full  de¬ 
vacation.  health  insurant  'crsdH  Tele^ran!;®*  Address:  Editor, 

unmn  Give  full  details,  referents  r.  'P.  J  Nashua.  New  Hampshire. 
mrlctof'^'n  u'  M  Advertising  —  Experienced  copyreader 

£&“■">'  “-'i™  5.V ”'”Gsr'^5i'a 

A?S  "  WriS' experience. 

Publisher  ^  small-medium  dailies  in 

- ^ - -  Sho'^J^rV.®  ‘®  reporter 

hard  hitting  :?c;U"o”"" 

SALES  PRODUCER  r-a"^ 

fpnjre  benefits,  proeresRive  orsraniza* 
TWO  MEN  needed,  no  less  than  3  Editor  and  Pub- 

years  experience  handling  all  ty^s  of  _ 

u^i  ^’y  metropoliten  REPORi  e^K-PHOTOGRAPHER.  Go^ 

"af^i  i™  T  newspaiier  to  en-  JT®*  /"C  J-^rad.  Write  Morning  S^ 

largo  Its  present  effective  staff  Grand  Junction.  Colorado 

B.S|x£= 

‘Jrs  ! 

welcome  your  application.  - - j 

WRITE  Box  .5118,  giving  complete 

newspaper  experience.  complete  jobs  and  nationwide  employment 

M  P  Personnel. 

-A  I’'*  Madnson.  Chicago.  Dlinois.  I 


i  WANTED 

;  MANAGING  EDITOR 

>  Growing,  high  class  daily.  Chart  Area 

-  b,  needs  soundly  trained  Managing 
h^tor.  Must  effectively  employ  talents 

I-  of  young,  aggressive,  proiessional  start, 

.-  be  strong  on  local  news  and  news  lo- 
..  calizaUon,  alert  for  features  and  pic- 
.  ture  opportunities,  expert  in  typrig- 

-  raphy  ^d  makeup.  New  offices  and 
.  Plant,  best  equipment,  congeniai  per- 

-  sonnel  and  sound  financial  backing 

^  unusual  opportunity.  Write  Box 

t  *  Ruhlisher,  giving  de- 

t  tails,  ^ucation,  experience,  also  age 

-  and  references. 

I 

ffiartvf  CENTRAL  FLORIDA  evening 
i  opening  for  editor.  Give  coin- 

■  P'®“  details,  both  personal  and  abili- 

ties.  Box  5020,  Editor  &  Publisher. 
WOMAN  S  EDITOR  for  growing  five- 
^y  evening  newspaper  located  in 
^uthern  California’s  choicest  area, 
loung,  alert  organization  seeks  news¬ 
paperwoman  who  fits  on  small,  ag- 

PuS^“"’-  * 

editor  to  take 
full  charge  of  news  room,  staff  of 
five.  Must  know  all  phases  of  News 
Department.  VVilling  to  work.  For  fui- 
t..er  informatio.i.  write  complete  de- 
tei.s  atout  self  to:  Charles  H.  Fischer. 
Publisher,  Oovis  News-Journal,  Clovi.s, 
New  Mexico. 

COURT  iroUSE  and  general  assign¬ 
ment  reixirter  by  9850  circulation  dailv 
^ome  camera  exiierience  helpful  but 
not  absolutely  nece.ssary.  Write  R  S 
Matvin.  Beatrice  (Neb.)  Daily  Sun."' 
EDITOR  wanted  for  trade  association 
public.ttitms.  Work  includes  publicity, 
some  public  relations.  Knowletlge  of 
photography  helpful.  Prefer  J-School 
grad,  age  30-40,  with  experience  on 
'"dustria'  Publications 
or  newspapers.  Pleasant  living,  chal¬ 
lenging  wwk  within  35  miles  of  Chi-  i 
tfml*ni  “L  *'1®  foremost  na- 

f  venn^'’^®  Salary  up  ' 

enei^^Au?®"*^*’’  ^®P®n<l‘nK  On  experi-  . 
ence.  Address  replies,  including  com-  1 
N.  Lanham.  Di- 

tu?l  f  f“r  P®™”?"®'-  American  Insti-  « 
tute  of  Laundering,  Joliet.  Illinois.  i 
EXPESilBNCED  WOMEN’S  depart-  i  t 
ment  staffer  wanted  by  northwest  f 
newspaper.  Must  be  able  to  dumf  y  I  ^ 
pagM  and  plan  layouts.  Five-day  week  i  ' 

Pubiith^  ®®''  * !  ■ 

general  reporter  for  progres-  ( 
l^ye  Upstate  New  York  afternoon  daily.  I  r 
Five^ay  work  week,  other  benefits!  i; 
-fob  open  now.  List  education,  experi-  <1 

Box  6135,  Editor  &  Publisher.  r 


.  j _ HELP  WANTED 

Editorial 

‘  immediate  opening  for  enw 

■  enced  wire  editor,  fast  growing  di?‘! 
going  to  tubular  press  operation  ui 
new  plant  in  March  ’59.  Top  wie, 
and  permanent  spot  for  right  Ti 
Wire,  phone  or  airmail  Publirtie 
Mexmo  Independent,  Gallup,  N„ 

REPORTER,  would-be  editor-publidie' 
wanti-d  for  5,000  circulation  weekly  a 
fastest-growing  area  of  Canada.  Ovt 
ers  propose  to  give  a  half  interest  eiii 
at  retirement,  to  present  business  mat" 
ager  and  provenly  capable  editor-put- 
hsher.  Integrity,  ability  and  ambitie 
primary  requisites.  Give  full  details  j' 
background  and  experience  in  ire 
letter.  Box  5119,  Editor  &  Publish^ 

SPORTS.  Ohio  small  daily  needs  mj; 
able  to  produce  top  local  page,  ii:; 
^iil  TOlumn.  Some  general  news  irori 
ni  l  details  to  Box  5103,  Editor  i 
Publisher. 

TOP  NOTCH  all  around  reporter  »;t 
Iwislative  and  business  backgtwisii 
4^1  opportunity.  Good  salary  f« 
right  man.  Write  Managing  Editor 
New  Haven  Register,  367  Orange  ?• 
New  Haven,  Connecticut. 

W.ANTED  competent  desk  man  fe 
.50.000  circulation  Morning,  Evenint 
Sunday  New  England  newspaper- 
QUHlity  deFn&nd6d  for  Qu&lity  n6wspf* 
per.  Box  6104,  Editor  &  Publisher. 

'  WOMAN’S  NEWS  EDITOR  for  pc 
daily.  Chart  Area  .3.  Applicants 
cxiKnence  in  pa^e  mak<Mip  prefers 
but  will  consider  recent  J-Grad.  Sak'- 
ranae  $60  to  dependinj?  on  exp* 
rience.  Include  referencev®  in  letter  tt 
Box  5138,  Editor  &  Publisher. 

WOMEN’S  NEWS  REPORTER  ta 
larpre  Florida  weekly.  Send  all  dett;> 
sample  stories,  references  first  letter 
news.  Lake  Wales,  Florida. 


Free  Lance _ 

I^EE  LANCERS!  Sell  your  ph(8(s  u 
the  huKO  ^usc  or^n  market.  4." 
company  maprazines  buy.  Payin-’ 
from  $10  to  $100  for  sinjrle  picture 
and  captions.  Free  information. 
Press  Pictures,  151  W,  48th.  N.Y.C 

instructors _ I 

MIDWESTERN  JOURNALISI 
SCHOOL  has  two  faculty  opening 
effective  January  1,  One  is  for  fc' 
around  newsman,  to  supervise 
i  student  paper.  The  other  is  for 
newsman  with  record  of  sales  to  W 
I  maKazines.  Master's  de^rree  desirtl>< 
i  Write  fully  to  Box  5116,  Editor  * 

I  Publisher. 


'  Mechanical _ 

-  GENERAL  FOREMAN  for  compose 
I  room;  weekly  newspaper  shop  (unkc 
I  */}.  Chicago ;  must  be  capable  of  ^ 
I  <lling  all  phases  of  composing  tvr 
excellent  opportunity  for  the  rir 
man.  Box  5134,  Editor  &  Publish^’ 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOC.ATION  without  IDENTIFICATION 

editor  ac  PUBLISHER  for  December  6, 


HELP  WA>TED 


INSTRUCTION 


SITUATIONS  WANTED 


Mechanical 

COMPOSING  ROOM 
FOREMAN 

Thorouuth  knowledKe  of  all  composinK 
room  processes  including  teletype. 
Good  tnanagerial  ability.  Population 
50,000.  Non  union.  Chart  Area  2  daily. 
Box  5126,  Editor  &  Publisher. 

Photography 


PHOTOGRAPHER 

wanttd  for  permanent  imsition 
on  p.m.  daily.  Mu.st  be  able 
to  handle  darkroom,  have  car. 
Young  man  from  midwest  pre¬ 
ferred.  Pleas. int  working  con¬ 
ditions.  Write  giving  full  de¬ 
tails  to;  Glenn  Whitney,  Edi¬ 
tor,  Pharos-Tribune,  Logans- 
port,  Indiana. 


_ Salesmen 

NEWCTRCULATION  SUPPLY  HOUSE 
needs  experienced  live  wire  assistant. 
Phone,  corre.spondence,  and  travel  calls 
necessary.  Top  salary  and  bonus.  Relo- 
cste.  Box  .5121.  Erlitor  &  Publisher. 

_ Syndicate  Salesmen 


OPPORTUNITY: 

UNLIMITED 


Top  newspaiH-T  fpH- 
turos  .syndicate  wants 
salesman  with  ability 
to  sell  to  editors  and 
publishers.  Must  have 
s^llinu:  experience  at 
e-\eeulive  level.  Send 
full  backKround  as  pre¬ 
liminary  to  confidential 
interview. 

Bo.v  oil.-,.  Editor  &  Publisher 


INSTRUCTION 


(■lassified  Advertising _ 

NOW  its  up  to  318  newsi>apers  tha 
‘•'e  20  lesso 

fctin^g?:"*" 

new^L^il  plan  fc 

too  nS'T  »  K< 

THPIO  at  home  and  01 

go  fo?  T^ME.  The  salesia>opl 

Stw  it  helps  them  do 

tn  makes  them  worth  moi 

«>  their  newspapers. 

yoir putting  oflf  enrollin 

that  **'i® 

gets  more  linage  and  revenue  .  . 

names  '"^®‘'  ®  Wtute  or  phone  us  the 
senrf  you’d  rather,  we' 

brochure  and  regult 

feel  it  a!.  ™  *^^®  If  you  don 

®f  the  *'*’®  inveslmen 

>*nd  y„M  »n<i 

Portent^'L”'®'^  "  favor.  Check  this  ir 
nt  newspaper  executive’s  aid  t 

SCHOOL  DIVLSION  OP 

PARISH 

AbSOCTA’TES.  INCORPORA’TED 

Development 
for  New.spapers  Since  19.3f 

2900  N.  W.  79th  St..  Miami  47.  Floric 
PLaza  4-5591 


_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

Administrative 


EDITOR-MANAGER  who  has  reached 
ceiling  in  present  situation  seeks  chal¬ 
lenging  op|x>rtunity  in  daily  or  large 
weekly  held.  Familiar  all  phases  news- 
l>ai)er.  job  printing  oiierations.  Record 
of  profit  growth  through  increased  vol¬ 
ume,  new  ideas,  cost  control.  Press 
as.sociation,  civic  leader.  Age  37.  mar¬ 
ried,  children.  Now  earning  $13,000. 
Replies  confidential.  Box  5MU.  Editor 
&  Publisher. 

MANAGER  OR  ASSISTANT  or  similar 
capacity.  Small  weekly-daily,  ilxperi- 
enced  all  phases.  College  degree.  Han¬ 
dled  own  weekly  3  years.  Box  5130, 
hklitor  &  Publisher. 


Artists  -  Cartoonists 


POLITICAL  CARTOONIST 
.’Mow  employeil  in  one  of  America’s 
lending  cities.  Se,king  firm  editorial 
iHilicy.  B.A.  Resume.  Box  5007,  Editor 
&  Publisher. 

.ART  DIRECnO'N.  trade  publiiations; 
format  consultation,  cover  design.  <.<11- 
orial  and  promotional  layout,  type 
styling,  art  .  .  .  free  lance  $S  per 
hour  or  full  time.  Box  5111.  Editor  & 
Publisher. 


Circulation 


CIRCULA’nON — Manager  or  assist¬ 
ant.  15  years  newspaper  experience 
now  working  as  supervisor  50  to  100,- 
ono  desires  advancement,  prefer  Chart 
Area  12.  Proven  record,  A-1  refer¬ 
ences.  Available  January  1,  1959.  Box 
4841,  Editor  &  Publisher. _ 

CAPABLE.  Reputable,  Circulation 
Manager — Proven  record.  Will  consider 
offer.  Resume  on  request.  Box  4936. 

I  Editor  £  Publisher. 

I  CIRCUT,ATION  MANAGER  —  11.500 
;  southern  daily,  excellent  background 
and  wide  experience  in  all  phases  of 
circulation.  Home  delivery  and  pro¬ 
motion  specialist.  Desires  change.  Box 
5108,  Editor  &  Publisher. 

_ Classified  Advertising _ 

MANAGER — Age  34,  up  from  grass 
roots,  experienced  all  phases.  Fine  pro¬ 
duction  record,  national  references. 
'  Chart  Area  10-12.  Box  4904,  Editor 
j  A  Publisher. 


CLA.S.smED  MANAGER  or  Classifi«! 
Display  experience  in  competitive  mar¬ 
ket.  Box  5109.  Editor  A  Publisher. 

_ Display  Advertising _ 


NATIONAL  ADVERTISING 
SALESMAN 

AGGRESSIVE  young  man  29.  Adver¬ 
tising  Degree,  seeks  position  in  Nation¬ 
al  Advertising  Department  of  metro¬ 
politan  newspaper.  Now  retail  space 
salesman  for  medium  size  daily.  Box 
4931,  Editor  A  Publisher. 


AD/SPACE  SALESMAN 

Experienced  classified  and  display. 
Would  represent  publisher  in  New 
York  State  (not  New  York  C3ty)  as 
telephone  solicitor  and/or  outside  sales¬ 
man.  Knowledgeable  all  phases  agency 
operation  an-!  business  world.  Trade 
or  consumer. 

Box  5009,  Editor  A  Publisher. 


ADVERTISING  MANAGER  of  mid¬ 
west  daily  (7,000  circulation)  contem¬ 
plating  change  first  quarter  1959.  Prom 
newspaper  family — 15  years  diversified 
newspaper  experience — etereo-press  8 
years — 12  years  advertising — assistant 
manager  11  years — advertising  manag¬ 
er  past  year — lineage  increase  every 
month  1958  (350.000  line*  local  in  Oc¬ 
tober)  Top  working  knowledge  of  en¬ 
tire  newspaper.  Will  consider  adver¬ 
tising  manager  or  business  manager  in 
any  location.  Excellent  references  from 
employer  and  lending  advertising  ac¬ 
counts.  Minimum  $10.000. — 86  years, 
married.  2  children.  All  inquiries  held 
J  in  confidence.  Write  Box  .5016.  Editor 
I  A  Publisher. 


_ Display  Advertising _ 

ADVERTISING  MANAGER— Currents 
ly  manager  on  8,000  circulation  daily, 
impressive  2U  years  background.  Beal 
relerences — locate  anywhere.  Box  48U3, 
Editor  A  Publi.sher. 


DISPLAY  MANAGEIR —married,  age 
27,  BS  Degree  in  Advertising.  4  years 
at  one  of  nation’s  top  small  dailies, 
prefer  daily  5,000  to  15,000,  will  relo¬ 
cate.  For  complete  resume  write  Box 
5120,  Editor  A  Publisher. 

editorial 


CAPABLE  WOMEN’S  editor  wants 
Connecticut  or  New  York  daily.  Make¬ 
up.  features,  6  years  daily  experience. 
Excellent  references.  Box  4802,  Editor 

A  Publisher. _ 

ABLE  YOUNG  REPORTER  wiin 
aO.OUU  daily  wants  larger,  lively,  qual¬ 
ity  paper.  Covered  everything  troin 
dog  sliows  to  dunseuses.  Incisive  re¬ 
porting.  versatile  writing,  devotion  to 
newspapering.  Top  education.  Prelei 
New  York  City,  Chart  2  urea  but 
will  carefully  study  all  good  oppor- 
lunities.  Bo.x  4902,  Editor  A  Publisher. 
BEGINNER  Reporter  Deskman,  Mar¬ 
ried,  will  relocate  anywhere.  Box  4914. 

Editor  A  Publisher. _ 

PITT^URGH  CORRESPONDENT  lor 
trade  and  news  publications.  Photos, 
freelance  articles  from  experienced 
man.  Cover  this  important  center  dur¬ 
ing  its  bicentennial.  Box  4905,  Editor 

A  Publisher. _ 

WANT~TO  GRADUATE  trom  solid 
apprenticeship  on  small  daily  to  re¬ 
write,  general  assignment,  legwork 
on  middle-sized  metropolitan  paper. 
Brains,  energy,  clips,  references.  Mar¬ 
ried,  22,  own  car,  know  camera.  Fin¬ 
ish  6-month  army  training  December 
19  ;  will  go  anywhere.  Box  4921,  Bkii- 

tor  A  Publisher. _ 

WILL  TRADE  2  years  topflight  expe¬ 
rience  on  6,000-circulation  daily  for 
chance  at  major  responsibility  in 
newsroom  similar  size.  Have  worked 
all  beats,  copy  desk,  makeup,  camera. 
Intelligent,  ambitioas;  relocate  any¬ 
where  after  end  of  National  Guard 
training  at  Christmas.  Box  4920.  Edi¬ 
tor^ _ 

EDITORIAL  WRITER 

Pulitzer  Prize  winner,  mature  in 
years,  rich  in  experience,  capable  of 
producing  an  editorial  column  of  dis¬ 
tinction,  prestige  and  good  taste.  In¬ 
terested  publishers  invited  to  write  for 
samples  of  published  work.  Box  5012, 
Bklitor  A  Publisher. _ 

REPORTER  -  PHO’TOGRAPHER  — 
Young.  married.  ambitious  college 
grad  with  two  years  on  daily  seek- 
growing  WEEKLY  in  Chart  Area  1 
or  2.  Wishes  to  gain  experience  un¬ 
der  publisher  envisioning  retirement 
and  leading  to  part  or  whole  owner- 
ship.  Box  5021,  Editor  A  Publisher. 

REPORTER-’TRAINEE  job  on  daily 
wanted  by  world  traveled  young  wom¬ 
an  B.A.  journalism,  editorial  experi¬ 
ence.  Will  relocate  anywhere  U.S.  or 
Canaia.  Box  5014,  Eklitor  A  Pub¬ 
lisher.  _  _ 


REPORTER  with  flare  for  features 
desires  work  on  P.M.  daily  or  public 
relations,  magazine,  house  organ  job. 
Six  years  on  midwest  dailies.  Experi¬ 
enced  columnist,  travel  editor,  cam¬ 
eraman,  copydesk  man.  federal-county- 
police  reporter,  parttime  public  rela¬ 
tions  assistant.  Box  6010,  Editor  A 
Publisher. 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  co€i.st-to-coa.st  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PER.SONNEL  (Agency) 

6  E.  46  St..  New  York.  OXford  7-6728 


BUSINESS  PAGE  EDITOR— Experi¬ 
enced  newsman,  single,  35,  B.A..  vet. 
wants  business  page  post  with  future 
on  progressive  50.000  up  daily.  Ten 
years  all  desks,  heavy  on  make-up,  fea¬ 
tures.  Use  camera.  Now  editing  re¬ 
gional  trade  magazine,  salary  $440 
monthly.  Mature,  self-starter.  Prefer 
South.  Box  5113,  Editor  A  I^blislier. 

COPY  READER — 7  years  Big  City 
daily.  Rim  swing  man.  Slot,  makeup, 
telegraph  chair.  Young,  steady.  Pro¬ 
motion  chance  important.  Box  5143. 
Editor  A  Publisher. 


editor  8c  PUBLISHER  for  December  6,  1958 


SITUATIOiNS  WANTED  _ 

Editorial 

BEGINNER.  J-Grad.  6-years  experi¬ 
ence  reports  writer  Federal  Security 
Agency,  wants  reporting^  job  on  daily. 
Ambitious;  salary  not  important  but 
want  opportunity  to  learn  and  become 
good  newsman.  Box  5136,  Editor  A 

Publisher. _ 

EDITORIAL  writer— ASSISTANT— 
Resourceful,  ambidexterous,  can  ease 
burden  of  Editor  (magazine  or  paper). 
Sharp  proofreader.  Features  published. 
Resume.  Box  51 1C,  Editor  A  Publisher. 

^I'ASHION  EDITOR 
37.  Covered  ’’showings”  Europe.  U.  S. 
Handle  ’T.V.,  radio.  Box  5111,  Editor 
A  Publisher. _ 


GENERAL  ASSIGNMENT,  desk,  fea¬ 
tures,  years  experience.  28.  single. 
Seek  Chart  Area  8  post.  Prefer  morn¬ 
ing  paper.  Tom  Donnelly,  4215  Ea.-t  61 
Street.  Kansas  City  30,  Missouri.  _ 

GENERAL  REPORTER,  32,  able 
and  adaptable,  with  4  Vi  years  of 
all-around  daily  exiierience,  will 
relocate  anywhere.  She  ha-s 
travelisl  widely,  is  imaginative, 
haixi-working  and  can  use  camera. 
Proficient  in  sfiot  news  and 
investigatory  rejxirting.  M.S. 

Columbia  School  of  Journalism. 

E.xcellent  references.  Box  5141, 

Eiditor  and  Publisher. 

MANUSCRIPTS  TYPED _ 

Fast  and  accurate  service. 

Contact  Box  5124,  Editor  A  Publisher. 

REPORTER-TRAINEE  spot  on  daily 
or  weekly,  wanted  by  capable,  intelli¬ 
gent  college  grad,  24,  B.A.  Government, 
Journalism/English  :  Object  ...  To 
become  Ist  rate  newsman.  Box  5125, 

Editor  A  Publisher.  _ _ 

REPOR’TER,  26,  B.A.,  Journalism, 

looking  for  right  opening  on  strong 
daily.  Need  change  after  18  months  on 
top  Eastern  paper.  Write  Box  5137, 
Editor  A  Publisher. _ 

THOROUGHLY  EXPERIENCED  edi¬ 
torial  writer,  32,  seeks  new,  more 
challenging  position.  AB  and  journal¬ 
ism  degrees.  Community  leader.  Box 
5132,  Editor  A  Publisher. _ 

25  YEARS  experience.  Capital  city 
daily :  Chicago  suburban,  Florida  daily 
and  Managing  Editor  territorial  sheet. 
Know  way  around  city  room.  Handle 
all.  Want  below  Mason-Dixon  line.  So¬ 
ber.  reliable,  capable  knowledgeable. 
Write  Box  5133,  Editor  A  Publisher. 
Immediately  available. _ 

VMI  graduate  desires  general  report¬ 
ing  job.  Box  3.  Maryland  Press  As«o- 
cialion,  Baltimore.  Maryland. 

JSetespaper  Representatives 

NEWSPAPER  PUBLISHER’S  REPRE¬ 
SENTATIVE  Experienced  6  years  as 
national  advertising  salesman  for  com¬ 
petitive  15fl.OOn  daily  calling  on  ad 
agencies,  distributors  and  manufac¬ 
turers.  Presently  newspaper  ad  man¬ 
ager  in  market  of  52.000.  34,  married, 
college  grad.  Complete  resume  avail- 
able.  Box  5122,  Editor  A  Publisher. 

PART  TIME  representation  in  central 
Connecticut  offered  by  experienced,  am¬ 
bitious  ad  man  (14  years  experience. 
BS  Business  Administration)  plus  full¬ 
time  p)K>ne  coverage.  Box  5144,  Editor 
A  Publisher. 

_ Photography _ 

PHOTOGRAPHER:  Vet,  24  and  sin- 
gle  with  3  years  experience  in  news¬ 
paper  photography.  ’The  last  year  and 
a  half  spent  on  Vermont  daily,  es¬ 
tablishing  it  as  one  of  Vermont’s  lead¬ 
ing  users  of  pictures.  Have  car  and 
equipment,  will  travel.  Box  4911,  Edi¬ 
tor  A  Publisher. _ 

PHOTOGRAPHER— Eighteen  years  ex¬ 
perience.  5?erve  as  chief  or  on  staff  of 
daily.  Own  equipment.  Prefer  Chart 
Area  8.  but  will  go  anywhere.  Best 
referencet.  Box  5112.  Editor  A  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 


“Have  you  noticed  any  decline  provision  within  his  recent 
of  bureaucratic  arrogance  since  knowledge,  although  he  doesn’t 
last  Aug.  12?”  Royce  Howes,  specify.  “Both  have  lately  de¬ 
associate  editor  of  the  Detroit  livered  swift  kicks  where  PL  85- 
Free  Press,  asks  in  the  current  619’s  teeth  would  be  if  it  had 
Bulletin  of  the  American  Society  any  teeth,”  he  says.  “I  was 
of  Newspaper  Editors.  going  to  mention  the  Immigra- 

That  was  the  day  that  tion  Service,  too,  but  I’m  not 


of  Newspaper  Editors.  going  to  mention  the  Immigra- 

That  was  the  day  that  tion  Service,  too,  but  I’m  not 
President  Eisenhower  signed  quite  sure  the  instance  I  have 
into  law  PL  85-619  which  Rep.  in  mind  really  contravenes  PL 
Moss  and  Sen.  Hennings  had  85-619.  Immigration  told  me  a 
guided  through  Congress  and  king-sized  and  easily  discover- 
which  was  supposed  to  clarify  ably  lie,  but  after  careful  parsing 
the  so-called  “housekeeping  stat-  of  PL  85-619  I  think  it  does  not 
ute”  and  prevent  it  from  being  forbid  falsehood  in  the  handling 
used  as  an  excuse  by  bureau-  of  public  information.” 
crats  for  withholding  informa-  As  to  reporters  in  Washing- 
tion  from  the  public.  ton.  Mr.  Howes  suggested  edi- 


crats  for  withholding  informa-  As  to  reporters  in  Washing- 
tion  from  the  public.  ton,  Mr.  Howes  suggested  edi- 

Mr.  Howes  says  that  what  has  tors  inquire  of  their  federal 
happened  since  is  a  “communica-  beat  men  whether  they  have 
tions  failure.”  noted  any  decline  of  bureau- 

“Nobody  bothered  to  pass  the  cratic  arrogance  since  the  bill 
word  about  PL  85-619  to  the  was  signed. 


hundreds  of  tax-supported  mis¬ 
anthropes  who  populate  the 


“At  this  point  you  may  dis¬ 
cover  another  communications 


federal  payroll.  Either  that  or  failure.  When  I  inquired  of  our 
the  payrollers  just  aren’t  paying  federal  man,  I  found  that  he’d 
any  attention  to  PL  85-619,”  he  never  heard  of  PL  85-619  — 


writes. 

In  addition,  some  newsmen 


either  by  code  number  or  gist. 
“It  was  quite  a  revelation  to 


covering  the  Washington  scene  him  and  when  he  got  up  off  the 
are  unaware  of  it,  he  charges,  floor  I  could  see  his  mind  work- 
We  report  this  here  because  ing.  He  was  figuring  how  he  was 
E&P,  as  well  as  most  news-  going  to  use  this  new-discovered 
papers  and  other  organs  in  the  statutory  instrument  to  take 
journalistic  field,  hailed  the  some  payroller  into  camp. 


passing  of  this  bill  as  a  signal 
victory  for  freedom  of  infonna- 


“The  way  our  federal  man  had 
gotten  on  the  floor  was  that  he 


tion.  E&P  proclaimed  it  as  the  nearly  died  laughing  when  I  held 
beginning  of  the  end  for  most  out  the  thought  that  PL  85-619 
of  the  vicious  suppression  and  would  carry  any  weight  with  a 
censorship  of  non-military  and  federal  payroller.” 
non-security  information  in  «  * 

Washington.  imagine  how 

It  appears  now,  on  the  basis  any  reporter  in  Washington 


If  the  Army  Signal  Corps  can  get  copy  at  the  rate  of  a  yard  a  minuh 
why  can't  we? 


of  what  Mr.  Howes  says,  that  could  have  been  unaware  of 
the  bill  has  accomplished  preci-  what  Moss  and  Hennings  were 
ous  little,  if  anything.  The  same  working  on  at  Capitol  Hill  for 
goes  for  all  the  hard  work  put  the  last  two  years.  So  we  will 
into  it  by  Moss  and  Hennings,  assume  that  Mr.  Howes  must 
not  to  mention  the  members  of  mean  his  federal  beat  man  in 
the  freedom  of  information  com-  Detroit.  Even  so,  the  same  thing 
mittee  of  ASNE.  applies  because  so  much  has  been 

*  ♦  printed  on  the  subject  in  all 

The  act  is  an  amendment  to  media.  So  we  will  assume  a 
Section  161  of  the  revised  stat-  certain  facetiousness  by  Mr. 
utes  of  the  U.  S.  (5  USC  22)  Howes  to  make  a  point, 
and  ^  adds  this  sentence :  “This  At  any  rate,  his  comments 
section  does  not  authorize  with-  raise  the  question  of  how  well 


should  whip  off  some  hot  inter¬ 
office  memos  fast. 

Also,  it  would  be  a  next  logical 
step  for  the  ASNE  freedom  of 
information  committee  (hard- 
worked  and  hard-pressed  as  it 
always  is)  to  insist  that  every 
head  of  every  government  de¬ 
partment  and  bureau,  where  the 
amendment  would  apply,  be  in¬ 
formed  of  its  content  and  insist 
that  every  departmental  employe 
be  advis^  as  to  its  meaning. 

There  is  no  point  in  winning 
a  victory  of  this  kind  in  Con¬ 
gress  and  then  letting  the  situa¬ 
tion  remain  the  same  as  it  was 
because  of  a  “communications 
failure.” 

• 

Hearst  Dividend 

San  Francisco 
Directors  of  Hearst  Consoli¬ 
dated  Publications,  Inc.  declared 
a  dividend  equal  to  43%  cents 
a  share  on  the  A  stock  here 
Dec.  2. 


FPA  Urges  Press 
Attend  Press  Ball 

The  Foreign  Press  Associa¬ 
tion  is  trying  to  have  more  for¬ 
eign  correspondents  attend  the 
International  Press  Ball  to 
mingle  with  the  guests  who  pay 
$25  per  capita. 

The  date  for  the  fifth  annual 
ball,  at  the  Waldorf  Astoria 
Hotel,  is  Dec.  19,  and  Hans 
Steinitz  of  FPA’s  activities  com¬ 
mittee  notes  that  the  event  is 
now  an  established  institution 
on  New  York’s  Social  Calendar. 
The  beneficiaries  are  the  United 
Nations  children’s  fund  and  the 
Herald  Tribune  Fresh  Air  Fund. 

The  ticket  price  is  tax  deduct¬ 
able,  Mr.  Steinitz  reminded  FPA 
members  in  a  note  urging  more 
of  them  to  attend.  Last  year,  he 
said,  guests  asked  to  be  intro¬ 
duced  to  some  foreign  corres¬ 
pondents  and  “there  were  simply 
not  enough  of  them.” 


ALLEN  KANDER 


holding  informa,tion  from  the  newspaper  editors  have  followed 
public  or  limiting  the  avml-  through  on  their  victory  in  the 
ability  of  records  to  the  public.”  House  and  Senate  and  what,  if 
At  the  time  it  appeared  to  be  anything,  they  have  done  to  use 
an  admirable  cureall.  Now  we  the  amendment  for  the  reasons 
are  told  that  not  only  have  it  was  intended, 
federal^  employes  not  been  told  If  there  is  any  doubt  on  the 
about  it  or  instructed  as  to  its  part  of  an  editor  that  his  staff, 
meaning,  but  it  has  no  teeth.  or  any  one  member  of  it,  which 
Mr.  Howes  points  to  some  covers  the  news  of  federal 
Treasury  agents  and  the  Labor  government  anywhere,  is  ignor- 
Department  as  violators  of  this  ant  of  the  revised  situation,  he 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


EDITOR  ac  PUBLISHER  for  December  6. 


Your  Best  Feature  Writer 


His  heart-warmers,  chuckle-provokers, 
tear-jerkers  have  to  be  read  to  enliven 
your  newspaper.  Readership  depends  on 
the  readability  of  your  body  type.  Read¬ 
ability’s  another  word  for  “Corona,”  the 
type  used  by  the  most  sparkling  news¬ 
papers  in  the  world. 


corona 


4  eotme! 


(  LINOTYPr^ 


has  the  world's  biggest  and  best  selection  of  newspaper 
body,  headline,  classified  and  display  types. 


Set  in  Linotype  Spartan,  ProType  and  Corona,  of  course! 


'»  <.A. 
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